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Feature BERMICO 
In a Window Display 


There are two classes of buyers—those who are 
careless enough or mean enough to be satisfied with 


the cheapest, and those who wisely demand quality, 
knowing it to be the cheapest in the end. BERLIN MILLS 
You want this latter element to buy of you, don't 
you? A display of Bermico will help get a lot of COMP ANY 
them. . 
Let us explain our Bermico sales.system and the Portlan d ; Maine 
profit there is in it for you. N. Y. OFFICE, WOOLWORTH BLDG. 
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UN LIMITED GUARANTEE 


Niki dijidk #lug manufacturers are afraid 
of ‘their’ products,” they usually do one of two 
things‘ondit! the guarantee entirely, or place 
a time limit on it. 


Mosler “Vesuvius - 


Spark Plugs 


are made and sold on a different basis, the guarantee 


that accompanies them is UNLIMITED. 


Because after years of service they have proven to be 
absolutely gas tight and their stone insulation is inde- 
structible. They can be taken apart easily and reas- 
sembled as tight as ever—no leakage. They have no 
equal for speed and power—will outlast the motor. 

Made to fit any engine—any thread. We carry in 
stock a Plug for every internal combustion engine built. 
You will find Mosler ““Vesuvius’’ Plugs steady, profit- 
able sellers. 


Ask your Jobber to supply you, or write direct for our 
proposition. 


A. R. Mosler & Co., NewYork, N.Y. 


01029 
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“It Rings for a Dollar.” 


ORa busy Saturday night, 

stack a window display 

of Lookout alarms and 
watch it open up the payroll 
envelopes. 

Then with your name print- 
ed right on the dial, watch 
them go out all over the town 
and plug night and day for 
your National. 

The Lookout is the young- 
est member of the Westclox 
family, the folks who make 


Big Ben.—It’s a compact little 
alarm of solid seamless brass, ta- 
pering from a 4-inch polished 
back into a 2%-inch ivory 
white dial. 


It’s distinctive—it’s refined—it’s prac- 
tical; it can be had in either finish, 
polished brass or nickel plated or in 
assorted finishes in lots of one dozen. 


Every clock comes with a dollar tag attached, 
packed in a striking, individual box and every dozen 
in a display carton with eye catching show cards and 
colored posters. On an order for 24 or more you can 
get your name printed free, right on the dials. 
Order either way—from your wholesaler or the West- 
ern Clock Company at La Salle, Illinois ( Westclox ). 


66c 


each in broken lots. 
at any wholesaler’s. 


63c each in dozen lots. 
These prices only apply east of the Rocky Mountain line, 


Less 2 per cent. 10 days, 
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Unusual Service 


Most any wrench will stand common, every day use. 
Here is a case where a “‘COES’ ”’ Key-Model Wrench was 
put to unusual service—given a chance to show what kind 
of “‘stuff’’ it was made of. 


It ““made good,’ as the ““COES’ ”’ Key-Model Wrench 
always does. A block and tackle were rigged up and 
the hook fastened to the hole in the wrench handle. When 
the word was given to pull, that firmly secured nut was 
quickly conquered. 


No, the ““COES’ ’”’ Key-Model Wrench didn’t slip; the 
nut wasn’t battered; the key didn’t come off—nothing 
happened to make trouble. 


Conclusion: If the ““COES’ ’’ Key-Model Wrench will 
withstand such a test—you needn't hesitate to sell and 
warrant it for any work that any heavy spanner wrench 


will do. Four sizes: 28” to 72”. 
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General Trade TRADE MARK REG. 
Demands This Wrench ‘Qaeqeee 





ESTER, MAS 


The man of only average ability or the 
wrench of only average strength are not 
sought these days. What is wanted is 
the man who can go all the other fellows 
‘one better.’’ And the wrench that can 
show all the other wrenches that it is 


very much stronger. 


It is because the “COES’” Knife- 
Handle Wrench has proved its 30 per 


cent greater strength over other 
wrenches that it is in such demand. Be- 
ing 30 per cent stronger than other screw 
wrenches of equal size, it is therefore 
just that much more efficient. 
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Efficiency is the “final count.’’. Gen- 
eral trade demands the ‘“COES' ” 
Wrench—the wrench that is put through 
a series of sixteen rigid factory tests to 
make sure that this 30 per cent greater 
strength and efficiency is not lacking in 
any wrench that bears the ““COES’ ” 
Registered Trade-mark. Look for that 
label on every wrench. 


You can sell no better wrench for all 
around use. Order through your 


Jobber. 


Coes Wrench Company 


Established 1841 in 
Worcester, Mass., U.S. A. 


( J.C. McCARTY & CO., 29 Murray St., New York 


Agents | TOHNH. GRAHAM & CO., 113 Chambers St., New York 
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Every one of the five 
wrenches shown in The H. 
D. Smith Line is a live wire 
with “go” built into it. 

These five “PERFECT 
HANDLE” Wrenches move 
as soon as stocked—they pay 
you immediately—no wait- 
ing. 

Every “PERFECT HAN- 
DLE” Wrench is a regular 
beaver when put to work— 
on the job continually—they 
hold trade. 


Every statement made 
concerning “PERFECT 
HANDLE” Wrenches is 
backed by our reputation and 
our absolute guarantee. 


See those “PERFECT 
HANDLES”? Water- 
proofed, locked in and riveted 
with the swell at the right 
place for leverage and grip— 
the end of the handle. 


No dealer can handle a bet- 
ter line—connections made 
daily. Let us hear from you. 


The H. D. Smith & Co. 


Trade 
Makers of the ““PERFECT HANDLE’’ 
Mark 


Trade 
and “‘SharpenEzy”’ Tools 
Mark 


PLANTSVILLE, CONN., U.S. A. 



























‘PERFECT HANDLE’’ Adjustable Straight 
Handle Wrench 


‘PERFECT HANDLE’’ 
Adjustable ‘‘S’’ Wrench 


Spel, Sree 
ee 
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His Owner Will Come To You For 
A Stewart Clipping Machine 


—if you let him know you have them in stock. 
Spring clipping is now an established custom, and 
rightly so; for it puts a horse on his mettle, puts him 
in better shape for hard work. 


The Stewart line of clipping machines is the best 
known, most widely used. There are several times 
as many of these machines in use as of all other 
makes combined. 


Stewart machines have behind them an unequalled 
reputation and years of constant advertising. This 
year our advertising is bigger and better than ever 
before. 


Tie up with the Stewart line and Stewart advertising. 
It will mean bigger sales for you and more profit for 
both of us. 


If your stock isn’t complete order from your jobber. 


The Chicago Flexible 
Shaft Company 
606 La Salle Avenue CHICAGO 
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Royal-Rochester 
Electric Percolators 
‘Thank goodness! . 





















/Royal-Rochester 
[Cold Waler Percolators 


- Who said coffee! 8 

















“) ean depend .on the 
coffee, being perfect,” **) says 
the hostess whe rejoices in gy) oan Sees. Roct 
aya Ochester Per- 


Royal - Rochester Pereolaty nem _— : 
—Pot or Urn. . eS 2 ‘volater you will always wet the 
pure, rich Koyal-Rochester brew z 


Everybody knows bule that smells so good, tustes sa good, 


ome San : fs so good. 
coffee is full of  ancert: ‘ss etek 
: ings y 
or coffee grounds. r ou hear the 














































































terry “chug-chuy.’ 

The favory brew quickty 
gathers strength and teases out 
every whiffofthe rich coffeearoma, 

This aluminum model helps all 
housekeepers to become light 
housekeepers. 


. = Royal - Roc he ee rm are the 
‘Hinge d-€v '  percaiators, 
Coffve basket ans li ‘ever can’t fadl 











Just connect your 
Rochester to an electr 
socket in any reom. 


Then watch! 
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Royal-Rochester 
~ Percolators 


“Style” tells. 


Your woman customer wants “‘style”’ in a percolator 
as well as in other things. 


Correct shape— 


Graceful lines— 





All the qualities that go to make “‘style”’ are found in 
Royal-Rochester Percolators. 


The Percolating Urns and Percolating Pots of the 
Royal-Rochester line come in many attractive styles. 


They're as pleasing to the sight as their coffee is to 
the taste. 


They are quick to percolate—30 seconds. They are 
sure in action. They are as durable as percolators can 
be made. They produce clear, fragrant, delicious coffee 
in double quick time—15 minutes. 


Our Cold Water Percolators start pumping from cold 
water almost immediately. 


Royal-Rochesters are the “Hinged Cover’’. perco- 
lators. Coffee basket and cover can’t fall out. No 
more burned fingers, broken cups and soiled linen. That 
means easy sales. Women will appreciate the hinged 
cover at once. 


And the wares— 


Colonial Copper, Royal Nickel, Pure Aluminum, 
China, Earthenware— 


Each a de luxe edition in its class. 


Royal-Rochester Percolators are made for electricity, 
alcohol and stove. 





Our advertising this year, in national publications, 
will concentrate on Royal-Rochester Percolators. 
Millions of women will see these advertisements. They 
are reproduced on the opposite page. 


Here is an opportunity to carry the finest and most complete line of percolators 
made—backed by strong advertising. 


Send for our large illustrated catalog. 


Rochester Stamping Company 
New York Salesrooms: 200 Fifth Ave. Rochester, N. Y. 
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The Efficiency Idea 


As it has been applied in this new washer 





One of the basic principles of efficiency is the routing 
of work. One operation should lead to the next, witha 
minimum of wasted steps, wasted time, and wasted 
labor. Note the arrangement of the washing machine 
shown above. The wash travels from washer, to 
wringer, to rinse tubs, to clothes basket, in a perfectly 


straight line, without a wasted step. 


VOSS 


Platform Power Washer 


Not only a perfect washing it decidedly well worth a wise 
device but a complete clothes- merchant’s time. 
cleaning factory. The advan- We will appreciate the op- 
tages of this power washer are portunity to present detailed 
so great that the customer description of the Voss Plat- 
who has read about it, is cer- form Power Washer. You 
tain to want further informa- will be interested in both the 
tion. We rely on the dealers gasoline and electric types. 
for this work of selling. And Write for full particulars at 
we grant a profit that makes once. 


Voss Bros. Mfg. Company 
DAVENPORT, IOWA 
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Is It a Side Line 


Or do you show and sell silver 
plated ware the year ‘round >? 


Housekeepers may need equipment for 
the table today, tomorrow, or any other day. 


If you are not displaying such staple merchandise as 


Knives, Forks & 


Spoons 


every day in the year you are not getting your share. 


We manufacture such goods in a large variety of 
designs and in various grades to meet every condi- 
tion of trade. 


Our HIGH GRADE line is the 


“WORLD BRAND" 


Covered by our unrestricted guarantee. 





May we send catalog and quote prices? If interested in 
Medium Grade goods send for our H. and T. Mfg. Co. catalog. 
Fine Table Cutlery consisting of Stag, Pearl and “‘Ivoree”’ 
Handle goods shown in catalog number C 2. We also manu- 
facture a complete line of “‘Nickle Silver’’ Flatware. 


The American Silver Co. 


Makers of Flatware since 1857 Bristol, Conn. 
SHOWROOMS : 


New York, 15 Maiden Lane Chicago, 10 So. Wabash Ave. 
San Francisco, 711 Mission St. St. Louis, Washington Ave. and 4th St. — 














eee eee eee eee nn 2 





| ' 
: ' ' 
i 


g 





ELA NNN Ree ne ~ samme eetientnane meen ome - 





12 , HARDWARE AGE April 2, 1914 


‘sWear-Ever’’ 














The Reason Why 


The enormous pressure of rolling mill and stamping 
machine makes the metal in “Wear-Ever” aluminum 
cooking utensils dense, hard and smooth. The “‘case 
hardened” surface of the metal is made still harder by 
electricity—which makes the inside of the utensil darker, 
smoother, less liable to be discolored and more easily 
cleaned. 


“Wear-Ever’”’ 


Aluminum Utensils 


are stamped from thick, hard sheet aluminum—are made without 
joint, seam or solder. The less aluminum is heated and the more 
it is “worked” the harder it becomes. Consequently stamped utensils 
are rigid, are not easily dented nor softened by being heated. 


Demand for “Wear-Ever’”’ utensils exists—has been increased each 
year for eleven years by consumer confidence, by sample-demonstra- 
tion work, and by magazine advertising. 


“‘Wear-Ever” advertisements will appear in the March numbers of 
the Ladies’ Home Journal, Pictorial Review, Delineator, Designer, - 
Woman's Magazine, Woman’s Home Companion, Good Housekeep- 
ing, Christian Herald, McCall’s Magazine, Woman’s World, Saturday 
Evening Post and Country Gentleman, which publications have a 
combined circulation of 11,019,453. Assuming—as publishers do— 
that each copy of each magazine is read by at least five persons, the 
number of people who are “scheduled” to see the March “‘Wear-Ever”’ 


advertisement is 55,097,265. 


For 7,742 towns we have assembled names of consumers who have 
bought one or more pieces of ‘““Wear-Ever”’ ware. 


Names of customers, cards to be used in circularizing them, folders és 
for distribution, Ad Book, Window Display Book, Demonstration 
Book, display cards and picture slides are at the service of ‘“Wear- 
Ever” dealers. 


Write for printed matter. Address | | 


The Aluminum Cooking Utensil Company 


Dept. 17 NEW KENSINGTON, PA. 
OR Northern Aluminum Co., Ltd., Toronto, Ontario ¢ 
WAREHOUSES: 
New Kensington, Pa. East St. Louis, Ill. Portland, Ore. 
BRANCH SALES OFFICES: 
Boston New York Philadelphia New Orleans Portland 
Cincinnati Detroit Chicago Pittsburgh San Francisco 
Baltimore Kansas City Minneapolis 














‘“Wear-Ever’’ 
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Makes Those Golden Cakes ($) 

















Almost every woman who comes into your store is reading about the 
guaranteed glass door 


Boss OVEN 


For Oil, Gasoline or Gas Stoves 


which is advertised for the dealer in all of the principal Woman’s Magazines and 
Farm Journals—reaching over twenty million families monthly. 





Why not double your oven sales this year—putting in this line that sells? Write us 
for catalog and prices at once. 


The Huenefeld Co. 3000 Valley St. Cincinnati, O. 
OS WR RNR: mmm REE SALERRO SABER SS EAL A EE ELLA AE EE, CNET ET TE 


Best Jobbers everywhere carry Boss Ovens 
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We Sell " ; = : | We Sell 
Westinghouse ? RB: Westinghouse P= 
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Why Don't You Sell 
UNDREDS of Hardware 
Stores now sell Westing- 
it isa rapidly moving and prof- 
itable line to carry. More are 
It is easy to sell because there is a big 
demand for “things electrical” these 
ing “WESTINGHOUSE ELECTRIC” 
branded goods recognizing the respon- 


pe 
a <n z 
Westinghouse Electric Ware 
house Electric Ware because 
getting into line each day. 
days and people are specific in demand- 
sibility behind that name. 





Westinghouse Electric Ware may be com- 
pared to fine silverware in its style, workman- 
ship and finish. Made of the best materials, it ; 
is bought for its quality and because it will be ~ 
useful for years. 





Write Dept. H for details of proposition, 
prices, sales and advertising helps, etc. 


Westinghouse Electric & Mfg. Co. 
East Pittsburgh, Pa. 


Sales Offices in Forty-five American Cities 
































Coffee Percolator. 





Percolating Coffee Pot. 
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Palmer Hammocksr 


If not, why not? Hardware stock your store with every Ham- 
mock that comes into th market. 
But you can pick out the best. 

We do not believe that any dealer 
would intentionally ignore a profit- 


Stores have been selling them for 
30 years. Isn't this conclusive 
proof that the Palmer Hammocks 


sell and that there is a good liberal , oad 

oe able business proposition. The 
profit to be had? It is of vital im- Palmer Hammocks stand on their 
portance that you handle the best ‘own matiin end. oll we ask to on te 
known line; the line with the largest vestigation on your part which 
choice and the quickest sellers. We places you under no _ obligation. 
realize that you cannot afford to Write today for our big catalog. 


The I. E. Palmer Company 


Middletown. Conn. 55 Worth St... New York 
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| SMITH & WESSON, 450 Stockbridge St. , Springfield Mass. 
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think before firing 


The Smith & Wesson Automatic is 
Jundamently different from all others. | 
The automatic safety is under the trigger 
guard. \t cannot be poceetey by the 
Same pressure that puns ¢ the trigger. 
Neither can it be released by direct pres- 
sure of the hand in grasping the butt. 


Smith & Wesson 


Autom atic 


“The gun that makes you think ' 








Requires a double motion of the middle finger to release the auto- 
matic safety, and this motion can be made only with definite purpose. No — 
one can discharge the Smith & Wesson unintentionally. ae 

And the hand operated, non-automatic safety makes the gun doubly | 
safe. With it the mechanism can be locked completely, SO that iis || 
mechanically impossible to pull the + trigger. : 


: Easiest to load 


The recoil spring c can be instantly disconnected so thatthe “bolt” may ' 
be drawn back and pistol loaded with /itile effort, a feature found inno | 
other automatic.. And you can easily tell whether or not the gun is loaded. 


Easiest to clean 


By releasing a simple, but 1 unique catch, the Smith & Wesson may 
be opened up for cleaning without removing a single part. No chance 
to lose some tiny screw and put the whole gun out of commission. — 


The special cali caliber 


Protects you automatically from cheap or unsuitable 
ammunition. The S. & W. .35 Automatic Cartridge is 
made especially for this gun. Add to these features S. 
& W. mechanical perfection and S: & W. accuracy, and 
you have the superior Smith & Wesson Automatic. 


Write for booklet describing gun in detail 





For over 50 years makers of Superior Firearms 
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This merchant is using an 
old-fashioned cash drawer. 


As a result, he does not know how 
much money he should have at the 
end of the day’s business; how many 
items his clerks forgot to charge; 
whether money is missing because 
of carelessness or temptation of em- 
ployees. 


He runs his store by guesswork, de- 
pending on memory for a record of 
his business. Each day he does un- 
necessary work, and worries about 
his business after working hours, 
which injures his health and unfits 
him for the next day’s business. 


This merchant is using a 
National Cash Register. 


He knows that all money received 
during the day is in the drawer at 
night, and that he has a printed rec- 
ord of each transaction. He knows 
that nothing has been lost through 
temptation or carelessness. He 
can tell which clerks sell the most 
goods. 


When he locks his store at night, he 
leaves all business cares behind. For- 
gotten charges, disputes with cus- 
tomers and loss of trade don’t worry 
him. His mind is free to think about 
how to get more business. 


Call at our nearest salesroom or write for more informatiofi 


The National Cash Register Company, 


Dayton, Ohio 





LED A AT ES ARTE ME vee 





HARDWARE’ AGE April 2, 1914 


Myers Giant Adjustable 


Tandem 
Door Hanger 


The Myers Giant Door 
Hanger, as illustrated, is cov- 
ered thoroughly by Letters 
Patents which include the track 
and adjustable features on the 
Hanger. 









f) THE MYERS 





hi 
iittib 


The Track is constructed of 
high carbon stiff steel with two 
flanges turning downward at 
the lower edge. The advan- 
tages of this style are numer- 
ous. 


The adjustable features en- 
able the user to adjust the door 
to and from the building. The 
perpendicular adjustment per- 
mits the door being raised or 
lowered. 


This gives you a little idea of 





a the advantages of the “Myers 
i ~ . 99 

] 1 on Giant. There are many 

Dv Ci others of great importance. If 


you will write for catalog that 
goes into detail, we feel sure 
we can convince you. 


Write to-day. 


F. E. MYERS & BRO. 


ASHLAND, OHIO 
Ashland Pump and Hay Tool Works 
BRANCH DISTRIBUTING HOUSES : 
ST. LOUIS CEDAR RAPIDS HARRISBURG ALBANY 











+> 


April 2, 1914 | HARDWARE AGE 


— 
| &© 





= 1h} Hi 





=I chit EO HAA 


He 


——— 
— 
































|| The cream of the | 
cream separator | 
trade goes to 

|| De Laval Agents | 
: Z 
= 

3 THE DE LAVAL SEPARATOR CO. : 
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Leisure reading that means 
more dollars when you work 


A knowledge of the big problems 
of business, put into a very com- 
prehensive and readable style, 
helps you in finding easier and 
quicker ways of overcoming them. 
That’s what Frank Farrington 
does in these two books. You will 
like the way his mind works. The 
wide scope of his experience, the 

















accuracy of his statements and his 
knowledge of human nature all 
combine to make them volumes that will be read not only for the enter- 
tainment they afford but for their practical worth in the conduct of a retail 
store. The busy man will appreciate these books for another reason; they 
are written in concise form and he may start reading anywhere and find that 
particular chapter complete in itself, and depending in no wise upon those 
which precede or follow. Although if he fails to read every one of them he 
is depriving himself of a privilege. 


Retail Advertising 














Store Management 


“‘ Retail Advertising Complete’’ covers In ‘‘ Store Management Complete,’’ which is well 
with a comprehensive grasp such subjects illustrated, the author gives a clear and concise 

aE picture of the kind of man, physically and men- 
as newspaper advertising, how to get up tally, that the successful merchant should be; the 
the ads., many representative samples be- writer’s experience has taught him that one kind of 





ing presented. A chapter is given to win- 
dow advertising and the subject of novel- 
ties is thoroughly discussed; that important 
part of advertising which is done inside 
the store is in no manner overlooked, 
while equal attention is given to outside 
advertising, such as bill posting and other means of 
reaching outlying districts; advertising direct by mail 
and mail order opportunities and advantages are 
gone into carefully; special sales as business getters 
and some features that make them successful are pre- 
sented’in a convincing manner. In short, this book 
is the common sense psychology of advertising. 


266 Pages, 5 x7 inches, Cloth 
Price $1.00 Delivered 





Both Volumes $1.90 Postpaid 


personality is most desirable and he tells you about 
this. In a chapter on ‘‘Where to Start’’ the advan- 
tages of various locations are discussed ; how to make 
the most of a poor one and the desirable side of the 
street. ‘‘Store Arrangement’’ dips to the bottom in 
such subjects as making entrance easy, best arrange- 
ment of windows; how to plan the lighting, heat and 
ventilation ; utilizing waste space and systems of 
storing extra stock. 

An interesting chapter on ‘‘ Clerk Management’’ 
brings out the advantage of knowing people and how 
to handle them. The other chapters deal with the 
buying end; the store policy; leaks; the store’s neigh- 
bors; working hours; expenses; the credit business; 
what to sell; premium giving. The man and the 
business; their relation and success, that’s the book. 


252 Pages, 5x7 inches, Cloth 
Price $1.00 Delivered 





Hardware Age Book Department 
231-241 West Thirty-ninth Street, New York 
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WIRE CLOTH 
We have been in the market as manufacturers of Window Screen Wire Cloth and other grades 
for many years, and as our brands are well known to buyers, we believe it is needless for us to mention 
the matter of quality. We prefer, rather, for our recommendations, to stand upon the merits of the 
goods we have been putting upon the market for many years. 


HEX. NETTING 
In the manufacture of Poultry Netting we have a very large capacity, and by the most modern 
equipment in machinery and apparatus for putting the goods up, we have succeeded in placing upon 
the market a Netting of the highest grade, in either galvanized before or after weaving. 


W. W. POULTRY NETTING 
The W. W. Poultry Fencing is new in the line of poultry fence or netting. Constructed so it can 
be stretched from post to post and hang straight and tight. 


WIRE AND WIRE NAILS 
We make all grades of Wire, Galvanized, Tinned, Coppered, 
Bright or Annealed. Also all sizes and kinds Standard Wire 
Nails, in kegs and Miscellaneous Wire Nails in packages. 





Our entire line is made from open hearth steel, pro- 
duced in our own mills, where experience and science 
are applied from ore to the finished product, largely 
eliminating rusting qualities of our steel products. 











Wickwire Brothers,Cortland,N Y. 
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Cash In On The “Cannon Ball” | 





. 
NT : manUFACTURERS Op 


SETS 


STAR 


HARVARD. 





Profits—more of ‘em—easier-to-get profits—if you'll only ‘cash in 
on the Cannon Ball.” 

Right now—in your community there’s a big demand for Cannon 
Ball Hangers. The minute you show a “Cannon Ball” your cus- 
tomer says “That’s what I want’’—and the sale is made. 


Here’s Why It Sells— 


Water, weather, wear and bird-proof—can’t jump the track—will run as smoothly 
after years of use as it did the day it first went up. 

Your customers know that the Cannon Ball Hanger offers all the advantages of 
other kinds and many exclusively its own. 

You can’t get around it.’ Hanger competition stops the day you stock the 
Cannon Ball. ; 


Off Go The Old Hangers— 
On Goes The “Cannon Ball’’ 


Don’t wait for new barns to be built. 

Show the Cannon Ball Hangers to every farmer who comes in. 

Demonstrate their advantages over the old-style hangers now on the barn—then— 
off go the old hangers—on goes the Cannon Ball—and 

your cash register rings again. 


HELMFERR}s i 
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Do You Know What 
“Star” Stands For? 


Back of the “STAR’’ trademark is the 
biggest factory of its kind in America and 
the largest line of barn hardware and 
specialties on the market today. 

Stalls, stanchions, feed and litter carriers. 
hay tools, door hangers, tank heaters, 
hoists, etc., we make them all and guar- 
antee every item. 

If you want to find out why it’s to your 
advantage to buy all these lines under 
the “STAR” trademark, write us—we’ll 


This Display Rack Sells 
Cannon Ball Hangers for 
our Dealers. ASk for 
details. 





tell you—gladly. 








No. 440 Cannon Ball 
Barn Door Hanger— 


Lateral and Vertical Adjustments 


Noiseless, tandem, fiexible, fric- 
tionless. Long roller bearings. 
Steel truss frames. 
wheels—wide tread, enclosed in 
track. Instantly adjustable later- 
ally or vertheall . Door can be 
raised or lowered, set away from 
or brought near to building, as de- 
sired. Water and bird-proof. 





No. 384 Cannon Ball 
Barn Door Hanger— 


Here’s a popular style of the Can- 
non Ball. Noiseless, tandem, flex- 
ible, frictionless, long roller bear- 
ings, steel truss frame, light run- 
ning, wide tread, steel ball wheels, 
completely enclosed in track. Water 
and bird-proof. 


Write for prices today. 


HUNT, HELM, FERRIS & CO., Harvarp, 117. 


Stock Cannon Ball 
Track Under Your 
Counter— 


It comes in 3 ft. sections—32 
pieces to the crate. You can 
easily stock 96 feet under the 
counter—out of the way and 
give a customer as much or as 
little as he wants. 


706 HUNT STREET 
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Bungalow 
Cylinder Front Door Sets 


Cast Bronze and Brass 





Nero C 3907 Nero C 3905 York C 3903 Alma C 3911 Lima E 390! Lima C 3909 


Handle on the Outside—Knob on the Inside 


Inside trim with glass or metal knob can be furnished in any of our designs 
to match the balance of the hardware on the house. 


We also make Cylinder Front and Vestibule Door Sets, Inside Sets, Slid- 
ing Door Sets, Push Buttons, Door Pulls, Etc. to match the above designs. 


Catalog for the Asking. If you want goods quick order from us, 


We also make both large and small Gray Iron Castings machine molded and sand blast cleaned, Stove 
Pipe Dampers, Damper Clips, Oil Stoves, Hot Plates, Furnace Lamps, Stebbins Molasses Gates, Oil 


Can Faucets, Bungs, Etc., Etc. 


The Taylor & Boggis Foundry Co. 


Geveland , Ohio 
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RUSSWIN SHUTTER WORKERS. Open and RUSSWIN DOOR CHECKS. Ai necessity in every 
close the blinds, locking them in any position without house. All sizes to meet any conditions. 
raising the sash. 
| e 
* 


























RUSSWIN CHECKING FLOOR HINGES. The THE RUSSWIN DOOR HOLDER. Operates with 
latest and most modern type of checking hinges with the foot. Positive in action. All metals and finishes. 
exclusive features. , 


RUSSELL G ERWIN MFG. CO., 








The American Hardware Corp. Successor 
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Let Your Customers Test It 


Show him how easily the key 
is inserted and withdrawn, with- 
out sticking or binding; let him feel the slight ef- 
fort required to turn the key or knob, and the 
quick, snappy action of latch and dead bolt; let him 
note the general good workmanship, strength and 
reliability; tell him of the superiority of the Corbin 
cylinder. The goods warrant praise, and please the 
man who 1s particular. 


P. & F. CORBIN 


The American Hardware Corporation Successor 


NEW BRITAIN, CONNECTICUT 


CHICAGO NEW YORK PHTILADFLPHIA 
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POCKET NAIL SETS 


Four of GOODELL-PRATT’S 

4 well-known No. 999 Knurled Nail 
Sets—1I each 2/32, 3/32, 4/32 and 
5/32 inch points—put up in neat 
leather cases. 


Have you some of them in your 
show case, or is the man across the 
street making all the sales? 


Shall we quote you the price = 


Goodell-Pratt Company 


Greenfield, Mass., U. S. A. 


1500 Styles and Sizes of Tools 
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Patented in 
every country 
By making the New Shaw Wrench 
differeat, we have produced a better 
wrench. By producing a better wrench, 
we have catered to thousands of wrenck. 
users. By advertising its merits, we 
have created a big demand for it. 


The real features that are making the 


New Patented 
Shaw Wrench 


so popular are: The Long Slot which 
permits the jaws to grip pipe instantane- 
ously without any adjusting. It is 
made THIN—will operate in close 


quarters. Made in ONE SOLID PIECE 
OF UNBREAKABLE STEEL — no 
parts to break or lose. Always grips— 
never slips. 





These logical reasons coupled with 
the fact that the Shaw Wrench fits any- 
thing that will slip between its powerful 
jaws make it the most salable of all 


wrenches. 


It is fast supplanting other wrenches 
for use on pipes, bolts, rods, nuts, etc. 


Most Dealers have already stocked it 
and are satisfied that it will do any 
work that any Stillson pattern, monkey, 
alligator or flat wrench will do and in a 
fraction of the time. 


The profit in selling it is worth while. 
Use the Coupon and get particulars. 





SHAW PROPELLER CO., BOSTON, MASS.: 


Shaw IP ropeller Co. a Page ay, and Full Particulars 
Board of Trade Building a 


BOSTON . = MASS. a ne a | 40 dhiblnsindalemenaenets 
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Plymouth Rope Sales ‘Talk 
No. 7 


HEN you’ve sold a man rope, your profit is 





measured by what follows. If the rope makes 900d 





your claims for it, you ’ve 
made good with the man. 
It’s up to the rope. 


Plymouth users, when they 
want more rope, come back 
for Plymouth, Their trade 
is permanent and profitable. 
For this* reason it pays to 
go hard after mew Plymouth 
business. 


It is easy to introduce 
Plymouth Rope when you 
use our free advertising and 
selling service. The proof 
of the pudding is in the 
eating. And you'll like the 


taste of greater rope profits. 


For full information about Plymouth 


free service, ask 


our distributor’s salesman or write us. 





Plymouth Cordage Company; 


North Plymouth, Mass. ‘yee Ee SS 
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Famous For Their 


SUPERIOR 
QUALITY 


cb ha Ge Od 


Their 
Strength, Durability 
and Economy 


Have Made Them 


W orld-Renowned 


tt Be © eS Be 


Made By 


Tnmont Mfg. Company 


55-71 Amory Street, 
ROXBURY, (BOSTON) MASS. 


TRIMO | 
TOOLS | 





Trimo 
Pipe 
Wrench 





Trimo 
Pipe 
Cutter 


~ Send for Catalog No. 133 
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Vollrath Stove Reservoirs 


DO NOT SCALE 


They are the only make that 


WILL NOT SCALE 


when the Reservoir “boils dry,”’ 
and they should be in your 
line of stoves, Mr. Dealer. 


yous THE VOLLRATH CO. _yotgtary 
~~ =a 


SHEBOYGAN, WIS. 





















Heisey’s €) Glassware 


A Table Necessity 





No. 393, French 
Dressing Dish 
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No. 394, Domino Sugar No. 393, 12” 
Patent Applied For ° Celery Tray 


A. H. HEISEY & CO. s2 Newark, Ohio ) 


HEISEY’S (H) GLASSWARE 


TRADE MARK 
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Anchor Brand Clothes Wringers 
Will Lead in Sales in 1914 






Electro 
Galvanized 






Hint 
mitt 
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Here are some of the improvements which have put these well-known wringers in the lead: 
The Pressure Screws, Clamp Screws and Steel Ball Bearings are all Electro Galvanized. The Pressure 
Screws and Clamp Screws are galvanized after the thread is cut. This method prevents rusting. 

You have only to show a customer an Anchor Brand Clothes Wringer, mention these features, let 
her see for herself how strongly it’s made and how easily it works, point to our 5-Year Guarantee, and 
then name the New Price—and the sale is clinched. 

If you have not received our NEW PRICE, please write to us NOW. Our proposition is worth 
investigating. 


Lovell Manufacturing Co., - - - Erie, Pa. 
































Every Business Place Can 


Profitably Use It 


Not only will the Baltzly Stove Truck make stove sales for 
you, but it, itself, will sell to all classes of stores, offices and manu- 
facturing: plants. 

Wherever something bulky arid heavy has to be moved about 
the Baltzly saves time, labor and money. 


THE BALTZLY STOVE TRUCK 


Get this business. Noth- 
ing can possibly pay better 
than the trade of your 
neighboring business men. 
Their orders are large, pay- 
ments prompt, dealing busi- 
nesslike. It pays. 

Write for the Baltzly 
Leaflet now. 

We will also send the 
“Arcade Index,” our 250- 
page catalogue of hardware 
goods that are good. 

Write now. 


Arcade Mfg. Co. Freeport, Ill. 


The receiving and ship- 
ping departments of a busi- 
ness house are constantly 
receiving and _ shipping 
heavy boxes, bales and bar- 
rels. To move these is 
often impossible with less 
than a squad of men. 

Just here, the Baltzly 
Stove Truck steps, or 
rather rolls, in. One man 
can do the trick and do it 
right! 








lis 


























teeny flr” Aap wt tpt gi 
= as © - 


; 


HARDWARE AGE 








This is an Advertisement 
for the 
Hardware Manufacturer 
to Read 
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Guarantee Tag 


Is One of the Best 
Direct Advertisements 





It carries your warranty from 
your factory to the consumer on 


the article which you warrant 














When you guarantee your quality 

with a tag made by Dennison, 

Dennison guarantees the quality 
of the tag. 


We are glad to send samples 


¢ Siisadh sMogufacksing Go 


THE TAG MAKERS 
BOSTON - NEW YORK NEW YORK 





’ 26Franklin Street John Street 5th Ave. & 26th Street 
: ‘e - PHILADELPHIA 
eee 1007 Chestnut Street 
os . gHIcaGo ST. LOUIS » 

|). "62 East Randolph Street 905 Locust Street 





| LONDON. BERLIN | BUENOS AIRES 
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Many 


Others Have 
So— You Can Build 
a Big Trade With 


HERRICK 
Refrigerators 





Here are a few brief expressions of satis- 
faction from responsible Dealers who have 
sold Herrick Dry Air System Refrigerators 
and know how they sell and satisfy. 


‘The Herrick Refrigerator we are now 
handling gives entire satisfaction. We have 
sold more Herrick Refrigerators this season 
than of the other makes we are handling 
in any previous two years heretofore.” 


“We had very fine success with the 
Herrick Line we handled this year. Sold 
all we bought this season and seven or eight 
re-orders.”’ 

“We appreciate the value of the Herrick 
agency. You make good refrigerators and 
your refrigerators make good friends, and 
together this is a good combination and a 
profitable one.” 

“Next year we assure you we will stock 
up on the HERRICK, for THEY SELL, it 
seems, when nothing else will.” Names of 
any of ghese Dealers sent on request. 

We have the best refrigerator proposition 
on the market for live Dealers. We will be 
pleased to send our New Catalog, Prices and 
full particulars to any live merchant in good 
standing. Write today. 


Herrick Refrigerator 
& Cold Storage Co. 


Waterloo lowa 


April 2, 1914 
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Sandusky Power and 
Electric Washer 


1—We give you a price that allows you 
to sell at a good profit. 





2—Wringer adjustable to 3 positions for 
rinsing tub, blueing tub and washer 
marked |, 2 and 3 respectively. 


: 3—Flat pulley for use with gasoline en- 
Selling gine drive. 


Features 4—Electric motor conveniently placed beneath 
tub. 


5—Saves $1.00 to $3.00 per week for family washing. 


Guaranteed certificate with every washer. 








Write today for information regarding construction, prices, and 
territory. 


SANDUSKY, OHIO, U. S. A. 








6—Saves the youth and beauty of wives and daughters, as it relieves 
them from hours of rubbing and stooping over steaming suds. 


THE ONE MINUTE WASHER COMPANY 








102°, Increase so far in 1914 


Over Same Period of Last Year 





Do You Wonder Why Retailers are so Enthusiastic? + 


Just think of what this means! More dealers taking on 
the Maytag line—more profits to dealers—more people 
asking for and buying Maytag ma- 

chines. Profits are what you are @ 

after—why not sell the real profit . 
maker—the 


MAYTAG 
Power and Electric 
WASHER 


Every man likes to sell things that are popular and that will make 
satisfied customers. Offer your trade Maytag machines and see how 
eagerly they will be bought. The swinging wringer wins the heart 
of every woman on sight. It swings to any position quickly. 

One handle operates the stop, start and reverse of the machine. This 
prevents confusion and insures safety in an emergency. There are 
many more new and popular features on the Maytag that appeal to 
the people in your locality. Maytag sales are growing every day. 
You can sell many of these machines easily. Write us for catalog 
and terms and our business getting sales plan. 


THE MAYTAG COMPANY 
STATION A | NEWTON, IOWA 











Maytag Electric Machine 
—the on'y difference be- 
tween it and the Power 
machine is the addition of 
the motor. 
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Guarantee Tag 


Is One of the Best 
Direct Advertisements 











It carries your warranty from 
your factory to the consumer on 
the article which you warrant 

















‘When you guarantee your quality 

with a tag made by Dennison, 

Dennison guarantees the quality 
of the tag. 
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We are glad to send samples 


Down Manufachning Se 
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THE TAG MAKERS 
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Many 
Others Have 


So— You Can Build 
a Big Trade With 


HERRICK 
Refrigerators 








Here are a few brief expressions of satis- 
faction from responsible Dealers who have 
sold Herrick Dry Air System Refrigerators 
and know how they sell and satisfy. 


‘The Herrick Refrigerator we are now 
handling gives entire satisfaction. We have 
sold more Herrick Refrigerators this season 
than of the other makes we are handling 
in any previous two years heretofore.” 


“We had very fine success with the 
Herrick Line we handled this year. Sold 
all we bought this season and seven or eight 
re-orders.”’ 


“We apprectate the value of the Herrick 
agency. You make good refrigerators and 
your refrigerators make good friends, and 
together this is a good combination and a 
profitable one.” 

“Next year we assure you we will stock 
up on the HERRICK, for THEY SELL, it 
seems, when nothing else will.”” Names of 
any of ghese Dealers sent on request. 

We have the best refrigerator proposition 
on the market for live Dealers. We will be 
pleased to send our New Catalog, Prices and 
full particulars to any live merchant in good 
standing. Write today. 


Herrick Refrigerator 
& Cold Storage Co. 


Waterloo lowa 
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Sandusky Power and 
Electric Washer 


1—We give you a price that allows you 
to sell at a good profit. 








2—Wringer adjustable to 3 positions for 
rinsing tub, blueing tub and washer 
marked |, 2 and 3 respectively. 


. 3—Flat pulley for use with gasoline en- 
Selling gine drive. 


Features 4—Flectric motor conveniently placed beneath 
tub. 
5—Saves $1.00 to $3.00 per week for family washing. 


6—Saves the youth and beauty of wives and daughters, as it relieves 
them from hours of rubbing and stooping over steaming suds. 





Guaranteed certificate with every washer. 








Write today for information regarding construction, prices, and 
territory. 


THE ONE MINUTE WASHER COMPANY 


SANDUSKY, OHIO, U. S. A. 











102° Increase so far in 1914 


Over Same Period of Last Year 


Do You Wonder Why Retailers are so Enthustastic ? + 


Just think of what this means! More dealers taking on aa 
the Maytag line—more profits to dealers—more people 
asking for and buying Maytag ma- 

chines. Profits are what you are YP i @f 
after—why not sell the real profit | n° 
maker—the 


MAYTAG 
Power and Electric 
WASHER 


Every man likes to sell things that are popular and that will make 
satisfied customers. Offer your trade Maytag machines and see how 
eagerly they will be bought. The swinging wringer wins the heart 
of every woman on sight. It swings to any position quickly. 

One handle operates the stop, start and reverse of the machine. This 
prevents confusion and insures safety in an emergency. There are 
many more new and popular features on the Maytag that appeal to 
the people in your locality. Maytag sales are growing every day. 
You can sell many of these machines easily. Write us for catalog 
and terms and our business getting sales plan. 


THE MAYTAG COMPANY 
STATION A | NEWTON, IOWA 







































Maytag Electric Machine #7 
S, —the on'y difference be- 
“amg tween it and the Power 











machine is the addition of 
the motor. 
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What Do You 
Think About It? 


HARDWARE AGE 


April 2, 1914 





ns . 








aid ty 
woman dem- 


onstrator 
about ‘‘Swiss- 





alu’’ — She 
had been 
demonstrating 


for a long 
period for a 
well known 
aluminum line: 


‘*Your goods ES SENTIAL 


are by far the The one essential thing in a 


finest I have range is its Baking Qualities. 
ever handled. Always remember that, and do 
not allow useless ‘‘advantages’’ 
In fact, they to blind your customer to this 


are so supe- most important thing. 


rior to the | The Model “Quality” Range 


other that . 

. d k combines unexcelled baking 
were it dar 9 qualities with every range con- 
| could tell it venience known to the trade. 

The hot-blast fire-box, correct 
the moment proportion, and general good 
lay my hands workmanship combine to make 
on it.” The Model “Quality” Range the 


one range for you. 








May we submit proof? 


The Geo. H. Bowman Co. 
Cleveland - ~ Ohio 


Manufacturers and Importers of 
China, Aluminum, Cut Glass, Etc. 


j rietitil 
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QUALITY STOVE & 
RANGE CO. 


Belleville, Illinois 
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‘Universal Disc Bearing 
Plate Casters 


ONSTRUCTED of grey iron, cop- 
pered, and equipped with strong 
steel axle and uniform steel disc 

bearings. 
This style caster is manufactured in 
five distinct sizes and can be supplied 


with either cast iron, lignum vitae, 
brass, leather or feltoid wheels. 


Write us for descriptive circular. 














UR complete catalog No. 105 H.A. shows 
our extensive line of casters—the safest 
guide to caster selection. Write for a copy. 


Universal Caster & Foundry Co, 
29West 424 Street 
(Aeolian Bidg 
New York 
Also Makers of “Universal’’ Ball Bearing Gripneck. 


Oblong Plate, Philadelphia, Truck, Piano and Me- 
tallic Bedstead Casters and “Universal” Slides. 
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HILL’S DRYE 


A convenience— 
a necessity— 
hence a good seller 


Popular demand (created by judicious advertising) is the wise 
merchant’s opportunity. People passing your store do not care 
whether you are their “regular merchant” or not. The fact 
that you have what they want is sufficient reason for them to 
enter your store. Hill’s Dryers made in various styles—enough 
to meet every condition—are good sellers—big sellers. First, 
because the Hill Dryer is a household necessity. Second, because 
our advertising, read by millions of people, has created a 
market whose force and insistence you cannot afford to ignore. 
Don’t be “Penny wise and pound foolish.” Be a Hill Dryer 
man for the dollars of profit in it for YOU. 


WRITE TO-DAY FOR BOOKLET AND PRICES 


HILL DRYER COMPANY, 316 Park Ave., Worcester, Mass. 
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The Lure of 
Skin Deep 
Quality 


~~ It is not what appears to be 
that finally determines its worth. 


Its real value lies deeper than 
that. 


It is not mere talking points 
that makes a commodity service- 
able, but intrinsic merit—some- 
thing real. 


‘The Bissell sweeper is not 
made “‘to sell’’ in the common 
acceptance of the term; it is 
made to serve —and_ thereby 
has become the most salable 
sweeper a merchant can handle. 


Thirty-eight years’ endorse- 
ment of thousands of merchants 
and millions of users throughout 
the world wherever catpets and 
rugs are used is sufficient evi- 
dence that the Bissell is pre-emi- 
nent and that its leadership is 
based upon something more 
tangible than mere claims. 


The Bissell sweeper is clearly 
the most handy, inexpensive 
cleaning device for everyday use. 


Our special Spring-Easter 
Offer is now in effect. Full de- 
tails with proof sheet of free co- 
operative newspaper electros 
will be supnlicd cn request. 


BISSELL CARPET SWEEPER CO. 
Grand Rapids, Mich. 


Largest Exclusive Carpet Sweeper Makers 
In The World. 
BRANCHES: 


NEW YORK CITY (Sales and Stockrooms and Export 
Department) 25 Warren Street 


NIAGARA FALLS, ONT. (Factory) 
LONDON (Agency) PARIS 
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sales mone 
profits at once 





Fernald No. 175 
Screen Door Sets 


‘It used to be a nuisance to dally around 
picking’ out hinges here, spring there, 
door-pull and hook-and-eye from some- 
where else. The busy merchant never 
could see much profit in handling little 


things like these. 


We have changed all that. In our No. 
175 Screen Door Sets everything that 
a customer needs to put a screen door into 
service has been assembled in one carton. 
The merchant makes four sales in one— 
gathers in four profits at once. 


Each of these ready-selling sets con- 
tains one pair of 3 x 3 wrought steel 
surface butts, with bell tip loose pins; 
one 5!4-inch door pull of pressed steel; 
one No. 3 spring with loop ends and the 
necessary screw hooks ; one 22-inch gate 
hook-and-eye, and all the screws required. 


This set is entirely finished in baked 
japan and is put up twelve sets to a box, 
each set in a separate carton. 


To the Merchant:—If your jobber cannot 
furnish you the genuine Fernald, write us for 
name of another jobber near you who has 


them. 
To the Jobber:—We furnish electrotypes 
of this set, as well as other products we make, 


for reproduction in your catalogue. If you 
aren’t representing us now, let us hear from 


you. 


Fernald Manufacturing Co., Inc. 
North East Pa. 
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“T see Swartz is running another sale,” 
remarked the assistant manager to the Boss. 


“Do you think we ought to start something . 


of the sort ourselves ?”’ 

“No,” said the Boss, emphatically, “I do 
not. Iam firmly opposed to the whole idea 
of cut priced sales. They are in my opinion 
absolutely unsound in principle and in the 
long run, injurious to the business.” 

“That’s right, Boss,’ said the red-headed 
salesman, breezing into the conference. “A 
sale reminds me of doping a race horse to 
split a part of a second off his record. He 
makes his spurt all right but is no good for 
a long time afterwards.” 


Ordinarily a customer believes what you 
tell em but the minute a sale is on your best 
friend thinks you are trying to do him. It 
certainly gets me sore to be treated like a 
shell game operator.” 

‘“That’s just the point,” said the Boss. 
“One cut price sale will destroy confidence 
that it took years of square dealing to build 
up. Let Swartz get a few of our customers 
next week. We are likely to have all his 
before the year ends.” 

“Say! I got an idea,” said Sandy. ‘“Let’s 
fill the windows with all of the standard, 
advertised specialties we have in the store— 
the stuff nobody can cut the price on—like 
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Iver Johnson Revolvers. That will show 
up the bargain house truck that Swartz is 
displaying.” | 

“Fine idea!’”’ said the Boss. “We'll do | 


“That sounds fine in theory,’ said the 
Assistant Manager, “but don’t blame me if 
the business drops off next week.” 

“What gets me,” continued Sandy, “is 
the amount of suspicion a sale stirs up. it. 


IVER JOHNSON’S ARMS & CYCLE WORKS, FITCHBURG, MASS. 











Amateur and Professional 


U. S. CHAMPIONSHIPS 


The greatest and most sought for honors 
of the Trap-Shooting World were won 
at Dayton, Ohio, June 17-20, 1913, with 
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Factory Loaded Shells 


Barton Lewis, Amateur Champion, scored 
195 out of 200 with Peters “Target’”—medium 
priced shell for Bulk Smokeless. 


Chas. A. Young, Professional Champion, scored 197 out of 200 with Peters 
“High Gun”—medium priced Shell for Dense Smokeless. 

Mr. Lewis also won the Official Amateur Average for 1913 with a percentage of 
95.58, using Peters’ shells exclusively. 

It is not necessary to use high-priced ammunition to win success at the traps or 
in the field. Peters “steel where steel belongs” Shells give real and complete satis- 
faction, but their cost is within the reach of all. 


Specify PETERS on your next order 
THE PETERS CARTRIDGE CO., 


Branches: NEW YORK NEW ORLEANS 
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Cincinnati, Ohio 
SAN FRANCISCO 
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Your Trout-F ishing Customers 











This “BRISTOL” No. 29 is the lightest Steel Fly Rod made, only about 514 oz. It has madea 
“stir” among fishermen everywhere, especially for casting for trout; and you can recommend it 
to your customers with the assurance that it will give the highest satisfaction. It has snake guides 
and locking reel band. Comes in 8% foot length only. Price, $6.50, subject to your regular 
discounts. 

“BRISTOL” No. 28 ts the new Light Bait-Casting Rod—weight about 5 oz. Three joints; cork 
handle; locking reel band. Three improved casting guides and special light offset agate casting 
tip. In 5 and 5% foot lengths only. 

No. 30 is the new “BRISTOL” Pocket Bait-Casting Rod. It has every quality that bait-casters 
like, and has already become a favorite among “knowing” fishermen. New type of double cork 
handle, with just the right grip for spooling the line easily. Price, $10.00, subject to your regu- 
lar discounts. 

All “BRISTOL” Steel Fishing Rods are guaranteed three years. They give you a liberal profit. 
They sell easily because people know them from reading of them in the magazines. 

Have you a “BRISTOL” Store Hanger? Do you know the details of the “BRISTOL” Rod 
Stand Proposition? Write us for particulars. 


HORTON MFG. CO., 165 Horton Street, Bristol, Conn. 














THE WEIGHT IS ALL THERE 


—IN— 


The Linen Thread 
Co. Products 


All Tare Deducted 





Among our quality 
products on which 
you pay for net 
weight only are: 


Linen Threads, 

Flax and Hemp Twines, 
Cotton and Jute Twines, 
Linen Floss for Tacking. 


Why pay for extra 
weight in wrappings. 

Every cent you pay 
for the Linen Thread 
Co.’s twine buys its 
equivalent in pure 
twine of perfect 
quality. | 

We spare neither time, 
effort, labor nor money 
to make our products the 


best. 
And they are the best. 


The Linen Thread 
Company 


Better write right now 
to our nearest branch for 
right prices: 


BRANCHES : 


Philadelphia Boston 
Cincinnati Chicago 
Rochester St. Lous 


Baltimore San Francisco 


96 Franklin Street 
New York 


a 
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THE CHOICE OF THE 
MAN WHO KNOWS 





OLDWELL Lawn 
Mowers are the oldest 
established, best known 
and most liked lawn mow- 


ers on the market. In 


COLDWELL'S 


Imperial Hand Mower 


You are offering your custom- 
ers the best hand mower made. 


It has 


Reversible channel-shaped 
bottom knife. 


Triple-pawl ratchets 


Renewable bronze bearings. 













Positive lock adjustment. 


The Coldwell line is complete, in 150 
different styles and sizes. It includes 
horse and putting green mowers with 
the new patented feature—demount- 
able (interchangeable) cutters,—and 


other hand mowers for every purpose. 


Catalogue and prices will be mailed 


you on request. 


BY INVITATION 
MEMBER OF 





NEW YOR" Uv SA 


Coldwell Lawn Mower Co. 


NEWBURGH, N. Y. 
Philadelphia Chicago 


Mfrs. of Hand, Horse and Motor Power 
Lawn Mowers. 
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Made on Scientific 
Principles 


A great naturalist who spent 
many years in observing and 
studying the habits of the com- 
mon and dangerous house-fly 
suggested through his remarks 
the invention of the fly trap we 
make. 

It is easy to make money with 
them. The advertising has been 
done. Newspapers, Boards of 
Health, Civic Leagues, Church Soci- 
eties, etc., are leagued against the fly. 
Take advantage of it. 


You cannot make a mistake about 
it. They sell. Nearly every house 
holds a customer for you. Get in a 
good stock and start early. 


Ludlow - Saylor 


Wire Co. 


ST. LOUIS MO. 

















40 


HARDWARE AGE 





—— 







are selling faster this year than ever. 





Excelsior 
Rust 
Proof 


Fences, Trellises, 
Flower Guards, 
Tree Guards and Arches 
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The early Spring brings a big 


business to the dealer who has these goods in stock. Our advertising 


will send the buyers to your store. 


Is your stock ready? Send for our 


prices and show card in five colors. 


WRIGHT WIRE CO. 


New York 


Boston 


Worcester, Mass. 


Philadelphia Chicago San Francisco 
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You have now the best 
opportunity In years to 
extend your business in 
this line, and greatly in- 
crease your profits. Put 
ouaeell in position to 
meet this demand, with a 
full line of Cyclone 
Fences and Gates. 


Write us for Illustrated 
Catalog and our sure- 
profit prices to dealers. 


We co-operate with you 
im many ways. 


Oo 1N¢ e 
¢ 


There’s a big business opportunity for you, Mr. 

Dealer, in the widespread demand for wire 

(fencing to take the place of the unsightly, unsani- 

tary wooden fences. 

This demand is the result of an aroused public sentiment in favor of 
better health conditions, which extends to all parts of the country. 


CYCLONE ORNAMENTAL FENCE AND GATES 


constitute the logical remedy for the conditions so generally complained 
of. Their reputation for beauty and durability is nation-wide, and is 
long established. 


CYCLONE FENCE COMPANY 


Waukegan, linois 
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AMERICAN BRAND 


Screen Wire Cloth 
Outsells All Others 


FOR A BETTER 
GALVANIZED CLOTH 
STOCK 





MEW REGIST 


™ See 


ELECTROPLATED WITH 
SEVERAL COATINGS OF 


PURE ZINC 


LASTS LOOKS 
LONGER BETTER 


ALSO 
Galvanoid Enameled 


SEND FOR 
GALVANOID BULLETIN 
INSIST ON 


AMERICAN BRAND 
COPPER BRONZE 


(90% PURE COPPER) 
BRIGHT GALVANIZED 


BLACK PAINTED 
ALL MESHES ALL WIDTHS 


ROLLS WRAPPED WITH 90-ib. KRAFT 
PAPER. ENDS OF ROLLS’ REIN- 
FORCED WITH DOUBLE LABELS. 


Samples and Catalogue 
ON APPLICATION 





AMERICAN 


WIRE FABRICS CO 
CHICAGO, ILL. 
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The Greatest 
Galvanizing Discovery 


of the Age 


HE American Steel & Wire Company 
is the first to develop a THOROUGHLY 
GALVANIZED WIRE. It has a thicker 


coat, a quality more refined, and a deeply adhesive 
contact of the zinc and the steel that solidly unites 
the two metals, highly flexible without injury, and 
having a finish and weather resistance unequaled— 
a thoroughly galvanized were. 


This is put into 





Banner Poultry Fence brings big and 
quick profits to dealers, and great satisfaction to 
customers. 

Banner Poultry Fence is a true woven 
wire fence and not a netting. Larger wires without 
creased cost. It is made of 15 and-#7 gage wires: 
instead of 19 or 20 gage wires, as used in old style 
fabrics, and has 22 wires in 4-ft. height, 16 -wires in 
2-ft. height, making a poultry fence of minimum close 
space and immense strength. 


Banner Poultry Fence Wire is hard, stiff 
and springy. It carries a coat of zinc put on by the 
latest method—a discovery, a real improvement in; 
galvanizing—a zinc covering more lasting; it stays on. 


Banner Poultry Fence costs about the: 
same as poultry netting in the principal selling sizes, 
despite the use of heavier wires. The close spaced 
wires are at the bottom where needed, with gradually. 
increased space at the top where close spacing is not 
necessary. Graduated spacing means a saving which 
is put into larger wires without increased cost to' 
dealer or consumer. 


Banner Poultry Fence saves in cost of 
erection, because it requires fewer posts, while top and 
bottom rails are not needed to keep the fence in shape. 


Banner Fence makes a neat construction, 
and forever does away with the ragged, saggy appear- 
ance of old style fabrics. 


FRANK BAACKES, Vice-Pres. & Gen. Sales Agent 


American Steel & Wire Company 


Chicago, now York, Worcester, cagvesane. Pittsburgh, 
Denver. peers Representative: U. S. eel Produets 
Co., New Yor Pacific Coast Re B.2.m Uw. 8S. Steel 
gvessots Co., San Francisco, os Angeles, Portian 
Seattle. 
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McKinney - 


ma) 4-14014- 
NO.I.SPEec AL 


Door Hangers and Track mer 


‘‘King’s Charm”’ 


The best hinge joint door 
hanger on the market to-day. 
Its popularity has resulted en- 
tirely from its own good door 
rolling work. 


‘‘None Better’’ 


A roller-bearing hanger that 
is perfect not only in principle 
but in the way it is made an 
finished. 

See any jobber about McKin- 
ney Hangers and Track. 








‘*Keystone”’ 


A Trolley Hanger that em- 
bodies the finest points in Door 
Hanger construction, combining 


Strength, Durability and Eff- 


. ciency. 
monn SAH McKinney Mfg. Co., Pittsburgh, Pa. 
— L Ne C \ : New York, Baltimore, London, Eng. 








Remember Our No. 2714 Line of PLATED BUTTS | 





— 











See how easily this Fountain can be attached to a barrel or 
a tank. Note how readily accessible all of the working parts 
are—you don’t have to detach a single part to get at them— 
not even empty the water from the barrel or the tank. All the 
connections of the working parts are made with Brass—they 
will never rust—you can remove them if necessary. The Valve 
Seat, that’s made of Brass, also, and so arranged that it’s next. 
to impossible for moss or sediment to settle on it and prevent 
it from closing. We have named this Fountain 


The “Best” Stock Fountain 


And unlike most fountains that are claimed to be the best it Showing Construction 
has watered stock better than any of them, outlasted them all 
and proven itself the “Best” by actual service. That’s why it 
has been a fountain of profit to every Hardware Dealer who 
has sold it. And as the price is reasonable it’s a big seller. 
Ask your Jobber to supply you with the “Best“ Stock Fountain. 
In the meantime write to us for Catalogue and full information. 


STERLING FOUNDRY CO. 


STERLING, ILL. 


As Attached to Barrel 
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| Wood Screws 


— Tigre 

Bolts ba Bolts 

Machine cat Rivets 

Screws - and Burrs 
Largest Stock and Greatest Assortment 


American Screw Co. 


PROVIDENCE, R. I. 
Western Depot: 69 East Lake Street, Chicago, Illinois. 














Flat, Round, Oval Heads © Any Length, Any Diameter 


SCREWS 


We are manufacturers— 
that is our business. Quality 
is our aim. We carry in stock 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 


Write for price lists and discounts. 








Bridgeport Screw Company 
Bridgeport, Conn. 


Ora sS a Pees 
Pea oe 
See RT eR NS | at 
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Of the Saw Maker’s Art. We are proud» 
of its quality and guarantee it to 
cut faster and run easier in 
kinds of wood, to hold its 
sharpness and set longer 
than any other good 


saws 










“Greyhound” 
is the result of years 
of experimenting to originate 
a purity of steel with fine grain 
and tough body. 


It’s the Your-Money-Back-If-Not-Satisfied Saw 


30 Days’ trial will prove our guarantee 


Made in both Straight and Skew Back 
Lengths 18 20 22 24 26 28 30 inches 
Dozen $28.00 $30.00 $32.00 $34.00 $36.00 $40.00 $44.00 list 
Packed One in a Box 


Geo. H. Bishop & Company 


LAWRENCEBURG, IND. 



















TRADE MARK, 




















STEEL FISHING RODS HACK SAW FRAME 
$.50 to $3.50 Each $.30 to $1.00 Each 
19 Different Models 8 Different Models 








Manuiactured by THE PERFECTION 
Union 


Hardware 
Company 


TORRINGTON 
CONN, U.S.A. 


$.30 to $3.00 Per Pair rs 
35 Different Models 





MITRE BOX 


NEW YORK OFFICE $2.50 Each 
99 CHAMBERS ST. 
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You 
Don't 
Have to Create a Demand 


for Forstner Bits—the demand is already created. The 
thing to do is to supply the demand by keeping a stock 
adequate to meet the needs of all classes of users. 


Forstner Bits 


will do their part. They are guided by the rim, instead 
of the center, and therefore can be guided in any direc- 
tion. Tough grained wood and hard knots won’t deflect 
a Forstner Bit from its course. It bores straight—bores 
clean—leaves a true polished surface. Ask your Jobber 
to supply you. 














The Progressive Mfg. Co., Torrington, Conn. 














Steady Sellers—Because 


The Mechanic knows that the “Lightning” 
Tap cuts free and clean with minimum friction 
and binding. This is possible because it is 
scientifically designed. 

Every tooth, on top, bottom and wall, is “re- 
lieved” like a milling cutter. 

The depth of the flute is graduated, giving 
additional strength and preventing breakage even 
under severe strains. Ask any mechanic who 
has used one, and you will learn the reason for re- 
peat orders. 


It pays to handle the “Lightning” Taps. 


“The Talk of the Lightning Tap,” an interest- 
ing little book explaining why the distinctive de- 
sign. 


Wiley & Russell Mfg. Co. 


GREENFIELD, MASS., U.S. A. 
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Vismera 
Is Used Exclusively 


by the Sheridan Iron Works, the largest 
manufacturers of sheet metal structures 
in the State of Wyoming. 


The unique entrance of their fair 
booth shown above, is formed by a 


ISMER 


CULVERT—84 INCHES ACROSS 


This 7 foot culvert was made of 10 
vauge Vismera, for Campbell County, 
Wyoming. The Sheridan Iron Works 
got the job at a higher price than others 
quoted, because the Ditch Company 
were willing to pay more for Vismera. 
And your customers will do the same as 
soon as they know this premier rust- 
proof sheet iron. 


Vismera Iron always 
makes a job worth 
more and easier 
to sell 





Inland Steel Company} 


First National Bank Building, Chicago 
Works, Indiana Harbor, Indiana 
BRANCH OFFICES: 
ST. PAUL, Pioneer Bidg. DENVER, 1618 Stout St. 
ST. LOUIS, Nat'l Bank of Commerce Bldg. 
DALLAS, Praetorian Bldg. MILWAUKEE, Majestic Bidg. 
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S aemeianeieinmenemnd 


Metal Roofing has come to stay, but,— 


Portsmouth Iron 
Roofing 


Has come to stay longer! 





No matter where it is laid, on factory, 
barn, warehouse, city building or dwelling, 
PORTSMOUTH IRON will stay longer. 
It contains the secret of longevity in roof- 
ing—won’t Rust; won't Corrode—Just 
wears and wears and wears. 

There’s satisfaction, and a good deal of 
it, in selling roofing like PORTSMOUTH 
RON, and lots more profit. But there 
being no other roofing just like PORTS- 
MOUTH IRON ROOFING, why not let 
your trade know you sell the original 
brand in your town? 


Send for Circular. 


FortsmouthSteel Co. 
General Offices® Works ortsmouth 0 Executive fficesWheeling W. Va 


SALES OFFICES: 


Cincinnati, 1333 Union Trust New Orleans, 207 Q. & C. 


Building. Building. 
Chicago, 1451 Marquette Richmond, 502 Virginia Ry. & 
Building. _ Power Building. 
St. Louis, 1407 Syndicate ——— City, 407 Commerce 
ae Se a 22 Battery 
Toledo, 1402 Ohio Building. — : 
Louisville, 514 Keller Bldg. Chattanooga. James Bldg. 


Los Angeles, Washington Bldg. Portland, 309 Ry. Ex. Bldg. 
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IRWIN'— the 


Sign of a Bit 
of Good Stuff 





Handle the 
genuine 
IRWIN 

Bit. 

Give your 

customers a 

square deal 







( It pays you over 
and over again to 
| handle the best 
| — goods, for they're 
f the satisfaction- 
giving goods. 













by selling 4 They increase the 
themtheac- [i — good will of your 
m = knowledged Fi, customers. The 
y leader inits fi Jrwin Bit has a 
line. And [well-established 
there’s good 
. | reputation for 
big profit lt Cob i 
and large ne a se 
lia ae on this good rep- 







utation of ours. 
Order a trial 


assortment from 


for you. 


Jiasis 
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: : us today. 
ThelRWIN B THE IRWIN AUGER BIT 
COMPANY 


Reg. US. Pat Office) 


Wilmington, Ohio 
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bestloon SHEETS 


“A product uithout a peer.’ 


APOLL 


This jail is unique in many ways—but the real mission 
of Apollo Best Bloom is to give lasting and satisfactory 
protection from the elements. Unexcelled for Roofing, 
Culverts, Tanks, and all forms of sheet metal work. 


American Sheet aaTin Plate Company 
General Offices: Frick Building, Pittsburgh, Pa. ! 
| 


DISTRICT SALES OFFICES: — ee — 
St. Louis 






































Denver Detroit New Orleans New York Philadelphia _ Pittsburgh 


Export Representatives: Unitep States STEEL Propucts Company, New York City 
Pacific Coast Representatives: UNitep States STEEL Propucts Company, San Francisco, Los Angeles, Portland, Seattle 


Chicago Cincinnati 


























IRON AND STEEL SHEETS 


Black or Galvanized Plain or Corrugated 


Clean—Soft—True to Gauge 
Carefully Inspected 


OUR CRESCENT BRAND SHEETS ARE ALSO MADE UP INTO 


Metal Lath 
Eaves Trough 


Formed Roofings Roll Roofings 
Conductor Pipe 


Gutters, Valleys, Ridge Roll and Special Ridge Finish and other articles 
necessary to complete a full line of 


Sheet Metals and Sheet Metal Products 


LARGE STOCK AT ALL STORES 








WHEELING CORRUGATING COMPANY, WareiNe W.VA. 


BRANCH OFFICES AND STORES: 


NEW YORK 
ST. LOUIS 


CHICAGO 
KANSAS CITY 


PHILADELPHIA 
CHATTANOOGA 








48 





HARDWARE AGE April 2, 1914 








OUR BUILDERS HARDWARE 
WILL MAKE 
MONEY 
FOR YOU, 
MR. DEALER 











No. 18, Safety Screen or Storm Sash Hanger 





We illustrate two good ones. 
We have many more. Let us 
tell you about them or ASK 
YOUR JOBBER. 


Wetrens-Aeme Mfs. Co. 


DES MOINES, IOWA 
CHICAGO SALES OFFICE: 180 N. Dearborn Street No. 201, Screen Door Set. 
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Let one of our Silent Salesmen call 


on you Our best salesman is our Silent Salesman—a sample of Guernsey- 
ware. 
Write for a visit to-day. Get the actual ware before you. 


Only when you see its beautiful color finish, its excellent material and workman- 
ship can you appreciate how much Guernsey-Ware will mean to your crockery 
department. 

Millions of women are reading about Guernsey-Ware in the leading national 
magazines, learning of the many attractive and appetizing ways it can be used. 
Hundreds of these women are walking through your aisles this week. Why not 
have Guernsey-Ware on display so that these women may make their Guernsey- 
\Vare purchases from you? 

There is a nice profit in Guernsey-Ware. It’s a clean, steady line. It makes 
friends for your store—and keeps them. 


Write for the Free Sample and Catalog today. 


The Guernsey Earthenware Co., 27-A E. End St., Cambridge, Ohio 
Full line of samples—Bates & Ledden, 65 W. Broadway, New York City 


Guernse 


Ware 


staohi da. White Lined 











“On Every Piece” 





Enameled 


Copyright, 1913—The Guernsey Earthenware Company. 
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HiCAC 
SPRING BUYS 


REPUTATION 


The Chicago “Triplex” Spring Butt has characteristic features of 
recognized merit, handsome in appearance and dependable for the most 
severe requirements. 

This article has a reputation and selling force which commands the 
trade and your stock should be complete. 


Chicago Spring Bult Company, 


CHICAGO NEW YORK | 
Send for Catalogue H 29 


The Shelby “Chief”’ 


Floor Hinge And Door Check 


A Success—Not An Experiment 









Thousands 

of Dealers 

Are Selling 
The Shelby Chief 

Are—“U” 




















The world’s most practical and economical device 
for operating and controlling double swinging 
doors. 

The hinge rests on the Surface of the floor, 
carries the weight and closes the door. 

The Oil Check sets on top of the door and con- 
trols the closing speed. 

Any one that can handle a saw and screw 
driver can install The Shelby Chief. 

Show it to your customers and you will sell it, 


as the small cost and the way the ‘Chief’ Th aT ESP AS . 
takes care of the door appeals to all that see it. : . Th4 4. : 















































Ask for New 17 Catalog 


The Shelby Spring Hinge Co. Morcan SPRING Co. 


No.1 Bono ST. 
Shelby, Ohio WorcesTER, MAss, U.S.A. 











ORDER YOUR HINGES NOW! 


DETACHABLE HINGES. Progressive hardwaremen are pushing the sale 
of Ideal Detachable Hinges. ist—Because customers prefer them to the old 
styles. 2d—Because there is a larger profit in them for the dealer. 


When once introduced in a community, the demand for them rapidly increases. 7 








So simple in construction that a giance will show your customer that they 
are the best hinges to use. » 
Made in hold back and non-hold back styles. 4° Faas 
Jobbers carried over very few hinges from last season. Order at 7 ty 
once so you are sure of getting the hinges in time for the first “7 Cd 
demands. - A 
OTHER IDEAL HARDWARE Pf m. Ss 
Waffle Irons Saw Vises Ice Shaves and Picks Po /. A 
Andirons Foot Scrapers Dampers > 9 vp ae 
Fire Baskets Latches Steel Damper Clips 7f ay oe a gf 
Door Knockers Double Acting Hinges Lifters and Pokers «< Ss Peer 8 we 
Directions. Mount same tt House Numbers Lemon Squeezers of P. She 
erdinary hinge. Put plate an utton , - .s 
en casing—main part of hinge on STOVER MFG. CO., 2 ISP 
r. #4 
One quarter turn. of button locks or 710 East St., — A. Spee a 
aT teat. hinge. No loose pa 0 FREEPORT, ILL. i > a 




















50 


HARDWARE AGE April 2, 1914 








The Brilliant Suction Cleaner 


RETAILS AT $18.50 


Quiet and Powerful Motor—High Speed— 
Reliable and Fully Guaranteed 


The first reliable electric cleaner 
ever offered at so 
low a price. 









DEALERS 
WRITE FOR 
PRICES 


DECATUR & HOPKINS CO., Boston, Mass. 


SOLE WHOLESALE AGENTS FOR ME., N. H., VT. & MASS. 











TRADE TRADE 
<> W8B 
MARK MARK 





Get the Trade of Mechanics 


There’s no Wrench that will “get a mechanic” like this Warranted “W & B” 
Machinists’ Knife Handle Wrench. Head and Bar Drop Forged in one piece 
from selected steel. Extra heavy jaws thoroughly case hardened. Every Wrench 
warranted against defective material and workmanship. 

Selling the “W & B” Screw and Drop Forged Wrenches brings the mechanic 
back for other tools that bear the “W & B Diamond” Trade Marks. Your sales 
don’t stop with Wrenches. 


Tools of Quality ce. 
Bear These Marks <> 


Catalog No. 82-K shows our complete line of Screw and Drop Forged Wrenches, 
Twist Drills and Reamers. There’s money in selling them. We can save you 
freight by packing more high-grade tools of our make in one shipment than any 


other manufacturer in the world. ; 
Most Jobbers handle. If yours doesn’t, write us and we will see that you are 


supplied. 


The Whitman & Barnes Mfg. Co., Akron, Ohio 


Established 1854 
FACTORIES—AKRON, OHIO CHICAGO, ILL. ST. CATHARINES, ONT. 


New York Store, 64 Reade Street. European Representative, Theodore Butler, 
Ltd., 140 Queen Victoria St., London, E. C., England. 
Export Sales Agent—A. J. Barnes, 90 West St., New York. 
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Make MORE MONEY 


Selling Roofing 


You can’t make your roofing 
department pay big money as 
Jong as you continue to sell the 
same kind of roofing as your 
competitors — especially when 
prices are being cut right and left. 
Make your roofing sales worth 
while—and control the bulk of the roofing busi- 
ness in your locality, regardless of price, by selling 


Jfvi Asbestos Roofing 


be roofing puts you absolutely above competition. li is different from all others—in a class by 
itself— 

BECAUSE—It is made of Asbestos Rock Fibres and Trinidad Asphalt. It is all mineral—therefore 
practically indestructible. It affords perfect protection against fire. It never requires coating. It sells 
more readily than any other roofing. Every user recommends it to his friends. 

REMEMBER, we make only one dealer for this roofing in each town. The first dealer to take ad- 
vantage of our proposition places himself in a position to practically monopolize the roofing business 
in his territory. , 


DON’T DELAY. WRITE TODAY FOR SPECIAL DEALER PROPOSITION 


H. W. JOHNS-MANVILLE CoO. 


Manufacturers of Show-Case, Show-Window and General Illuminating Systems; Asbestos Table Covers and 
Mats; Pipe Coverings; Dry Batteries, Fire Extinguishers; Etc. 








Albany Cincinnati Kansas City New Orleans San Francisco 

Baltimore Cleveland Los Angeles New York Seattle 

Boston Dallas Louisville Omaha St. Louis 

Buffalo Detroit Minneapolis Philadelphia Syracuse 

Chicago Indianapolis Milwaukee Pittsburgh 2126 
THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED, Toronto, Montreal, Winnipeg. Vancouver 











The Big Profits Follow the Leader 


LUTHER TOOL GRINDERS 


The indisputable leadership of Luther Grinders in the tool-sharpening field makes them by long odds the 
y easiest selling and most profitable line to handle. Luther pateats cover improved mechanical features which 
make Luther Grinders superior in efficiency. Luther advertising has created a demand among tool users 
which no other make of grinders will satisfy. Luther selling helps 
assist you materially in getting local business. Luther experience 
enables you to avoid pitfalls and trouble. 





Luther Grinders are made in more styles and types than any other 
tool sharpeners. A variety of different attachments for special kinds 
of tool grinding and for other shop and farm uses extend the 
Luther’s usefulness in a way that powerfully influences sales. 


By handling the standard Luther line, Tool Grinders can be made 
an important and very profitable part of your business. Better 
write us for our complete dealers’ proposition, with prices and * 
ternis. 


LUTHER GRINDER MFG. CO. 


925 Point Street MILWAUKEE, WIS. 





Power Bench Tool Grinder 








Do you want a better position? 


Look over the Help Wanted Advertisements in the Oppor- 
tunity Exchange of HARDWARE AGE, You will find many 
good openings listed there, but if you don’t find what you want, 
just ask for it, by means of a 25-word Situation Wanted ad- 
vertisement which we will insert for you for 50c per time. 


HARDWARE AGE, 239 West 39th Street, N. Y. 
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“BIG PROFITS” for the Dealer Who Handles Our Line of 
HEEL PLATES, COBBLER SETS and 
SHOE LASTS and STANDS | 


Business 


Orders 





All the Tools in our sets are first class and our 
sets are put up in neat, attractive wood boxes 





FOR REPAIR ™—G 
=e BS COTS, SHOES & PUBBERS | 


SHOE LASTS AND STANDS BOSTON HEEL PLATES 








Made in 8 Sizes § 





“sizes 





Made in 7 





VICTOR HEEL PLATES 





Write for Catalogue No. 14-H 
with Complete Description 


Star Heel Plate Co. 


LOUIS SACKS, Prop. - \ 
NEWARK, N. Bus U. Ss. A. Made in 7 Sizes 





























Made in 8 Sizes \ 








Easiest to Sell 
because 


Hardest to Break 


Convince the milkmen, dairymen, and farmers 
in your town that you can supply them with milk 
bottles that will reduce breakage to the minimum 
and they'll all flock to your store to buy them. 

Had we not discovered an electrical annealing 
process which toughens the glass, we, too, might 
be making bottles which break at the least provo- 
cation. | 

But the evidence that Travis Extra Strong Milk 
Bottles are almost break-proof is found in every 
bottle. They are easiest to sell, because hardest 
to break. Send for our Special Proposition to 
Hardware Dealers. 





Travis Glass Co. 
CLARKSBURG, W. VA. 
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To Young Men About To Open 
New Stores: 


Whether you start on the best business street in 
a city or on a country cross-roads, with big stock or 
little, with bank backing or no backing but your 
good name— 

Remember this great success fact in merchandis- 
ing: Link Your Store with Standard Products in 
All Lines. 

If your father and grandfather were in the sport- 
ing goods business, they sold Remington-UMC arms 
and ammunition to customers who demanded the 
modern, dependable things of their times. 

Since 1816—when James Madison was serving as 
fourth President of the United States—Remington 
arms have been winning increasing appreciation 
among sportsmen of this country and of the world. 
For half a century, Remington-UMC ammunition has 
shared this favor. 

True, arms and ammunition may not bulk great- 
est in your sales totals, but more men know arms and 
ammunition than know almost any other hardware 
item. ) 

Your judgment on arms and ammunition—if right 
—will lead many customers to take your word on all 
of their purchases at your store. 

Tie to Remington-UMC arms and ammunition 
and you link up at the start with a century of experi- 
ence and a century of progress. 


Ask us to suggest a quick sell- 
ing stock for YOUR locality 


Remington Arms-Union Metallic Cartridge Co. 
299 Broadway New York 
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The Finest Residences Are Built the 
Farthest Out—Beyond the CityWater Mains 


Every year sees a steadily increasing mileage between house and office. 
Builders of new modern homes seek locations on the outskirts of towns 
and cities. 

The finest homes are the farthest out from the center ef town. 


The discomforts of distance are overcome by the growing use of autos 
and the rapid extension of interburban lines. 


Great strides have been made in devices for home water supply, home 
made electricity, individual sewage systems, etc., and the man of means 
has been quick to see where his home life can be made more pleasant by 
building farther out, aided by these improvements. 


Opportunities are limitless to dealers who can provide the ‘‘town and 
country’’ citizen with an individual system of water supply. 


The Deming ‘‘Atlas” Double Acting Power 
Pump for hydro- Pneumatic Systems. 





The ‘‘Atlas’’ is a splendid pump for water supply systems. 
It is good for 75 lbs. pressure. When electricity is avail- 
able for driving power, we can farnish the ‘‘ Atlas’’ withan 
automatic control to start and stop it, when the pressure 
in the tank lowers or rises beyond a predetermined point. 
lt can be operated also by gasoline engine. If desired, we 
can furnish the tank, engine or motor, piping, etc., for en- 
tire installation. Write for details of this interesting outfit. 





No stock is required. No extensive knowledge is necessary. Seek out 
the prospective builder of a new surburban home; show him how 
Deming Water Systems are suited to his needs, and then put it up to us. 


Our booklet ‘‘Deming Water Systems” gives full particulars of hand and 
power operated outfits, which are backed up by a firm with thirty-three 


years of experience in building 


Denun 


Hand ard Powers; 






Write for this book and send us the names of people who expect to erect 
new dwellings—outside the city water service lines. 


The Deming Company, Salem, Ohio 


GENERAL DISTRIBUTING HOUSES: 


Pittsburgh Chicago Buffalo New York 


Harris Pump Sapply Co. Henion & Hubbell Root, Neal & Co. Ralph B. Carter Co. 
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FALL 1914 


SAFETY FIRST 
“Ossco’ Reflectors 


FRONT BURNER Reflectors are right in line with present 
day progress—insuring absolute safety with maximum heat- 
ing capacity. These lines—‘Ossco,” “Efficient” and “Queen,”— 
which, with corresponding back burner lines, make 6 complete 
lines of Reflectors—7 sizes to each style. 


The biggest reflector line in the world! 
Write for catalog, prices, etc. 
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Spring 1914 
“OSSCO OVENS 


Y far and away the best ovens on the market 
today—and better this spring than ever— 
15 different styles. 
Write for our new catalog and price list. 
‘‘We make them good—our friends make them 
famous.’’ 


THE OHIO STATE STOVE CO. 


COLUMBUS, O. 
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Two Reasons Why, for Almost Half a 
Century, Hardware Dealers Have 


Preferred to Handle 











Screw Products 


lst.—The universal demand for Corbin- 
Screw Products is reflected in constantly 
increasing dealer sales and profits. 


2nd.—The high standard of service in- 
variably given by Corbin-Screw Products 
reacts to the further profit of the dealer 
by satisfying his customers and making 
them his permanent patrons. 


Consumer demand and consumer satisfaction are 
assured to the dealer who carries the well-known 


brand. 

A few of the many Corbin-Screw Products: 
Corbin Wood Screws 
Corbin Machine Screws 
Corbin Jack, Safety and Ladder Chains 
Corbin Escutcheon Pins 
Special Screws milled from solid bar 
Corbin Bicycle Brakes 
Corbin Motorcycle Brakes 
Corbin-Brown Automobile Speedometer 
Corbin-Brown Motorcycle Speedometer 


2\=\e\=\=\ | a\ \-- \#\2\s\e=\e\s\ | Sete 
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Write for prices, discounts and catalog 


THE CORBIN SCREW CORPORATION 


THE AMERICAN HARDWARE CORPORATION, Successors 


NEW BRITAIN, CONN. 
BRANCHES : New York Chicago Philadelphia 
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Millions of Screen Doors 
will slam-bang next Summer 








unless they are equipped with the new Sargent 
All-Round Screen Door Checks. Help the 
people of your town to enjoy a quieter season 
by supplying them with this simple device —: 
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The Sargent ‘‘All-Round’”’ Screen Door Check No. 0 is a simple, 
durable and effective check that will stop the slamming and banging 
of screen doors. It can be easily applied to any Screen Door in con- 
nection with any Door Spring or Spring Hinge. Each time the door 
closes the rubber disk moves around the wire hanger and presents a 
new edge for checking the door. 


SARGENT & COMPANY 


New Haven, Conn. 


NEW YORK BOSTON PHILADELPHIA CHICAGO 
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add’s Discount Book No. 2 


o 














Is one of the greatest time and 
labor saving productions of the 
age. The net of any amount at 
any discount can be obtained in 
a second. The calculations have 
all been carefully checked. No 
proving is necessary. It is invalu- 
able for pricing and checking in- 
voices, figuring inventory, making 
prices, figuring profit, etc. Note 
the equivalent discounts. Are they worth anything to you? 

It contains more than One Hundred and Fifty Thousand Computations 
Including New Discounts and Combinations which have come into use 
within the last few years. All double indexed. 
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The section above shows a third of a page of the book. There are six 
tables on a pages. . Put your finger right on the net the hand shows: 


The net of 73 cents is 21 cents, $7.30 is $2.13, $73.00 is $21.33, 
$730.00 is $213.31, $7,300.00 is $2,133.11. 


OTHER NEW TABLES 


Net of One Dollar showing all discounts ar- Numerical Arrangements of Figured Nets 
ranged numerically, with different ways given brings the different nets together numerically 
for their application. and increases the value of the other tables. 
Per Cent. Profit. Tables for adding percent- 

age, affording an accurate and rapid way of Twelfths of a Dozen or Gross. These tables, 
making prices with profit added. arranged on the plan of the Discount Tables, 
U. S. Money Into Foreign Money and Re- give the price of fractional parts of a dozen 
versed. Pounds, Marks, Francs, Kronen. etc. or gross. 


400 Pages Double Indexed Size 8 x 11 inches Cloth Price $4.00 Delivered 


Hardware Age Book Department 
239 West Thirty-ninth Street New York City 
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“Oh Well, I Can’t Wait’ 


Oh Well I Cant Wait 


Did you ever have a customer rush in, ask for a certain sized wrench, wait impatiently 
while you almost broke your back opening and closing one heavy, stiff drawer after another, 
sweating blood, wondering where that size could be, and then have him rush off down the 
street to another store where he could get what he wants when he wants it and quickly? 

Why not adopt the modern and convenient way of handling your stock of wrenches? 


Billings & Spencer 
Wrench Display Board 


It means that any size or style of wrench your customer may desire is always 
at your fingers tips. 

It means that your line is always right up before your customer's eyes, 
impressing him with its variety and completeness. 

It means that your wrenches are always advertising themselves, always on 
display, and therefore always a reminder to your customer. 

It means that you can always tell at a glance when your stock of any style 
or size is getting low. 

It means an orderly arrangement of your stock—it means economy— it 
means more business. 

The Wrench Display Sales Board is a co-operative measure on our part to 
assist you to sell more wrenches. The board is designed to hang in a con- 
venient position back of the counter, or to stand upon the floor. It is well 
made, and handsomely finished. An ornament to your store. 

Write for full particulars—now. 
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The Price Book & 
Stock Directory 


Hardware Store Business Methods 


Reprinted from 


By R. R. WILLIAMS 


the pricing of Hardware we recommend the use of the 
stock directory and price book combined. Not to the 
exclusion of sample boards and price cards, or the 
marking of the goods or packages in which they are 
contained, but there are objections to these ways of 
pricing which the directory, if properly kept, will 
obviate and at once settle all cases of doubt. 


of this system are season. The | prices are weeme new 
and reliable; the cases or packages are not necessarily 
defaced with marks, which it is especially desirable to 
avoid in jobbing houses. With such goods as require 
sample boards and price cards, the tags may become 
defaced or torn off or the price card misplaced; when 
this occurs a reference to the directory will save much 
time and annoyance. Should a new salesman be em- 
ployed the directory will prove a valuable aid to him. 
A reference to its pages will direct him to anything in 
stock and settle any doubt he may entertain as to 
whether the article is kept in stock or not, without the 
necessity of calling some more experienced man from 
his work. 


are specially prepared to meet this requirement and 
everyone interested in the trade, whether he be retailer, 
wholesaler or jobber, will find a price book to suit him 
in both permanent and loose leaf styles. Special sheets 
ruled to order. Let us quote on your next price book. 








Hardware Age Book Dept. 


239 West Thirty-ninth Street, New York 
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THE ANSWER 
Price per-pound alone does not 
determine even the first cost 
of rope. 
Weight and length are equally 
important factors to consider. 

















How This Affects You: 


As a user of rope, your problem 
is the same as Hiram Smith’s; for 
you use rope by the foot, and 
a lower price = pound may be en- 
tirely offset mad ed weight and short 
length, — no mention inferior 
strength, aerabitity and service. 


As a dealer in rope, you may or 
may not sell rope by the foot; but 
sooner or later your customers 
will realize the facts about this 
weight. length, and price-per-pound 
problem,—and their problem be- 
comes yours. 





























' Hiram Smith’s Rope Problem—and Yours 





“Blank” Manila Rope, at 12c. per pound. 
seemed cheaper to Hiram Smith, country mer- 
chant, than WHITLOCK Manila at 13%c. 


But it was really more expensive, because the 
coil he bought was short and heavy, and he 
sold by the foot. 





Just notice how it works out: 
1 coil 34” diam. “Blank” Manila, 216 Ibs. 





rer $25.92 
Freight @ 50c. per 100 Ibs............ 1.08 
6.6 645 800000006000 45444 $27.00 
1150 feet in coil, @ 3c. per foot, brought 
Pikiankesaeense seen deka 34.50 


Gross profit $7.50 


Now suppose Mr. Smith had purchased a 
coil of WHITLOCK Manila at 13%4c. 





1 coil 34” diam., 192 Ibs. @ 13Mc...... $25.92 

Freight @ 50c. per 100 Ibs............ .96 

BD 1. ctvdvlinnishsoussanis eee $26.88 

1200 feet @ 3c., would sell for......... 36.00 
Gross profit..... $9.12 


More profit for Mr. Smith on the high priced 
(?), high quality goods, and much more satis- 
faction to his customers, because of greater 
strength (nearly 50%), better appearance, ease 





of handling, durability, and all around service. 


“Hiram Smith” is fictionn—but the rope 
figures above are facts. Through a dealer, we 
bought a coil of 34-inch diam. “Blank” Manila, 
offered as “strictly first-class, for marine and 
other hard use, 12c. per pound,—equal to any.” 


1150 feet of this rope weighed 216 lbs. It 
contained a large proportion of Sisal and New 
Zealand fibre, and very low grade Manila. Its 
average breaking strength, on test, proved to 
be 4000 Ibs., as against 5700 Ibs. for 34” diam. 
WHITLOCK Manila; and it actually cost 


more per foot than WHITLOCK Manila. 


Rope prices vary with hemp prices. If WHITLOCK Manila were selling 
at 10c. per lb., 1200 feet of 34” diam. (192 Ibs.) would cost $19.20. 1200 feet 
of 34” diam. “Blank” Manila (225 Ibs.) at 9c. per lb. would cost $20.25. 





WHITLOCK CORDAGE COMPANY 
Dept. C, 46 South Street, New York 
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New York, Chicago 








PACTORIE S:CLEVELAND AND ty =a ‘ 


BRANCHES GENERAL OFFICE, CLEVELAND. OHI 


London 


Mr. A. Wake. 


Dear Sir: 
When we say that the Glidden Dis- 


count Proposition offers you a definite 
advantage in the matter of price—it 1s 
probably natural for you to come back at 


us and say: 


“You have to take it out of the quali- 
ty to do it.” 


But we don’t. And if you could go 
through the Glidden Plant with us and 
see the efficiency methods at work in 
producing our goods—methods that con- 
stantly pzck up doliars where other plants 
throw them away, you’d admit we more 
than saved the difference. 


Our own gas wells alone, for instance, 
save thousands of dollars a year on fuel. A 
railroad siding on each side of our plant, 
cuts our cartage cost to zero. A piping 
system from one department to another 
saves many thousands in labor. [hese 
things you can see—-on the surface. And 
it’s this same way throughout. 


, 1 
Besides, when it comes right down to a 
matter of quality, you can test that out 


subiect JAP-A-LAC 


\ 


~ 
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(COUPON) 


I am ready to hear the details of 
your Discount Proposition. 


Name 


a Address 


The Glidden 
Varnish Co., 


Cleveland, © 








absolutely to your own satisfaction by 
actual comparison of the goods. 


There zs a big advantage to handling 
a widely-advertised, fast-moving article 
like Jap-a-lac and the Green Label Line 
—the advantage of quicker turnover, 
oreater volume, aggregate profit. 


And when, in addition, you have a dis- 
count proposition offered you that means 
a big advantage in the met on each sa/e, 
how can you get away from it without 
actual injustice to your own interests? 
Get the details of this proposition now. 
Tear off and mail the coupon. 


Cordially yours, 





CLEVELAND OHIO 
10420 Madison Ave., N.W. 
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More than 
200 Styles of 


Micrometers 








are listed in this catalog. There are micrometers for 
inside and outside measurements, the measuring of 
screw threads, the depth of holes, sheet metal, wire, paper, 
the thickness of tubing, watch parts, etc. In fact, there 


are micrometers for use wherever such tools are needed. 


Not only these, but the entire line of 


Brown & Sharpe Fine Tools 


will sell readily to your exacting trade, if properly dis- 
played. They can be relied upon for accuracy—the 
quality of material and workmanship is of the best—they 
are designed by practical mechanics to meet the require- 


ments of the work for which they are intended. 


Enterprising dealers find Brown & Sharpe tools a 
profitable line to carry. 


Write us today for further infor- 


mation and a supply of catalogs for 


SM ALL oc distribution. 


es 
IBS NO 


Remember—We Protect the Dealer. 


BROWN & SHARPE 
os MFG. CO. 


Providence, R. I., U. S. A. 
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Customers Using Heller's 
Product all over the World 





Section 
No. 507 
93% in. long 
52™ in. high 
13% in. deep 


oe 


Price 


$38.50 


Complete 





Send for Catalog of THE SHELVING WITH BRAINS 


W. C. HELLER & CO. Montpelier, Ohio 














Prepare for Spring I rade 


If you haven’t ordered your Spring supply of Acme Steel 
Door Mats—do so at once. “Better late than never.” 
Remember no door mats give such genuine satisfaction as 


Acme Flexible Door Mats 


Attractive—Rust-proof—Sanitary—Reversible 
Nine Standard Sizes 





—— 


and in rolls of any length from 10 to 100 ft. 


anew 





~ 
- 


Special sizes and shapes made to order. Write at once 
for prices and literature. 


AAC ME. Stoel Goods Co 


SEP 2834 -2840 ARCHER. AVENVE. CHICAGO, ILL 
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Stanley “Hurwood” Ice Picks 


(STYLE E) 


Strongest, Sharpest and Handiest 
Ever Manufactured 


Similar in construction to the celebrated 


STANLEY HURWOOD SCREW DRIVERS 


They have a number of distinctive features 
that cannot help but attract attention. 


AN ATTRACTIVE DISPLAY STAND 
Furnished with each dozen Ice Picks 


It will pay you to investigate 
this proposition. 








[veto STANLEY Ru_Le & LEveL Co. 
OVER New Britain, Conn. U.S.A. 
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He'll Be ae 


Builders’ Hardware 








Watch the engagement and 
social columns of your local 
paper—you Il find live pros- 
pects for your builders’ hard- 
ware, and much business will 
follow a letter beginning with 
“when you build.”’ People 
like to be noticed. 


You can meet the demands 
of all classes and purses with 
the ‘‘National”’ line of Builders’ 
Hardware. It combines 
beauty, elegance, simplicity 
and strength and wide range 


of choice. 


It is sold to you direct from 
the factory that makes it. 
This quickens the action in fill- 
ing orders and reorders and in 
settling questions that arise. 
It eliminates jobber troubles 
and jobber bothers—and inci- 


dentally their expenses. 


We sell it to you, you sell it 
to the user. Simple, isn’t it? 


Write for a catalogue. 




















National Mfg. Co. 


STERLING, ILL. 
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PERPETUALINVENTORY SYSTEM 


Down & Gilmore, Sandy Lake, Pa., Develop a Splendid Accoynting Plan 


have failed in business at- 

tribute their failure to the 
lack of a system by which they 
could know just exactly where they 
stood, in a business way, each day 
or week of the year. 

A business of any sort is nothing 
less than a complicated machine. 
At any time some part is liable to 
get out of order and work great 
damage unless immediately re- 
paired. The merchant who knows 
the exact condition of his  busi- 
ness affairs at all times is the man 
who is best able to locate such 
trouble in the shortest time pos- 
sible, and devise means to rem- 
edy it. 

The Great Need for a Simple System 

The live hardware merchant of 
today realizes these facts and is 
eager for aid along these lines, but 


LH tare fai of merchants who 


in far too many cases it has been 
impossible to devise a method 
which would apply to the small 
business. In larger houses various 
systems are in use generally, but 
they are themselves large in keep- 
ing with the business being done, 
so that the employment of extra 
help is warranted to carry out the 
methods. So far there have been 
very rare cases when such systems 
could be applied to the small hard- 
ware store. It is therefore with a 
great deal of pleasure that HArRpD- 
WARE AGE presents to its readers 
a method which will supply any 
merchant the information necessary 
for the best conduct of his busi- 
ness. This system is so simple that 
it may be used without employing 
any extra aid, and requires a very 
small amount of time on the part 
of any one individual. 


In addition to being simple, such 
a system must be accurate. Its 
originators, Down & Gilmore, 
Sandy Lake, Pa., have used it for 
ten years, and their yearly footing 
has in no case varied more than 
$200 from the results of the annua! 
inventory. 


Only Two Extra Books Required 


In order to emphasize the sim- 
plicity of this method let it be said 
in beginning that only two extra 
books are required. The entire sys- 
tem consists of the following: 
Day book, ledger, purchase book, 
expense book, daily records of sales 
and a cash receipt book; also sales 
slips. Thus it will be seen that 
only the purchase book and the 
daily record book must be added to 
the system now mostly used to ap- 
ply this method of accounting to 
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Figure 1, the purchase book—a page reproduced from 


own & Gilmore’s system 


Figure 2, showing 


page on which sales record ts kept 
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DAILY RECORD OF SALES 


SALES MDSE. 


SELLING PRICE. 


of 
COST PRICE. 


0 


Total for 


a 





CASH. 


RECEIVED. 


Figure 3, showing record of sales, cash receipts, etc., for a whole month 


your business. To fully explain 
the whole method it is advisable 
to take up each feature in turn. 
The ledger and day book, of course, 
require no comment. 


Purchase Book the First Step 


Figure E shows the method used 
for keeping a record of purchases. 
The initial entry in this book is the 
amount of stock as per invoice. To 
this is added the amounts of in- 
voices as they reach the house and 
are corrected and have freight 
added. Thus these invoices added 
to the original stock, and deducting 
the amount which has been sold 
from stock since inventory date 
(which amount may be instantly 
determined from the daily record), 
will show the amount of stock on 
hand. 


Sales Slips Show Cost and Selling 
Prices 


‘The next step is the use of a 


sales record slip for each day’s 
work. Down & Gilmore use a 
single sheet for this work, though 
where duplicating sales pads are 
now in use they may be made to 
apply. 

Figure 2 shows this sheet as used 
by Down & Gilmore. It will be 
noted that a separate column is al- 
lowed for tin shop work. All items 
in the store are marked with cost 
and selling prices, except in the 
case of heavy items, and for these 
a price book is kept. 

When any sale is made the 
salesman marks on this sheet both 
the cost and the selling price. 
These amounts are added at the 
end of the day and the totals en- 
tered in the daily record of sales 
book. 

How Daily Record of Sales and Cash 
Receipts Is Kept 

Figure 3 is a sheet taken from 

the book of Down & Gilmore, show- 
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ing their record of sales, cash 
receipts, etc., for the month of 
April. It will be noted that this 
sheet is ruled to give all the in- 
formation which may be required. 
Footings are made at the end of 
each week showing the total 
amount of business done for that 
week, and the total for the year to 
that date is also brought down. 
The inner half of the page shows 
cash receipts and disbursements 
by the day. It further shows just 
how much money has been made 
on each day, each week, and up to 
the date of checking. 

The cash taken in during the 
day, both on account and cash 
sales, is counted at the end of each 
day and entered in this book. Thus 
the total sales on any given date, 
less the amount of cash received, 
show the exact amount outstand- 
ing on the ledger or in notes. This 
cash is balanced against the dis- 
bursements shown on the next col- 
umn, each week, and the total cash 
received to date is carried forward 
week by week. 

Figure 4 shows the opposite 
side of the sheet in Figure 3. 
These, it will be noted, appear un- 
der the same folio number. This 
sheet is devoted to bills payable 
and memoranda. The name of the 
firm, amount of account and other 
information as to a certain ac- 
count is placed on the line oppo- 
site, which is the date on which 
such an account must be paid in 
order to obtain the cash discount. 
Thus the bookkeeper has before 
him a daily reminder of such mat- 
ters, and, judging from the aver- 
age methods employed, will save 
enough in discounts, which are 
not overlooked, in a year, to more 
than pay for the entire cost of 
such a book. 

The expense book is divided into 
two classes; the money which is 
paid out of the cash drawer for 
miscellaneous items during the day, 
and the payments which are made 
by check. The sales slips show 
the amount paid from cash drawer. 
Such items are added in as cash at 
the end of the year. 


Every Merchant Should Consider This 
System 

The advantages of this system 
are too plain for further comment. 
All dealers may easily see the ad- 
vantages which may be obtained. 
The cost of books, etc., is too small 
to be considered, and the ease with 
which the records may be kept are 
to be seen from the following state- 
ment of Mr. Gilmore: 

“Some may think this system too 
intricate or arduous, but they will 
not find it so. For your own in- 
formation would say that the pages 
submitted from the daily record of 
sales is an exact duplicate of a 
month’s business done here, this 
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being done while my partner was 
away soliciting votes toward his 
election to the State Legislature, 
which office he is now lling. I 
had the assistance of but two in the 
store, and one driver. One of the 
assistants in the store was a boy 
who had only one month’s expe- 
rience. In addition to waiting on 
the trade, I did the buying, all the 
book work and correspondence and 
had each day’s work completed at 
store closing time.” 


Error in New York Con- 
vention Report 


Editor HARDWARE AGE: 


b dene report of our convention 

(February 26th issue), is in- 
accurate in its mention of that 
part of President Williams’ ad- 
dress which refers to the Metro- 
politan association. 

The error occurs only in the 
very last lines of the paragraph on 
this subject and as accuracy on 
this point is very important at 
present, I ask that you print what 
Mr. Williams actually did say, as 
shown by an extract from his ad- 
dress which I enclose nerewith. 

A correct report is necessary be- 
cause the state association cannot 
afford to be misunderstood in its 
attitude toward the merchants in 
the Metropolitan district. 

In further explanation, it should 
be said that while the New York 
State Association could not accord- 
ing to its constitution, admit the 
several associations in and around 
New York in the manner desired 
by the latter, we have for the past 
vear realized that it would be un- 
fair to place any obstacle in the 
way of permitting them to become 
identified with our National asso- 
ciation. 

This attitude on our part has 
been communicated to several of- 
ficers of the individual organiza- 
tions in the Metropolitan district 
during the past year, and in order 
to regularly bring the subject to 
the attention of the National As- 
sociation, President Williams rec- 
ommended that we endorse the 
application of the Metropolitan As- 
sociation for membership as a unit 
in the National body, should they 
decide to make such application. 

We are hopeful that our Metro- 
politan neighbors will act on this 
suggestion and if they do, the ap- 
plication will have the unanimous 
support of the representatives of 
the State organization at Indian- 
apolis. 

Very truly yours, 
JOHN B. FOLEY, 
Secretary. 


Corrected extract from address 
of James F. Williams, president 





AND CASH RECEIPTS. 


BILLS PAYABLE. 








ard ffarduant 














-/49* 


ws 7x62" ¥ 


Figure 4, showing opposite side of sheet reproduced in Figure 3 


New York State Retail Hardware 
Association, at Rochester, Febru- 
ary 17, 1914: 

“The Metropolitan Hardware 
Dealers’ Association which has a 
membership of more than two hun- 
dred has made several requests 
through its officers for admission 
to our association at less than our 
regular fee. This we have refused 
to do, claiming that one man’s 
money should go as far as an- 
other’s. They claim that their 
troubles are not the same as those 
of us who live up the State and 
that they have no interest in com- 
mon with ours. 

“If this is so, and I have no 
means of knowing anything to the 
contrary, I would recommend that 
they make an application to the 
National Association for member- 
ship as a separate organization 
from ours, and that our delegates 
to the National Convention be in- 
structed to do all in their power 
to have them admitted.” ' 


J. Curley & Bro. Remove 
Offices 


CURLEY & BRO., 318 Broad- 
* way, New York, manufacturing, 
importing and dealing in fine cut- 
lery and specialties, have removed to 
87 Duane street, where Mr. Curley 
will continue the reduction of his 
surplus stocx at retail on the basis 
of 25 per cent. discount from the 
former consumers’ prices. Mr. Cur- 
ley will continue the manufacture 
of various cutlery specialties at his 
Brooklyn factory as_ heretofore. 
This representative business was 
established in 1860 by James Cur- 
ley, brother of the present pro- 
prietor, the latter having been first 
identified with it in 1861. He was 
given an interest in 1864, James 
Curley retiring in 1878, since when 
T. F. Curley has conducted the 
business under the original firm 
name. 
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SEC’Y FOLEY CRITICISES PENNSYLVANIA ASS’N 


March 28, 1914. 
Editor HARDWARE AGE: 
OUR editorial of March 5th 

, commends strongly the con- 

solidation of weaker asso- 
ciations with those of greater in- 
fluence and mentions the recent ex- 
ample of Pennsylvania and the 
Manhattan associations as worthy 
of emulation. 

The proposition of friendly con- 
solidation in sections where finan- 
cial questions are important will no 
doubt meet with approval by all 
who appreciate the advantage of 
co-operation among hardware mer- 
chants. 

However, the “example” which 
impresses you so favorably is not 
as praiseworthy as you seem to 
consider it. No claim of financial 
weakness, small or indifferent mem- 
bership, confronts the Manhattan 
merchants. They have money, in- 
terested members and according to 
their officers, have conditions so 
peculiar to their own section that 
no state association can be of as- 
sistance to them. 

A disagreement between the sev- 
eral local organizations (of which 
Manhattan is one) comprising the 
Metropolitan Association, regard- 
ing acceptance of the latter as a 
unit in the New York State Asso- 
ciation has existed for two years. 
Details of these differences are well 
known to officers of both the Na- 
tional and other state associations. 

Briefly they are as follows: The 


Pittsburgh Retailers 
Plan an Outing 


1 ee regular monthly meeting of 

the Pittsburgh Retail Hard- 
ware Dealers Association was held 
at the Fort Pitt hotel in that city 
on Thursday evening, March 26, at 
8 o’clock. W. F. McQuiston, pres- 
ident, was in the chair and C. W. 
Scarborough, secretary, was on 
duty. 

At the previous meeting the mat- 
ter of a prominent varnish and 
paint company placing its product 
in the hands of department and 
grocery stores to handle was dis- 
cussed, and it was also taken up at 
the meeting last week. A com- 
munication was received from the 
concern in question, stating that it 
had made its plans to place its prod- 
ucts on sale at grocery and depart- 
ment stores and that this would be 
carried out. 

The question of a summer outing 
was discussed, and will be taken up 
actively at the next meeting. The 


constitution of the New York State 
Association provides for the admis- 
sion of only individual houses at $5 
per year. The Metropolitan asso- 
ciation sought admission at a sug- 
gested rate of $2 for each member 
of its several local organizations; 
on grounds which were reasonable 
from its point of view, but which 
were not convincing to the directors 
of the state association; therefore, 
the application was not accepted. 

However, during the past year we 
repeatedly suggested to the Metro- 
politan association, in view of their 
growing membership, local condi- 
tions and our inability to agree on 
terms that they renew application 
to the National association for 
membership as a unit in that or- 
ganization on the same terms as all 
state associations are admitted. 
(In March, 1913, the Metropolitan 
did apply to the National, but ad- 
mission was denied except through 
the New York State association.) 

I think this plan would have 
been followed but for the persistent 
and underhanded interference of 
Pennsylvania. I believe it is even 
now being considered by the locals 
in New York City territory except 
Manhattan. 

Constitutions of the several state 
associations differ in some respects; 
Pennsylvania’s provides for the ad- 
mission of local associations at 
special rates in certain cities with- 
in its own territory—this is Penn- 
sylvania’s privilege; no outsider 


association intends to have a sum- 
mer outing, but what form it will 
assume has not been decided. 

The question box discussion was 
of interest and was participated in 
by most of the members present. 

It was decided that at the next 
meeting, to be held in Pittsburgh on 
Friday, April 24, a moving picture 
show will be given, showing meth- 
ods of window dressing. This will 
take place in the Keenan building, 
and it is believed will be of much 
interest. 

Two new members were added to 
the Association, these being the 
W. B. Thom Hardware Company of 
Tarentum, Pa., and A. C. Carlisle of 
Millvale, Pa. 


Watrous Mfg. Co. Opens 
Chicago Office 


HE Watrous Manufacturing 

Company of Des Moines, Iowa, 

has opened a Chicago office at Room 

322, 180 North Dearborn street, 
in care of John K. Wilson. 


objects to this plan, but just what 
right she has to appropriate any 
part of a state in which there is 
already a reputable state associa- 
tion is hard to understand. 

It is right and desirable that the 
retail hardware merchants in the 
metropolis should be identified with 
the great National retailers’ organ- 
ization, but it is not right that 
busybodies in a neighboring state 
should feel called on to become 
sponsers for their advancement. 
No doubt there was at least the 
semblance of a petition from the 
New York City men to Pennsylva- 
nia (up state we know nothing of 
the negotiations because we were 
ignored completely), but the de- 
cent thing for Pennsylvania to do 
would have been to ascertain how 
we stood and notified the National 
office that she contemplated extend- 
ing her territory. 

To one who is familiar with all 
the conditions, Pennsylvania’s act 
was a despicable attempt to usurp 
the rights of another state associa- 
tion, a violation of its agreement to 
keep out of New York State mat- 
ters and a challenge to the opinions 
of officers of many state associa- 
tions on this very subject. The 
whole transaction lacks the sincer- 
ity necessary to class it with those 
consolidations of which your edi- 
torial approves. 

Very truly yours, 
JOHN B. FOLEY, 
Secretary. 


Cineinnati Hardware 
Guild Elects 


ry a recent meeting of the Hard- 
ware Guild of Cincinnati, 
Ohio, the following officers were 
elected to serve during the ensuing 
year: President, John Weigel; 
vice-president, Henry Jansen; 
treasurer, E. Tvethang; secretary, 
George W. Keller, and correspond- 
ing secretary, Ferd. Doepke. The 
new board of governors is com- 
posed of C. J. Kleespies, John J. 
Fischer and B. H. Knapp. Albert 
Boebinger is the retiring president, 
having served two terms. 

The membership has now reached 
a total of 50, and with the cam- 
paign to be inaugurated this year 
is expected to reach a total of 200 
in a short while. 


THE I. B. ROWELL COMPANY, Wau- 
kesha, Wis., manufacturer of agri- 
cultural implements has voted to in- 
crease its capital from $100,000 to 
$200,000. The company will build a 
large foundry during the summer. 
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_| “The Assistant Manager” 


Suggests a Store Slogan, “The Customer First” 
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DEAR ASSISTANT MANAGER :— 


I have just finished reading your 
story, “Dressing for the Part You 
Play,” which appeared in March 19 
HARDWARE AGE, and it is certainly 
some good relish. 

I am in charge of the retail sales 
floor of one of the leading hardware 
stores in the country and am in charge 
of a selling force that consists of the 
boys I worked with before I was 
chosen to superintend sales. I know 
you will realize my position. I want 
to do all I can for the boys and I am 
particularly anxious to avoid a repu- 
tation for the “big-head,” but above 
all things I want to make good and 
justify the judgment that selected me 
for this job. 

You have the knack of hitting the 
nail squarely on the head. Now, how 
ean I put over the good things you 
suggest with my old friends who are 
now working under my direction with- 
out their thinking I am getting too 
personal? 

Dress, actions and speech all count. 
Some of the boys get so extremely in- 
terested in dusting, arranging stock, 
or unpacking new goods that they 
seem to think it’s close to an insult 
to be interrupted by a customer or 
anyone else. 

If you wouldn’t mind, I would like 
a good long expression from you on 
this subject. It would make me 
stronger and I know would help our 
sales force. 

Thanking you a thousand times for 
pointers in the past, and with best 
personal regards, I am, 


MISSISSIPPI VALLEY. 


to my desk this week. I 

have not used the writer’s 
name because I am publishing the 
letter without his knowledge or per- 
mission. This young man’s prob- 
lem is not unusual. More than one 
old head in the hardware business 
has been up against the same prob- 
lem. My reply to this letter is an 
“Assistant Manager” story. His 
envelope is opened for vou. This is 
my answer: 


T above is a letter that came 


By “THE ASSISTANT MANAGER” 


I am glad you have written me 
because you certainly have a fine 
kettle of fish on the fire. 

“How to keep your old friends on 
the job” is indeed a problem, but 
for their good and for your own, 
you must do it. I am reminded of 
a sign I wrote one day for a friend 
who owns an automobile garage. It 
seems that his office in the garage 
got to be the loafing place for all 
the young fellows in town, and he 
wanted to break it up without giv- 
ing offense, and this sign did it: 

“YOU’LL FIND MORE FLY 
SPECKS ON A WINDOW THAN 
YOU WILL ON A WIND SHIELD. 
MORAL: KEEP MOVING.” . 

That sign led up to a conversa- 
tion that kept some of those fellows 
moving and kept them in good 
humor at the same time and worked 
a blamed sight better than the stiff 
old signs, ““Keep Out” or “No Loaf- 
ing.” 


“The Customer First” 


I know that a clerk doing his 
regular dusting of unpacking mer- 
chandise hates like the very old sin 
to be interrupted by a customer or 
anyone else. From the standpoint 
of “good housekeeping” this may be 
all right, but from the standpoint 
of good storekeeping it is mighty 
rotten. This gives me an idea for 
your store that I believe will work, 
and if you can get the boys to work- 
ing on that basis it will do you a 
lot of good. Adopt a store slogan, 
and let that store slogan on your 
sales floor be: “The Customer 
First.” 

Figure everything; every move 
every man makes from the cus- 
tomer’s standpoint. Your business 
will grow only as you render serv- 
ice and that service must come in 
a large degree through the sales- 
men on your force. 

Would a man be peeved if he was 
interrupted in his morning’s dust- 
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ing by a customer if he had thor- 
oughly instilled into him that slo- 
gan: “The Customer First?” Would 
a man kick because more customers 
came into your store than the clerks 
on your selling floor could take care 
of while he was unpacking a box of 
goods if he had first instilled under 
his hide the slogan, “The Customer 
First?” 

Start this slogan; through it you 
can approach your boys, not in the 
way of giving them a personal call- 
down, but as a reminder that they 
want to live up to the slogan. You 
will have things running in time 
so that the mere words “customer 
first” from you will be as good as 
a half-hour lecture. Call into the 
packing room just the words “cus- 
tomer first” and any clerk who is 
in there doing some specific job 
outside of waiting on trade will 
drop things and make a rush for 
the sales floor that will do your 
eyes good, but first you must in- 
still into them this idea that the 
customer and his wants are the big- 
gest things in your business. 

Keeping show cases trim, neat 
and attractive is a big duty, but 
it isn’t half the duty to the sales- 
men that taking care of the cus- 
tomer’s needs' is—*“Customer 
First.” Replenishing stock that is 
running low in some section of 
your department is imperative, but 
it isn’t imperative enough to call a 
salesman from the sales floor dur- 
ing the rush hour when a customer 
is in need of his attention. An- 
other case of “Customer First.” 
Getting out of the store at closing 
hour and filling your social en- 
gagements on the dot is an im- 
portant thing—it’s great to have 
a reputation for being on time— 
but it isn’t half as important as 
sticking to your place in the store 
until the last customer leaves the 
store. 

I know your store is thoroughly 
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departmentized. Supposing a cus- 
tomer in the sporting goods de- 
partment is the only man left on 
the floor at closing time and all the 
other clerks leave, except the sport- 
ing goods clerk, and when this cus- 
tomer has completed his purchases 
in the sporting goods department 
he decides that he wants to buy an 
order of paint. Is your sporting 
goods clerk qualified to wait on him 
for paint? Does he know the paint 


business and paint prices? It’s a 
case of “Customer First.” 
Clerks Should Stay Until All Cus- 


tomers Have Gone 

It is my belief that every clerk 
ought to stay in the store at night 
until the last customer has gone 
out—like the captain of a sinking 
ship, stick to your post until the 
passengers are off. “The customer 
first.” 

Getting away to lunch on the 
hour is an important thing. Spe- 
cialists tell us that our stomachs 
should receive food at regular in- 
tervals, and Napoleon told us that 
armies march on their stomachs 
and not on their feet, but neither 
Napoleon nor the stomach special- 
ist built up a reputation for serv- 
ing the public as a merchant. I 
have seen hardware clerks when 
their lunch hour came call some 
other clerk over in the middle of a 
sale and turn over their customers 
to him. Now, if you were a cus- 
tomer and a salesman whom you 
were beginning to understand pret- 


Trade Relations Com- 


mittee Meets 


C. ABBOTT, H. F. Krueger 

e and M. D. Hussie, comprising 
the Trade Relations Committee of 
the National Retail Hardware As- 
sociation, met in Chicago last week. 
M. L. Corey and H. P. Sheets of 
Argos, President Charles Ireland 
and C. T. Woodward of Carlinville, 
lll., were present at the conference. 

The statement was made that no 
definite action was taken on the 
various matters before this com- 
mittee. The work which has been 
done was reviewed and some plans 
laid for the future, while subjects 
for discussion at the coming Na- 
tional convention in Indianapolis 
were gone over. 

With reference to the standard 
catalog recently supplied to dealers 
through the association the state- 
ment is made that no more of these 
catalogs will be issued until the re- 
sults obtained from the 100,000 al- 
ready distributed are noted. It is 
also stated that the catalog already 
issued was prepared hurriedly, and 
a new issue, if published, will be 
gotten out to avoid any mistakes 
which may become apparent in the 
present volume. 


ty well was waiting on you, one 
that made you feel quite at home, 
and you had purchased one or two 
items and were going on to pur- 
chase more, should suddenly call 
another clerk and say: “Will you 
kindly finish waiting on Mr. Smith? 
Excuse me, Mr. Smith, it’s my 
lunch hour,” and jump away, just 
how would you feel? 

I'll tell you how it makes me feel. 
It reminds me of an advertising 
man we had one time. He went out 
with one of our old solicitors seek- 
ing business, and they just about 
had the contract signed, the man 
had decided the kind of advertising 
he was going to do and how he was 
going to do it, and reached for his 
pen to sign his name to the dotted 
line on that contract, when this 
new solicitor looked out the window 
and saw a dog fight in process. 
“Oh, look at the dog fight!” he 
cried, and everybody stood up to 
see what was going on out in the 
street. One of the dogs proved to 
be a bull pup owned by this par- 
ticular manufacturer and he went 
out to settle the row, discovered 
that his own dog was pretty badly 
chewed up and went home with the 
dog. It was six months later be- 
fore we got that contract. 

Stick to Customer Until He Is 
Through 

When one man is selling a cus- 
tomer a line of goods for heaven’s 
sake let him stick at it until he gets 
through. Let the lunch hour go to 


Favors San Francisco 
for Convention 


Editor HARDWARE AGE: 

I NOTICE with interest in your 
edition of March 26 that the 

California Hardware Association 

has invited the National Retail 

Hardware Association to hold its 

meeting in San Francisco in 1915. 

Personally, I believe that this 
would be a most happy and profit- 
able thing to do, and I feel sure 
that special trains of hardware 
people could easily be made up to 
attend this convention and couple 
the opportunities of strengthening 
the Western association movement 
with the opportunity of the educa- 
tional value of the trip and the 
visit to the Exposition. 

I will go even farther in my 
expression and hope that 1915 may 
find the N. R. H. A. at San Fran- 
cisco and 1916 find the N. R. H. A. 
at Boston again. While a major- 
ity of the meetings should be held 
in more central territory, it ap- 
pears that there are obvious rea- 
sons why these two years men- 
tioned offer particular advantages. 

Yours very truly, 
F. ALEX. CHANDLER. 


Boston. 


Hardware Age 


blazes. Stick to your motto, “The 
Customer First.” 

This letter may not cover the 
things you want, but I trust that 
from some of it you can catch an 
idea or two that will help you. 
Your position to-day and the posi- 
tion you occupied one year ago are 
as far apart as night is from day, 
but you are better qualified for the 
position you hold to-day by having 
gone through the things the fel- 
lows whose actions you control are 
now facing. You know their prob- 
lems and you know them so mighty 
well—the little ins and outs of 
their minds—that you realize your 
job is not a snap. 

I would like to have you try out 
this “Customer First” slogan, for 
I believe that through it you can 
approach your sales force better 
and with less danger of friction or 
of their getting the idea that you 
have the “big head” than in any 
other way. If I were you I would 
get the proprietor to inaugurate 
this slogan which will give it 
weight with the boys, and you can 
then follow it up along the lines 
that I have suggested. 

You will find it easier to remind 
the boys that they are not living 
up to the store slogan than to sub- 
ject them to the abrupt shock that 
comes from being told that they 
are asleep on the job or that their 
methods went out of date the day 
you threw out the old kerosene 
lamps and turned on electricity. 


Want Linoleum Marked 
with Lineal Feet 


Editor HARDWARE AGE: 
T our recent convention in 
Kalamazoo, a question arose 
as to why manufacturers of lin- 
oleum do not mark the lineal feet 
on the back of their rolls of lin- 
oleum. 

It is a rather cumbersome job 
to take down a roll and lay it out 
to find out how many feet it con- 
tains, and oftentimes the dealer 
does this only to ascertain that the 
roll is a little short of what he re- 
quires for a certain order. This 
could all be avoided if the manu- 
facturer would adopt the simple ex- 
pedient referred to above and it 
occurred to me that possibly this 
would appear to you as a subject 
worthy of editorial consideration 
or comment in an issue of your 
paper in the near future. 

We expect to take the matter up 
with the manufacturers, but felt 
that the agitation on the part of 
the trade papers will help to bring 
about the reform we want. 

Very truly yours, 
THE MICHIGAN RETAIL HARDWARE 

ASSOCIATION, A. J. SCOTT, 

Secretary. 


+ EASTERTIDE IN THE <= 


How a Merchant Made It Pay nt 
By E. T. KEYSER 


bolts, to match this,” said 

the worried looking man, 
who had left the door open, “and 
please let me have them quick. I 
forgot all about tomorrow being 
Easter, and have a bushel of cards 
with appropriate sentiments to 
buy, for a large family, after I 
leave here.” 

“It is tough,” agreed the dealer, 
“to be obliged to hustle around at 
the last minute for something to 
fill the bill.” 

“T wouldn’t mind the hustling, 
confided the purchaser, stowing 
away the bolts, “but it seems like 
folly to spend money and time buy- 
ing a bunch of cardboard, which 
will be looked at once, and then for- 
gotten. And, yet, I must let the 
home folks know tnat I have not 
forgotten them.” 

“How would you like to send 
something that could be used all 
the year and which would be East- 
ery all the way through?” asked 
the dealer. 

“Lead me to it,”” was the earnest 
reply. 


= WANT two dozen stove 


,? 


‘és LYASTER means eggs, every 

time,” said the dealer, div- 
ing into the show case. “How 
would one of these egg cookers, 
which may be used right at the 
breakfast table, suit?” 

“The very’ thing—lI never 
thought of that.” 

“How will you have it heated? 
Electricity or alcohol?” 

“Both. One will do for mother 
and my sister can use the alcohol 
one. 

“Now, what CAN I send Bob?” 

“Live in the country?” 

“To,” 

“Keep chickens?” 

“Yes.” 

“Come over among the poultry 
supplies. Here’s a bunch of poultry 
fixings, gthat just came in. How 
would one of those patent feeders 
suit?” 





“Good! Here are the addresses. 
Let the expressman send them pre- 
paid and bill me. Here’s my card 
and I’m rated.” 


Sie purchaser left and I sidled 

over to the proprietor, who had 
diverted considerable trade from 
the stationery store on the next 
block. 

“How did you think of it,” I 
asked. 

“It was dead easy,” he said. 
“That man was simply sick of put- 
ting up good money each year for 
something that was of no practical 
good to any one who received it, but 
he wanted to show his people that 
his heart was in the right place, 
and the card method was the only 
way of which he knew. 

“Eggs and Easter go together 
and chickens are only a few de- 
grees removed from eggs—espe- 
cially cold storage ones. 

“There isn’t a boy in this town 
who wouldn’t be tickled to death to 
receive the makings of a poultry 
vard as an Easter gift, and people 
who raise birds always appreciate 
some of the little conveniences, 
such as brooders, water fountains, 
feeders, caponizing tools and the 
hundred and one things which 


make chicken raising pleasant and 
profitable in these days when eggs 
of recent vintage are becoming 
luxuries.” 

“Do many people get the worth 
of their time and money out of 
fowls?” I asked. 

“Some do; some do not,” was the 
answer. 

“Those who succeed are the ones 
who give the birds a chance to 
make good and encourage them 
with the right assortment and 
quantity of food and let ’em have 
modern conveniences in the way of 
equipment. 

“The people who fall down hard 
are those who try to raise fowls 
the way grandfather did, forget- 
ting that the old gentleman lived 
on a hundred-acre farm; also that 
the scrawniest chicken that ever 
perched on the apple tree was wel- 
come relief from salt pork and 
home slaughtered beef that had 
outlived its usefulness as a milk 
producer. 

“The man who raises chickens, 
and raises them right gets as much 
fun out of ’em as in playing golf 
or tennis and he’s just as anxious 
to know all about the latest 
wrinkles in equipment as the ten- 
nis man is to have the latest racket. 

“What’s the matter with one of 
these egg poachers and a bread 
toaster? You can tie ’em up with 
a blue ribbon and label them with 
a card, saying ‘I hope that these 
are EGGSactly what you want,’ and 
be sure that they will make a hit 
and a happy breakfast. 


‘“or™ to work this Easter 
trade as much as possible.” 
he said as he tied up the bundle 
le the customer wrote out the 
suggested card, “because. with all 
my efforts, there’s a lot of money 
going for cards that should be spent 
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MANY OPPORTUNITIES FOR SALE OF IRON FENCE 


«fain the spring clean-up season 

approaching it is certain that 
many hardware merchants will 
find opportunities in their local 
communities for the sale of orna- 
mental fencing. Every cemetery, 
every city park and every home 


A merchant in a small town in 
Ohio recently took the agency for 
iron fence in his territory. One 
day one of his children came home 
from school and asked his father 
for a small amount of money to 
give to his teacher the following 

















mission was 20 per cent., or $80.46. 

For the purpose of showing the 
possibilities of beautification with 
iron fences, three illustrations are 
presented herewith. The top pic- 
ture shows a suburban home, a 
modest dwelling, which previous to 
the erection of the iron fence did 
not make a very good appearance. 
The owner of this dwelling told the 
hardware merchant from whom he 
bought the fence that the erection 
had increased the value and appear- 
ance of his place at least 50 per 
cent. 


In the center is shown a gate that 
appears at the entrance of’ the 
Cave Hill Cemetery, Louisville, Ky. 
There is a great demand all over 
the United States for cemetery 
fences and entrance gates. Great 
possibilities are open in the sale of 

these gates to 
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fencing. | 


In consider- 
ing the sale of 
iron fence or 
other types of 
ornamental 
fence, the 
hardware man 
is apt to say to 
himself: “Here 
I have my capi- 














tal tied up in 

this stock of hardware, nails, rat 
traps, hammers, etc., and this is 
the stuff I am going to push and 
get my money out of.”’ 

He may talk himself blue in 
the face to sell a mouse trap for 
a dime, making a profit of 2% 
cents, but frequently he wouldn’t 
take the time to go around the 
corner to sell one of his custom- 
ers an iron fence for $50, on 
which he can make a profit of 
from 20 to 35 per cent., without 
investing a single penny of his 
capital in making the sale. 

There are manufacturers of 
iron fence who make a propo- 
sition to hardware merchants 
whereby the manufacturer in- 
vests the capital, carries the ac- 
count, takes care of the collections 
and sends the merchants a New 
York draft for their commission 
after payment has been made mal 
the fence sold. 

One ornamental fence sold in a 
community leads to other sales of 
the same kind. Human nature is 
such that when one home owner 
fixes up his place his neighbors are 
likely to follow suit. 











any hardware 
merchant who 
will interview 
the trustees of 
the local ceme- 
tery. 

The lowest 
picture shows a 
handsome city 
residence sur- 
rounded by a 
bow top fence. 
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These illustrations show the beautifying worth of iron fences ang gates 


day toward a fund that was being 
raised to repair and put in shape 
a playground or athletic field. That 
put an idea into the merchant’s 
head and the first thing that oc- 
curred to him was: “How about 
an iron fence?” He got busy the 
next day, got in touch with the 
committee, and the result was 
that he sold them 447 feet of 
iron fence, and the sale price 
amounted to $402.30. His com- 
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Not only does this fence add greatly 
to the attractiveness of this home 
and lawn, but it affords absolute 
protection, as it prevents peddlers 
and others from running across the 
grass and keeps the neighbors’ dogs 
and chickens out. 

For the illustrations shown here- 
with HARDWARE AGE is indebted to 
the Cincinnati Iron Fence Com- 
pany, 3300 Spring Grove avenue, 
Cincinnati, Ohio. 








R ECOLLECTIONS OF 
OLD HARDWARE MAN 


Happening'’s and Experiences with 
Wyeth and Simmons Companies 


By C. N. MARKLE 


President Texas Carnegie Steel Association, Galveston, Texas. 


S my experience was entirely 
A in the Middle West, these 
notes will naturally treat of 

that territory. 

I began my hardware work at 
St. Joseph, Mo., with W. M. Wyeth 
& Co. 

The Wyeth concern is one of the 
oldest in the trade. No story of 
the hardware business could be at 
all complete without a history of 
the Wyeth Company. 

Old St. Joseph has turned out 
many a good hardware man who 
has made his mark in the world, 
and most of them graduated from 
Wyeth’s. 

I went to work there in March, 
1877, remaining in their employ 
seven years. Here is a brief out- 
line of the origin of the company. 

William Maxwell Wyeth had been 
in the hardware business in Chilli- 
cothe, Ohio. In 1858 he made a 
trip West in search of a location 
for a new business. He selected 
St. Joseph, Mo., and in 1859 estab- 
lished a wholesale hardware house 
there. He took with him from 
Chillicothe, R. H. Jordan, who acted 
as chief clerk and eventually be- 
came his partner. 

They occupied a little three-story 
building, 20 ft. front by 70 ft. 
depth, on the south side of Market 

Square. 


Only One Railroad 


There wag only one railroad in 
Northwest Missouri at that time, 
the old Hannibal and St. Joseph, 
now a part of the Burlington sys- 
tem. 

Considerable freight was sent by 
river from St. Louis to Hannibal, 
and across the state on the new 
railroad to St. Joseph. Of course 
the steamboats took a great deal 
of freight up the river to St. Jo- 
seph, but they were more uncertain 
than the railroad. 

From the first Mr. Wyeth dealt 
largely in hardware, cutlery and 
saddlery hardware, and eventually 
added the manufacturing of har- 
ness, collars, saddles and_ strap 
work to the other lines. 

In those old days Mr. Jordan 
used to make occasional trips up 
the Missouri river as far as Coun- 
cil Bluffs, calling at landings, posts 
and settlements. He_ generally 





brought a_= good 
bunch of orders back 
with him, which were 
filled and shipped by 
boat. 

There was also a 
good business done by 
teams with the sur- 
rounding towns, and 
with the stations on 
the new railroad. 


In 1861 Charles F. 
Steinacker entered 
Mr. Wyeth’s employ 
and eventually be- 
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came head of the 
saddlery department. 


About 1867 Mr. 
Wyeth’s business had 
increased so that he 
moved into buildings of his own, 
situated at 105 and 107 South 
Third street. It was there that | 
went to work for them as an order 
clerk. 

At that time the firm was Wm. 
M. Wyeth & Co., Mr. Wyeth hav- 
ing taken into partnership R. H. 
Jordan and E. R. McDonald. 


Business Carried on Differently 


Business in those days was car- 
ried on very differently from the 
way it is now. There were so few 
railroads that a great deal of trav- 
eling of the salesmen had to be 
done with teams. 

We had a number of good sales- 
men, who traveled the surrounding 
territory. Among the best was 
Frank Judson, who traveled in 
Kansas. He made a good many 
railroad points, but to save time he 
had a team of his own, and did 
most of his traveling driving 
across the country. Afterward he 
became buyer for the house, which 
position he filled in a very satisfac- 
tory manner up to the time of his 
death in 1884. 

One of the best salesmen the firm 
had was Woody (J. E.) Smith, who 
had been traveling in Northern 
Missouri and Iowa. About 1876 he 
went to St. Louis and entered the 
employ of Simmons Hardware 
Company. He achieved great suc- 
cess with the latter company and 
only recently resigned to accept the 
presidency of the Equitable Surety 
Company. 


17 


Texas “Drummers” 1887 


C. N. and F. B. Markle of Simmons Hardware 


Company 


Our salesmen did not have the 
order books in use at _ present. 
When their orders were received 
(and mail orders were treated in 
the same way) clerks would copy 
each order into a long leather- 
backed book, even if it took many 
pages. These books were placed in 
a rack over Mr. Jordan’s desk. 

We order boys would go into the 
office for orders to be filled, and 
were supposed to take the first 
book in the bin. If no one was 
looking we were inclined to inspect 
the orders and select a short, easy 
order in preference to a long, hard 
one. 

I would take my book out to the 
general desk, mark opposite each 
item the floor upon which the goods 
were kept, then take a big basket 
on wheels, go to the top floor and 
work down. We had a three-story 
building, with a half floor under the 
roof that we called the fourth. The 
elevator was one of those old style 
rope affairs that we pulled by hand. 
It certainly was hard work to pull 
a load of freight up on that eleva- 
tor, and unless we had a good load 
we had to pull a lot even to take us 
down. In the cellar we kept heavy 
goods—grindstones, hinges, clev- 
ises, bolts, etc. - 

It did seem a long way from the 
cellar to the first floor when we had 
a basket of hinges to take up. 


Started at $20 a Menth 


I started in at $20 a month. 
About six months later begin- 
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ners’ wages were set at $10 per 
month. So many parents in St. 
Joseph wanted their boys to work 
at Wyeth’s that they would have 
been glad to have them start there 
even without any pay. It was a 
fine place to work, and a boy could 
well afford to start on small wages 
because he could soon work up to 
better things. 

We carried a good many imported 
goods. I remember we had some 
Spear & Jackson saws, but these 
were soon supplanted by Diston’s. 
We also had Stubbs’ files, but these 
were soon displaced by Nicholson’s. 


All these foreign goods were 
wrapped in paper. They used no 
boxes. 


In 1877 our, buyer was E. R. 
McDonald. Mr. Jordan was gen- 
eral manager, Mr. Wyeth attending 
to the financial part of the busi- 
ness. To show the confidence Mr. 
Wyeth had in his partners, I re- 
member that a few years after I 
went with the company he went to 
Europe, being gone about a year, 
leaving the conduct of the business 
entirely in the hands of Mr. Jordan, 
Mr. McDonald and Mr. Steinacker. 

I am sure the business was as 
carefully conducted and properly 
managed during his absence as if 
he had been at home. 

In 1877 we had just begun to 
handle barbed wire. When we 
bought a carload we thought we 
had placed a heavy order. We kept 
it in a basement across the alley, 
and had to wheel it across on hand 
trucks. I had an order one day 
for twenty spools, and after I had 
wheeled the last spool across that 
cobble stone alley I did not like the 
barbed wire business a little bit. 


Painted Barbed Wire at 7'2c. 


We sold painted barbed wire at 
7l4c.; galvanized at 814c. One day 
George Marker of Easton, Mo., told 
me that I would see the day when 
galvanized barbed wire would sell 
at 414c. per pound. I thought he 
had a mean disposition to even im- 
agine such a thing. A few years 
later (1883 and 1884) John W. 
Gates sold us most of our barbed 
wire. He called on us often, and 
was a great friend of our buyer, 
Frank Judson. 

It was not long before we learned 
to ship bulky stuff from the ware- 
houses. At first we used to think 
we had to bring all items of an 
order together. We used division 
boards on the floor, and would lay 
out on the main floor an entire 
order, shelf hardware, cutlery, 
grindstones, barbed wire, every- 
thing, neatly arranged between a 
pair of division boards. 

We did not carry nails in stock. 
Nails, shet, woodenware and rope 
were carried by the _ wholesale 
grocers. 


We did not know anything about’ 


sporting goods, as jobbers under- 
stand the term at present. 

We carried a small stock of 
Parker hammer shotguns, and some 
muzzle-loaders, also powder flasks 
and shot pouches. 

Now for some personalities. 

Mr. Jordan, the general manager, 
was a man of fine character and 
a hard worker. He took great in- 
terest in the young men about him, 
and was always ready to help and 
promote any clerk who showed he 
had the interest of the firm at 
heart. 


No Catalogs at That Time 
A great many of our customers 


came to St. Joseph to place their 


orders. Mr. Jordan would wait on 
such trade. We had no catalog, and 
a customer would be taken to the 
second floor, where we had a large 
sample room. By walking all 
around the room it was possible to 
show everything we carried in 
stock. 

Mr. Jordan would also copy or- 
ders, and kept a watchful eye upon 
everything. About 1884 Mr. Jor- 
dan sold his interest in the Wyeth 
Company and retired to his farm 
in Axtell, Kan. Afterward he 
moved to Texas and entered the 
hardware business at Palestine. 
Only recently he retired from busi- 
ness, after an active and well spent 
life. 

Walked Too Softly 


Mr. E. R. McDonald, the buyer, 
was a good hardware man and a 
polished gentleman. He was a 
strict disciplinarian. The only ob- 
jection we boys had to him was 
that he could walk so softly. That 
was before the days of rubber 
heels, yet Mr. McDonald could 
make the trip around the stock 
floors and come down the aisles 
without making any noise what- 
ever. Sometimes some of us would 
be holding a little conference be- 
hind a pile of goods in rather easy 
attitudes, when Mr. McDonald 
would suddenly appear in our 
midst, and it would be quite em- 
barrassing for us. 

Mr. McDonald filled his position 
in a most acceptable manner up to 
the time of his death, in 1882. 

Charlie Steinacker had charge of 
the saddlery department. He was 
quiet and efficient and under his 
management the business grew and 
prospered. He is still with the 
firm, and is now the dean of the 
company. 

His assistants were George Ack- 
lam, Al. Fassett and Billy Gilmore. 
Geo. Acklam is now at the head of 
a thriving saddlery establishment 
at St. Joseph. 

Mr. Bernard had charge of the 
harness factory, and Mr. Emerson 
of the collar factory. I believe they 
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never had a strike in their fac- 
tories, which speaks well for the 
management. 

About 1877 Will McAllister and 
Bob Curtin went into the saddlery 
department as order clerks. They 
were intelligent, hard working 
boys, and were rapidly promoted. 

Bob Curtin finally left the 
Wyeth Company and established a 
hardware firm of his own. He is 
now in the wholesale cutlery line 
in Kansas City. Will McAllister 
is still with the Wyeth Company, 
and is now secretary of the sad- 
dlery department. 

I visited the Wyeth Company at 
St. Joseph a year ago, and when I 
saw the great building with its 
many acres of floor space, fine of- 
fices and the swarm of busy clerks, 
it did not seem possible that it had 
grown from the small concern that 
I remembered. 

In those old days we had only two 
packers for the hardware depart- 
ment, Mit Sigler and Dumpy Car- 
roll, and one in the saddlery de- 
partment, Bill Weipert. Our ship- 
ping clerk was Tom Naylon. Tom 
was a fine, hard working old chap, 
his whole heart was in his work 
and everybody liked him. 

Tom MacFarland, with three 
drays, did all of our hauling. We 
were not on a switch track. 

Our sample room was _ looked 
after by Harry Mills. Harry was 
a popular boy, and remained with 
the firm a long time. The last I 
heard of him he was in the ex- 
press business in Denver. 

Our receiving clerk was Tom 
Talbot, who was succeeded by Al 
Skidmore. Will Gillespie was his 
assistant. Among the order boys 
were Frank West, Charlie Wall, 
Howard Hanna, Billy Flynn, Will 
and Harry Conrad, Al and Will 
Lewis, Billy Curtin, Frank Blair, 
Will Meadows, Tom Hickey and the 
writer. 


Has Lost Track ®f Many 


I have lost track of most of the 
old boys. Billy Flynn went into 
business for himself, sold out and 
entered the employ of Simmons 
Hardware Company. He has been 
quite successful and is now one of 
their leading salesmen, having his 
headquarters at San Francisco. 

Frank West went with Schultz 
& Hosea, then with Simmons 
Hardware Company, and became 
one of their top-notch salesmen. 
Frank Blair developed into a good 
business man and is now president 
of the Shoal Creek Coal Company 
of Chicago. 

Our house salesman was Jim 
Stumpf. Jim was a natural born 
salesman, and the way he handled 
those country merchants was good 
to look upon. Coming down from 
the sample room he would walk to 
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WYETH HARDWARE & MANUFACTURING COMPANY MANAGERS AND SALESMEN—1881 


Top row, reading from left to right—W. B. Ogden, John Schell, C. N. Markle, Geo. Acklam, Charley Aniser, J. D. Ed- 
mond, Geo. Sprake, Nat Miller, B. T. Monk 


Center row, reading from left to right—R. K. Cooper, F. N. Judson, C. F. Steinacker, R. H. Jordan, Joe Minteer, 


J. E. Forsee 


Bottom row, reading from left to right—C. B. Harrison, Henry J. Cook, J. D. Edmond, II 


the front door with a customer, 
generally with his arm around his 
shoulders. He certainly was a 
good mixer. Jim afterwards went 
with Schultz & Hosea, then was 
with Simmons Hardware Com- 
pany for a while, and is now, I 
believe, in business for himself in 
Oklahoma. : 

Gwyn Jordan was “Hear back” 
on the first floor. Gwyn was an 
original character, had the man- 
ners of Lord. Chesterfield, and a 
lovable disposition. He didn’t care 
to blister his hands with hard 
work, but was a useful member of 
that hardware family. Later he 
and Ed. Justice had a hardware 
store at Grand Island. He is now 
living in Ohio, and has, I believe, 
retired from active business. 

Charley Anderson figured profits. 

Our city buyer was Will (W. 
B.) Lewis. Will has had a long 
and successful career in the hard- 
ware business. He graduated from 
Wyeth’s and is one of Simmons 
Hardware Co’s. blue ribbon men, 
with headquarters at St. Joseph. 

Our man in charge of the order 
clerks was Theodore Sewell. 

Among the traveling men were 
the following: 

Frank Judson, who traveled in 
Kansas, afterward became a part- 
ner, and upon the death of Mr. 
McDonald was made buyer for the 
firm. 

Nat Miller, who was promoted 
soon after I went with the firm, 
had a Nebraska route and re- 
mained with the company for 
many vears. 

B. T. Monk was one of our best 
salesmen. In 1901 he left the 


Wyeth Company and started up in 
the hardware business for himself 
in Tishomingo, Oklahoma, and is 
now one of the leading merchants 
of that section. 

H. H. Dean traveled in Ne- 
braska, and finally went into busi- 
ness for himself at Lincoln. 

John Forsee traveled in North 
West Missouri, was quite success- 
ful and was finally taken into the 
house as manager. He afterwards 
went into business on his own ac- 
count in St. Louis, representing 
eastern manufacturers. 

Jack West traveled in lowa and 
did a large business. He went with 
Simmons Hardware Company, re- 
maining with them for years, and 
is now with a flour mill concern in 
Salt Lake City. 

Henry Cook also traveled in 
Iowa, and I think is now in busi- 
ness at West Union. 

John Schell traveled in South- 
ern Kansas. He was very success- 
ful and now occupies an important 
position in St. Louis with Simmons 
Hardware Company. 

Charlie Harrison had a Missouri 
route. He is still with the firm and 
I think is their oldest salesman. 

Joe Minteer also traveled in Mis- 
souri and is now in business for 
himself at Chillicothe, Mo. 

Jack Edmond was our leading 
Kansas salesman. He finally re- 
tired and became mayor of Leav- 
enworth. His nephew, J. D. Ed- 
mond, II, went with the firm in 
the late seventies, and became a 
successful salesman. He after- 
ward lived in California, then went 
to Europe, where he represented 
Simmons Hardware Co. | 


Joe Miller did good work for us 
in a Missouri territory until he 
went with Simmons Hardware Co. 
He was one of their leading sales- 
men until his death a few years 
later. 

The leading saddlery salesman 
was Charlie Aniser. 


Had Only One Bill Clerk 


Can you imagine a _ wholesale 
hardware house getting along with 
one bill clerk? Yet that is what 
we did. 

The first one that I can remem- 
ber was John Martin. John had 
a good deal of style about him. To 
my youthful fancy he seemed the 
best dressed man I had ever seen, 
and he was a good dancer. With 
all this he was a Number 1 bill 
clerk, and kept his work up in fine 
shape. He afterward went with 
Simmons Hardware Co., and was 
the only man on the stock floor who 
wore kid gloves to and from his 
work. He finally went into the 
wholesale sporting goods business 
in Little Rock, where he is at pres- 
ent. 

The next bill clerk we had was 
George Sprake. George worked his 
way up through the various depart- 
ments until he became buyer. Af- 
terward he went to St. Louis, and 
is now a director of the Shapleigh 
Hardware Company. 

Then followed Frank Below. He 
was a first-class office man, filled 
his position acceptably and finally 
graduated to Simmons Hardware 
Company. He now has charge of 
one of their most important office 
departments. s 

After Frank Below came George 
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M. Johnson. George came to St. 
Joseph from Axtell, Kan., in 1883. 
He has had a very successful ca- 
reer, and is now vice-president and 


general manager of the Wyeth 
Company. 
Billy (W. H.) Curtin, who 


started in as order boy, after a 
number of promotions became a 
successful traveling man, and event- 
ually was placed in charge of all 
the salesmen. He is now secre- 
tary of the hardware department 
of the company. 

When George Sprake went to St. 
Louis he was succeeded as buyer 
by J. J. Warner. Mr. Warner has 
been very successful in his line, and 
is now secretary of the Wyeth 
Company. 

The heavy hardware business in 
St. Joseph was conducted by two 
concerns, Jas. H. Robison and Con- 
stable & Maus. 

Fred Maus of the latter concern 
was a fine jovial fellow. He moved 
to Chicago, his firm, Kelley, Maus 
& Co., being one of the leading 
eoncerns there. Mr. Robison was 
a pleasant gentleman, and an able 
business man. His head clerk was 
Sam Justice, who has long been at 
the head of the business and is now 
president of the Robison Heavy 
Hardware Company. 

H. F. Below (an older brother of 
Frank’s) came to us from Consta- 
ble & Maus as assistant to Mr. Jor- 
dan. One night Mr. Below was re- 
turning from Lake Contrary when 
his horse ran away and he was 
killed. He was a man of ability, 
and this accident cut off a promis- 
ing career. 


Took in Eastern Talent 


About 1879 the firm concluded it 
would be a good idea to bring in 
some Eastern talent. 

The man selected for house man- 
ager was Billy (W. G.) Osborn, 
who came from Wm. Blair & Co., 
Chicago. 

Joe Miller and Felix Woodward 
came in as salesmen, I think from 
the same company. 

Russell Cooper and Ike Bragaw 
were from further East. The lat- 
ter became receiving clerk. Mr. 
Cooper took a road position and 
remained with the company for 
many years. While these notes 
were at the printers I learned of 
Mr. Cooper’s death, a most unfor- 
tunate accident. He had gone to 
St. Louis for a little visit and called 
on George Sprake at the Shapleigh 
Hardware Company. After leav- 
ing Shapleigh’s he walked a block 
down Washington avenue and 
started to cross the street. He 
passed behind a street car, was 
struck by a rapidly moving motor 
ear and ingtantly killed. He was 
weil and favorably known in hard- 


ware circles and his sudden death 
was a great shock to all. 

After Bragaw, our next receiv- 
ing clerk was Charlie Brubaker. 
He afterward went with Simmons 
Hardware Company, and from 
there to Farwell, Ozmun, Kirk & 
Co. He has represented them in 
Utah for many years, and now lives 
at Salt Lake City. He was fol- 
lowed by Fred Smith, who has re- 
mained with the firm up to the 
present time. 

We boys thought Mr. Osborn was 
pretty strict, but learned to know 
him as a good manager and a first- 
class business man, and I am sure 
we were all benefited by our con- 
tact with him. Billy afterward 
went to St. Louis and became city 
salesman for Simmons Hardware 
Company. Later he took the road 
for them in Ohio, and now has an 
important position with their Phil- 
adelphia branch. 

Felix Woodward also went with 
Simmons Hardware Company, and 
traveled for them many years, fin- 
ally retiring to live in Denver. 

We had a retail store, which was 
run in the name of R. H. Jordan & 
Co. This was in charge of Wilfred 
McDonald. Among his clerks were 
Fred Neudorff and George Tolson. 
Fred afterward started a store of 
his own and is now one of the lead- 
ing merchants of St. Joseph. 

Next door to the Jordan store on 
Fourth street, Charles H. Schultz 
had a large retail hardware store. 

In the late seventies Ike Hosea 
went in with Mr. Schultz and they 
established a wholesale house under 
the name of Schultz & Hosea. 

While we did not take altogether 
kindly to the competition, we were 
in the main good friends. 

Billy Millen, formerly with 
Wyeth, traveled for them. I re 
member him as one of the best na- 
tured fellows I ever saw. He could 
always tell a good story and was 
very popular. 

When I was with Simmons Hard- 
ware Company, I wanted to have 
Billy come with us, and invited him 
to St. Louis to see Mr. Simmons. He 
came, but stopped in at Shapleigh’s 
on his way up town. They hired 
him before we even had a chance 
to talk to him. Billy traveled for 
Shapleigh for years, finally going 
into the hardware business on his 
own account, and has now retired. 

Ed Jordan also traveled for 
Schultz & Hosea. He was a No. 1 
good man. After the concern 
failed he went with Simmons Hard- 
ware Company, with whom he has 
had a very successful career. 

I never understood why Schultz 
& Hosea failed, but I suppose it 
was on account of insufficient cap- 
ital. 

When they went out of business 
their buyer and manager was 
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Frank (F. H.) Warren. Frank 
was an Eastern man who came to 
St. Joseph and traveled for our 
firm (Wyeth & Co.) He was with 
us only a few months when he 
changed to Schultz & Hosea. I re- 
member a sort of a joke on him. 


Traveling Men Went Home Rarely 

In those days traveling men were 
supposed to go home only at rare 
intervals—quite different from the 
present, when a salesman is ex- 
pected to spend Sundays with his 
family. 

I was going down Frederick ave- 
nue one Sunday morning (I used to 
take the mail to the store Sunday 
mornings, where Mr. Wyeth would 
look it over) when I saw Frank 
Warren walking rapidly up Elev- 
enth street toward his boarding 
house. He caught a glimpse of 
me and hurried back to where I 
was standing. He cautioned me 
not to mention the fact that I had 
seen him. No doubt he thought 
the firm would think he had no 
right to spend Sunday with his 
wife. I have kept the dark secret 
all these years, and I am sure 
Frank will forgive me for telling 
it now. 

At the time of the Schultz & 
Hosea failure I was traveling for 
Simmons Hardware Company, and 
when the stock was offered for sale, 
Mr. I. W. Morton, our vice-presi- 
dent, and I inspected it with a view 
of buying it for Simmons Hard- 
ware Company. 

Among other visitors at St. Jo- 
seph for the same purpose was 
Frank Shapleigh. Mr. Warren was 
in charge and showed us over the 
premises. 

I remember we had the opinion 
that Frank Warren was one of the 
valuable assets of the firm, and 
both concerns tried to hire him, 
but we were disappointed, for Hib- 
bard-Spencer-Bartlett & Co. got in 
ahead of us and took him to Chi- 
cago. He has been with that com- 
pany ever since, and is now a lead- 
ing member of the firm. 

The Schultz & Hosea stock was 
offered for sale by Asbury Walker, 
representing the creditors, and we 
all bid on it. Ours was the best 
offer and I was left on the scene to 
close the deal, but my old firm, the 
Wyeth Company, out maneuvered 
me, broke up the trade, and got the 
plum. Schultz & Hosea were the 
originators of the “Gilt Edge” 
brand of tools and cutlery. 

This is the first instalment of 
a series of reminiscences by Mr. 
Markle. Others will be given in 
subsequent issues of HARDWARE 
AGE. Other veteran hardware 
men are invited to contribute 
recollections of early days in the 
hardware business of this coun- 
try. 


(To be continued next week) 








“THE MAN BEHINDTHECOUNTER™ 


Presents Two Letters from Hardware Salesmen On Live Topics 


The wmmediate response re- 
celved from the announcement 
that this department will be 
published for retail salesmen, 
and by retail salesmen, indicates 
that it is wanted. It begins to 
look like “The Man Behind the 
Counter” will not have a great 
deal of writing to do. As a mat- 
ter of fact, he does not want to 
do any more than he can help in 
this department. We want to 
make it a real clearing house for 
the ideas and experiences of re- 
tail salesmen. Write us on any 
subject of interest. You will be 
sure to profit by the experience 
of others just as they will by 
yours. 


A Fifteen-Dollar 
By Suggestion 


HE difference between a clerk 
|" and a salesman is most 
clearly defined by the action 
of the man after a customer has 
purchased the article he came in 
for. In the _ following letter 
A. D.R. tells how he made a bit of 
extra profit for his firm by ‘“‘stick- 
ing around.” If every man who 
reads this letter would do likewise 
there would be more hardware sold 
by hardware stores during the next 
year than there ever has been. 


To the Man Behind The Counter. 


I just read the notice of your 
new department for retail sales- 
men and would say it is all right. 
There was one thing in that notice 
that attracted my attention. It was 
where after making a sale of some 
size we get cold feet and let the 
customer go without trying to sell 
him anything else where if we 
would stick around we would all 
be surprised by the number of ex- 
tra sales we would make in each 
vear by showing him something 


Sale 


else. I did that the other day. A 
man came in the store anl looked 
around. I asked him if I could do 
something for him. He said he 
would like to see a vise. I sold him 
a blacksmith vise and he paid for 
it and was going out when I said, 
“Is there not something else in 
that line I can show you?” He 
said, “How much are your drill 
presses?” I said, “Let me show 
you our line of drill presses, they 
run from $5.00 up.” Well I sold 
him a drill press and set of drills, 
an extra sale of $15, which the 
man told me that he did not think 
of buying when he came in. 

So I say, don’t be afraid of 
“sticking around.” If the manager 
of this department thinks this will 
help anyone why push it along. 
Wishing the new department a 
winner, I remain; 

Yours truly, 
A. D. R. 


Winning Over an Angry 
Customer 


EW things are harder for the 
retail salesman than to be 
forced to serve a customer who has 
become angered at some action of 
the salesman. We cannot help be- 
ing sensitive to some degree and 
often must forego personal feeling 
for the sake of the firm which em- 
ploys us. In this very interesting 
letter “E. O.” tells of such a case. 
Many salesmen may profit by his 
experience. 


To the Man Behind The Counter. 


Five or six years ago, when I 
was asked by my employer to come 
down from the stock rooms and 
help out in the store, my thoughts 
were: will my efforts be satisfac- 
tory? Can I do as well as the next 
man higher up? 

When I read your request in 
your column my memory reverted 
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to those days and thoughts, and l 
decided as I have made a success 
of salesmanship, I could perhaps 
write something favorable for your 
column. 

I do not know whether I am elig- 
ible to contribute, as I am a sales- 
man in a large hardware house 
supplying both the wholesale and 
retail trade. Still I have varied 
experiences resulting from rivalry 
among the clerks that naturally 
will arise when by waiting on a re- 
tail customer for 1 sheet of sand 
paper, lc, and % pound of nails, 
2c, total 3 cents, one may lose a 
sale of sixty or seventy dollars to 
a wholesale customer. 

I recall an occurrence over the 
counter between the man behind 
and the man in front of the counter 
which was a lesson to me. A large 
business man in our city made fre- 
quent visits to our store for hard- 
ware for his personal use, as his 
firm had very little use for hard- 
ware. All the clerks became fa- 
miliar with him and jokes and 
laughs generally resulted from his 
visits. One day he bought a saw 
from another clerk and while he 
was trying to run it through the 
string of his other package I got 
real close to his arm, in the spirit 
of fun. This allowed him very little 
play or freedom and he got angry 
and cursed. I apologized but he 
would not accept my apology. For 
nearly a year he came in but I al- 
ways let one of the other clerks 
wait on him. One day I was com- 
pelled to wait on him, and treated 
him very courteously. Several 
months after he came in again and 
another clerk waited on him. He 
told this salesman in my presence, 
“There is a nice fellow,” pointing 
toward me. “He and I had a fall- 
ing out sometime ago. I ought not 
to have said what I did. I said 
something “naughty.” He is the 
most accommodating clerk around 
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here. I am sorry; have been sorry 
ever since.” 

Then he and I simultaneously ex- 
tended our hands across the coun- 
ter, and we shook hands as he said, 
“Boy, forget it,” and we have both 
felt better ever since. Since then 
he has hunted me up when he came 
in the store to make a purchase. 

Now listen, retail clerks, what do 
you get out of this incident? I 
learned the wisdom of letting the 
customer with the imaginary 
grouch do the talking and fussing, 
while I do the “listening act,” 
knowing that he will eventually 
come around. 

If I stay in my present position 
half as long again as I have filled 
it, I shall have finished up 10 years 
of hardware schooling, even to the 
exact date of March 22, this month. 
These six years and eight months 
do not find me gray haired even 
though my hair is falling out as 
the result of lying awake at nights 
when I first retire worrying how 
to keep ahead of the hardware 
game, as I am not yet 22 years old. 

To quote the “Long Green” of 
the Coldwell Lawn Mower Com- 
pany, “The only difference between 
a rut and a grave is the dimen- 
sions,” and you know I want to 
keep out of both and this accounts 
for my worrying, as I want to be 
classed as a live wire and not a 
dead one. 

ERNEST OTTO, 
Baltimore, Md. 


Cary Mfg. Company 
Explains Suit 


Editor HARDWARE AGE: 


= attention has been called, by 

one of our customers, to an 
article that appeared in your issue 
of February 12, on page 92, in re- 
gard to the Acme Steel Goods Com- 
pany, winning a patent suit. This 
article refers to a decision they 
have obtained in a patent suit 
against the American Metal Fasten- 
ers Company, of Chicago, for al- 
leged infringement on saw tooth 
corrugated joint fasteners, and that 
an injunction had been issued by 
Judge Sanborn of the District 
Court of the Northern District of 
Illinois granting an injunction to 
the Acme Steel Goods Co., and re- 
straining the American Metal Fas- 
teners Company from further in- 
fringement on the patent of the 
complainant. 

We would say that the facts are, 
that such an injunction was issued, 
but that the first paragraph of the 
notice in your publication is not ac- 
cording to facts, as the suit brought 
against the American Metal Fas- 
teners Company, was not on saw 
tooth corrugated joint fasteners as 
an article, but on a machine and 


process for making the same. It 
is apparent that the purport of this 
statement is to convey the impres- 
sion to the trade that others cannot 
safely buy any of the saw tooth 
corrugated joint fasteners from 
any one except the Acme Steel 
Goods Company. 

Now, we would say that the basis 
patent on the saw tooth corrugated 
joint fasteners was taken out by 
one Ferdinand W. Starr as far back 
as July 9, 1889, and as this patent 
has long since expired, the saw 
tooth corrugated fasteners are pub- 
lic property and an article that any 
one can make, as long as they do 
not use the patented method and 
machine of the Acme steel goods, or 
any patented process on machine 
without the license of the owner 
thereof. 

We would say that we are making 
these goods by an entirely different 
process and on an entirely different 
machine, invented by our Mr. S. C. 
Cary, of the Cary Mfg. Company. 
In justice to ourselves and the 
trade, we think that you should give 
our letter equal prominence. We 
would say further, that as the pat- 
ent of the Acme Steel Goods Com- 
pany is on a machine and a method 
for making the fasteners, any one 
using or purchasing the fasteners 
would not be liable to the Acme 
Steel Goods Company, even though 
such fasteners were purchased from 
a third party who, in the manufac- 
ture of the goods, employed the 


identical machine and process pat-. 


ented by the Acme Company. 
Yours very truly, 
CARY MFG. COMPANY, 
New York City. 


Cyclone Fence Co. Offers 
$225 in Prizes 


_ hundred and _ twenty-five 

dollars will be given to suc- 
cessful contestants in a window 
trimming contest which has been 
inaugurated by the Cyclone Fence 
Company of Waukegan, IIl., for 
retail hardware dealers, and which 
will close on June 15, 1914. 

R. A. Peterson, associate editor 
of HARDWARE AGE; E. H. Thielecke, 
of the J. Walter Thompson Com- 
pany, and J. H. Broad, assistant 
treasurer and advertising manager 
of the Cyclone Fence Company, 
have been selected as judges in the 
contest. 

In a circular which has been is- 
sued to the trade announcing the 
rules of the contest the company 
makes this statement of the assist- 
ance they are willing to lend inter- 
ested hardware dealers: ‘“We’ll 
help you—and pay you well for 
your time and your window. We 
furnish free of charge a large cut- 
out window sign about 36 inches 
long, 28 inches wide, 9 inches deep, 
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lithographed in seven handsome 
colors. This shows a whole street 
of sanitary back yards dressed with 
Waukegan-Cyclone Sanitary Fence. 
Each fence stands by itself, separ- 
ate from the rest of the cut out. 
The unsanitary, ugly, repulsive 
back yard with its wooden fence is 
also shown for comparison. We 
also furnish a set of handsome 
Cyclone felt pennants, large size, 
for your window display. Give 
your window-dresser the use of 
your window for at least a week. 
Win the big gold prize by making 
your window earn it.” 

Eighteen prizes will be given in 
the contest, the grand prize being 
$50 in gold. 

Following are the rules govern- 
ing the contest: 

(1) Any legitimate dealer is el- 
igible to enter this contest. 

(2) Contest opens February 1 
and closes June 15, 1914. 

(3) Contestants are to send a 
photograph of window display to 
the Cyclone Fence Company, Wau- 
kegan, Ill., at any time between the 
opening and closing dates, and may 
enter just as many photographs in 
the contest as desired. 

(4) Photographs to be not over 
16 inches long and 15 inches wide 
and to be mounted on a card suit- 
able for filing. Photographs will 
be numbered and known thereafter 
by number only. 

(5) Window displays are to re- 
main in window at least one week. 

(6) Judges are to meet on or 
before July 1 to award prizes, and 
judges’ decision to be final. 

(7) Prizes are to be awarded on 
true merit alone, the contest being 
a contest of skill in dressing the 
window. 

(8) Prizes are to be eighteen 
(18) in number, totaling $225 in 
gold, and are to be distributed as 
soon as possible after awards are 
made. 

(9) In making window display 
of fences, flower bed border, trellis 
and gates, the dealer may work 
out any display-design of his own 
and use accessories to perfect his 
display. 

(10) No other rules than those 
printed here are to be issued or 
used in this contest. 


THE MONARCH METAL WEATHER 
STRIP Co., St. Louis, has increased its 
capital stock from $75,000 to $100.- 
000 for the purpose of adding to its 
manufacturing equipment, it is stated. 


THE KNOXVILLE TINWARE MFG. 
COMPANY, Knoxville, Tenn., will move 
its factory to Houston as soon as the 
$15,000 two-story iron-clad factory, 
that it is erecting there, is completed. 


THE EXHAUST WATER HEATER Co., 
Cleveland, Ohio, has been incorporated 
with a capital stock of $10,000 by D. 
S. Bray, G. S. Andrews, J. L. Carroll 


and others. 


PLANNING A PAINT CAMPAIGN 


Sherwin-Williams Company Gives Helpful Instructions to Merchants 


This article was begun in our 
issue of March 26, and is con- 
cluded with the following wstal- 
ment, which deals with adver- 
tising and selling campaigns for 
paints and varnishes as pub- 
lished by the Sherwin-Williams 
Company in a book entitled, 
“How to Make Money in the 
Paint and Varnish Business.” 


66 OW much shall I spend for 
H advertising?” You see, 


we hardly think it neces- 
sary to say why you should adver- 
tise. You know that. So, this 
will naturally be your first ques- 
tion. Well, it depends. Some busi- 
nesses are naturally heavy ad- 
vertisers, while others do not spend 
so much money in this way. If 
you are doing an exclusive paint 
business, it would be safe to say 
about 11% or 2 per cent. of your 
total yearly sales. Thus, if you do 
a business of $25,000, your annual 
advertising expenditure should be 
from -$375 to $500. Many mer- 
chants spend more; others less. It 
is a matter of choice and local con- 
ditions, but our figure is a conserv- 
ative estimate. Now, which are the 
most profitable channels for: local 
publicity? Generally speaking they 
are as follows: Newspapers, Post- 
ers and Sign-boards, Direct-mail 
Work and Letters, Special Circulars 
and Store Papers. 


Local Newspaper Copy 

The daily or weekly newspaper 
is usually considered the most ef- 
fective means of reaching custom- 
ers at a time when they are in the 
most receptive mood. You know 
many people make it a point to 
read the advertising in their papers 
the same as the articles. It is just 
as much news, only like everything 
else, must be told in an interesting 
manner if it is to accomplish its 
purpose—to suggest possible needs 
and tell people why it is to their 
advantage to trade from you. 
There is no mystery to modern ad- 
vertising. It is simply the result 
of good business sense and a little 
study, and any merchant can soon 
master the principles. Here are 
some rules laid down by one of the 
most successful retail advertisers 
in the business. His name is A. 
Vine Pease. Mr. Pease is a suc- 
cessful druggist at Fairbury, Ne- 
braska, buying his paints and var- 
nishes in car-load lots: 

“Make your advertisements read- 
able. Set them in medium-sized 
type and leave plenty of ‘white 
space.’ 


“Arrange with your publisher to 
give you the same position every 
day. Be persistent. It’s steady, 
regular ‘every issue’ newspaper 
space that counts. 

“Tell your story in strong, sim- 
ple, condensed language. Don’t try 
to say all you know in one issue. 

“Always mention the price. 

“Change copy every day. Don’t 
weary the readers by repetition. 
Keep all copies of your advertise- 
ments. Paste them in a scrap- 
book. They become valuable sug- 
gestions and help you to avoid re- 
peating mistakes. 

“Use appropriate cuts wherever 
possible. You can get them from 
your manufacturer. 

“Where practicable, use a dis- 
tinctive type and border. This will 
give your advertisement an individ- 
ual appearance.” 


The Cost of Space 


You will find the cost of news- 
paper space to vary all the way 
from 1% cent a line in the small 
country town to 45 cents a line 
charged by the Chicago Tribune 
(Sunday edition) with a circula- 
tion of 300,000. There are 14 lines 
to an inch, these being set in what 
is known as “Agate” type, and used 
as the basis for measuring space. 

The manufacturer of the line 
you handle will probably have a 
complete assortment of ready-to- 
use electrotypes on spring and fall 
painting. These are sent free of 
charge. It is only necessary to 
have your name and address set up 
in type. While these advertise- 
ments naturally cannot be worded 
to fit exactly local conditions, still 
in most cases this is equalized by 
the much better appearance they 
present than locally composed ad- 
vertisements. 

Perhaps your manufacturer will 
offer to write special copy for you. 
Several progressive firms have a 
complete department for helping 
their dealers in matters of this 
kind. Tell them what goods you 
intend to feature, size of space, 
number of insertions and any other 
particulars that may be necessary. 
It doesn’t matter what kind of 
goods you wish to advertise, it may 
be drugs, hardware, lumber or any 
line you sell, but if the manufac- 
turer has your interests at heart, 
he will appreciate the privilege of 
serving you. 


Two Complete Campaigns 


Some merchants fail to take ad- 
vantage of the benefits of advertis- 
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ing because they have an exagger- 
ated idea of the cost of a vigorous 
campaign. For this reason we show 
these two schedules, one suitable 
for a town of 2000; the second for 
a town of 5000, to give you an idea 
of the approximate cost of a cam- 
paign for your neighborhood: 





Town Town 

of 2,000. of 5,000 

Newspaper advertising..... $15.00 $20.00 
Putting up  ~posters and 

IS ns bd o'o tone 3.00 6.00 

Postage on mailing cards... 4.00 10.00 
Mailing and postage of gen- 
eral announcements, per- 
sonal letters, booklets (ex- 
pense borne by manufac- 
gg EERE pea rae mee 
Distribution of special maga- 
zines and literature to 
home-owners, painters, ar- 
chitects (cost borne by 
manufacturer) .......... 
Window displays, Store Ad- 
vertising, Show-cards, etc. 
(supplied by manufac- 
Gr 6600 6s s hteee Seewda 

Total cost of campaign. ..$22.00 $36.00 


By following out the plan of 
either of these campaigns which 
are described later in detail, you 
will be reaching the greater part 
of your possible customers and will 
have advertised your whole store as 
well as the paint and varnish stock. 

We would advise a spring cam- 
paign in the newspapers covering 
18 insertions, each advertisement 6 
inches deep and two columns wide, 
during the months of March, April, 
May and June. In the fall the cam- 
paign should be carried on during 
September and October. This space 
to be filled with special copy or 
ready-to-use advertisements as pre- 
ferred. It is essential to change 
reading matter every week (if a 
weekly paper), and should it be de- 
sired, the paint advertising could 
be alternated each issue with some 
other line. In towns with daily 
papers it would be advisable to run 
insertions every other day, totaling 
three times a week, which would 
naturally make this charge higher. 

The second item, putting up post- 
ers, covers the cost of hiring a boy 
or bill-poster to put up 50 1-sheet 
posters on walls of buildings, 
fences, etc. For the larger town, 
the number should be doubled. 
The fence-signs, including 25 small 
ones and 10 large ones, should be 
furnished free by the manufac- 
turer and may be tacked up along 
the roads leading into the town. 
This can be done by your clerk or 
errand boy without additional ex- 
pense. This quantity should also 
be doubled for the larger town. 

The next item, the mailing-cards, 
makes necessary the preparation of 
a list of property-owners whose 
homes, barns, etc., show that they 
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are in need of paint. Ina town of 
2000 there would probably be in 
the neighborhood of 400 good pros- 
pects, and a card should be mailed 
them the first week in April, fol- 
lowed by a second, two weeks later. 
In this case the postage would be 
$4. The campaign in the larger 
town would probably go to 1000 
names, so the postage would cost 
$10. 

The distribution of the spring 
folder is perhaps the most impor- 
tant step in the campaign, but only 
certain manufacturers have pre- 
pared such a feature for the use of 
their agents. This may be an at- 
tractive booklet in colors, or a cal- 
endar or a magazine of some kind. 
It should bear your name in bold, 
legible type on the front cover. The 
postage and all incidental expenses 
are borne by the manufacturer. 
This also applies to the other spe- 
cial advertising features mentioned 
as a part of our campaign, the 
quantity and effectiveness of which 
will depend upon the manufacturer 
whose brand you sell; in fact, the 
entire campaign is based upon the 
ability of the merchant to obtain 
free of charge the advertising fea- 
tures necessary for this work. 
Where the manufacturer is not ina 
position to supply co-operation of 
this kind, the cost is necessarily 
much higher. 


Poster Advertising and Cost 


Posters and sign-boards were 
perhaps the earliest method of ad- 
vertising which the _ storekeeper 
could employ, and they still are a 
very profitable means of publicity. 
Fence-signs and stenciled signs are 
most used by the country merchant, 
while in the city, bill-posting of 
course takes their place. 

When a customer drives in from 
the country and sees your signs on 
the fences by the way, it is natural 
that he has the name of your store 
very much in mind when he arrives 
in town. A good plan is to get a 
stencil and send the clerk out one 
afternoon with a can of paint—any 
brilliant color—and let him brush 
on your name and business wher- 
ever it is permissible. Then if the 
manufacturer of your paints and 
varnishes has any fence-signs, get 
him to imprint a set and tack them 
up along the way. 

If it comes to paying for space 
on bill-boards, that will run into a 
little money, but the merchant can 
sometimes find places on barns and 
blank walls where he can display 
them free. The cost of regular 
bill-posting varies, but in a town of 
about 10,000 it costs about 7 cents 
for a one-sheet poster displayed for 
four weeks. Thus, to determine 
the cost of posting your town for 
30 days, multiply the rate per sheet 
by the number of sheets in your 


poster (4, 8, 16, or 24) and then 
multiply by the number of posters 
you have decided to use. As a rule, 
an 8-sheet poster is the most satis- 
factory, considering both display 
value and cost. Posters are general- 
ly made in 4, 8, 16 or 24 sheets, and 
are imprinted free by the manu- 
facturer who supplies you with 
them. 


Use Advertising Matter with Judg- 
ment 


Color-cards and similar adver- 
tising cost money. In justice to 
the manufacturer whose brand of 
paint and varnish you sell, you 
should see that they are used dis- 
criminately. By this we mean, don’t 
let advertising remain unpacked, 
just because it is advertising and 
costs you nothing, or permit it to 
lie in dark corners under the 
counter. On the other hand, there 
is no need to be stingy with your 
color-cards. Watch your stock care- 
fully to see you don’t run out. If 
you do, drop a hurry-up postal to 
your manufacturer. You can’t sell 
paint without a sample to show the 
shade. 

It is an excellent plan to con- 
struct a rack of some kind in which 
to keep the color-cards. This can 
be made from either wood or tin— 
perhaps you will find some empty 
box which by the aid of a few nails, 
a hammer and a little paint, can be 
transformed into a very suitable 
container. You should also have a 
box handy to the counter where 
the packages are wrapped up. Keep 
enclosing-slips and folders in it, 
and always be sure to send one or 
two in each package. You can get 
an unlimited variety of folders free 
of cost from your manufacturer, 
who will also imprint them with 
your name and business. 


Your Stationery 


Stationery is of more importance 
to one’s business than many mer- 
chants appreciate and can be made 
a powerful advertising factor. 
Poorly printed stationery is some- 
thing that no merchant can afford 
to send out. Here are a few sug- 
gestions about your stationery— 
you know them of course—but it 
won’t hurt to read them: 

Never use a rubber stamp in 
place of printed stationery. Noth- 
ing will create a poorer impression 
of your business. 

Avoid freak stationery, printed 
in odd sizes of paper, the inks a 
lurid hue and with weird designs 
that mean nothing and have no 
value either from an artistic or ad- 
vertising standpoint. 

Do not try to say too much on 
your stationery. Too much type 
matter is confusing and unneces- 
sary. 

Get good paper and envelopes, 
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have the work done by a neat 
printer, say just what is necessary 
and no more. Use the standard 
sizes of letter-heads, note-heads, 
bill-heads, envelopes, etc., and be 
conservative in specifying colors 
for a job. Use electros the manu- 
facturer provides for this purpose. 


About Store Papers 


It takes a lot of time and energy 
to publish a store paper, but if the 
merchant is “handy with the pen” 
it often pays to get out a little 
monthly paper. We know several 
merchants who have made quite a 
name by publishing an original lit- 
tle magazine. These may be from 
four pages upward, and called Red 
Cross Store Chats, or Knight Hard- 
ware News or Allen’s Monthly Mes- 
senger or any suitable name. Some 
of the pages may contain advertise- 
ments, others jokes, brief, interest- 
ing articles and accounts of special 
sales you may have. Your manufac- 
turer will always be glad to con- 
tribute interesting articles. There 
are two or three companies that 
make a specialty of publishing store 
papers for retail merchants. The 
Same paper is used in perhaps a 
hundred different towns, only it is 
imprinted with your name and busi- 
ness, and has the appearance of be- 
ing prepared locally. Of course 
these publications are much less ex- 
pensive than a special magazine, 
but it is not possible to get the 
individuality of your store and the 
men behind it into them. 


Make your clerks your best 
friends. Show them that your in- 
terests are their interests and that 
they will profit themselves in the 
same measure they profit you. The 
merchant who gets the clerks to 
help him, who makes every one a 
booster for his business, is the mer- 
chant who wins out. 


Getting the Clerks to Help 


The problem of getting the 
clerks’ help and co-operation is not 
so much up to the merchant in the 
small town as the one in the larger 
place who has a number of clerks 
and cannot have that close personal 
relationship with them that the 
smaller merchant can have with his 
one or two clerks. It is a problem 
that can be worked out by the 
larger merchant, however, if he 
takes the right attitude and treats 
his men with courtesy and appre- 
ciation. 

A most successful merchant we 
know got his clerks to help by mak- 
ing them all feel that they were 
partners with him in the business 
and that his success was theirs. He 
was quick to recognize a clever bit 
of salesmanship and to credit the 
particular clerk with it, so that now 
every one of his “boys” speaks of 
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the firm as a “we” that has par- 
donable pride in it. 


Your Windows 


Books have been written on the 
subject of window-trimming and 
happily the days of the dust-laden, 
cobwebby windows are now past. 
Every progressive retailer knows 
that his window is his best method 
of advertising, and through them 
customers not only see goods they 
want to purchase, but judge the 
business ability of the merchant. 
Clean, bright windows filled with 
carefully planned displays act as a 
magnet for drawing trade to you. 

The main object in a window ex- 
hibition is to impress even the cas- 
ual passer that you keep a certain 
article for sale at such a price. 
That should be evident without its 
being necessary for the observer to 
stop. Always put the price on the 
window display in figures large 
enough to be seen from the curb or 
farther. Simplicity, color harmony, 
arrangement, variety, seasonable- 
ness and connection with local news- 
paper advertising, are the things 
that pay in window dressing. You 
can get a lot of help from the manu- 
facturers of the different lines you 
sell, and with a little originality ar- 
range some very effective windows. 
In the smaller towns many mer- 
chants use some cold-water paint, 
and letter on the sidewalks the 
words “Paints and Varnishes” with 
an arrow leading to the door as an 
invitation to enter. 


Getting New Business 


One merchant we know, who sells 
advertised lines, makes it a prac- 
tice to cut the advertisements from 
the magazines and journals and 
paste them in his windows. At the 
same time he runs colored ribbons 
to the advertised articles which are 
on display in his windows. 

Some very effective displays have 
been arranged by displaying maga- 
zine advertisements in colors to- 
gether with cans of the goods by 
which similar effects can be ob- 
tained. In addition to this you 
might have a sign which tells that 
you are able to suggest color- 
schemes just as practical and ar- 
tistic as the ones in the advertise- 
ment. 

Some time ago we heard of a 
novel scheme which could easily be 
worked to advantage by the dealer 
in paints and varnishes. In your 
newspaper advertising and by signs 
in the window, announce that a 
prize of $1 or $2 will be presented 
to the student of the local high 
school who writes the best essay 
on the value of paints and var- 
nishes. The competition should 
stipulate that the students should 
not secure any outside assistance, 
and the essay be limited to 400 or 
500 words. 


Such a plan would arouse con- 
siderable comment about your 
store, and after the prize has been 
awarded you could display the win- 
ning composition in your window, 
together with a suitable assort- 
ment of paints and varnishes. It 
would perhaps be a good plan to 
ask the principal of the school and 
some well-known business man to 
serve on the committee who selects 
the winning essay. 

The wagging tongues of children 
can be made a good advertisement 
for your store, and, who knows, the 
arguments logically presented in 
these compositions may convince 
the parents that it is high time to 
make their homes brighter and 
more cheerful by using paints and 
varnishes. 


Don’t Neglect the Interior Finishes 


Without doubt the prepared 
paint line is the basis of retail 
paint selling, and a reliable brand 
is the first essential toward suc- 
cess. Many’ dealers, however, fail 
to appreciate the wonderful possi- 
bilities of the interior decorative 
goods such as flat wall finishes, 
stains, varnishes, etc., and are apt 
to consider the paint business as 
consisting of nothing but house 
paint, barn paint, wagon paint and 
similar lines. One should remem- 
ber that practically every surface 
inside the home is finished either 
with a stain, varnish, paint or 
enamel, and that more than three 
times the amount of material is re- 
quired. Also, interior goods usually 
net a larger profit for the dealer. 

It will hence be seen that one 
should be constantly on the alert 
for opportunities of supplying ma- 
terial for an entire house job, either 
on a new home or one that requires 
redecorating. A good plan is to 
keep an eye on the building permits 
if they are regularly printed in 
your local newspaper. It is also 
excellent policy to keep on friendly 
terms with your lumber dealer. 
He can put you “next” to many of 
his customers who will soon be in 
the market for finishing materials. 
You should then either call to solicit 
the business from these people or 
write them a courteous letter, and 
by all means do not neglect to send 
their names and addresses to your 
paint manufacturer so he can send 
literature, color samples, etc., to 
the prospects, mentioning you as 
being the local distributor. 

Then, too, learn a little about 
decorative goods; what materials 
give the best results under varying 
conditions; appropriate color- 
schemes, etc., and you will soon 
build up a reputation for being an 
expert in decorative affairs. 


Making Friends with the Painter 


An important source of business 
is the painter, and the man who can 
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win his friendship and patronage 
will make the greatest success in 
the retail paint and varnish busi- 
ness. The manager of a paint store 
whom we know always makes it a 
point to become personally ac- 
quainted with every painter who 
comes into the store, and to intro- 
duce him to the entire sales force. 
It is a rule that each salesman has 
a friendly word for the painter 
whenever they meet him, whether 
on the street or in the store. 

The latest, and what will doubt- 
less prove to be the best move in 
this direction is to be carried out 
in the near future. It will be in 
the form of an invitation to every 
master painter, both large and 
small, to attend an informal get- 
together meeting at the store one 
evening a week. A light lunch will 
be served, the painter made to feel 
at home, and the matter of how to 
get the best results at the least cost 
to the master painter, plans for get- 
ting new trade, etc., discussed. 
This dealer also has an arrange- 
ment to allow the painter a certain 
profit on all paints, varnishes and 
decorative materials he sells or 
causes to be sold. Get the friend- 
ship of the painter and you will get 
his trade. | 

It is often the little things that 
count, and a retailer whom we 
know works the following “stunts” 
very effectively. When he sells the 
paints for a house, he mails, after 
a few days, post-cards to the home- 
owners nearby which read some- 
thing like this: “Your neighbor 
has used so-and-so’s paint. There 
is no way by which you can so 
easily improve the value of your 
property and make your home 
bright and cheerful than by doing 
likewise. Let me show you some 
attractive color-schemes.” This 
merchant, who also has a remark- 
able sale on sundries and small 
items, resorted to a clever method 
of following up marriage licenses. 
He lives in a thickly settled farm- 
ing section, and to each newly 
wedded couple he sends a letter 
with a booklet, telling how econom- 
ical it is to use Brighten Up Fin- 
ishes in insuring a bright start. 

Use imagination in selling paints 
and varnishes. To the average 
home-owner and housewife, cans of 
paints and varnishes, white lead, 
colors and linseed oil as they re- 
pose on the dealer’s shelves are a 
very prosaic and uninteresting sub- 
ject. What appeals to the owner 
of property is the things that can 
be done by using such materials. 


THE FOSTER STOVE CoMPANY, Iron- 
ton, Ohio, has acquired an additional 
site adjoining its property, and has 
plans under way for extending its 
manufacturing facilities. No details 
as to equipment requirements have 
yet been given out. 








PROVIDINGSAFE PLACE TO WORK 


The Obligation an Employer Owes to His Employes by Law 


HE following letter comes 

it to me from a Western paper. 

It allows me to raise and dis- 

cuss the whole question of an em- 

ployer’s legal obligation to furnish 

his employes with a safe place in 
which to work: 

I want an opinion as to the liability 
of the grocer under any existing law 
in the State of Illinois. 

A firm composed of two men, adults, 
own a grocery with a bakery in the 
basement, located in an Illinois town 
of about 1,500 population. A baker, 
adult, about thirty-five years of age, 
had been in their employ probably a 
year or more in his capacity as baker, 
spending all of his employed time in 
the basement shop, when he con- 
tracted what three physicians pro- 
nounced tuberculosis of the throat, 
and is now unable to speak, and with 
chances against his recovery. 

All three of the physicians state 
that his disease is wholly due to in- 
sanitary condition of the shop and 
will give testimony to that effect. 

Is the firm liable for damages to 
the baker or his family, and if so, to 
what extent? 

Although this inquiry is limited 
to conditions surrounding bakeries, 
and to the law of Illinois, I can 
answer and discuss it in a general 
article going to all sorts of em- 
ployes in all the states of the Union, 
because the law of Illinois as to 
such cases is no different from the 
law of other states, and the liability 
of other employers as to providing 
employes with a safe place to work, 
is precisely the same as the liability 
of bakers. 

Any employer, who keeps his 
premises in such an unsanitary con- 
dition that an employe contracts a 
fatal disease in consequence, is lia- 
ble in damages—unless it can be 
shown that the danger was open 
and obvious, and the employe, by 
continuing to work there, deliber- 
ately courted it. If the employe 
recklessly exposed himself in full 
knowledge of the danger, he cannot 
recover damages; the law would 
hold that he took a chance and lost. 

Illinois and the large majority of 
other states have laws requiring 
bakeries and other establishments 
to be kept in a sanitary condition, 
but those laws neither increase nor 
reduce the employer’s liability. 
Without any state law, and purely 
by virtue of the common law, an 
employing baker or food manufac- 
turer is bound to keep his place in a 
sanitary condition, and if he fails 
to do it and some employe is inno- 
cently injured, the latter can re- 
cover damages. 

The fundamental rule resting 
upon all employers is as follows :— 


By ELTON J. BUCKLEY 
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Employers must provide for their 
employes a reasonably safe place to 
work, and must maintain it in a rea- 
sonably safe condition during the em- 
ployment, having regard to the char- 
acter of the employment and to the 
danger that a reasonably prudent man 
would expect to encounter under the 
circumstances of each particular case. 


Of course every kind of employ- 
ment has a standard of safety all 
its own. Without doubt bakeries 
can be conducted in a sanitary man- 
ner, therefore a bakery conducted 
in an unsanitary manner is below 
the standard, and its owner is 
guilty of negligence on that ac- 
count. Some businesses are neces- 
sarily dangerous, and the employes 
know that when they enter it. 
Therefore they could not recover 
damages which resulted from an 
accident which was the natural re- 
sult of that kind of business. The 
average business, however, is not in 
itself dangerous or even risky, and 
the employer who subjects his em- 
ployes to any unnecessary dangers, 
either through something like ma- 
chinery, or through the filthy way 
he kept his place, is liable to injured 
employes in damages. 

An employe of any business as- 
sumes all the ordinary risks of that 
business, and he assumes all other 
risks which while they may not be 
the ordinary risks of the business, 
are nevertheless so open and obvi- 
ous that he cannot fail to see them. 
Here is this rule, quoted from a 
leading case :— 

If the place is obviously unsafe so 
as to charge the employe with knowl- 


edge thereof, and he nevertheless en- 
ters on the work, he assumes the risk. 


In such a case, as I have already 
said, he could not recover damages 
if anything happened. If an em- 
ploye knows of the danger in going 
ahead with the work, under condi- 
tions as they exist, or if the danger 
is so evident that an ordinarily 
prudent man would have seen it, 
and he continues in the employment 
without complaint, or without as- 
surance by the employer that the 
danger will be lessened or obviated, 
he cannot hold the employer liable 
for injuries received in such em- 
ployment. 

Employers’ liability laws, such as 
are being gradually passed by the 
different states, do not usually pre- 
vent an employer from making the 
defense, in an action for damages, 
that his employe was guilty of con- 
tributory negligence, or that he in- 
curred the risk with his eyes open. 
Such laws can do this if the legis- 
lature wishes to make them do so, 
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and they have been held to be con- 
stitutional in at least one state. 

When could an employe be held, 
by going ahead, as having con- 
sented, so to speak, to work in an 
unsafe place? In the case of the 
Illinois correspondent’s bakery, it 
would have to be shown, to convict 
the employe of carelessness in con- 
tinuing to work, that the premises 
were so filthy and foul that any or- 
dinary uncultivated baker should 
have known that if he stayed there 
he would run the risk of tubercu- 
losis or some other disease. That 
would be a hard thing to prove, and 
I am afraid the employer in that 
case would have very little chance 
of escape. With three doctors 
ready to swear that the premises 
were in condition to breed tubercu- 
losis, and with an employe, exposed 
to those conditions, contracting 
tuberculosis, it would appear as if 
the case against him were complete, 
unless he could show:— 

1.—The man’s disease did not 
come from that; he had it before he 
came with me. Or 

2.—The premises were not in 
such a condition as to make tuber- 
culosis certain or even likely. Or 

3.—If they were, it could not be 
helped. Unsanitariness is an insep- 
arable incident of the business. Or 

4.—The employe knew all about 
it and preferred to take a chance, 
rather than try to get another job. 

The above. principles apply 
equally to all kinds of dangers—in- 
sufficient lighting, unguarded stair- 
ways or hatchways, exposed ma- 
chinery, improperly guarded ele- 
vators, or faulty elevators, boxes 
left lying around in dimly lighted 
places to fall over, and all sorts of 
conditions which make a business 
house unsafe to employes. 

What is the measure of damages 
in such cases? It is such a sum as 
will compensate the injured em- 
ploye for his pain and suffering, 
cover the cost of doctors, nurses, 
medicine, etc., give him back the 
wages he lost while laid up, and—if 
his earning power is permanently 
impaired—make that up to him 
also. If he dies, his family can get 
all of the above items, except that 
instead of getting enough to cover 
impaired earning power, the sum 
will be compensation for complete 
loss of the man’s earnings for a 
period equal to the difference be- 
tween his age when he died and the 
age to which he would probably 
have lived under the taubulated 
average. 


April 2, 1914 
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IN THE NAME OF ROTTEN 
BUYING, WHY? 


Editor HARDWARE AGE:— 


I have been selling hardware for the past 
twenty years. Have made the “water tank” 
towns and the big centers and when I was 
asked recently what is the greatest evil in the 
trade, I knew the answer. It is because the 
trade as a whole don’t read. I know a message 
in HARDWARE AGE won’t reach many of these 
“dead ones,” but it will land on a few, and I 
hope you will publish the following. 

With best wishes for your continued suc- 
cess, I am, 

Very truly yours, 
F. C. K. 


HAT earthly chance has that 

buyer to sell his purchase at a 

reasonable profit in competition 
with a close, sharp buyer, a man who 
reads, who knows goods and their mar- 
ket value? 

He has no better chance than the 
donkey has to fly. 

Then what about goods going out 
of style, or a better article being made 
at a lower figure? How will a buyer 
know what changes are taking place if 
he does not read? 

Does he wait for his fairy godmother 
or a little bird to whisper in his ear? 

Will he sit tight until I or some other 
traveling man comes along? 

This may be all right in the largest 
centers, but how about the fellow in 
the small town? 

Now, please tell me, how in the name 
of rotten buying does he find out? 

I’ll tell you how. 

His customer finally tells him that 
his competitor has a later style, has 
something better at a lower figure, and 
Mr. Buyer you can keep your old style 
goods bought at a higher figure, or sel! 
it now at a big reduction. Take your 
choice, and let me say right here you 
would not have been caught with high- 
priced goods or merchandise antedated 
by better, quicker selling articles if you 


would read your trade paper, and mar- 
ket reports carefully. 

You do not read, no we know you 
don’t, so does every seller on the road 
know you don’t read. You are the easy 
mark, your store is the dumping 
ground, which in the end means you 
will be dumped. The sheriff’s flag tells 
the final story. Your creditor, jobber 
or manufacturer sheds tears, but he 
knows in his heart he has made a profit 
off you, because he charged extra for 
every dollar’s worth of goods he sold 
you, aS an insurance against a possible 
loss on the date of your failure. 

I always feel sorry for the business 
man who says he cannot find time to 
read his trade paper. I feel at once that 
I am talking to a man who is not pro- 
gressing, a man who is permitting his 
business to stand still or slip backward. 

What chance has a business to grow 
when managed by a man who cannot 
find time to read? Prices change, styles 
change, methods change and competi- 
tion changes. A competent manager 
must know these changes instantly, at 
least as soon as his competitor does, or 
he finds himself at a hopeless disadvan- 
tage. 

Prices are sliding up and down con- 
stantly. Goods well bought are half 
sold. How is a buyer to know whether 
he has paid too much or too little for 
an article, and how does he feel when 
he discovers that he has been flim- 
flammed into paying more money for an 
article than he should? I know and you 
know that he has either bought in the 
wrong market, or that the seller has got 
the best of him, and he blames the seller. 
Is the seller to blame? No, not by a 
jug full. His business is to sell and get 
the best price possible. He found a 
buyer who did not read—who was not 
posted—who was easy, that’s the an- 
swer. 
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Personal 


EDWARD E. DRAKE, prominent for 
fourteen years in the sales depart- 
ment of the Remington Arms-Union 





Edward E. Drake 


Metallic Cartridge Company, and for 
past seven years general sales man- 
ager with headquarters in New 
York, has resigned to go into business 
for himself in San Francisco. Mr. 
Drake will be associated with a 
nephew, Don E. Bailey, a successful 
manufacturer’s agent now operating 
as the Don E. Bailey Company, 604 
Mission Street, San Francisco. Mr. 
Bailey has handled the lines of sev- 
eral large eastern manufacturers of 
hardware and sporting goods, etc., for 
years and his business has increased 
so as to make the new lines advisable. 
Mr. Drake will co-operate with Mr. 
Bailey in still further extending this 
trade with jobbers as far east as 
Denver. In the capacity of general 
sales manager and member of the ex- 
ecutive board, Mr. Drake has been an 
aggressive factor in the progressive 
policy which in the past half dozen 
years has so materially increased the 
sales of Remington-U. M. C. fire 
arms and ammunition in the markets 
of the world. Officials of the Rem- 
ington Arms-Union Metallic Cart- 
ridge Company and managers and as- 
sistant managers of departments in 
the New York office gave Mr. Drake 
a testimonial luncheon at the Hard- 
ware Club, Monday, March 30. A. 
H. Meyerhoff, ammunition sales man- 
ager, reviewed Mr. Drake’s work with 
the company and expressed to him the 
regard with which he is held by all 
his associates. F. B. Clark, adver- 
tising and representative manager, 
followed with brief remarks on behalf 
of those assembled, and presented Mr. 
Drake with a handsome Tiffany desk 
set as a token of esteem. 


A. T. Brook, successor to the firm 
of Brook & Seaman, has removed to 
37 Barclay Street, New York, from 
253 Broadway, in the Postal Tele- 
graph Building, where they have long 
been located. The products of this 
house are chiefly fence wire work, or- 
namental iron work, stable fittings 


and tree guards. The increased space 
will enable Mr. Brook to better accom- 
modate the trade. 


SAMUEL M. NICHOLSON, president 
of the Nicholson File Company, and 
of the Providence Screw Company, 
has been elected a director of the 
United States Rubber Company, suc- 
ceeding E. C. Benedict, who retires 
from the board. The board was re- 
duced from 21 to 20 members, so that 
the vacancy caused by the death of 
J. Howard Ford was not filled. 


J. T. RADER OF CLYDE, OHIO, re- 
cently general sales manager of the 
International Cutlery Company, Fre- 
mont, Ohio, severed his connection 
when the company was succeeded by 


the Clauss Shear Company. Mr. 
Rader will seek connections with 
manufacturers who market their 


products through the hardware job- 
bers. 


E. F. MILuer, of Miller Bros. hard- 
ware and implement dealers of 
Milledgeville, Ill., has just returned 
from a six weeks’ trip to Panama, in 
which he also visited Atlanta, New 
Orleans, St. Augustine and other 
Southern cities, returning via Balti- 
more and Washington. 


FRED C. LARIVIERE, president of 
Lariviere, Inc., Montreal, Quebec, a 
large retail hardware concern, called 
at the office of HARDWARE AGE on 
Thursday of last week on his way 
home from Atlantic City, where he 
has been enjoying a few weeks’ vaca- 
tion. 


CHARLES M. BIDDLE, SR., of the 
Supplee-Biddle Hardware Company, 
Philadelphia, will return home the 
early part of this month from Hiber- 
nia, Florida, where he has been spend- 
ing the past two months. 


T. JAMES FERNLEY, secretary of the 
National Hardware Association, left 
last week on a two weeks’ trip to the 
Northwest. He will visit Minneapolis, 
St. Paul, Duluth and other cities in 
that section of the country. 


FRANK GOULD, sales manager of 
Henry Disston & Sons, Philadelphia, 
is away on a western business trip. 


CHARLES W. AsBury, of the Enter- 
prise Mfg. Company, is spending a 
few weeks in the west and middle 
west in the interest of his company. 


Obituary 


CHARLES WAREHAM DUNLAP, a re- 
tired hardware manufacturer, who 
had resided in Brooklyn for sixty- 
seven years, died March 21, after a 
brief illness from pneumonia. Mr. 
Dunlap was born in Hartford, Conn., 
August 14, 1830, and at his death 
was in his eighty-fourth year, having 
been in the hardware business continu- 
ously about seventy-one years. Mr. 
Dunlap entered the employ of John A. 
Fray, hardware merchant, in Hartford 
Conn., in 1842. He came to New York 
in 1847 and was employed by the old 
jobbing house of Wolfe & Bishop. 
About 1852 Mr. Dunlap opened a 
retail builders’ hardware store on 
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Fulton Avenue, 
Brooklyn, the 
construction 
He sug- 


what was. then 
now Fulton Street, 
building being under 
when the lease was made. 

















The late Charles Wareham Dunlap 


gested the idea of a sub-cellar for the 
storage of nails, and it is said that 
this was the first one of its kind built 
in Brooklyn. In 1857 he formed with 
his brother-in-law, Henry M. Burtis, 
the firm of Burtis & Dunlap, com- 
mission hardware merchants, who 
were succeeded by Dunlap & Meade. 
At about this period Mr. Dunlap was 
the New York representative of Roys 
& Wilcox, East Berlin, Conn., manu- 
facturers of tinners tools and ma- 
chines, who afterwards became a 
part of the present Peck, Stow & Wil- 
cox Company. In 1867 Mr. Dunlap 
went to Binghamton, N. Y., and was 
identified with the late Lieutenant- 
Governor and General Edward F. 
Jones, in the scale business, the title 
of the concern being “Jones of Bing- 


hamton.” Two years later he went 
to Milwaukee and engaged in the 
wholesale hardware business. In 1871 


he went to Northampton, Mass., and 
formed the house of Dunlap & Ly- 
man, manufacturing kitchen hard- 
ware, which line was continued until 
his retirement, less than a year ago. 
In 1902, W. W. Ferry, his son-in-law, 
now with the National Enameling & 
Stamping Company, New York, 
formed with Mr. Dunlap a stock com- 
pany, known as the C. W. Dunlap 
Manufacturing Company, which busi- 
ness was continued until 1913, when 
Mr. Dunlap disposed of his interest 
to Henry K. Clark, at 110 Chambers 
Street, who had been in his employ 
for thirty-two years, and who now 
continues the business as the C. W. 
Dunlap Hardware Company. C. W. 
Dunlap was one of the original mem- 
bers of the 13th Regiment, N. G. S., 
N. Y., and at the time he retired from 
service was Lieutenant of Company 
A. He assisted in the organization of 
the Veterans’ Association of his regi- 
ment, of which he was a member at 
his death. Mr. Dunlap is survived by 
two daughters, a grandson and one 
great-grandchild. 





CONCENTRATION IN PUBLICITY 


Some Experiences of the Bomar-Summers Hardware Company 














One-half of the Bomar-Summers Hardware Company’s store, showing the hardware section 


ness aphorism that most peo- 

ple agree with; but it should 
be remembered that a few quailifi- 
cations of any general statement 
are always in order. Many retail 
hardware dealers are convinced 
that advertising hasn’t paid them; 
and the reason is usually to be 
found in the methods used, the 
conditions under which the pub- 
licity was carried forward, or some 
other equally vital factor. 

The Bomar-Summers Hardware 
Company, of Louisville, Ky., be- 
lieves that advertising pays. In 
fact, it is probably the best adver- 
tised store in Louisville, spending 
-more money in newspaper space 
and car cards than most retailers in 
any line outside of the department 
stores. It doesn’t believe, how- 
ever, that simply any old kind of 
advertising pays; but that it pays 
to concentrate, to hit the line hard, 
to advertise with a punch. 

The Bomar-Summers ads all have 
the punch because they are each de- 
voted to one particular thing. In- 
stead of trying to squeeze some- 
thing about every department into 
an ad, the company wisely contents 
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itself with telling everything about 
the particular article being pushed; 
and consequently sales of vacuum 


cleaners, hose, washing-machines 
—each in its turn—have_ gone 
booming. 


This is one reason, perhaps, why 
the company has been able to get 
good returns from the use of cards 
in the street cars, a form of ad- 
vertising which many dealers look 
on as being unpromising, to put 
it mildly. The Louisville retailers, 
however, carrying out the idea that 
is used in their newspaper ads, cir- 
culars and all other forms of ad- 
vertising, have made each card tell 
the story of some specific offering, 
and tell it well enough to bring 
people into the store to find out 
more about it. That, of course, 
meant sales. 


Using Street Car Cards 


One of the most recent and 
striking uses of car cards by this 
company was in connection with the 
advertising of “Revero” garden 
hose. Cards featuring this hose 
were used all during last spring 
and summer, the name of the com- 
pany being employed, of course, as 
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the owner of the store where the 
goods should be purchased. This 
is called a striking example of the 
company’s faith in advertising, for 
the reason that the brand of hose 
referred to is handled by all hard- 
ware men, practically, and the or- 
dinary merchant would at once 
have thought of the fact that he 
was advertising his competitors’ 
business, as well as his own. 

The company never balked for a 
moment on this point, however— 
and it therefore sold “Revero” hose 
in quantities which more than jus- 
tified its car-card advertising. A 
point worth noting in this connec- 
tion is that people who saw the 
ad got the idea, naturally enough, 
that the Bomar-Summers store was 
the only place where that brand of 
hose could be had, although nothing 
was said to indicate this, and it was 
not the case. But that is one good 
effect of advertising. 

Car cards were also used by the 
company in advertising a line of 
sweepers operating on the vacuum 
principle which it pushed last 
spring. The ease of operation of 
the sweeper was illustrated by a 
cut of a girl operating one of them 
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The house furnishings section of Bomar-Summers store with stoves and ranges prominentiy displayed 


with one hand, while the dangers 
of dust were set forth convincingly 
in the copy used; and the number 
of sweepers disposed of indicated 
the value of this card, as well as 
did corresponding success prove the 
force of the other. 

One point which the company 
looked after carefully in the use of 
car cards was the matter of posi- 
tion. Practically all of its adver- 
tising in the street cars has been 
placed at the end of the car, where 
people looking forward could hard- 
ly fail to see it. This position, of 
course, is much more favorable than 
one along the side of the car, where 
it is considerably more difficult to 
see the card, and much of the good 
results accomplished by the com- 
pany’s use of street car advertising 
may, perhaps, be attributed to this 
choice of place, even considering 
the additional cost of this location. 


Capitalizing the Telephone 


In connection with the introduc- 
tion of this line of sweepers, the 
company employed a plan which in- 
dicates a rather unusual means of 
getting at desired customers. The 
company manufacturing the goods 
sent a crew of demonstrators to 
the city, and engagements were 
made for various members of the 
crew for calls on people in the bet- 
ter residence portions of the city 
by telephone. A girl at the office 
did this, calling up one number 
after another, and filling up the 


time of the demonstrators in each 
neighborhood satisfactorily. 

It was found easy enough to 
make the engagements, and many 
sales resulted trom the really ef- 
fective work done by the manufac- 
turers’ crew and by the sweepers 
themselves. The company thus 
profited nicely by the instant readi- 
ness with which it took up per- 
haps the most modern method pos- 
sible of getting in touch with cus- 
tomers. 

Newspaper space, of course, is 
freely used by the Bomar-Summers 
management—by which it is not 
meant that it is used to excess, or 
to such an extent that advertising 
bills are burdensome to the busi- 
ness. The amount of space used is 
adequate for the announcement to 
be made, but it is not too large, any 
more than it is too small. The 
specific thing to be advertised—and 
there is always something specific 
to be advertised—is mentioned; 
there is in most cases a good cut, 
and there is a quotation of the 
price. The size of the space used 
is usually two columns wide by six 
inches deep. 

In other words, the ad has some- 
thing to say, and says it—which is 
the key to good advertising, as well 
as to good speaking and good lit- 
erature, among _ other things. 
Moreover, the company believes in 
the value of the regular advertise- 
ment—in the cumulative effect 
upon the public of seeing the name 


of the company mentioned time and 
again, in the papers, in connection 
with attractive merchandise in its 
line. 

Not that there is ever any adver- 
tising merely for the sake of ad- 
vertising—far from it; as stated, 
there is always something which is 
worth featuring in an advertise- 
ment, and it is accordingly fea- 
tured. Advertisements are run 
about four times a week, or more 
than half the time, including Sun- 
day, which is a pretty fair average 
for the advertising of any store. 


Value of Window Advertising 


The manager of a big department 
store in Lousiville said not long ago 
that he put the advertising value 
of his windows at about the same 
figure as the amount the store spent 
annually in advertising. That is, 
his opinion was that the advertis- 
ing value of his windows and that 
of the constantly used newspaper 
space occupied by the store’s an- 
nouncements were about the same. 

A good many merchants might 
be inclined to argue about this, pro 
and con; but none will deny that 
the value of the show window is 
pretty high for the merchant who 
knows how to utilize it. The Bo- 
mar-Summers Hardware Company 
is among those which know how to 
use windows, and it gets results 
accordingly. 

Until recently the store’s own 
window space was just about halt 
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what it is now. It had one large 
window on Jefferson street, and in 
this window it placed its goods, 
with frequent changes, in a way 
that made people look. But it used 
more space than its own; for there 
was an adjoining store room which 
was vacant some time, with a win- 
dow of about the same size as that 
of the hardware store, and the Bo- 
mar-Summers management prompt- 
ly secured the use of this window. 

Its available space was thus dou- 
bled, and it made the most of it 
in every way. A hardware dis- 
play, if properly handled, is capable 
of proving attractive to everybody, 
from the boy or girl to the grown 
man or woman, because there are 
things in the stock which each of 
them wants; and it is always the 
care of the store to see that its 
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For one week’s selling 


windows are of this appealing sort 
—either one or both of them. 


Floor Space Has Expanded 


More recently, after alteration 
work extending over several weeks, 
the company was able to use two 
big windows all its own, for 
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A special sale ad. 


by on Jefferson street between 
Third and Fourth. One of them 
was a display of one kind of 
goods only—granite kitchenware 
—the appeal to the eye and the 
pocket by means of quantity being 
here used; while the other was 
what might be called a general 
hardware window, although per- 
haps builders’ tools predominated, 
this being a line that is always at- 
tractive. 
Mailing List Used 


The mailing list is another 
weapon which is much used by the 
company, although there is not 
much chance to go into detail here, 
for Manager George Schuele, Jr., 
will only smile and shake his head 
when questions are asked about the 
ways and means by which he cer- 
tainly gets as good results out of 
this highly profitable form of ad- 
vertising as out of the others used. 
He does not mind admitting, how- 
ever, that the company is a strong 
believer in the value of good cir- 
cular matter, and that it possesses 
a mailing list which it would not 
like to part with. 

Of course, the goods inside the 
store are displayed in a way which 
leaves scant room for improvement 
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or suggestions. The greater room 
available since the alterations were 
made has rendered crowding un- 
necessary, and that was the only 
trouble with the store as it for- 
merly was. Cards which are placed 
at convenient intervals along the 
counters, with a list of the lines 
handled, and a square in front of 
each, like an International Corre- 
spondence School advertisement, 
make it easy for a customer to in- 
dicate anything in which he is in- 
terested; and other little devices 
assist both salesmen and customers 
in the work of moving the com- 
pany’s goods. 

But the characteristic feature of 
the Bomar-Summers Hardware 
Company, and the best reason of 
the numerous reasons for its un- 
doubted success, may confidently 
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Household specials advertised 


be said to be its persistent and con- 
sistent use of advertising, in every 
possible form. Of a good football 
team, of championship caliber, it 
can usually be said that it has 

varied attack. The same thing may 
be said of this Louisville hardware 
concern, and the varied at- 
tack generally delivers the 





it has expanded during the 
summer just past into quar- 
ters twice as roomy as it 
formerly occupied, taking in 
a store room immediately 
adjoining with a big window, 
and it is now able to spread 
its wares before the public 
by this method without the 
danger that somebody will 
come along and take half its 
space. 

At the formal opening of 
the handsome new store— 
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THE STOPPLE MrcG. Com- 
PANY, DALLAS, TEXAS, has 
been incorporated with a 
capital stock of $12,000. The 
officers of the company are 
W. H. Stopple, president; 
O. G. Stokely, vice-president, 
Sidney B. Butler, secretary 
and treasurer. The factory 
and office are at 2218-20-22 
Allen street, where the com- 
pany manufactures hand and 





for it was practically new 
in every respect when the 
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dressed, in a way that has 
become familiar to passers 


One of a series of bargain ‘specials 


tool specialties of various 
types. 
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CANAL TOLLS THE BIG ISSUE 


Other Matters at Washington Brushed Aside by This Controversy 


ASHINGTON, 
March 29. — All 

pending matters 
of more or less 
national import 
have been, for 
the time being, 
brushed aside by 
the epoch-making 
discussion of the 
Panama tolls question. Considera- 
tion of this big issue has thrown 
very far into the background the 
matter of anti-trust legislation, and 
other questions on the calendar of 
both House and Senate. 

Just how far the Congressional 
upheaval, resultant upon the tolls 
repeal controversy, will affect these 
other matters is a subject of much 
speculation both within and with- 
out the halls of the National Con- 
gress. 

Undoubtedly, it is conceded, a 
decidedly changed environment will 
be found to surround the several 
big party measures that are to fol- 
low upon the conclusion of the 
contest over the interpretation that 
is to be placed upon the Hay-Paun- 
cefote Treaty, and it would not be 
surprising to many close observers 
if a more or less indifferent atti- 
tude towards the furtherance of 
the anti-trust program of President 
Wilson is discovered in the future 
bearing of many hitherto White 
House supporters. 

The breach between the White 
House and House leaders, who have 
heretofore stood with the President 
in support of the various measures 
thus far advocated, is regarded 
with apprehension in many quar- 
ters. 

Others see in the tolls contro- 
versy but a passing difference of 
opinion which will be straightened 
out when the party gets back to 
routine matters of legislation. 

The bitterness of the debate, 
however, quite clearly indicates 
that many wounds will remain to 
be healed, and the fact that 55 
Democrats voted against the Ad- 
ministration in the preliminary 
skirmish is regarded as pointing 
in the direction of a possible re- 
alignment of the majority upon 
party measures that are shortly to 
come up for active and serious con- 
sideration. 


AKING all due allowance for 
the diversion caused by the 
Panama controversy, there is nev- 
ertheless a pronounced recession 
apparent in the position at the Cap- 
itol with reference to the pending 
anti-trust legislation. 











By A. A. CHENAY 


While it can be attributed to no 
one specific cause, it has become 
quite obvious to all interested in 
the subject that the energy and 
positiveness heretofore surround- 
ing the prosecution of this ques- 
tion, in both House and Senate, 
have noticeably disappeared during 
the course of the past two weeks. 

Some sort of anti-trust legisla- 
tion will be passed before adjourn- 
ment. This much is assured and 
quite generally conceded. But, it 
is now believed, such enactments 
as are finally agreed upon will be 
far different in shape and substance 
than originally proposed. That they 
will lack some of the “punch”’ orig- 
inally suggested is believed to be 
auite probable. 

It is said to be possible that the 
House will content itself with pass- 
ing an Interstate Trade Commis- 
sion bill, leaving to the Senate the 
task of adding additional legisla- 
tion to cover the matters of inter- 
locking directorates, holding com- 
panies, the question of retail price 
control, and other features of the 
program as outlined by President 
Wilson in his recommendations to 
Congress early in the session. 

The Senate will consider but one 
anti-trust measure if: the recom- 
mendation of the Newlands Inter- 
state Commerce Committee is ac- 
cepted. It is the reported intention 
of Senator Newlands to consolidate 
the several pending tentative bills 
into one comprehensive measure 
which will embrace all the features 
originally brought forward when 
the program was presented to Con- 
gress two months ago. 


HE tariff is likely to figure in a 
sharp contest in Congress 
some time during the present ses- 
sion when an attempt is made to 
secure legislation that will affect 
the provision in the present tariff 
bill granting a 5 per cent. discount 
on goods imported in American ves- 
sels. 

The Administration is anxious to 
invalidate this feature of the tariff 
act which has recently been upheld 
in a decision by the Board of Gen- 
eral Appraisers. 

An appeal from this decision has 
been noted to the Customs Court, 
and it is the desire of the Attorney 
General to secure an enactment 
which will permit of a further ap- 
peal to the United States Supreme 
Court in case the Customs Court 
decides with the appraisers in favor 
of the validity of the 5 per cent. 
clause. Under the construction of 
the law as it now stands the Cus- 
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toms Court is the tribunal of last 
resort in questions involving simply 
interpretations of the tariff rates 
and regulations. 


LS area it is extremely doubtful 

that general legislation in 
any large measure can be accom- 
plished at this time, except in the 
matter of the pending anti-trust 
proposals, the question of a thor- 
ough revision of the patent laws 
and regulations is one pressing for 
early action. It is conceded that 
this matter will be taken up as one 
of the first pieces of business after 
the decks have been cleared of the 
several questions now under consid- 
eration. 

Secretary Lane, under whom, as 
head of the Department of the In- 
terior, rests the administration of 
the Patent Office, has declared him- 
self in favor of such a revision of 
the patent laws as may be needed to 
adjust them to present-day busi- 
ness needs and economic conditions. 

The Commissioner of Patents has 
urged serious consideration of a 
bill proposing a radical overhauling 
of the entire fabric of patent pro- 
cedure as a matter of urgent neces- 
sity if the American code is to keep 
pace with the demands of American 
industry. 

The Patent Committee of the 
House has pending before it a meas- 
ure, drawn before the recent Su- 
preme Court decisions touching 
patent controversies, which it is 
proposed to use as a basis for a 
report as soon as the opportunity 
for a full and serious discussion of 
the question presents itself. 


REALIZATION of the acute- 

ness of the present railroad 
situation is, quite apparently, com- 
ing to official Washington. 

The reports coming in to the ef- 
fect that the roads are being forced 
to reduce their working forces be- 
cause of depleted revenues is dis- 
quieting to the Administration and 
there is a noticeable movement for 
finding a way to extend relief. 

It is noy pretty generally admit- 
ted that the carriers have made a 
good case in their contention for an 
increased rate, and it is believed 
tnat the substance of the forthcom- 
ing decision by the Interstate Com- 
merce Commission will serve to 
make possible the desired advance. 

June 1 has been placed as the 
limit for the announcement of the 
long deferred decision although it 
is considered likely the ultimatum 
may be forthcoming at a somewhat 
earlier date. 





PUBLICITY FOR THE RETAILER 


Two Business-Getting Circulars and a Form Letter of Unusual Make-up 
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A profitable type of sale circular and particularly adapted 


to factory and mill distribution 


Playing Up Price and Illustrating the 
Goods 

No. 1 (11 in. x 17 in.).—AI- 
though this circular was distrib- 
uted by The W. T. Grant Company, 
a department store, the fact that 
it is devoted to hardware exclu- 
sively should make it of special in- 
terest to the hardware merchant. 
Several points in the make-up of 
this circular distinguish it from 
the cut-and-dried bargain sale an- 
nouncement. First, everything in 
the circular is priced at a certain 
figure. Second, the price thought 
is played up strongly in the head- 
ing. Third, the circular is given 
a definite title, “Hardware Week.” 
Fourth, illustrations are profuse 
and descriptions ample and withal 
a careful typographical setting has 
been achieved. The hardware 
dealer can duplicate this circular, 
in appeal at least if not in actu- 
ality. And it’s a profitable type of 
sale circular and _. particularly 
adapted to factory and mill dis- 


tribution. As a matter of record, 
this particular circular was dis- 
tributed at the doors of a number 
of factories before 7 a. m. The 
keynote in the appeal of the sheet 
is the fact that every article is 
priced at the same figure. Here’s 
the psychology of the thing: many 
of the articles are worth 25c. and 
no more, but some few, judged by 
ordinary values, are worth more 
than 25c. This fact throws a sell- 
ing glamour over the whole cir- 
cular and induces more than the 
ordinary amount of purchases. 
Every dealer, from time to time, 
offers articles at a reduction and 
sometimes at cost or below to stim- 
ulate trade. But he generally of- 
fers them in conjunction with reg- 
ularly priced goods and in any 
event the prices themselves repre- 
sent a wide range of values. To 
duplicate this circular, a certain 
price must be fixed, preferably a 
figure under 50c. Then comb 
through your stock, listing small 
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Note the home-atmosphere secured by the well-drawn 


illustrations 


articles that you can profitably sell 
at the figure, keeping in mind, 
however, that your sales are very 
likely to be large, therefore en- 
abling you to set the profit lower 
than usual, and sprinkle in through 
these articles several decided bar- 
gains at the fixed figure. Give the 
circular a catchy title, use plenty 
of illustrations and descriptions 
and you will have a sheet that will 
bring business. 

A Bargain Offering with a Possible 


Back-kick 
No. 2 (3 cols. x 4 in.).—From 
Abbott’s Store, Chattanooga, 


Tenn., comes this bargain ad. The 
idea of the bargain offering is 
surely unique, but if all the origi- 
nal and bargain prices are sepa- 
rated by so wide a gap as is the 
case with the sample offer we think 
the public will either feel that the 
offer is a catchy device or that Mr. 
Abbott has been making too high 
a profit. Such opinions would be 
helped along by the peculiar word- 
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Fifty other little bar- 
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The idea of the bargain offering is surely unique 


ing of the ticket itself. We sug- 
gest that Mr. Abbott consider this 
phase of the situation and adapt 
the idea so as to overcome the ob- 
jection. 


A Fine Exposition of Home Needs 
No. 3 (10% in. x 16% in.).— 


Here’s a strong circular that occu- 
pied the two inside pages of the 
monthly store paper issued by the 
Buck Commercial Company, Stev- 
ensville, Mont. This circular is as 
effective in its own way as is No. 1. 
The two circulars have in common 
a specialized appeal. Note the 
home atmosphere secured by the 
well-drawn illustration at the top 
and read the cheery opening talk. 
This circular is also profusely il- 
lustrated and the cuts themselves 
are much better than those used in 
No. 1. They should be, for here 
the prices run as high as $2.65. 


A Well-Balanced Silverware Ad 


No. 4 (1 col. x 10 in.).—This 
ad, sent us by the Graves Hard- 
ware Company, Springfield, Mass., 
seems well adapted to featuring 
silverware. The two cuts balance 
nicely and there is just enough 
reading matter to give the ad a 
neat, open look so necessary in ad- 
vertising the higher quality goods. 
The text here is exceptionally well 
written, being one of the few sil- 
verware appeals we have seen 
which emphasizes the construc- 
tional points. The ad closes prop- 
erly with a suggestion for gifts. 

A Form Letter with an Idea 

No. 5 (81% in. x 11 in.).—Daniel 
Rinehart of Waynesboro, Pa., has 
sent us a form letter that speaks 
for itself. This letter was printed 
on the regular size _ letter-head 
sheet only the color used was a 
bright red and this fact prevents 
our reproducing the letter itself. 

The letter reads as follows: 


WAYNESBORO, PA., March 13, 1914. 


DEAR FRIEND:— 
This bright letter ought to be read 


twice, but, anyway, I have made it 
bright red once. 

Nonsense pleases. the healthy 
minded people some of the time, for 
most of life is a serious matter, there- 
fore let us treat it as lightly as pos- 
sible today. 

The business is a dull gray day 
sometimes, and blue Monday is pro- 
verbial. 

This is your red letter day. I have 
at least tried to make it so by in- 
dulging in this riot of color, just to 
“jolt” you up for once. 

Some think of you and write you 
cheerfully because it is Christmas, 
some because it is your birthday. I 
write you to wish you happiness clear 
through the year we have begun. I 
may not be able to tell you about it 
every day, but that makes no differ- 
ence; the thought and the wish will 
be here just the same. 

Whenever joy and success come to 
you it will make me glad. As this 
letter goes out from my office I hope 
it may bring to you a word of cheer 
which in itself is a help to any per- 
son. We don’t always realize our am- 
bitions and if I do not measure up to 
your expectations, please remember it 
is not because I am not trying, and 
so, good friend, be charitable. 

And now one favor I must ask of 
you. While you may think I am free 
in handing out good-will and advice, 
I receive as cheerfully as I give and 
if you will tell me some of your trou- 
bles and successes, and give me a few 
pointers, now and then, it will be 
heartily appreciated. 

An Irishman once said a promoter 
is a man who sells something he does 
not have to to some one who doesn’t 
want it. I am not a promoter. I be- 
lieve that our interests are pretty well 
linked together and your suggestions 
will be just as beneficial to me as I 
trust mine are to you. 

In fact, my business methods have 
always in view, one object, to estab- 
lish the strongest possible bond of 
mutual confidence between my cus- 
tomers and myself. 

After almost three months’ prac- 
tice we are able to write 1914 without 
thinking twice and there was a touch 
of sadness in leaving behind the vear 
that had treated us well; but 1914 has 
already been such a bright and ener- 
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Rogers Bros 1847 
Silverware | 


A table with beau- 
tiful decoration 
should have attrac- 
tive silver—-or there 
is a lack of har- 
mony. 


Knives, Forks, 
Spoons, etc. — rich 
mem in quality and beau- 
I} ty, should grace 
¥ your dining-table. 


The process of fin- 
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ROGERS BROS 
SILVERWARE 
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silver so that it is worked 
into a firm hard surface 
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the hardest kind of wear. 





This process has given 
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well-earned title of 


“Silver Plate 
Wears” 
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quality and rich- 
ness of design 
makes it espevial- 
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The text here is exceptionally well 
written 


getic fellow that I am looking ahead 
with great anticipations. Anway, I 
am going to keep on doing my best, 
serene in the conviction that I will get 
all that is rightfully coming to me. 

I thank you, for it pleases me to 
know that this bright red letter is 
read. 

Come to see us. 

Very truly yours, 
DANIEL RINEHART. 








EDITORIAL COMMENT 


Advertising Patronage as an Index to 
Business 


~— advertising usuaily indicates good busi- 
ness. Since the first of the year there has 
been a splendid volume of business in the adver- 
tising pages of HARDWARE AGE. There has been 
an increase in the financial advertisements of the 
great daily papers also, and this is a sign of an 
improved money market and a continued faith in 
corporate securities. 

Since the first of the year there has been an 
outpouring of new bonds and these bonds would 
not be advertised by long-headed bankers unless 
they knew that customers with money in their 
pockets were ready to buy them. 

The money which corporations are receiving 
out of the sale of these advertised securities will 
not be locked away in safes. It is the kind of 
money that will be used for the promotion of 
active business, in paying for supplies, materials, 
extensions and labor. 

Thus, advertisements and especially financial 
advertisements are the harbingers of renewed 
business activity. There may be lulls but it will 
come. . 

When corporations cannot borrow money their 
wheels stop. That they can borrow so freely 
now is a good indication that 1914 business will 
be good. 


Inefficiency in Government Statistics 


IF you owned two stores and the manager of 

your “branch house” should gravely submit 
to-day the report of business six months old I 
wonder what you would say. 

To hand him his discharge on the toe of your 
boot would be good business. But your man 
doesn’t do business that way. Your store chief 
knows this morning what was done yesterday. 
Six months ago is ancient history with him and 
so it is with other private business. 

The railroad knows how many cars it hauled 
yesterday. The steel corporation knows on the 
first of the month just what business it has done 
in the past thirty days. 

But behold the difference on UnclesSam’s work. 
The governments statistics are crippled when 
they reach us. They come to us musty and for 
business purposes might just as well be a thousand 
years old. 

Before Uncle Sam attempts to keep store on a 
big scale he had better learn how to turn in bal- 
ance sheets that are not covered with last year’s 
cobwebs. 


Censoring the “Movies” 


URING the past five years moving picture 
shows have become a part of our national 
life. One can be found in almost any ten blocks 
of a city, and every village and hamlet has its 
“movie.” It has brought infinitely better enter- 
tainment for a small price than it was possible 
to secure a few years ago. There are scores of 
good things about the moving picture show, but 
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there are also some bad things. In the early 
stages of this amusement there were grave fire 
risks, but with the films in metal lined cages this 
danger is minimized. Emergency doors at the 
front of these small theaters has also lessened 
the danger in case of fire or panic. 

In the experimental days when movie shows 
were made by quickly converting old store build- 
ings, the ventilation of these places was a grave 
problem, and the dangers of spreading malignant 
diseases were great. But the movie did not stay 
an experiment. It was a success and show build- 
ings have been erected by the thousands with 
ventilation features emphasized. The seating 
facilities of these shows have come from collap- 
sible and kitchen chairs to comfortable opera 
chairs and the floors have come from a dead level 
to slope that makes the back seats even more in 
demand than the front row. 

Everything seems to have received attention 
except the pictures themselves. A picture show 
in Philadelphia recently advertised, “The only 
white slave traffic films showing in the city.” 
The editor of the Philadelphia Ledger asks, “(How 
is the cause of truth and decency served by the 
exhibition of moving picture films of melodrama- 
tic and sensational occurrences shown under the 
specious pretense of revealing ‘real life’ ?”’ 

The most odious of pretense is that of moral 
purpose when there is none. The purveyors of 
these “‘white slave’ entertainments have found 
the hint of forbidden fruit a drawing card, and 
so they give all ages and both sexes indiscrimi- 
nately their fill of salacious suggestion in the 
loathsome masquerade of triumphant virtue. 

There are officers paid by most states to inspect 
moving picture films and pass upon their fitness 
as subjects for public amusement, but they are 
falling far short of keeping boys and girls from 
contamination. Action should be taken at once 
by every state in the union to end the lucrative 
exhibitions of films that are making money out 
of morbid juvenile curiosity and the resultant 
demoralization of our boys and girls. 

Most states have one or two censors but it does 
not appear that one or two persons can do any- 
thing very effective when it is their duty to censor 
the thousands of “movies” in their state with 
almost daily changes of films. 

There should be state laws making it compul- 
sory that at the close of each moving picture film 
the name and number of that film be shown on 
the screen. This should be immediately followed 
by showing on the screen the names and addresses 
of the state censors with a request that complaints 
as to the moral fitness of pictures be forwarded 
to them promptly. 

Thus the public could cooperate with the cen- 
sors and this growing tendency to show indecent 
pictures would be promptly checked. 

How many times have you remarked on leaving 
a picture show with your children that you wish 
they had not shown one of the films. 

A scene of Western ranch life and a film of 
the Fairy Princess have been spoiled by sand-. 
wiching a white slave act between them. 
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OUR BACKS ARE BENT FROM USELESS TOIL 


WENTY-FIVE years ago farmers la- 
bored from twelve to eighteen hours 
a day. In those “good old times” the 
cows froze to death in winter; the weasels 
killed off the chickens; the barn-door 
squeaked; the front-yard was filled with 
burdock and thistle; the fences were ready 
to fall; the planks in the floor were loose, 
and the wheat and corn were overtaken and 
captured by spanish needles, tares and 
weevil. 


That the farmer worked, and worked hard 
—that his hands were calloused and blis- 
tered, and that his back was bent from toil— 
there is certainly not any question. Every- 
one knows now perfectly well that the farmer 
who cannot live respectably and comfortably 
by working eight hours a day is not posted 
on the primary essentials of intelligent farm- 


ing. 


Ninety per cent. of the labor on the farm 
twenty-five years ago was useless. Every- 
body “rode on the brake,” everybody pulled 
back against the power. The wheat cradle, 
the scythe, the axe, the hose, the rifle were 
all left where no one could find them. You 
could hardly find the garden gate for the 
weeds and cockleburs. 


During all of the past that history records, 
men have been employed principally in man- 
ufacturing weapons to destroy the human 
race. The mind of man has been occupied 
during all the centuries past, in making ar- 
mor, helmets, swords, javelins, poisoned 


arrows, blunderbusses, gunpowder and can- 
non—and the fact that the needle-gun, the 
submarine and the machine-gun are finer ex- 
amples of machinery than the electric car, 
the locomotive and the typewriter, is the 
inevitable result. 


Recently our ideas have been turned to 
industry, to business, art, music, literature 
—to building homes, paving streets, building 
merchant ships and lighting cities. 


Idle brain matter is like idle property, and 
idle property produces nothing and is com- 
pelled to carry a heavy tax for the privilege. 
The paint is beaten off by the rain, the gate 
becomes rickety, the boys break out the win- 
dows, swallows build in the chimney, the 
weeds grow up around the place—and the 
assessor comes regularly each year to collect 
his toil. 


If we add a year to our lives and during 
that time we do not advance mentally, do not 
broaden and deepen, we have lost one year 
of our original principal, which is about 
thirty-five years—and in addition we are as- 
sessed a heavy tax, the tax of advancing 
age, the tax of mental decay, the tax of un- 
developed opportunities and of lost chances. 


If your mind is not stronger, if your wis- 
dom is not clearer ten years from to-day 
than they are now, you have traveled ten 
years down the other side toward the setting 
sun, and on these ten years you have paid a 
toll that can never be estimated in terms of 
money. 
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Trade Conditions and Iron, Steel and Hardware Prices 
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Office of HARDWARE AGE, 
Pittsburgh, March 30, 1914. 
NENERAL conditions in the iron 
and steel business, and this applies 
to the hardware trade as well, are 
far from being in a satisfactory condi- 
tion. We have referred before in this 
report to the fact that a decided lull in 
new demand for iron and steel prod- 
ucts, and also for hardware goods, had 
set in about March 1, and at the end 
of the month this lull was more inten- 
sified and was being very seriously 
felt. 

It will be recalled that in February 
there was a decided buying movement, 
and the hope was expressed that the 
long expected turn in the steel and 
heavy hardware lines had come and 
that business was going to be prosper- 
ous. It turned out, however, that this 
demand was only of a temporary char- 
acter and resulted in jobbers accumu- 
lating fairly large stocks of iron and 
steel and hardware products, and with 
the heavy snows and cold weather, 
which prevailed during nearly all of 
February, jobbers have not been able 


to move these stocks out to retailers 


and consumers, as there was not the 
demand for them. 

The result of this has been that new 
buying all through March has been 
very light, and unless orders soon im- 
prove it will be necessary for steel 
mills, and in fact all kinds of manu- 
facturing plants, to run at a lighter 
rate. 

The recent action of the railroads in 
taking off passenger trains and laying 
off men at shops is significant, indi- 
eating clearly that the railroads do 
not expect permanent improvement in 
business for some time at least, and 
they do not intend to make the heavy 
purchases of cars and track materials 
that they do badly need. This was at- 
tested to by the fact that only the 
other day the New York Central Rail- 
road, which was in the market for 
about 3700 cars, withdrew its inquir- 
ies and decided not to buy at present. 

At the Altoona, Pa., shops of the 
Pennsylvania Railroad hundreds of 
men have been let off lately, and all 
the employees are working short time. 
At the works of the Westinghouse Air 
Brake Company at Wilmerding, Pa., 
the shops have gone on four days of 
eight hours each, this indicating a 
light demand for air brakes and other 
materials from the railroads. 

The consensus of opinion is that if 
the Interstate Commerce Commission 





would allow the railroads the 5 per 
cent. advance in rates they want, busi- 
ness would at once feel the effect and 
would materially improve. It is not 
expected, however, that the decision 
of the Interstate Commerce Commis- 
sion will be rendered for some time. 

In the face of the light demand all 
through March, prices on all lines of 
light manufacturing products have held 
up fairly well, but on the heavier lines, 
such as plates, shapes and steel bars, 
prices have sagged. In early March 
the Carnegie Steel Company an- 
nounced its minimum price on plates, 
shapes and bars to be 1.25c., but in 
face of the light demand it is not pos- 
sible to maintain the 1.25c. price, as 
very large steel makers have been 
selling at 1.15c. to 1.20c. Prices on 
shapes are only fairly strong and 
some of the large makers are selling 
through second quarter delivery, being 
satisfied that the market will not be 
any higher. 

Local hardware jobbers report a 
fairly satisfactory volume of business 
in March, but state that retailers are 
placing orders mostly for only such 
quantities of goods as are needed to 
maintain stocks. The feeling is that 
prices are not going to be any higher 
in the next three months at least, and 
there is no incentive to buy ahead. 
Orders being sent in to hardware job- 
bers by traveling salesmen are numer- 
ous, but call for small lots. The coun- 
try roads are still practically impas- 
sable and will be for some little time, 
but as soon as the frost is out of the 
ground and good weather comes ma- 
terial revival in demand is expected. 





Wire Naits.—Makers of wire nails 
report a seasonable falling off in spec- 
ifications, this being largely due to 
the fact that jobbers accumulated 
fairly heavy stocks in February and 
early March, and these have not 
moved out to retailers and consumers 
on account of the heavy snows and 
bad condition of the roads in the 
country districts. A heavier demand 
for wire nails is looked for early in 
April when spring trade opens up 
and prices are reported fairly strong. 
As yet the expected announcement of 
an advance in prices of wire nails has 
not come out. 

We quote wire nails as follows: in cur- 
load lots to jobbers, $1.60 base; carload 
lots to retailers, $1.65 base; f.o.b. Pitts- 
burgh, freight added to point of delivery. 


Jobbers charge the usual advances over 
these prices for small lots from store. 
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Cut NaiLts.—The new demand is 
fair but mostly in small lots, and spe- 
cifications are not heavy. Mills state 
that the $1.65 base price, f.o.b. Pitts- 
burgh, is being held. 

We quote nails at $1.65 per keg in 
carload and larger lots to jobbers; car- 
loads to retailers, $1.70, f.o.b. Pittsburgh, 
terms 60 days, or 2 per cent. off for cash 
in 10 days, freight added to point of de- 
livery. 

FENCE WIRE.—Retailers are getting 
ready for a heavy demand for fence 
wire during the spring and summer 
months, and in some sections, notably 
in the South, demand is fairly heavy. 
In the North the country roads are 
still impassable, and very little outside 
work is being done by the farmers. 
The only fear is that very warm 
weather may come and the farmer 
may decide to let fence building go 
over until fall, and in this event it 
would hurt the fence business. 

Prices in effect are as follows. An- 
nealed fence wire in carload lots to job- 
bers, $1.40 base: galvanized, $1.80, with 
the usual advances charged to jobbers for 
small lots from store. 

BARB WIRE.—A slight increase in 
the new demand for barb wire is re- 
ported due to the opening of spring, 
and the expectation that consumption 
for the next few months will be 
heavier. Jobbers and retailers have 
fairly large stocks and are in position 
to supply the demand promptly. 
Prices are unchanged but firm. 


We quote painted barb wire to jobbers, 


$1.60 base; galvanized, $2.00 in carloads 
to jobbers, usual terms, freight added to 
point of delivery. Jobbers charge the 


usual advances for small lots from stock. 


TIN PLATE.—There is not much new 
demand, as all consumers are covered 
by contracts placed late last year, but 
makers of tin plate report that speci- 
fications are very heavy. In fact the 
tin plate trade is the most active of 
the finished lines, some mills stating 
they have actual specifications in hand 
sufficient to take their output over the 
next four to six months. Nearly all 
the tin plate mills are running prac- 
tically full. 

We quote 100 Ib. cokes at $3.30 to 
$3.40 and 100 Ib. ternes at $3.20 to $3.30 
per base box f.o.b. Pittsburgh, prices de- 
pending largely on the size of the order. 

IRON AND STEEL BArs.—The new de- 
mand is fairly active for both iron 
and steel bars, but specifications are 
not as heavy as in February. Prices 
on both iron and steel bars are weaker 
and 1.15c. is being done on steel bars 
on desirable orders. 
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We quote steel bars for prompt or for- 
ward delivery at 1.20c. to 1.25c. and com- 
mon iron bars at 1.35c. to 1.40c. f.o.b. 
Pittsburgh, the mills usually charge $1 
extra per ton for twisting % in. and 
larger steel bars and $2 extra for % to % 
in. 

SHEETS.—Specifications against con- 
tracts for sheets are heavy, but the 
new demand is only fair, as most con- 
sumers are pretty well covered over 
the next two or three months. A very 
heavy business in contracting for 
sheets has been done for second quar- 
ter delivery on the basis of about 2c. 
for No. 28 black and 3c. for No. 28 
galvanized. The American Sheet & 
Tin Plate Company has made no an- 
nouncement of its prices on sheets for 
second quarter, but is understood to 
be taking orders at about above 
prices. 

Makers’ prices for mill shipment on 
sheets of U. S. Standard gauge, in carload 
and larger lots, on which jobbers charge 
the usual advance for small lots from 
store are as follows, f.o.b. Pittsburgh, 
terms 30 days net or 2 per cent. cash dis- 
count in 19 days from date of invoice: 


Blue Annealed Sheets 
Cents per lb. 


SE SS eee 1.40 to 1.45 
, SP ree ee eee 1.45 to 1.50 


& . Sarre eee 1.50 to 1.60 
1.55 to 1.65 
1.65 to 1.70 


Nos. 1 
0 a eee 
a 2 68 ee ee 


Box Annealed Sheets, Cold Rolled 
SF )6=ShCOoF?k. ere ee 1.60 to 1.65 
reer Te eee ee 1.60 to 1.65 
eS GO 8 aa eee 1.65 to 1.70 
i a ke sk ee cee 1.70 to 1.75 
ge eee 1.75 to 1.80 
a ee 1.80 to 1.85 
pO eee 1.85 to 1.90 
 . Brrr err 1.90 to 1.95 
Ph Mt Aveta ens + awa wk mere @ 1.95 to 2.00 
SE Oe ee re 2.00 to 2.05 
DMM kas Bae ss 60 oon eed ee 2.10 to 2.15 
Galvanized Hheots of Black Sheet Gauge 
Sp 2 2 eer eee 1.95 to 2.00 
— i eer Terre 2.05 to 2.10 
> FOB: aa ere eee 2.05 to 2.10 
2 Ce Os eet siecanes 2.20 to 2.25 
I i ew ae ee 2.35 to 2.40 
Pee, Be GN BGs cc wc cc eescvce 2.50 to 2.55 
Me De sees heat weno 2.65 to 2.70 
RT Nite to iw ca ewe te a area 2.80 to 2.85 
I ee ee a eee 2.95 to 3.00 
oat oe be OSS Owes bee ee 3.10 to 3.15 
Pe Ce cc kee eek eds ease eee 3.25 to 3.30 


Nuts, BoLTs AND RIVETS.—Jobbers 
and retailers secured fairly heavy 
stocks of nuts and bolts in February, 
and these are moving out only at a 
fair rate, so that new demand is quiet. 
With good weather, allowing outside 
work to start up, the new demand for 
nuts and bolts would no doubt soon 
show a good increase. The demand 
for boiler and structural rivets is 
quiet. 

Ww e quote button-head structural rivets 
at $1.65 to $1. 70 and cone-head boiler 
rivets at $1.75 to $1.80, in carload lots, an 
advance of $2 to$3a ton over these prices 
being charged for small lots, depending 
on the order. Terms are 30 days net, less 
2 per cent. for cash in 10 days. The new 
discounts on nuts and bolts effective from 
February 5 are as follows in lots of 300 


lb. or over, delivered within a 20c. freight 
radius of makers’ works. 


Coach and lag screws...... 80 and 5% off 
Small carriage bolts, cut 

De 2. he chew hee ue ew eee aN 80% off 
Small carriage bolts, rolled 


threadS ...cccccccccccee-- SV and 5% of 
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CORRUGATED ROOFING SHEETS BY WEIGHT 
Gauges, cents per lb. 

Painting: :' 29 ere 28 — 12 r- 18 
es Oe es 6.00 0 66e ee enee ee wen —? 15 q .05 
CC cep ehh cb eee e beens 0.25 0.15 0.10 

Forming: 
= 2%, 3 and 5 in. corrugated......... 0.05 0.05 0.05 0.05 

, V-er imped without sticks........... 0.05 0.05 0.05 ks hale 
nk pte el eee 0.10 0.10 0.10 
3, V -crimped WHEMOUC SEICKR. 2 occ cccess 0.10 0.10 0.10 
Pressed standard seam, with cleats.... .... 0.15 0.15 
Plain roll roofing, with or without cleats 0.15 0.15 0.15 
ns 6 ss Ko Oe ae 6 © Oe 0.20 0.20 0.20 
WReREOTOONG BOG 2c cccccccceeen oa 0.25 0.25 
CS sn es nk oe oe ee kewe en eee we 0.25 0.25 
Rock face brick and stone siding...... - 0.25 0.25 
Roll and cap roofing, with capsand cleats 0.25 0.25 — 
Roofing valley, 12 in., and wider....... “2 0.25 0.25 
Ridge roll and flashing (plain or corru- 5 " 
CS cccacneeaceke hb bees age bean 0.65 0.65 0.65 
Large carriage bolts........ 75 and 5% off Reamed and Drifted 
Small machine bolts, cut Steel 
0 re 80 and 5% off eee. Qi ehiecéavies 17% 69 
Small machine bolts, rolled OE SGN ES, an ae 741, 66 
CRPORGS onc cece nscssee SOCORRO IOU OR Fee fe EG. Bam... ..ccccccecces 76% 68 
Large machine bolts...... 75 and 10% off es . ” 
Machine bolts, c.p.c. and t Ir 
EE ET ee Te 80% off ron 3% 
Machine bolts, c.p.c. and t 1 to 1 ee 70 59 
TTT eT 75 and 5% off By WORE ns cons eusdéceceeeosus 70 9 
Square h.p. nuts, blanked and re ee ree 54 43 
De .. sc 68 #66606 660808 $6.30 off list DUR bcetawed ee caseoweuwes 65 54 
en ne one sb on 7.20 off list i. 2666 ene eeeends eens 66 56 
C.p.c. and r sq. nuts, blanked ° a ee ae ee 68 59 
and tapped ...............$6.00 off list ; ; 
Hexagon nuts, % and larger. .$7.20 off list Butt Weld, extra strong, plain ends 
Hexagon nuts, smaller than Steel 
ee «ssl (<sé$GFksFr OCU Ore 671% 57 
C.p. plain square nuts........% $7.80 off list a i ee 72% 66 
C.p. plain hexagon nuts..... 3450 off list 4 bt eee eee peeoreee 7614 70 
Semi-fin. hex. nuts, % and Pe ek bs heen cw dees ¥en’ 77% 71 
Ds cadétiaceee ee habe o 85 and 5% off - 
Semi-fin. hex. nuts, smaller Iron 
OO SSS 85,10 and 10% off a 63 “9 
Rivets, 7 /16x6 4, smaller i? Tit Lene ann « Oe ee ee ee a Ss ke 67 60 
and shorter ....cscces Pte Fe AS EGE Sh eee eresreseees > >4 
; xe Sgt Se 8) Rare Te re ee 71 62 
Rivets, metallic tinned, S and 214 72 63 
eee 80,10 and 5% off eee ee See ese ” 


Rivets, tin plated, bulk. .80,10 and 5% off 


Rivets, metallic tinned, 


CO 80,10 and 5% off 
Standard cap screws. .70, i0 and 10% off 
Standard set screws. . os 75, 10 and 10% off 


STANDARD PIPE.—The flew demand 
for iron and steel pipe is only fair, 
the pipe mills operating to probably 
about 70 to 75 per cent. of capacity. 
With the return of good weather, al- 
lowing outside work to start up, it 
would be very quickly felt in an in- 
creased demand for pipe. The boiler 
tube business is unsatisfactory, the 
demand being dull and discounts are 
being materially shaded. 


Butt Weld 


Steel 
Inches Black Galvy. 
i, a Ge Wi wivendee aedow'e 72% 52 
RN si santa ty tee Ub seb at aes Ss 76% 66 
i Dk osenen ented ave cewens 79% 71 
Iron 
ee eee ee 66 47 
, ee ee ee ee ere 65 46 
ie Oe eee eee ee eee eee 69 56 
a ne re ee 72 61 
Laff Weld 
Steel 
Dea A a me oe a eee et ele eae ol ae 76% 68 
ee ee eee 78% 70 
i, SS eS eee 75% 65 
fe pe ene 52% 
Tron 
aan sae de ai lai al la antl hee 56 45 
wire b6e 04d ae eee 67 56 
re ene ee eee 68 58 
OT ee eee 70 61 
3, Se eee 70 61 
a Sree eee ee 68 55 


Sst hada ice eke thende tees 73% 65 
fF errr Terre Tere 75% 67 
tf 2 Sere errr Te Te ee 741% 66 
YT Oe cece eevaseads eankends 671% D7 
D Ue 8462600 s de Recess whet 621% 52 
Iron 
Bae: «0s eh4eveeuneeeeeeweends 65 59 
Dine the chee ee ee henenekes eee 66 58 
GS rere rece 70 61 
nt Se ie ee bs oe eke oe ae 69 60 
eT Se bb ehec Bed ke aves ees 63 53 
ee ee ee 58 47 
Butt Weld, double extra strong, plain ends 
Stee 
, eereeTy TT er TT ee ee 6214 56 
Se 8) Ae 6515 59 
OP eases wd’ x cd e's ewe 67% 61 
Iron 
Pet cen eeenekeeeeed eens eed 57 49 
i ns 4 ip ans ips wicca wee 60 52 
ee Se cas ceantansnmedes 62 54 


Aci il a A ee 63% 57 
Se ee ee 6514 59 
a. 2 2, eee 64% 58 
Pee beck s onde eweeuwksnwaas 571% 47 
Iron 
i i i rd 55 49 
DE tees endiawedawees oa 60 54 
ee ane wey 59 53 
D DG tesdedae bina seakeenur 52 42 


_To the large jobbing trade an addi- 
tional 5 and 21% per cent. is allowed over 
the above discounts. 


The above discounts are subject to the 
usual variation in weight of 5 per cent. 
Prices for less than carloads are two (2) 
points lower basing (higher price) than 
the above discounts on black and three 
(3) points on galvanized. 





Office of HARDWARE AGE, 
March 31, 1914. 
ANUFACTURERS and mer- 
chants are still standing pat, 
except on such business as covers act- 
ual needs and consumption in the near 
future. 


Capitalists and those interested in 
trade and development on a large 


scale, seem determined not to risk 
their capital until there are better 
prospects of a fair return. 

A frequent complaint long encount- 
ered in conversations with trades- 


people is that owing to the activities 
of the national government in in- 
terpreting the Sherman law they are 
not clear as to what they can or can- 
not do safely. 

There is no doubt that favorable 
prospects early in the year have not 
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only failed to multiply but are less 
favorable, while the splendid crop sit- 
uation and large acreages were never 
better. 

The large reductions in the number 
of employes on railroads, whether 
fully justified or not, increases the 
numbers of unemployed, while the 
part time often of those still em- 
ployed in railroad and_ industrial 
fields is reducing the buying power of 
wage earners. 

There have been abuses committed 
in the past which it is good to stop 
and correct, but is it wise to attempt 
too much at once, regardless of the 
errors of a comparatively few in the 
past. 

The business of the country will 
benefit by a period of rest and re- 
cuperation and economic remedies can 
be applied at less frequent intervals 
in more reasonable doses. Otherwise 
the situation is first class. 

The percentage of imports which 
entered the United States in the fiscal 
year ended June 30, 1913, was 54.47, 
which was larger than in any previ- 
ous year, except 1892 and 1894, the 
opening and closing years of the brief 
period when sugar was admitted free 
of duty, when the percentages were 
55.35 and 57.98, respectively. 

The total value of merchandise 
entering the United States in the fis- 
cal year, 1913, was $987,500,000, 
against $367,200,000 in 1900. Manu- 
facturers’ raw materials imported 
during the year totaled $635,200,000, 
as against $276,200,000 in 1900 and 
manufacturers for further use in 
manufacturing for 1913 aggregated 
$349,400,000 against $134,200,000 in 
1900. 


WIRE NAILS.— Current trade is but 
fair, and far from what it should be 
with the arrival of April. Not much 
building has been begun yet in this 
territory and such construction is 
largely depended on for increasing 
the sale of nails. In the suburbs 
buying is slow, but a trifle better be- 
cause stocks are low. The condition 
of many of the country roads inter- 
feres with getting about readily. 


Wire nails, out of store, are quoted at 
$1.85 to $1.90 per keg base. 


Cut Naits.—The price of cut nails 
is quite well maintained on the basis 
of $1.85 per keg, out of store. In 


' November, 


this line business with some jobbers 
was better in March than in Febru- 
ary. Manufacturers do not show any 
disposition to contract for June deliv- 
eries at better than $1.65 in carloads 
to jobbers, f.o.b. Pittsburgh. 

WINDOW GLASS.—With the arrival 
of more springlike weather there has 
been a gain in the demand for win- 
dow glass which, however, is still 
moderate. There is, nevertheless, 
more activity in the A quality, which, 
it is predicted, will soon be at a pre- 
mium, as factories scheduled to close 
at the end of May will be unable to 
supply the season’s necessities at the 
prevailing rate of production in this 
grade. As only two months remain 
for the manufacture of window glass, 
provision must be made to cover the 
summer period and until October and 
when manufacturing is 
generally resumed. Operations at the 
various factories are steady, as a rule, 
and good production is being accom- 
plished in most localities. 

Window glass in the eastern market, 
from jobbers’ lists, is 90-20 per cent. for 
single thick, and 90-25 per cent. discount 
for double thick. 

NAVAL STORES.—Trade in_ these 
lines is alluded to as in a demoralized 
condition, as has long been the case, 
there being but little business doing. 
Naval stores are being offered from 
the various southern markets close to 
the supply at reduced prices, and 
there seems to be a considerable sur- 
plus of material, in proportion to the 
demand. Such business as is done is 
largely for pressing requirements of 
jobbers and manufacturers. 

Spot turpentine, in yard, is quoted at 
49 to 49%c. per gal., while but 48%c. has 
been bid by some buyers. 

Rosins are heavy in tone, in sympathy 
with the slower tendencies prevailing at 
Savannah. 

Common to good strained, in yard, on 


the basis of 280 lb. per bbl., is quoted at 
$4.15, and D. grade at $4.25 per bbl. 


Rope.—There is no perceptible im- 
provement in the condition of the lo- 
cal market for Manila hemp, there 
being the same differences of opinion 
between purchasers and brokers offer- 
ing this product that have prevailed 
for some time. There have been few 
advices by cable from Manila, as the 
indifference of manufacturers does not 
justify the expense of cable tolls. The 
lack of interest by users of raw mate- 
rial has causedesome shading of 
prices on hemp, and there is less in- 
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terest shown by western buyers. The 
pressure is not on the intermediate 
grades, which are still scarce. Sisal 
and Istle, used in the manufacture of 
the cheaper grades of cordage, are 
also dull and nominal. 


LINSEED O1L.—Some of the princi- 
pal crushers speak of an improved 
tone in the linseed oil market, assisted 
by the few days recently of bright, 
sunshiny weather, which has favored 
out-of-door work and permitted paint- 
ers to.operate to better advantage 
outside. Crushers are well stocked 
with oil, as trade in this commodity 
has long been very dull and any 
change is apt to be an improvement. 


Linseed oil, raw, city brands, is con- 
tinued at 54c. for 5 bbls. and over and 
55c. per gallon in lots of less than 5 bbls. 

State and Western oil rules at 53c. in 5 
bbl. lots, and lc. advance per gal. on less 
than 5 bblis., with about 52c. per gal. for 
carload lots. 


BINDER TWINE.—The two main con- 
ditions that influence the twine mar- 
ket are antagonistic to each other. 
There is, for instance, the prospect, 
which is practically established, of a 
very large consumption of twine for 
winter wheat, with a promise of a 
considerable increase in the acreage of 
spring wheat. The crop outlook nat- 
urally makes for strength. Opposed 
to this is a fibre price at a little be- 
low the average paid by makers for 
material already secured for this 
year’s binder twine production. The 
crop prospect exerts a strong influ- 
ence because of the uncertainty of the 
course of fibre prices, due to vari- 
ous causes. The respective prices of 
the two leading producers on Manila 
and pure Manila binder twine show 
some discrepancy. The current prices 
are, sisal, 9c.; standard, 9c.; standard 
Manila (550 ft.), 94%c.; Manila (600 
ft.), 10% to lle. and pure Manila 
(650 ft.), 18% to 13%c. The wheat 
acreage sown last fall shows a consid- 
erable increase over the average, and 
the indications at present are that 
practically all of it will be harvested. 
It is also predicted that the abandoned 
acreage will probably be the smallest 
in many years. The past has shown 
that whatever serious damage is sus- 
tained by the winter wheat crop 
usually occurs before this period of 
the year, and the crop is coming out 
of the winter in better condition than 
it went in. 





Office of HARDWARE AGE, 
Chicago, March 30, 1914. 


he very few branches of the hard- 

ware trade can business be said 
to be normal, though there seems to 
be no apparent reason why it should 
not be. The confidence of the public 
seems unshaken, yet no tendency to 
anticipate demands to any extent is 
noticed. 

In some sections, particularly the 
extreme Southern states, records show 
better than the previous year and the 
same thing is true of some sections in 
the remainder of the country, but as 


a whole the demand for goods by the 
consumer has not been sufficient to 
warrant usual purchases. 

There is little indication of higher 


prices in any line. On the other hand 
minor readjustments to a lower basis 
are being made by jobbing interests. 

Lack of railroad purchases is doubt- 
less responsible to a large extent for 
the present quietness in the general 
situation, and added to this is the un- 
settled weather, which has curtailed 
farm work to a considerable extent. 
Money conditions are easier and col- 
lections fair. 


Bank clearings, $304,886,324, ex- 
ceed those of the corresponding week 
last year by 12.3 per cent. and com- 
pare with $284,067,819 in 1912. Fail- 
ures reported in the Chicago district 
numbered 23, against 36 last week, 
27 in 1913 and 24 in 1912. 


WIRE NaIiLs.—The situation in this 
product is fair. A considerable 
amount of material was contracted 
for prior to the last advance and spe- 


cifications against these contracts are 
coming in which together with some 


new buying provides a fair volume. 
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April 2, 1914 


The market is firm at quoted prices. 
Chicago quotations are as follows: 

Carloads to jobbers, $1.78 base; car- 
loads to retailers, $1.83 base; less than 
carloads to retailers, $1.93 base, all f.o.b. 
Chicago. 

BARB WIRE.—The demand for barb 
wire is holding up for a longer period 
of time than usual, though shipments 
as a rule are smaller than regularly 
bought. Stocks in hands of retailers 
are low and a few weeks of open 
weather will doubtless create addi- 
tional demands. Chicago quotations 
are as follows: 





Office of HARDWARE AGE, 
San Francisco, March 23, 1914. 


T is difficult to form an accurate esti- 

mate of present conditions, owing 
to the great divergence of experience 
as to different lines and in different 
localities, but it is safe to say that on 
the whole business is somewhat short 
of expectations. Interest is gradually 
extending, however, through the mis- 
cellaneous lines of shelf goods, and 
seasonable items in the housefurnish- 
ing line are moving fairly well. Gar- 
den tools, orchard supplies and imple- 
ments, fence and barb wire, etc., find 
an active demand. 

Last year set a new pace for irri- 
gating equipment, which is expected 
to move well later this year, but re- 


Carloads to jobbers, painted, $1.78, 
base; galvanized, carloads to jobbers, 
$2.18, f.o.b. Chicago. The regular ad- 
vance to retailers and for small lots. 

FENCE WIRE.—The tendency of the 
trade to postpone purchasing as long 
as possible is noted in the demand 
now being had for fence wire. Buy- 
ers who usually have stocks complete 
at this time of the season are now 
placing their orders. The jobbing 


trade on the product is confined to 
small shipments, the ordinary amount 
of mixed car shipments not being 
available. Chicago quotations are as 
follows: 





ceives little attention at present. Build- 
ing hardware is still rather quiet lo- 
cally, and is really active only at a few 
scattered points, though the trade is 
preparing for a good business. The 
second-hand stores are loaded up with 
tools. 

The roads in most places are now in 
good shape, and the renewal of auto- 
mobile touring has brought the nor- 
mal demand for supplies, which many 
stores are finding a profitable line. 

The jobbing movement has picked 
up considerably in the last few weeks, 
as the movement among retailers to 
replenish their stocks has become fair- 
ly general, and fairly liberal pur- 
chases are being made for late spring 
and early summer, though in most 
lines buyers are careful not to over- 
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For fence wire, f.o.b. Chicago, jobbers, 
in carloads, annealed, $1.58; galvanized 
$1.98; retailers, carloads annealed, $1.63: 
galvanized, . Retailers, less than 
carloads, annealed, $1.73; galvanized, 
$2.18; staples, bright, in carloads to job- 
bers, $1.78; galvanized, $2.18. Carloads 
to retailers, 5c. extra, with an additional 
advance of 10c. for less than carloads. 


LINSEED O1L.—Following is_ the 
schedule in effect to-day, f.o.b. cars 
Chicago, and subject to change with- 
out notice for strictly pure, old proc- 
ess linseed oil. 

Carload lots, raw, 5lc., boiled, 52c.; 5 


or more bbls. raw, 54c., boiled, 55c.: less 
than 5 bbls. raw, 56c., boiled, 57c. 





estimate their requirements. The ton- 
nage of the heavier steel products is 
increasing, but is hardly normal for 
this time of year, while prices are very 
low and competition is excessive. 
Large orders from contractors, etc., 
are coming out slowly. 

Lack of money, resulting from un- 
employment during the winter and 
previous poor crops, is greatly in evi- 
dence, and this condition cannot be 
overcome until another crop is har- 
vested and marketed, though easier 
conditions of credit may be of great 
assistance. Investment in large in- 
dustrial enterprises is considerably 
retarded, this being attributed largely 
to past and prospective legislation af- 
fecting corporations, compensation of 
labor, etc. 


THINGS WORTH KNOWING ABOUT STEEL GOODS 


For the benefit of hardware buyers, merchants who wish to become better informed and retail 
salesmen anxious to acquire knowledge about various kinds of hardware, HARDWARE AGE will about 
twice a month publish informative articles about staple lines of hardware. This information, we 
believe, will be particularly valuable to men who are just engaging in the hardware business. In the 
following article we have covered the subject of steel goods, shovels, spades and similar articles. Do 


you know all about the freight rates on steel goods? 


Do you know how they are made and who 


makes them? Do you know how the steel entering into these products is tested? These things and 
many other interesting pointers for the buyer of steel goods are told in the following article. 


TEEL goods, so called, otherwise 
hand agricultural tools, such 
as forks, hoes, rakes, etc., are im- 
portant articles in hardwaremen’s 
stocks and naturally sell most read- 
ily in spring months. While the 
largest users are farmers there is 
a considerable aggregate demand 
from truck gardeners and diverse 
classes of individuals who cultivate 
smaller parcels of ground, connected 
with city, suburban and country 
residences. 

Goods made, for instance, by the 
largest interest in this product are 
branded according to the old names 
long familiar to the trade, the pur- 
pose being to preserve the individ- 
uality of each leading product, and 
made as when the several factories 
were separate and distinct enter- 
prises. 

The American Fork & Hoe Com- 
pany, Cleveland, Ohio, operates fac- 
tories located at Jackson, Mich.; 


Fort Madison, Iowa; Geneva, and 
Ashtabula, Ohio; North Girard and 
Philadelphia, Pa.; Wallingford and 
St. Johnsbury, Vt.; Harriman and 
Memphis,Tenn.; Binghamton, N. Y. 
The old and well-known brands pe- 
culiar to each factory are still used, 
such as, for example, Ashtabula, 
Batcheller, Bolles, Ely, Fort Madi- 
son, Geneva, Harriman, Jackson, 
Otsego and Philadelphia, according 
to the factory producing the article. 

Other makers of these goods in- 
clude the Wallingford Mfg. Com- 
pany, Wallingford, Vt.; Union Fork 
& Hoe Company, Columbus, Ohio; 
American Axe & Tool Co., Glass- 
port, Pa.; Collins & Company, Col- 
linsville, Conn.; Cronk & Carrier 
Mfg. Company, Elmira, N. Y.; F. 
E. Kohler & Company, Canton, 
Ohio; D. & H. Scovil, Inc., Higga- 
num, Conn.; Hubbard & Company, 
Pittsburgh, Pa.; Bateman Mfg. 
Company, Grenloch, N. J.; San- 


dusky Tool Company, Sandusky, 
Ohio, and others, some of which 
manufacture more or less of these 
lines. 

Merchandise stocks are quite 
generally light, whether in job- 
bers’ or retailers’ hands, because of 
the conservatism and caution with 
which commercial transactions have 
long been conducted, pending the 
determination of great economic 
questions which have long been un- 
der consideration. Prospects for a 
good spring business in these arti- 
cles particularly seem to be ex- 
ceedingly good, so far as crop con- 
ditions have any influence. 

The mild weather throughout the 
autumn and about half of the early 
winter months enabled farmers to 
do a large amount of fall work, es- 
pecially ploughing, which also put 
the ground in fine condition to ab- 
sorb and store moisture. The ex- 
ceptionally heavy snows distributed 








102 


over wide areas have also not only 
protected fall sown seed and 
growth, but because of the more 
porous condition of the soil it has 
been fertilized and irrigated by the 
gradual melting, which otherwise, 
had it been in heavy downpours of 
rain, might have caused disastrous 
floods and the washing of rich top 
soil into creeks and rivers. The 
slow melting of snow and ice per- 
mits the water to readily soak into 
the ground, thereby replenishing 
springs and watercourses through 
more gradual absorption spread 
over a longer period. The favorable 
snows and rains will also increase 
the buying power because of bet- 
ter agricultural prospects in many 
ways over a wide territory extend- 
ing to the Pacific Coast. 

While these conditions alone will 
not make big business, they are ex- 
ceedingly important factors and can 
be relied on for a considerable trade 
movement in any event, so that 
these points are worth considera- 
tion in preparation for trade of this 
character by distributors. 

Another feature to be borne in 
mind in business of this nature is 
that now, more than ever before, 
customers whose wants are not 
readily supplied by one merchant 
are apt to be furnished by some 
competitor elsewhere who has the 
goods on hand. While buyers and 
consumers should anticipate their 
wants they cannot be compelled to 
ado so and the actual possession of 
merchandise, with which to prompt- 
jy execute orders, is often more im- 
portant than a concession in price 
or a reduced freight rate, if ship- 
ments are delayed. 


Handles for Agricultural Tools 

The handles used in connection 
with such goods as forks, hoes and 
rakes, are by the best makers made 
from second growth white ash. The 
better qualities of this timber are 
found now mainly in Ohio, Indiana, 
Pennsylvania and New York. 

The demand for ash with which 
to handle certain kinds of agricul- 
tural implements especially, has 
compelled manufacturers to seek 
supplies farther south than was 
necessary in former years, when the 
country was better timbered all 
over. 

The clearing of land for cultiva- 
tion in New England, for instance, 
has caused handle makers to get 
this wood wherever they could, but 
the farther north the tree is found, 
the stronger and more springy is 
the fibre. 

The reverse is true of ash lumber, 
cut in some of the southern states, 
because of the warmer climate, 
which affects the tree much as it 
does the human being by impairing 
energy. 

The handle factories are located 
whenever possible near the source 


of supply to save hauling the ma- 
terial unnecessary distances. 


Shovels 


Prices on shovels, spades and 
scoops are fixed by the leading man- 
ufacturers on the basis of whether 
the distributor is a jobber or retail- 
er, rather than because of the quan- 
tity taking; carloads or less. The 
purpose is to protect the jobber who 
is recognized as a valuable distrib- 
utor of the goods, which carries 
with it a considerable prestige 
through being on the “jobbers price 
list.” 

Shovels, spades and scoops are 
used commonly by farmers, contrac- 
tors, builders and in construction 
work generally as well as in coal 
mines, the handling of grain and 
for innumerable other purposes. 

There are many types of special 
goods of this character in multi- 
farious styles and grades with 
which the average hardwaremen 
are unfamiliar. For example, in 
copper, gold and quartz mines, clay 
and sand pits, for irrigating pur- 
poses, smelting works and peat 
bogs, which require special treat- 
ment. 

In former years Bessemer steel 
was largely used for the lower 
grades of goods, but now represent- 
ative manufacturers use principally 
the open-hearth grades. For the 
finer grades steels of high carbon 
and crucible qualities prevail. 

Handles of many qualities. are 
used, the higher the grade of goods 
the more perfect are the handles. 

There is a growing tendency 
among buyers to purchase the black 
or natural finish goods in place of 
those with polished surfaces. The 
so-called black finish when made 
from well made and smoothly fin- 
ished steel furnishes a tool which is 
harder and stands up better in serv- 
ice than when the surface is re- 
moved by polishing, which simply 
pleases the eye and coincidentally 
removes say a half gauge of the 
best part of the metal. 

The frequent passes of the sheet 
metal through the hard, highly pol- 
ished rolls, kept clean and bright, 
constantly removes the scale and, 
like hand hammered steel in cutlery, 
etc., produces a closer fibre and 
tougher, harder, stronger material, 
much of which is sacrificed by pol- 
ishing. The same methods have 
long been followed in the manu- 
facture of axes and many other 
tools where exacting conditions 
exist. 

Natural or black finish costs less 
to make and is worth more in the 
life of the implement, because of 
greater endurance resulting from 
the tougher and harder surface. 


Freight Rates 


Minimum carloads to eastern 
points are usually 24,000 lb.; west 
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of the Mississippi River the mini- 
mum is 30,000 lb. per car. 

Between the freight rates for 
carloads or less than carloads, there 
is, it is said, approximately a dif- 
ference of about 4 per cent., which 
will vary, of course, with territory, 
but which affords a fair idea of the 
differential. 

There are frequent misunder- 
standings among consumers and 
others regarding the significance of 
the terms first, second, third and 
fourth grade shovels. These des- 
ignations do not mean that second 
grade goods are culls or in any way 
discards or imperfects of a first 
grade. Each grade is first quality 
of its kind, made to supply different 
wants, the grading being in the 
quality of steel, handles and finish 
to meet differences in demand, with 
correspondingly modified prices. 


Shovels are commonly sold f.o.b. 
factory at agreed prices, the mer- 
chandise being charged as sold at 
a flat price subject only to a cash 
discount if paid within the time 
set. 


Freights are often equalized 
with the nearest factory to the 
destination of the goods. For in- 
stance, a New York buyer might 
get his supplies f.o.b. Philadelphia 
as the nearest source of supply to 
New York, although the goods 
were made at some other point, 
and if coming, for any reason, 
from a more distant factory the 
freight would be equalized with the 
factory nearest the consignee, as 
though shipped from that particu- 
lar point. 

Steel Tests 


The exacting service demanded 
of steel goods, especially forks and 
hoes, compels the making of fre- 
quent rigid tests and inspections 
from raw material to finished prod- 
uct. How effective this is with the 
best makers is indicated by the 
testimony of one veteran buyer for 
an old hardware jobbing house 
that they had not had returned to 
them, as imperfect, one dozen forks 
in five years. 

Tests, for instance, are made in 
the process of tempering to insure 
great tensile strength and neces- 
sary elasticity, as these tools must 
be both hard and tough. 

After the goods are fitted with 
handles and otherwise finished, they 
are carefully inspected to detect 
and eliminate possible defects, as 
capable manufacturers appreciate 
the importance of reducing imper- 
fections to a minimum and curtail- 
ing later claims and transportation 
charges. The raw stock when first 
received is carefully tested by tak- 
ing a bar or two of each lot and 
putting through the regular process 
of forging and tempering to deter- 
mine the quality. 
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PATTERN FOR SMALL OIL TANKS 


Hardware Age Sheet Metal Expert Presents Detail for Work 


By A. F. MUELLER 
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HESE small oil tanks, holding 
from 60 to 100 gallons, are 
mostly used by farmers for 

coal oil or by automobile owners 
for gasolene. A tank 25 inches in 
diameter and 29% inches high will 
hold 62.68 gallons and one 22% 
inches in diameter and 3515 inches 
high will hold 61.07 gallons, while 
one 28% inches in diameter and 
3515 inches high will hold 100.42 
gallons. They can be made of any 
proportion, the sizes of iron at 


A pattern for making small oil tanks 


hand governing in a measure the 
shape. 

Fig. 11 is a general view of such 
a tank, the monotony of. whose side 
can be relieved by beading the body 
near the top and bottom by one or 
two O. G. Beads. 

As the tanks are made of num- 
ber 26 or 24 gauge galvanized iron 
the body seam is usually a grooved 
seam, a vertical section being 
shown at Fig. 8. In Fig. 7 is 
shown a section of the double seam 
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between the body and the bottom, 
and in Fig. 6 a section between the 
body and the top. 

As a general thing these tanks 
are provided at the top with large 
can screws so they can be filled. 
Now a can screw is never tight 
even when provided with a gasket 
and in order for the contents to 
retain its strength it is absolutely 
necessary to have a tank that will 
not permit any evaporation what- 
ever. In Fig. 9 is shown a vertical 
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section of a brass socket flange 
which is riveted and soldered to the 
top. This flange is usually about 
134 inches inside diameter or large 
enough to take a 11-inch iron 
pipe. The opening is closed by 
screwing in an ordinary cast plug, 
using a wrench for that purpose, 
and this makes an absolutely air 
and gas tight filler opening. Te 
draw any of the contents it is nec- 
essary to admit some air and a 4 
or 14-inch air cock is soldered in 
the top near the flange. Some 
times this air cock is tapped into 
the plug. 

In some localities it might be a 
difficult matter to obtain brass 
socket flanges, so wrought pipe 
couplings are used instead, as 
shown in Fig. 10. Here E is a 
flange or edge turned in the top, 
fitting the s-vpling snugly. The 
boss is placed on the inside of the 
tank of which C is a flange at the 
top and D is a flange at the bottom. 
These flanges can be made wide 
enough so that they can be riveted 
to the top of the coupling, and then 
all thoroughly soldered. If galvan- 
ized couplings are used the gal- 
vanizing must all be removed 
where there is to be any soldering 
on them, so that the soldering 
will be done on the iron or steel 
and not on the galvanizing which 
so easily tears loose from the iron 
or steel. 

To withdraw fluids from the 
tanks compression bibbs or lever 
handle ground key faucets are 
used which are soldered and bossed 
to the tanks as shown in Figs. 1 
and 2. The boss consists of three 
parts of which F and G are the 
same only formed right and left 
and two patterns must be devel- 
oped. 

In Fig. 1 draw the arc of a cir- 
cle to represent the part of the 
tank that is intersected by the boss 
and the outlines of F and G, one of 
which or o, 1°, 1, 4 is all that is 
needed. From the center, 4, de- 
scribe a half profile of the faucet 
at this point and space one-half of 
the semi-circle into a number of 
equal spaces and from the points 
draw lines at right angles and to 
the line a-l1 and from the points 
on a-l1 draw lines parallel with the 
outline 1-1° intersecting the arc at 
4°, 3°, 2°. As it is necessary to get 
the stretch-out or girth of the boss 
at its widest part a section or half 
section must be constructed on the 
line drawn from o, that is at right 
angles to the outline 1-1°. Draw b-d, 
in the section M, parallel with 0-1” 
and produce the lines that inter- 
sect the arc from 4° to 1°. Set off 
on these lines, measuring in each 
case from and on each side of b-d 
the lengths of similarly numbered 
lines or sections in the half profile. 
As to the line 4 transfer the length 


4-4’; to the line 3 the length 3-3’, 
etc. Drawing perpendiculars from 
the points 4* equal to 0-4" and con- 
necting the points 4’, 1*.4° will 
complete the section M. 

Extend the line 0-1" and trans- 
fer to it the spaces in the section, 
as shown in Fig. 4, and through 
the points draw indefinite lines 
that are at right angles to 0-0. To 
these indefinite lines, project at 
right angles to 1-1°, the miter or 
intersecting points in the boss. 
The points must be projected to 
lines that have the same numbers. 
as point 4 and point 4° are pro- 
jected to line 4, etc. Connecting 
the points thus located on the lines 


_will produce the net pattern for F 


and G, as shown in Fig. 4. 

The pattern for H must be de- 
veloped from the side elevation and 
the miter lines or the intersections 
must first be developed in order 
that the true lengths of lines in 
the piece can be found. 

Construct the side elevation of 
the faucet shank as in Fig. 3, to 
the top of which project the point 
4 of the plan and from the point on 
the top of the shank draw a line 
to represent the front outline of 
this piece at the same angle to the 
center line of the faucet, as are the 
outlines of F and G in Fig. 1 to 
their faucet center line. Project 
h to this line and then 4-h in Fig. 
3 will be the true length of 4-h in 
the plan. The section through the 
curved part will be the same as in 
the other pieces, so the lengths 
1”-4”, 1-3”, 1”-2” are transferred 
to a line at right angles to 4-h in 
Fig. 3 and lines drawn through the 
points that are:parallel with 4-h. 

The plan and elevation show that 
the curved part of H intersects the 
curved parts of F and G and that 
the miter lines in the elevations 
will show as curved lines. The 
lines h-4, r-3, s-2, and n-1l of the 
plan are plan lines of vertical sec- 
tions of the piece H and they in- 
tersect vertical sections or cuts 
4-4’ at 4 and the cuts e-3, c-f-2 and 
p-l of the piece G. It is now nec- 
essary to construct these sections 
in the side elevation, which will be 
explained for one section, the rest 
being constructed in the same 
way, to find the points of intersec- 
tion between the vertical and hori- 
zontal pieces of the boss. 

In order to avoid possible con- 
fusion in the numbering of the 
lines reference is made to Fig. 2. 
Here the lines from the points 1, 
2, 3, 4 have been drawn to corre- 
spond te similar lines in the plan 
of the piece G. H is the same in 
form as G but has its ends cut 
with other miters and is revolved 
one-fourth on the center M and 
then the line from 1 in H inter- 
sects the line from 4 in G, 3 inter- 
sects 2, 2 intersects 3 and 1 inter- 
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sects 4, all plainly shown by the 
several arcs. 


Half of the vertical thickness of 
G at any point on the line 4-4° is 
equal to 4-4 of the half profile; 
half the thickness at any point on 
the line 3-3° is equal 3-3’ and half 
of the thickness at any point on 
the line 2-2° is equal to 2-2’. From 
c of the section c-f-2 draw a line, 
at right angles to the center line, 
through the side elevation and set 
off on this line from the center 
line X-Z the half thickness 4-4’ 
locating c in this view. From f in 
Fig. 1 draw a line in the same way 
as from c and place on this line 
from X-Z the half thickness 3-3’ 
locating f in Fig. 3. On the line 
from 2 place the half thickness 
2-2’ locating 2”. Connect c, f, 2” 
and this curved line will be the sec- 
tion on c-f-2 in the plan and where 
the line passing through 3” inter- 
sects this section as at g will lo- 
cate one miter point. In the same 
way construct the rest of the sec- 
tions or rather half sections to lo- 
cate other poii.ts. Connect the mi- 
ter points located and then the 
miter line will show as a curved 
line 4-i-g-j. Project the intersect- 
ing points from o to n in the plan 
to corresponding lines and connect- 
ing the points will produce the mi- 
ter line h-o in the side elevation. 

Place on a line drawn at right 
angles to the piece in Fig. 3 the 
spaces 4, 3, 2, 1, 2, etc., in Fig. 4, 
and on each side of the points 4 
the distance 4”-o in the piece. Per- 
pendicularly to the piece project 
the miter points to lines of the 
same numbers as those upon which 
they lie. Connecting the intersec- 
tions will produce the net pattern 
for H. 


All tanks used for gasolene are 
to be painted a bright red, vermil- 
lion, scarlet, carmine, crimson or 
any color just so it is (bright) red. 
Tanks for coal oil or kerosene are 
to be painted green. 


Florida Convention to 
Be Held in May 


HE Florida Retail Hardware As- 
sociation convention will be 

held in the city of Gainesville, Fla., 
May 6 and 7. To exhibit. The 
White House is to be headquarters. 
G. E. Noblit of Tarpon Springs, 
Fla., is secretary of the association. 


E. L. RYERSON AND CLYDE M. CARR 
tendered a dinner to the sales organi- 
zation of Joseph T. Ryerson & Son, in 
Chicago, at the close of the annual 
sales convention. <A lecture on the 
Panama canal by Dr. R. A. White, 
was a feature. 
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Packed, one 
pair ina box 
with screws 


| he majority of housewives--- 


and their hubbies too--- 


appreciate the convenience of a Collapsible Shelf. A shelf that can be easily 
raised to a usable position, or dropped to a snug place against the wall. 

A small kitchen needs a shelf of this sort, to follow out the practice of ““A 
place for everything and everything in its place.”’ 

And it isn’t necessary to remind you of the many other places where 
these shelves should prove a comfort. 

But you and your friends need ‘Stanley's’ Folding Brackets in order to 
carry out this idea. 

Strong, well made brackets they are—easily collapsing, shelf and all— 
when in the way. Holding sturdily when called upon to support a well- 
loaded shelf. 

We haven't reminded you often enough of these Brackets, and they have 
slipped your mind, but we can fill orders a-plenty, that call for all or any 


of three sizes of this No. 794—8”x8”; 12”x12”: 16”x16”. 
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A. MACFARLANE & CO., Coristine Bldg., Montreal CHICAGO 


CANADIAN REPRESENTATIVE 
See Our Box Strap Advertisement on Page 153 








NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


Luther Power Grinder 


A new and very practical method 
of sharpening sickles on power grind- 
ers is shown in the accompanying il- 

















Luther Power Grinder 


lustration. The machine is made by 
the Luther Grinder Mfg. Company, 
Milwaukee, Wis. 

In operation the sickle is held in 
the reguiar rests provided for it, and 
is ground on the side of the regular 
grinding wheel. In grinding in this 
manner, a person is enabled to give 
each individual half section his spe- 
cial attention. This means that if 
there is a nick in one of the sections, 
it is not necessary to grind the sec- 
tion next to it, usually the case with 
the cone shaped wheel. This is a 
great advantage when a new section 
and an old one are side by side, for 
the old one can be ground without 
having to grind away the new one. 
With the cone shaped wheel it is al- 
most necessary to give the sickle sec- 
tion the same bevel that the cone has, 
while with the flat wheel used on the 
regular power bench grinder the 
sickle section can be given any bevel 
desired. By a special arrangement 
this same sickle sharpening attach- 
ment is converted into a disk sharp- 
ening attachment, so that any disk 
from 14 to 28 inches in diameter can 
be easily and quickly ground. 

This grinder is a very practical all 
around grinder for farm use. The 
wheels used on these machines cut 
steel very rapidly without drawing 
the temper from the tool, and there is 
no water or other cooling substance 
needed. These grinding wheels, made 
of genuine “Dimo-Grit,” a new artifi- 
cial steel cutting substance, will cut, 
the company claims, steel twenty 
times faster than the grindstone, 
without danger of injuring the tool. 
The machine and wheels are guar- 
anteed. 


“EKiver-Ready” Safety Razor 


The American Safety Razor Com- 
pany, Brooklyn, N. Y., has brought 
out a new “Ever Ready” safety razor, 
with a top plate, which allows, when 
open, the safe handling of the blades, 
giving a free clearance, sufficient to 
take out and put in the blade without 
possibility of cutting the fingers. 

The frame is made of brass, triple 
nickeled, easy to clean, and guaran- 
teed for ten years’ service. The han- 
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dle is solid and long enough to fit any 
hand. 

The case is velvet lined and has a 
solid wood base. It is covered with 
leatherette of a tough water-proof 
texture, and locks with a snap but- 
ton. This outfit retailing at $1 in- 
cludes 12 “Radio Steel” blades. 

The “Ever-Ready Radio Steel” 
blades can be used in frames similar 
in shape to the “Ever-Ready” razor. 

The gross metal container is an at- 
tractive lithographed display stand 
for selling the blades. Each card con- 
tains 12 packages of 10 blades, and 
4 packages of 6 blades. 

“Ever-Ready” safety razors, strop- 
ping machines with strop, shaving 
brushes, and the other requisites for 











x % = a i 
At Ever-Ready | 
- i 
pcos Bote 
PB Blades ; 
. os Tex =. 
i " 


J as # ict a 
TT 
= 
= 


. ee oe ee 
= S ye 

ag “e 
3 % 

= —a 


ies! 


mS Sy, ° Rigs! + 3 
oie e a Se ie = 
ESTE ae : ee z; Mm Yeu 
Re ris 3 iver Qrecy 
wi - aq wt t 
= 
crc or tno 
4 ¥ : 
. = aes " ‘ Be Et ey Bewey 
~9 = inet oo —e a 
GRO merce ok PRR ee 


¢ - +5 P 


4y-12 Maded Safety Razor ; 











The *“Ever-Ready” safety vazor is shown 

in a case at the top of the cut. The ‘“‘Ever- 

Ready” display stand for ‘Radio Steel’ 
blades is shown below 


shaving are made up in different com- 
binations or packed in well finished 
cases retailing from $1.50 to $5, ac- 
cording to the number of shaving 
articles. 


Art Metal Bond Boxes 


The Art Metal Construction Com- 
pany, Inc., Jamestown, N. Y., is mak- 
ing art metal bond boxes for the safe- 
keeping of bonds, notes, mortgages, 
stock certificates, and other private 
papers and valuables. It is invaluable 
in the office or home, and a very de- 
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sirable gift, particularly when grained 
in mahogany. 

It is carried in stock in two sizes, 
finished in olive green, maroon and 
hand-grained mahogany. When de- 
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Art metal bond bozes 


sired the name can be lettered in gold 
without materially delaying shipment. 

If the boxes are to be used for small 
silverware or jewelry, they can be 
lined with green velvet at an extra 
charge of $2 or $2.50 according to 
size. 

The larger box outside is 6 x 5% x 
12 inches. Inside 5% x 49/16 x 11% 
inches. It has a flat key lock with 
duplicate keys. Freight shipping 
weight 12 pounds, packed for parcel 
post, 5 pounds. 

The smaller box is 6 x 3 x 12 inches 
outside, and 5% x 2 7/16 x 11% inches 
inside, with flat key lock and dupli- 
cate keys. Freight shipping weight 
10 pounds, packed for parcel post, 5 
pounds. 


“Presto” Pipe Opener 


The “Presto” pipe opener manu- 
factured and guaranteed by Cham- 
berlain, Haber & Co., Cleveland, Ohio, 
easily removes obstructions in drain, 
waste and sewer pipes occasioned by 
accumulations of sediment composed 
of grease, soap, rags, paper, hair, 
vegetables or other organic matter. 

“Presto” is a combination of min- 
eral elements so combined that upon 
the introduction of water a chemical 
reaction takes place, liquefying them 
and generating intense heat and pow- 
erful gases. This solution when in- 
troduced into an obstructed drain or 
sewer pipe will, because of its spe- 
cific gravity, seek the obstruction and, 
owing to its peculiar chemical prop- 
erties, disintegrate and liquefy such 
obstruction. 

“Presto” is economical because the 
opening of an obstructed drain or 
sewer pipe frequently compels the 
ripping up of floers, breaking tiling 
or walls, or digging up the ground to 
get at the source of the trouble. 
These primitive methods often entail 
the straining or disconnection of pipes 
with more or less injury to the plumb- 
ing, and an increase in the liability of 
leakage. Such unnecessary and un- 
profitable work will, in the majority 
of cases, be avoided if “Presto” is 
first employed. The use of “Presto” 
has a great sanitary value. Fre- 
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No. 07—R-W Mogul Grindstone 
Heavy angle steel frame, ball-bearing 
journals. Best quality BEREA Grit Stone. 
The best power grindstone made. 


The Proof of the Pudding 
is in the Eating 
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No. 013.—R-W Gentleman Grindstone 


i cay Maen Ge ee Thousands of live hardware dealers 
private garage or workshop. found their trade demanded R-W Grind- 


stones during 1913. 

Our records for 1913 show more re- 
peat orders than any other year in our 
history—the best proof of R-W Superi- 
ority. | 

R-W Grindstones are made for every 
purpose. 

Increase your business and your busi- 
ness standing—insure your grindstone 
trade with the R-W Line. 

R-W catalog-prices-trade helps on re- 
quest. 
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Loose Grindstones—Prices on Appli- 
cation. 
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MANUFACTURING Co. 


No. 400—R-W Victory Grindstone < AURORA ILL.U.S.A. 


Tubular steel frame, ball-bearing jour- Door Hangers & Hardware Specialties 


nals. Best quality BEREA Grit Stone. 
A Hanger for any Door that Slides 
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quently bad odors arise from. sinks, 
wash stands and closets occasioned by 
partially obstructed and scaled pipes, 
which, through fermentation emit bad 
odors and noxious gases to which 
typhoid fever and many other infec- 
tious diseases are directly traceable. 


Slocomb Tools and Display 
Case 


The J. T. Slocomb Company of 
Providence, R. I., is making to deal- 
ers, in connection with the Slocomb 
micrometers, an attractive proposi- 
tion, which consists of tools at a spe- 
cial price and a cabinet in which to 
display some of them, with a place 
for the surplus stock. 

The understanding is that the tools 
in the front of the case or cabinet 
must be kept intact for display. If 
for any reason a tool must be taken 
out, it is to be replaced as soon as 
possible. This display case is 18 
inches square on base, and 19% 

















The front of the Slocombd tool cabinet with 
display of Slocomb tools 
inches high. Each tool is securely 
fastened in its place by a brass clip. 
At the back of the display case the 
cabinet shelves, protected by a hard- 
wood door, hold the reserve stock. 
A case of this kind will unduobtedly 
help a dealer in the sale of these Slo- 
comb tools. 


; Daisy Rifles 


The Daisy Mfg. Company, Plym- 
outh, Mich., has placed its two latest 
models on the market. One is the 
“Daisy” pump «action repeater, which 
operates by pulling the slide toward 
the stock, and fires rapidly from the 
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The back of the Slocomb cabinet, where the surplus stock of tools can be kept 


shoulder, the magazine having a 
forced feed. 

The “Daisy” is a strong and accu- 
rate shooter for men and boys, and the 
company claims that it is unerring in 
accuracy. 

The metal parts are in non-rusting 
gun blue; the stock is genuine black 
walnut, hand polished. The length is 
38 inches, and the weight 3% pounds. 
They are packed 6 in a case. 

The other gun is the “Daisy” single 
shot, Model H. It has lever action, 
and is the same in finish and appear- 
ance as the No. 11. The shooting bar- 
rel is removable and shoots either air 
rifle shot or 17-100 darts. The length 
is 31% inches. The weight 1 pound 
12 ounces. 


Acme Box Strapping 


The Acme Steel Goods Company, 
Chicago, IIl., is making two new styles 
of box strapping, the “Diamond Em- 
bossed” and the “Doubledge.” 

The “Diamond Embossed” box 
strapping is made of lacquered cold- 
rolled steel. Diamond points protect 
the nail heads, and prevent the nails 
from slipping when they are being 
driven. Cross bosses afford an ac- 
curate means of measuring the strap. 
The lengths are continuous and are 
without sharp edges. The company 
claims that the tensile strength is 
more than 100 per cent., greater than 
strapping sheared from sheets. 

The “Diamond Embossed” is made 


in four sizes, 4%, %, % and 1 inch, 

and in coils of 300 and 3000 feet. 
The cut lengths are put up in bun- 

dles of 200 pieces, ranging from 4 to 



































The upper gun is the pump action “Daisy.” The lower gun the “Daisy” Model H, single 


shot 





The top cut shows the Acme “Diamond 
Embossed” box strapping. The lower cut 
shows the “Doubledge”’ 


12 feet long, and in %, %, %, %, % 
and 1 inch wide. 

The Acme “Doubledge” strapping 
for binding cases and crates is made 
of the best quality lacquered cold- 
rolled steel, the company claims. The 
edges are turned to give extra 
strength at the most needed point, 
and to prevent them from catching 
on any obstacle when the package is 
being handled. 

It is made in three sizes, %, % and 
% inch wide, and put up in coils 
of 3000 feet. An adjustable coil 
holder and snips are given with the 
initial order. 

The many styles of Acme box 
strapping can be furnished in double 
coils, without extra cost, but unless 
specified, single coils will be supplied. 

This method of coiling two strands 
of box strapping on the same holder 
is a great saving of time. Two straps 
can be measured and cut in one oper- 
ation 


THE Boss WASHING MACHINE Co., 
Norwoop, O., whose plant was burned 
some months ago, has decided to re- 
build. The building will be of fire- 
proof construction, 120x160, three 
stories and basement; with equipment 
it will cost about $100,000. 
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DIAMOND EDGE HAMMERS ~ 
DIAMOND EDGE HATCHETS — 


ope | Cie Per reR LF WADE” ‘catia oxen ie tly 


~ 


‘Diamond Edge’ Hatchets are made of solid cast steel perfectly tempered bit 
and head, carefully ground and sharpened. 





‘Diamond Edge” Hammers are drop forged in one piece from crucible hammer 
steel, tempered and hardened to a toughness that enables them to withstand 
severe usage. 





Handles thoroughly seasoned, second growth hickory fastened with the “Diamond 
Edge’ patent wedge. 
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Filshie Lead Headed Nail 


Alexander Filshie, a practical nail- 
maker, 5606 South State street, Chi- 
cago, has invented and patented a nail 
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The Filshie lead headed nail is shown at 
the top of the cut. It appears beneath in 
detail 


with a lead head, designed especially 
for fastening corrugated roofing or 
siding to wood and structural work. 
Among the important advantages of 
this nail is that it is absolutely non- 
rustable and is not affected by cli- 
matic changes or weather conditions. 

It can be used for nailing to wood 
sheathing or purlins, as well as for 
fastening to structural steel work. 

This nail effects a big saving, 
chiefly on account of the large sur- 
face covered by the lead head; this 
means that fewer nails are required 
per square of corrugated iron. Fur- 
thermore, the lead head thoroughly 
protects the hole in the iron where 
nailed or fastened; flattening tight on 
the metal, it seals the hole, keeps out 
moisture and prevents rust. 


“Sure Cure” Collar and 
Easy Rest Couch 


The Couch Brothers Mfg. Company, 
Cincinnati, Ohio, has two new prod- 
ucts on the market, the “Sure Cure” 
collar for horses and the “Easy Rest” 
couch swing. 

The “Sure Cure” collar will pre- 
vent galls and sore shoulders, and 
will permit nature to heal those al- 
ready existing. It combines human- 
ity, economy, mercy and money-sav- 
ing. It is a collar and a pad com- 
bined. It is built on strictly hygienic 
principles, filled with cotton fiber and 


oiled sufficiently to give the fiber life, 
and to prevent packing and caking. 

The outside is made of heavy duck 
with leather bearings, open at the 
bottom. It rolls back and forth as 
the load comes on and off, banishing 
in this way the friction unavoidable 
in a top opening coilar. 

The “Sure Cure” collars are both 
humane and low-priced, and with rea- 
sonable care they should last for two 
or three years. 

The “Easy Rest” couch swing is 6 
feet long and 27 inches wide and is 
suitable for porch, lawn or den. 

The frame is hardwood, reinforced, 
bolted and truss rodded, finished in 
golden oak, interlaced with rope for 
mattress support, and hung _ with 
heavy galvanized chains. 

The mattress is reversible and made 
im box style of heavy khaki duck with 





“Sure Cure” horse collar 


welt seam, filled with juco fibre, which 
is moth and damp proof and light as 
feathers. 

The sidewalls and wind shield are 
made of heavy khaki duck with a 
pocket for papers and books, securely 
fastened at the bottom with rods and 
metal fasteners. 

The back rail and side arms are 
made of hardwood, fastened to chains 
and equipped with special detachable 
galvanized metal fasteners. 


THE PLANT OF THE Rock ISLAND 
BATTERY COMPANY, Winton Place, 
Cincinnati, Ohio, has been acquired by 
the Manhattan Electrical Supply Com- 
pany, of New York City. No addi- 
tions to the manufacturing facilities 
are planned for the present. 
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“Simplicity” Gas 
Lighter 


The Simplicity Gas 
Lighter Company, 4424 
Larchwood avenue, Phila- 
delphia, Pa., is placing on 
the market a new gas 
lighter, which does not re- 
quire wax tapers. A 
match can be struck on 
the handle cap, placed in 
the holder, and the gas 
lighted with it. 

The “Simplicity” gas 
lighter is particularly 
adapted for family use, 
saving the cost of tapers, 
and the time and trouble 
of adjusting them. It is 
just the thing with which 
to reach Welsbach burn- 
ers. The lighter can be 
hung up when not in use, 
and matches can be kept 
in the holder. 

The lighters are made 
of coppered wire 9 and 10 
gauge, tinned wire 9 
gauge, and nickel plated 
wire 8 gauge. The han- 
dles are 19 or 21 inches «gin picity” 
long. gas lighter 


Johnston’s “Dull Kote 
Paint” 


“Dull Kote Paint” made by the 
R. F. Johnston Paint Company, Cin- 
cinnati, Ohio, is a modern sanitary, 
washable wall covering, that is perm- 
anent in color, durable as the walls 
themselves, the company claims, easy 
to apply and economical in first cost 
and up-keep. It will not fade or be- 
come dingy. Water will not spot it. 
Scrubbing will not injure the deli- 
cate softness of its original surface. 

“Dull Kote” is scientifically pre- 
pared combining the finest of binding 
oils and varnishes with the purest 
pigments. There is not an ounce of 
lead or other harmful or poisonous 
matter in it, the company claims. It 
can be applied to any interior sur- 
face without danger of producing 
harmful results either to the person 
applying it or to the occupants of 
the rooms. It dries quickly, with a 
soft, velvety finish, free from streaks, 
laps or brushmarks. 

“Dull Kote” is easy to apply, re- 
quiring no special skill or experience. 
It covers wonderfully, and is so 
opaque that two coats are usually suf- 
ficient to completely conceal all traces 
of the colors formerly used on the 
surface covered, no matter how deep 
or intense those colors may have 
been. 

The varieties of color effects that 
may be produced with “Dull Kote” 
are unlimited. By intermixing the 
various standard tones an infinity of 
shades may be obtained. There are 
the deep reds and greens and browns 
suitable for use in large rooms and 
halls. There are the strong, bold, 
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—BUT THEY FORGOT THE NEW RETAIL HARDWARE 
STORE IN THE WOLVERINE STATE 


This store, of course, is equipped from bow to stern with 


Warren Hardware Store Fixtures 


These famous fixtures especially designed for Hardware Stores 
are built in Sectional Interchangeable Units. 

The purchaser can buy any number of Units and add to the 
equipment at any time thereafter—as Warren Fixtures are 
always Standard. 


ius 


Warren Hardware Store Fixtures are the best fixtures 
brains and money, time and labor can produce 


Send for our Standard Catalogue No. 215 today. 


J. D. WARREN MFG. COMPANY, Chicago, III. 


NEW YORK DISPLAY ROOM : 253 BROADWAY 
The Largest Manufacturers of Hardware Store Fixtures In the World 
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daring combinations for billiard room 
or den. There are _ intermediate 
shades of tan and buff and gray, and 
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A package of Johnston’s “Dull Kote” 
paint 


a large variety of colors for bedrooms, 
bathrooms and kitchen. 

Iron work, stamped steel, paneling 
and all metal finish can be painted 
with “Dull Kote” without previous 
preparation, providing all rust has 
been carefully removed. 

“Dull Kote” is intended for all in- 
terior finishes of wood or plaster, ce- 
ment, metal or burlap, etc. 


Clark Stable Blanket 


The Clark Mfg. Company, West 
Newton, Mass., has brought out a new 
stable blanket for horses. 

The features of this blanket are its 
heavy material and the adjustable na- 
ture of the front, which permits it to 

















New Clark stable blanket 


be used on either large or small 
horses. It has a covered cable neck 
and the hooks and snaps are of gal- 
vanized iron. 

The surcingle is extra wide, being 
seven inches. The blanket is made of 
burlap and is intended for hard usage. 


Metal Court Plaster 


Metal court plaster is an entirely 
new product that is being placed on 
the market by E. B. Hollenbeck, 3113 
Payne avenue, Cleveland, Ohio. 

This plaster is designed for repair- 
ing breaks of various kinds and its 
uses around a house are almost in- 
numerable. It repairs holes in tin, 
granite and other cooking utensils, 
patches up a leaky eave trough, re- 
pairs leaks in a hot water tank, 
mends holes in automobile pipes and 
tanks, ete. The outfit includes 
patches and a liquid compound. 

The method of repairing with the 
metal court plaster is very simple. 
The metal where the patch is to be 
applied is first scraped then the 
scraped parts are moistened with the 
liquid and the patch is laid over the 
hole. Heat is then applied along the 
edge of the patch with a stove lid 
lifter or other iron with a flat sur- 
face and the patch is pressed down 
until the heat melts the brazen mate- 




















The way to apply Hollenbeck’s metal 
court plaster 


rial so that it adheres to the article 
to be repaired. If necessary the 
rough edges can be smoothed off with 
a file. 


Shakespeare “Marhoff” 
Level-Winding Reel 


The Wm. Shakespeare, Jr., Com- 
pany, Kalamazoo, Mich., is making 
an improved “Marhoff” level-winding 
reel. This reel has the line guide pro- 
pelled by a single screw, which ad- 
mits of a greater spool capacity. The 
head box is made of vulcanized jet 
rubber inlaid with metal. 

The frame is staunch and rigid. 
The metal tail plate has a hard rub- 
ber head box inlaid with metal. All 
spool, gear and screw journals are 
of special steel accurately turned, 
ground, lapped and burnished to a 
mirror-like surface and run in solid 
phosphor bronze bushings. 

The end thrust is supported by per- 
fectly adjusted spool-journal caps of 
screw-off pattern, fitted with genuine 
imported carnelian agate jewels. 

The gearing consists of a special 
hunting tooth train, the gear of which 
is cut from hard drawn brass and 
the pinion from special tool steel, 
which when in action produces a pow- 
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erful, yet absolutely quiet, smooth, 
free running reel. 

The click and drag have been com- 
bined in one member, situated in the 

















Shakespeare “Marhoff” level-winding reel 


head of the reel, which can be set to 
seven different degrees of resistance 
for controlling the spool, by rotating 
a milled thumb wheel in the rim of 
the box. 

The “Kalamazoo” level-winding 
reel has been made to meet the de- 
mand for a cheaper reel than the 
“Marhoff,” which it resembles in gen- 
eral construction, except the frame, 
which is made entirely of metal. The 
click has been put on the tail plate 
and is operated by an attractive push 
button, of a design easy to operate. 


Toledo Cooker Half-Round 
Pails 


The Toledo Cooker Company, To- 
ledo, Ohio, is marketing two new 
models in cooking pails, i. e., the trip- 
licate pail with detachable handles, 
and a two-piece set, or half round 
pails. 

The triplicate pails, and the half- 
round pails used for cooking two 
things at the same time in one com- 
partment of the fireless cooker, can 
be used over one burner of a gas or 
oil stove. When the handles are de- 
tachable the little wire fastenings 
over the cover are omitted. 

The half-round pails are made of 

















Toledo triplicate pails with handle are 

shown at the top of the cut. The half- 

round pails for —— handle appear 
elow 


pure aluminum, drawn seamless. 
Each pail has a capacity of 3 1/3 
quarts. 
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Brass Bound 


Price 
Cards 


Time Savers 





Energy Savers 
Money Savers 


HERE are nine 

styles, all with 
heavy cardboard 
body, linen bond 
facing and brass 
edging for protec- 
tion. 10 per cent. 
discount on orders 
for 2 doz. cards— 
send for descriptive 
circular and sample 
card. 


Hardware Age 
Book Dept. 


239 West Thirty-ninth Street 
New York 
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—— Disappear 
Genasco dispenses with leaks, 
damage, and repairs. It gives 
customers none of the ordinary 
roofing troubles. It is made of 
Nature’s everlasting  water- 
proofer—Trinidad Lake asphalt 
—and gives lively lasting protec- 
tion to buildings and contents. 
For this reason it gives you 


no trouble—it makes customers 
thoroughly satisfied. 


Genasco 


THE JRINJDAD-LAKE-ASPHALT 





is the business-bringing profit-making 
roofing proposition for you to handle. 

And the Kant-leak Kleet, which 
makes seams watertight without 
cement, makes it still more attractive. 

It is clear gain from beginning to 
end—in satisfaction, patronage, and 
income. 

Order Genasco from your jobber. 
Write us for full information and sam- 
ples. 


The Barber Asphalt 
Paving Company 


Largest producers in the world 
of asphalt and ready roofing 


Philadelphia 


New York San Francisco Chicago 


Trinidad Asphalt Lake. 
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MOTOR ACCESSORIES IN FAVOR AMONG JOBBERS 


We discontinued the sale of tires 


[* this department two weeks 

ago a number of letters were 
published from prominent hard- 
ware jobbers, pointing out the suc- 
cess they have enjoyed in selling 
automobile accessories and sup- 
plies. Other letters have come to 
HARDWARE AGE, expressing vary- 
ing opinions as to the possibilities 
for development in this branch of 
the hardware business. 

The Carlson - Lusk Hardware 
Company, Boise, Idaho, does not 
handle motor accessories, but says 
that it has always felt that these 
accessories should be distributed 
through the hardware trade. In 
Boise and surrounding territory 
this concern finds that automobile 
owners have discouraged hard- 
ware dealers from carrying any- 
thing in this line, for the reason 
that they want the garages to 
carry a complete stock. 

The Yakima Hardware Com- 
pany, of N. Yakima, Wash., 
started selling automobile acces- 
sories in the fall of 1912. The 
value of the initial stock was 
$1,500. The annual business has 
been doubled since the line was 
first put in. The company advises 
HARDWARE AGE that it considered 
the future possibilities of this 
line as very good, indeed. The 
hardware merchant, the Yakima 
Hardware Company says, is a bet- 
ter distributor of motor acces- 
sories than other dealers, for the 


reason that the hardware merchant 
is absolutely dependable. 

The Barrett Hardware Company, 
of Joliet, Ill., writes as follows: 
“We have not yet tried to put ina 
full line of automobile accessories, 
though we do a large business in 
dry cells and spark plugs. From 
what we have gathered from differ- 
ent manufacturers, it seems to us 
that on account of the irresponsi- 
bility of many automobile garages 
that the time is coming when the 
hardware people will be the prin- 
cipal depots for automobile acces- 
sories, but we are not quite ready 
to take up this business yet, but we 
have quite an idea that we will take 
it up before a great while, and 
when we go into a line, we gen- 
erally go into it quite thoroughly.” 

The Doherty Hardware Com- 
pany, Ltd., Baton Rouge, La., says 
that it has been carrying a small 
stock of automobile accessories for 
several years. “We find,” says the 
Doherty Hardware Company, “that 
business has increased from year 
to year in a very satisfactory man- 
ner. The hardware people ought to 
carry these supplies, because they 
are here all the time, and the auto- 
mobile garages come and go. The 
outlook in 1914 in this line is very 
promising. The only thing we see 
to prevent the hardware people 
from carrying these goods is the 
necessary guarantees on tires, etc., 
which give a great deal of trouble. 


on this account. We think if the 
rubber people would see their tires 
just like ten-penny nails, for so 
much money, and have their names 
on them, so that people could judge 
which is the best factory, without. 
any guarantees, that the hardware 
people would take them up in a 
general way.” 

The Helena Hardware Com- 
pany, Helena, Montana, started out. 
in 1913 with an initial stock of the 
value of $20. The increase in 
sales the first year was 300 per 
cent. The Helena Hardware Com- 
pany writes: “A man naturally 
goes to the hardware man for tools, 
and therefore the hardware store 
is the natural place for auto acces- 
sories.”’ 

Richardson, Lee & Company, of 
Vicksburg, Miss., consider the 
automobile accessories branch of 
their business the most paying 
one. The sales of automobile ac- 
cessories by this concern last year 
exceeded $10,000. An initial in- 
vestment of $50 was made in 1910, 
and the business has been growing 
rapidly since then. 

The lLogan-Gregg Hardware 
Company, of Pittsburgh, believes 
that ultimately automobile acces- 
sories will be distributed largely 
through the hardware trade, but as 
yet the Logan-Gregg Hardware 
Company has not taken them up 
for various reasons. 





DO YOU SELL MOTOR ACCESSORIES AND SUPPLIES? 


ESPITE the fact that hun- 
dreds of hardware dealers 
are now selling automobile acces- 
sories, there are still many who do 
not realize the enormous volume of 
business in this line which is avail- 
able to hardware men. 
On the basis of one automobile 


to every 83 persons in the United 
States and figuring an average ex- 
penditure of $30 a year upkeep for 
each machine, a basis which is far 
too low to be accurate, it will be 
seen that a tremendous sum of 
money must be spent each year by 
car owners. 
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It is a fact beyond dispute that 
accessory manufacturers of. these 
goods prefer the hardware mer- 
chant to the garage man as a dis- 
tributor on account of the better 
credit rating of the former class. 

With the map supplied herewith 
giving definite information as to 
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The Quickest Selling $1.00 
Proposition You Ever Handled 





Nationally Advertised 
Universally Used 





ASK THE MOTORISTS WHO USE IT 


Mends a Puncture, Cut or Sandblister in Inner Tube or Casing—10 minutes— 
Quicker, Easier and Cheaper Than Vulcanizing 
Write for Dealers Proposition 


ATLAS AUTO SUPPLY CO., 3257 W. Lake St., Chicago 
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NiSSBAT TERIE 


Coming right down to it, it is not the profit in 
the sale of an Acme Rapid Fire Battery, and 
there is a profit, or, that they sell often and easily, 
and they do; it is rather that giving the customer 
full value for his money you win his trade for | 
everything you sell. 

anes the Cikiencs | Acme Rapid Fire Batteries are actually under 
CAL ENE Pp ELECTR). | priced when compared with most other makes 
yt wigs tm this || A \, on a basis of quality and service. We use nothing 
speererates | | but the highest grades of raw material. We 
make our own carbon posts and carbon flour so 





naan 








batteries are made on automatic machinery so 
that the danger of short circuits is eliminated. 
Our batteries will stand longer without deteriora- 
tion than any other brand. When they leave 

our shipping room every one is guaranteed to 
be perfect in every respect. If any user thinks 

that an Acme did not give the right kind of 
service, we will give him a new battery and ask 
no questions. 

Acme Rapid Fire Batteries sell all year round. They 
make good friends and good ;rofits. Write for trade 
details—-now. 


The Nungesser Carbon 
and Battery Company 


3801 King Avenue 
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that we know just what goes into them. All our | 
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KEY—CALIFORNIA AS EXAMPLE | 
118,135 AUTOMOBILES. 
1 AUTOMOBILE TO 20 PEOPLE. 
















No.Dak. \ 43,700 
12,925-1to45 Minn. 


So. Dak. 
14,080-ito4) 





Neb. 
11,702 
itolO2 











Texas 
36,500 
{to 107 



















4,947-1 to 87 
5,472-ito65S 
















kod. 96 
26-1 to 
3.611025 








A chart showing automobile owners by States, published by “Automobile.” 


the number of machines in each 
State there are many hardware 
merchants who may well consider 
the advisability of handling this 
line. 

Every man is in business to de- 
rive the greatest possible profit. 
He should therefore seriously con- 
sider every line he can add legiti- 
mately which will yield a_ profit. 


DEVELOPMENT 


NE of the most interesting fea- 
tures of the automobile in- 
dustry is the remarkable develop- 
ment of the spark plug during the 
last decade. When the automobile 
industry was young spark plug 
trouble was about the most com- 
mon form of motorists’ annoyance. 
Car owners used to expect about 
every ten miles or so to get out and 
tinker with or clean their plugs. 
At the recent Chicago Automo- 
bile Show, during the formation of 
the Association of Spark Plug Man- 
ufacturers, A. R. Mosler, who is a 


pioneer spark plug maker, told 


some interesting things about the 
development in this branch of the 
industry. Mr. Mosler has had a 
meteoric rise in the automobile in- 
dustry, having started in a small 
way fourteen years ago. When he 
first began, he experienced, as did 
other spark plug and motor manu- 
facturers, plug troubles due to 
lubricant fouling the gaps. To pre- 
vent the oil short-circuiting the 
points, he designed and patented a 
model of a closed-end porcelain type 
with slits in the case to obtain a 


Every car owner visits some hard- 
ware store at times for various 
tools which he needs. It is not a 
far cry from tools to spark plugs, 
batteries, vulcanizers and a hun- 
dred other items. 

Merchants who have _ stocked 
such goods even in small quantities 
regard the line as very profit- 
able and easy to handle in con- 


nection with their established lines. 

Study this map, ascertain the 
number of cars in your territory, 
ask some conservative driver the 
cost of upkeep for a machine dur- 
ing the year. 

Then figure the total and ask 
yourself if you are getting a 
share of this business and if n t, 
why not? 


OF THE SPARK PLUG INDUSTRY 


self-scavenging effect. He turned 
out his first thousand in a lathe 
and fitted them with imported 
porcelains. 

These were successful in over- 
coming much of the ignition trou- 
ble of that period and they at- 
tracted attention from users and 
makers of internal combustion mo- 
tors, practically all of whom were 
seeking a more efficient system of 
ignition. Some idea of the expan- 
sion of his business may be ob- 
tained from the statement that in 
1904 he marketed 20,000 plugs; the 
following year, 100,000; in 1907 he 
increased the output to 500,000 and 
since that time his yearly output 
has increased each successive year, 
running into millions annually. 

The recent decision of the United 
States Circuit Court of Appeals, up- 
holding the Canfield spark plug pat- 
ent, served to place Mr. Mosler in 
the limelight, inasmuch as he con- 
trols this patent. However, this de- 
cision does not mean a monopoly by 
any means, for 30 makers already 
have been licensed to manufacture 
under this patent. Indeed, Mr. 


Mosler has’ given’ considerable 
thought to the future of the spark 
plug industry and it is his intention 
to license all manufacturers desir- 
ing to make use of the Canfield pat- 
ent, regardless of whether or not 
they have recognized this patent in 
the past. It was in order to bring 
about a better understanding and 
improve conditions in the spark 
plug industry generally that he and 
a number of other large manufac- 
turers took steps to organize the 
new association. 

“The development of leading 
makes of spark plugs,” said Mr. 
Mosler, “has revealed the fact that 
the construction of and the location 
of a spark plug in the cylinder are 
of vital importance and that the 
maximum motor efficiency is ob- 
tained only when the ignition is 
spread instantly throughout the 
mixture, insuring complete combus- 
tion of the charge and eliminating 
waste of unexploded gas going 
through the exhaust. While it was 
a simple matter to design the 
length of the base so that the spark 
would come in direct contact with 
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To the Trade 


The advertisement below appears in the following publications this Spring: Saturday 
Evening Post, Literary Digest, Collier's, Life, Scientific American. 


In addition it will 


appear ina list of farm papers and in a list of automobile papers. 





‘Give me a quart of oil” 


This careless request may 
bring costly penalties 











FRICTION-DRAG 





One of the surest ways to 
invite friction-drag and mo- 
tor trouble is to say, “Give 
me a quart of oil.” 


““Give mea quart of Ow”’ 
invites Loss of Power 


You can get full compres- 
sion—complete power—only 
by using oil whose body suits 
your motor. 

Correct body is seldom se- 
cured by saying, “Give me a 
quart of oil.” 


‘‘Give me a quart of Oil’’ 
invites Scored Cylinder Walls 


Scoring frequently results 
from oil of low lubricating 
quality. Often, also, the oil’s 
body is too light. 

Too often the blame can 
be traced straight to “Give me 
a quart of oil.” 


**Give me a quart of Oil’’ 
invites Wear of Bearings 


Bearings differ widely in 
type and size. For every oil 
that suits your motor bear- 
ings, you will find many 
which will cause undue fric- 
tion. 

An almost sure start toward 
bearing-trouble is. “Give me 
a quart of oil.” 


“*Give me a quart of Oil’’ 
invites Wear of Wrist-Pins 


The location of the wrist- 
pins within the heated pistons 


and the slight angular motion 
of the bushings demand an 
oil which will spread readily, 
yet maintain the proper film 
between the pins and bush- 
ings. 

To encourage wrist-pin 
troubles prematurely, it is 
only necessary to say, “Give 
me a quart of oil.” 


‘““Give me a quart of Oil’’ 
invites Carbon-Deposit 


Guesswork won’t eliminate 
this trouble. 

Suppose the body is too 
light for the piston clearance. 
The oil then works too 
freely into the combustion 
chambers. In burning, ex- 
cess carbon accumulates _un- 
less the oil’s ash is light 
and naturally expelled 
through the exhaust. 

An easy road to carbon 
trouble is, “Give me a quart 
of oil.” 


‘Give mea quart of Oil’’ 
invates Noise 


When a_ comparatively- 
new car pounds and racks 
its way along the roads it is 
seldom necessary to ask 
what brought on premature 
old age. Generally it is un- 
due friction—resulting from 
incorrect lubricating oil. 
way to invite premature 
noise is an off-hand request, 
“Give me a quart of oil.” 


‘*Give me a quart of Oil’’ 
increases Maintenance Cost 


lf the oil’s quality is low, 
a larger quantity is mecessary 
to maintain a film. 

If its body is incorrect, you 


have incomplete protection 
for the moving parts. 
In either case excessive 


friction-drag results. Fewer 
miles are obtained from each 
gallon of gasoline. Your 
fuel and repair bills mount 
up. 
This common waste is the 
frequent result of “Give me 
a quart of oil.” 


**Give me a quart of Oil’’ 
reduces Second-Hand Value 


At a recent sale in New 
York City, second-hand 
cars of uniformly prominent 
makes were auctioned off. 
The bodies were in good 
condition. The prices of the 
cars originally ranged from 
about $2,000 to $5,000. The 
selling price im some cases 
was as low as $100. 

Why? Because the motors 
and other moving parts 
were badly worn. 

Was the wear due to long 
service? No. The age of 
most of these cars disproved 
that. Premature wear was 
evident. 

It is safe to say the own- 
ers of these cars had used 
the common expression— 
“Give me a quart of oil.” 


How to secure the 
correct oil for 
your car 


Do not say “Give me a 
quart of oil.” 

You want an oil whose 
body is correct and whose 
quality is best suited to the 
requirements of your motor. 

Ask for that oil and get it. 

Below we print, in part. 


our Chart of Automobile 
Recommendations. 

This Chart was prepared by 
a company whose authority 
on scientific lubrication, for 


every class of machinery, is 


recognized throughout the 
world—The Vacuum Oil 
Company. 


It was prepared after a 
careful analysis of the motor 
of each make and model of 
American and foreign car. 


In buying Gargoyle Mobiloils, 
it is safest to purchase in 
original barrels, half-barrels, 
and sealed five- -gallon or one- 
gallon cans. Look for the red 
Gargoyle on the container. 

On request we will mail a 
pamphlet on the Lubrication 
of Automobile Engines. It de- 
scribes in detail the common 
engine troubles—and gives 
their causes and remedies. 

The various grades of Gar- 
goyle Mobiloils, purified to re- 
move free carbon, are: 


Gargoyle Mobiloll ‘‘A’’ 
Gargoyle Mobiloil “B’’ 
Gargoyle Mobiloil “cE” 
Gargoyle Mobiloll ‘‘Arctic’’ 


They can be secured from 
reliable garages, automobile 
supply houses, hardware stores 
and others who supply lubri- 
cants. 


For information, kindly ad- 
dress any inquiry to our near- 
est office. 


Vacuum [Oil ‘Co. 
~ Rochester, U. S. A. 


Specialists In the manufacture 
of high-grade lubricants for 
every class of machinery. Ob- 
tainable everywhere in_ the 
world. 


BRANCHES: 
DETROIT 


49 Federal St. 
NEW YORK 
29 Broadway 
CHICAGO 
Fisher Bldg. 
PHILADELPHIA 
4th & Chestnut Sts. 
INDIANAPOLIS 
indiana Pythian Bldg 
MINNEAPOLIS 
Plymouth Bldg. 
PITTSBUR GH 
Fulton Bldg. 


A guide to correct Automobile lubrication 


Explanation: In the schedule, the letter opposite the car indicates the de of Gargoyle Mobiloil that should 
° Boral electric vehicles use Gargoyle Mobiloi 


**Gargoyle Mobiloil A,’’ ‘‘Arc 


> meuns ‘“‘Gargoyle Mobiloil Arctic.’’ 


th pleasure = commercial vehicles unless o 
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“A’’ means 
The recommendations cover 
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a fresh mixture, the construction 
and material of the electrodes in- 
volved problems of manufacture. 
Other factors which had to be con- 
sidered were the elimination of 
carbon deposits, excessive heat, the 
protection of the insulator and 
the ability of the plug to retain 


intense heat at low motor speeds. 

“It was soon discovered that in 
certain types of motors certain dis- 
tinct types of spark plugs gave best 
results. Certain styles had to be 
made for pleasure cars, commercial 
cars, motorcycles, marine engines, 
all with slight differences adapted 


Hardware Age 


to fit the particular requirements. 
This in itself was a gigantic under- 
taking, particularly in view of the 
fact that some years ago makers 
were fooling about making elabo- 
rate experiments and adopting dif- 
ferent types of motors each suc- 
cessive season.” 


“SELL AUTO ACCESSORIES,” SAYS F. W. ARNDT 


i i discussing specialties which 
would be profitable for the 
hardware merchant the subject of 
auto accessories was brought up in 
the recent Nebraska convention. 

F. W. Arndt of Blair, Neb., 
president of the hardware associa- 
tion in that state, gave the mer- 
chants the benefit of his experi- 
ence in the line. He endorsed the 
line so strongly that HARDWARE 
AGE has asked him to express his 
opinion through its pages. In the 
following letter Mr. Arndt does this 
and his remarks based on actual 
experience in handling these goods 
will doubtless be welcomed by 
others who are now considering 
adding these goods to their stocks. 


BLAIR, NEBR., March 2, 1914. 


Brother Hardware Merchants:— 
I want to say to you: put most of 


your energy and advertising on the 
profitable goods, as we all have lines 
that carry too small profits. The auto 
accessory business, about the young- 
est giant industry, has made rapid 
strides forward in volume of sales 
from year to year, in every part of 
this nation, so that this line should 
interest some hardware merchant in 
each town or city. 

Take the principal item, tires. The 
manufacturers have looked at the re- 
tailers’ side, and the result is since 
the last year a nicer profit on tires. 
Decide on a nation-wide advertised 
line of tires. The best one you know. 
Let your community know by your 
advertising, and I will say that if 
there is any ginger in you a good 
share of this business will come to 
you. Encourage tire business from 
your smaller garages who have not 
the means to carry much stock by 
giving them discount. When a garage 
owner receives a car for repairs and 





has not the right size casing or tube 
he must have at once, so comes to 
you. This turns your stock oftener 
and keeps it fresh. Buy a small stock 
at first; you can easily fill in at the 
present reduced express rates. Take 
note of the cars most in use in your 
territory and buy sizes of tires ac- 
cordingly. Remember cars nowadays 
come fully equipped, for that reason 
stock the items that seldom need re- 
placing very lightly. 

As a starter would say stock tires, 
rubber, blow-out patches, rubber ce- 
ment, tire chains, spark plugs, lubri- 
cating oils and greases, dry cells, a 
sample bumper, and tools from your 
regular stock. 

It may pay you to attract custom- 
ers to have a gasoline pump at the 
street curb, as this is a convenience 
customers appreciate. Our business 
experience in this line has been very 
satisfactory, and is getting better 
every year. 


NEW PRODUCTS IN MOTOR ACCESSORIES 


“Wizard” Automatic Steam 
Vuleanizer 


The “Wizard” Automatic steam vul- 
canizer consists of a hollow body part- 
ly filled with water at the factory and 





“Wizard” vulcanizer repairing casing 


sealed. A fire box filled with asbestos 
packing is cast in the bottom of the 
vuleanizer. A_ specified amount of 
gasoline is poured into this receptacle 
and absorbed by the asbestos. A series 
of draft holes open to the fire cham- 
ber, causing the gasoline to burn with 
a blue flame and no smoke. The tem- 
perature is automatically controlled, 
making it unnecessary to watch the 
vuleanizer after lighting. With the 


special raw rubber furnished it is 
claimed that a perfect vulcanized job 
can be made in five minutes. 

The “Wizard” has a_ vulcanizing 
face six inches long by three inches 
wide. It is curved to fit a casing and 
is clamped against a plate for tube 
work. A casing can be repaired by 
this vuleanizer without removing from 
the wheel. The entire outfit is highly 
polished and _ nickel-plated. It is 
packed in a neat box and furnished 
complete with rubber, cement, shears 
and instructions. Retails for $5. Man- 
ufactured by the National Motor Sup- 
ply Company, Cleveland, O. 


Union Auto Jack 


Most automobile jacks have one par- 
ticularly strong feature. Such jacks 
are fairly good, but have weak points. 
Some are not positive in operation and 
others complicated with a large num- 
ber of parts to easily get out of order. 
Some are heavy and bulky and re- 
quire too much space in the tool box. 
The “Union” auto jack is composed of 
only five malleable iron pieces, while 
some other jacks have twice this num- 
ber of castings. On account of these 
few parts the “Union” jack is simple 
in construction, is easy and sure in 
operation and light in weight. Foot 
of the jack is extra large and the lift- 
ing bar is equipped with two lift 
brackets for use on high or low cars, 
or when cars are sunk in the mud. 





Sectional view “Union” auto jack 
“Union” auto jack 

The hight of the first lift bracket in 
low position is 7% inches; hight of 
second lift bracket in low position is 
12 inches, and the lift is 6% inches. 
Manufactured by Richards - Wilcox 
Mfg. Company, Aurora, Iil. 


THE GENERAL ROOFING MFG. Com- 
PANY, East St. Louis, ILL. has 
opened a branch office in_ Boston, 
Mass., at 730 Old South Building, 
with R. S. Chase in charge. 
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A Perfect 2 
- it f l | f 
for $23 o2 
EN cents is the price limit of many people who frequently buy a can of 
Paint, Stain or Enamel for fixing-up about the house. Are you pre- 
pared to supply this popular demand or is the trade going elsewhere 
and the profits into other pockets? DI-MEL-INE was planned and produced 
for your Hardware store—to help you to sell your share of the millions of 
10 Cent cans of Home Paint Specialties bought and used every year. 
DI-MEL-INE is just what you need for your Ten Cent Counter; 1t comes in 
10 Cent cans only—no larger sizes. You don’t have to carry a big variety 
of colors; no dead stock—dquick sellers and good repeaters only. 
The Harry Mead Hardware Co., Wichita, Kan., operate a “chain” of five Hardware 
stores in Kansas and Oklahoma towns. Read their reply to a letter from a South Dakota 
Hardware firm who had written them for advice as to stocking DI-MEL-INE: 
: ° “We put in a stock of DI-MEL-INE in a full oo er of colors at ut 10 months ago. 
} It has been the best selling paint speciality we ever had. Our stock is clean; we accumulate 
: no old, dead or undesirable stock and they have no unsalable numbers. We have opened a can 
; and tried the — ity, and, from the best of our knowledge, we cannot see any difference 
4 between it and higher ' priced paint. We are sure that if you will put it in that you will like 
z the line and that it will prove to be a — a line with you, and we believe you will 
i turn your stock quicker than with any other line of small paint you might put in.” 
E Would it be possible for us to produce a better advertisement than this prominent and 
: progressive Hardware concern has voluntarily written for DI-MEL-INE? 
2Doz. DI-MEL-INE Stovepipe Enamel, Iron 
] Black, 8 8=— 170-174 Second Avenue 
6 Doz. DI-MEL-INE Varnish Stain, 1 Doz. each, 
: Walnut, Light Oak, Dark Oak, Cherry BROOKLYN, NEW YORK 
; Red, Mahogany, Rosewood. | 
: 10 Doz. DI-MEL-INE Prepared Paint, 1 Doz. 
; each, Pea Green, Gray, Olive Green, Sky 
« a Colonial Yellow, Brown, Dark 
; Green, Red, Gloss White, Flat W ‘hite. MONTAUK PAINT MEG. CO. 
4 Doz. DI-MEL-INE Screen Enamel, 2 Doz. 170-174 Second Avenue, ORDER BLANK 
each, Green, Black. Brooklyn, New York. 
1 Doz. DI-MEL-INE Furniture Varnish. 
( All above in Full HALF-PINT Cans. ) Ship Spring Assortment of DI-MEL-INE, $23.52, 
5 Doz. DI-MEL-INE Enamel Paint, 2 Doz. 60 davs net. 2% cash 10 days. 
White, 42 Doz. each, Jet Black, Dull 
Black, Light Green, Dark Green, Light Mail sample can, color card and descriptive matter on 
Blue, Bright Red. DI-MEL-INE. 
Full QUARTER-PINT Cans. 
1 Doz. DI-MEL-INE Aluminum Paint 1%-PINT Send copy of booklet, ‘“‘The Five and Ten Trade in 
1 Doz. DI-MEL-INE Gold Paint ) Cans. Hardware.” 
ee a SE - Sa. 5. oso ene ce ea vawdaads $24.00 
Freight Allowance, 2 per cent..... 48 ee ee a SS ape eee Le 
Retails for $36.00 Costs You $23.52 
' " 4 ee ee ee 
Display Color Chart and 
Outdoor Metal Sign included. +r 
eT T TTT TTTrreTrriitelre TT rT TTT Tt... ee te 
# DG Cad bcedtncke keeeeeoddavouneien Nd 1s a deda dae Stak 
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NOTES OF THE RETAIL HARDWARE TRADE 


WALDREN, ARK.—The Waldren Hard- 
ware Mercantile Company has been incor- 
porated. The authorized capital stock is 
$100,000. The concern will do a wholesale 
and retail business and will carry the fol- 
lowing lines: Bathroom fixtures, belting 
and packing, buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, 
churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, dog col- 
lars, dynamite, furnaces, furniture, gal- 
vanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen cabinets, 


‘kitchen housefurnishings, lime and ce- 


ment, linoleum, lubricating oils, me- 
chanics’ tools, oil cloth, paints, oils, 
varnishes and glass, plumbing depart- 
ment, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigera- 
tors, sewing machines, shelf hardware, 
silverware, wagons and buggies and wash- 
ing machines. 


FORREST, ILL.—T. C. Unsacker has pur- 
chased the stock of the Metropolitan 
Hardware Company. 


LEWISTON, ILtL.—John <A. Cass has 
bought the Ewan & Purdy stock from 
Charles Snider. 


LAPorRTE, IND.—The Indiana Auto Sup- 
ply Company has opened a sporting goods 
store and will carry the following lines: 
Automobile accessories, bicycles, cutlery, 
dog collars, fishing tackle, hammocks and 
tents, lubricating oils, mechanics’ tools, 
pumps, and sporting goods. 


CEDAR FALLS, Ia.—The Davis-Hartman 
Hardware Company has opened a new 
store and will carry the following lines: 
Builders’ hardware, churns, cutlery, dog 
collars, fishing tackle, furnaces, galvanized 
and tin sheets, heating stoves, heavy hard- 
ware, mechanics’ tools, ranges and cook 
stoves, refrigerators, shelf hardware, sil- 
verware, ad washing machines. 


CLINTON, Ia.—C. E. Stukas & Sons are 
remodeling their store. Catalogs requested 
on cyclecars. 


EARLING, Ia.—The Langenfeld Bros. 
have put in a new warehouse back of their 
hardware store. 


DENVER, Ia.—Henry C. Judas has sold 
his hardware store to C. C. Judas. 

LIVERMORE, Ia.—The Reilly & Son hard- 
ware business has been sold to Ries & 
Welter, who will carry the following lines, 
including guns, rifles and ammunition: 
Bathroom fixtures, “ee and packing, 
bicycles, buggy whips, builders’ hardware, 
building paper, churns, cream separators, 
cutlery, dog collars, dynamite, fishing 
tackle, furnaces, galvanized and tin sheets, 
heating stoves, heavy hardware, lubricat- 
ing oils, mechanics’ tools, paints, oils, var- 
nishes and glass, pumps, ranges and cook 
stoves, shelf hardware, silverware, tin 
shop and washing machines. 

ITCHELVILLE, [Aa.—W. W. Wheeler has 
bought the West & McLeary hardware 
and implement business. 

MILo, Ia.—B. Hornaday & Sons have 
opened a new hardware store. Catalogs 
requested on general hardware, pumps, 
gas pipe and fixtures. 

, Ia.—T. M. Johnson has bought 
Glen Bohanan’s interest in the Bohanan 
& Johnson hardware store. The new firm 
will be conducted under the firm name of 
= Johnson and will carry the follow- 
ing lines: Bathroom fixtures, belting and 
panes. bicycles, buggy whips, builders’ 
ardware, children’s vehicles, churns, 
cream separators, crockery and glassware, 
cutlery, dairy supplies, furnaces, galvan- 
ized and tin sheets, gasoline engines, 
heating stoves, heavy farm implements, 
heavy hardware, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and 
glass, plumbing department, poultry sup- 
plies, prepared roofing, pumps, ranges and 
cook stoves, shelf hardware, tin shop, 
toys and games, wagons and buggies and 
washing machines. 

Oak, Ia—W. T. Petersen has 
bought a hardware business here and will 
carry the following lines: Bicycles, buggy 
whips, builders’ hardware, children’s ve- 
hicles, cutlery, electrical household spe- 
cialties, fishing tackle, furnaces, harness, 
heating stoves, heavy hardware, lubricat- 
ing oils, mechanics’ tools, paints, oils, var- 
nishes and glass, ranges and cook stoves, 
refrigerators, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop 
and washing machines. 

CASSODAY, Kan.—Walter Reed has sold 
his interest in the Reed Hardware & Lum- 
ber Company to his brother J. M. Reed. 
The firm carries the following lines: Auto- 
mobile accessories, baseball goods, buggy 
whips, builders’ hardware, building paper, 
churns, cream separators, cutlery, dyna- 
mite, fishing tackle, galvanized and tin 
sheets, gasoline engines, hammocks and 
tents, heating stoves, heavy farm imple- 
ments, heavy hardware, lime and cement, 
linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, prepared 





roofing, pumps, ranges and cook stoves, 
shelf hardware, silverware, sporting goods, 
tin shop, wagons and buggies and wash- 
ing machines. 


HALSTED, Kan.—J. M. Bachmann has 
rented a building which he will use as a 
storehouse for his farming implements. 


HEPLER, KaN.—D. C. Hutcherson has 
bought the J. H. Nason & Sons’ hardware 
stock. Catalogs requested on shelf hard- 
ware, automobiles, wagons and buggies. 


LONG ISLAND, KaAN.—William Konrad 
has sold his business to Leon E. Utter. 


ROSSVILLE, Kan.—Wilt Bros. will en- 
gage in the hardware and implement busi- 
ness here, and will carry the following 
lines: Baseball goods, buggy whips, build- 
ers’ hardware, building paper, children’s 
vehicles, churns, cream separators, cutlery, 
fishing tackle, furniture, heating stoves, 
heavy farm implements, heavy hardware, 
iron beds, kitchen cabinets, kitchen house- 
furnishings, ranges and cook stoves, re- 
frigerators, sewing machines, shelf hard- 
ware, silverware, wagons and buggies and 
washing machines. 


SALINA, KaNn.—George K. Smith of 
Herington has purchased the South Santa 
Fé hardware store, formerly owned by 
John Hedquist and Charles Johnson. 
Catalogs requested on bathroom fixtures, 
bicycles, buggy whips, builders’ hardware, 
churns, cream separators, dairy supplies, 
dog collars, fishing tackle, furnaces, gal- 
vanized and tin sheets, heavy farm imple- 
ments, mechanics’ tools, poultry supplies, 
pumps, ranges and cook stoves, refrigera- 
tors, sewing machines, shelf hardware, 
silverware, sporting goods, tin shop, toys 
and games and washing machines. 


SEVERY, Kan.—C. D. Jenkins has 
bought the H. B. Robison stock, which 
consists of the following: Baseball goods, 
belting and packing, bicycles, buggy 
whips, builders’ hardware, cream separ- 
ators, cutlery, dairy supplies, dynamite, 
furnaces, galvanized and tin sheets, gaso- 
line engines, harness, heating stoves, 
heavy farm implements, heavy hardware, 
home barbers’ supplies, lubricating oils, 
mechanics’ tools, plumbing, poultry sup- 
plies, prepared roofing, pumps, ranges and 
cook stoves, shelf hardware, silverware, 
sporting goods, tin shop, wagons and bug- 
gies and washing machines. 


WELLINGTON, Kan.—Jacob Skillman re- 
quests catalogs on baseball goods, bi- 
cycles, builders’ hardware, churns, crock- 
ery and glassware, cutlery, dynamite, fish- 
ing tackle, hammocks and tents, heating 
stoves, heavy hardware, poultry supplies, 
pumps, ranges and cook stoves, refrigera- 
tors, shelf hardware and silverware. 

WICHITA, Kan.—The C. B. Cozart 
Hardware Company has purchased the 
Dilworth Hardware Company’s store, at 
139 North Main Street, and has added 
builders’ hardware to the other lines, 
which consist of the following: Baseball 
goods, belting and packing, bicycles, 
buggy whips, children’s vehicles, churns, 
cutlery, dairy supplies, dog collars, elec- 
trical household specialties, fishing tackle, 
hammocks and tents, heating stoves, 
heavy hardware, mechanics’ tools, poultry 
supplies, ranges and cook stoves, refriger- 
ators, shelf hardware, silverware, sporting 
goods, and washing machines. 

VINE GROVE, Ky.—The Cooper & Cray- 
croft Company has been incorporated and 
will conduct a hardware and implement 
business, wholesale and retail. The capi- 
tal stock is $25,000, $5,000 preferred and 
$20,000 common. e incorporators are 

H. and F. J. Cooper, W. T. McDonough, 
H. O. Craycroft and Stanley Craycroft. 
J. H. Cooper is president ; H. O. Craycroft, 
vice-president, and Stanley Craycroft, 
secretary and treasurer. 

GIBSLAND, La.—The Gibsland Hardware 
& Supply Company has been incorporated 
with a capital stock of $28,000. 

NoRRIDGWOCK, ME.—James M. Hilton 
has purchased the Henry Hussey hard- 
ware business. Catalogs requested on 
bathroom fixtures, belting and packing, 
builders’ hardware, building paper, churns, 
cutlery, dairy supplies, furnaces, galvan- 
ized and tin sheets, heating stoves, heavy 
hardware, home barbers’ supplies, kitchen 
housefurnishings, lime and cement, lubri- 
cating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing depart- 
ment, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigera- 
tors, sewing machines, shelf hardware, tin 
shop and washing machines. 

Bay City, Micu.—The Jennison Hard- 
ware Company has commenced work on a 
new building which will be 208 feet long 
and 135 feet wide, the value of which will 
be about $50,000. 

THREE RIVER, Micu.—James Godshalk 
has bought the implement and harness 
business of J. W. Bulluck. Catalogs re- 
quested on belting and packing, buggy 
whips, builders’ hardware, churns, cream 
separators, dairy supplies, gasoline en- 
gines, harness, heavy farm implements, 
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heavy hardware, lubricating oils, me- 
chanics’ tools, prepared roofing, Dumps, 
shelf hardware, wagons and buggies and 
washing machines. 

ATWATER, MINN.—Charles A. Gustafson 
has bought the J. P. Dahlquist hardware 
business, 

DaRFuR, MINN.—Englin & Samuelson 
have bought the C. F. Langhoff implement 
business. Catalogs requested on belting 
and packing, buggy whips, builders’ hard- 
ware, cream separators, cutlery, dairy 
supplies, galvanized and tin sheets, gaso- 
line engines, heavy farm implements, 
heavy hardware, lubricating oils, me- 
chanics’ tools, pumps, shelf hardware, tin, 
wagons and buggies and washing ma- 
chines. 

Frereus FALuLs, MINN.—The Sture-Lien 
Hardware Company has bought the P. P. 
Bjentkeng hardware business, which con- 
sists of the following: Baseball goods, 
belting and packing, buggy whips, build- 
ers’ hardware, building paper, children’s 
vehicles, churns, cream separators, crock- 
ery and glassware, cutlery, dairy supplies, 
dog collars, dynamite, fishing tackle, fur- 
naces, galvanized and tin sheets, ham- 
mocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, 
home barbers’ supplies, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, poultry supplies, 
pumps, ranges and cook stoves, refrigera- 
tors, shelf hardware, silverware, sporting 
goods, tin shop and washing machines. 

FuLpA, MINN.—Biddle & Ewert have 
bought the W. M. Leebens hardware busi- 
ness. 

HOLDINGSFORD, MINN.—Bielekeski & 
Gaide have sold out their implement busi- 
ness to Joseph Vos. 

LAKE WILSON, MINN.—P. O. Peterson 
has sold an interést in his implement busi- 
ness to M. B. Rotnem. The firm will con- 
tinue the business under the name of 
Peterson & Rotnem. Catalogs requested 
on automobile accessories, cream separa- 
tors, dairy supplies, furnaces, gasoline en- 
gines, heavy farm implements, heavy 
hardware, lubricating oils, mechanics 
tools, paints, oils, varnishes and cut glass, 
plumbing, pumps, wagons and buggies and 
washing machines. 

NEw FouperR, MInN.—H. S. Aasen has 
bought the Alfred Johnson hardware 
stock, which consists of hardware and 
farm machinery exclusively. 

WAUBUN, MINN.—Frank Vsetecka has 
bought the J. H. Sullivan hardware busi- 
ness and has added 250 square feet of 
floor space. The lines carried are baseball 
goods, belting and packing, buggy whips, 
builders’ hardware, children’s’ vehicles, 
churns, cream separators,.crockery and 
glassware, cutlery, dairy supplies, dog col- 
lars, dynamite, fishing tackle, furniture 
department, galvanized and tin sheets, 
harness, heating stoves, heavy hardware, 
iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, 
paints, oils, varnishes and glass, pumps, 
ranges and cook stoves, sewing machines. 
shelf hardware, sporting goods, tin shop 
toys and games and washing machines. 

HERMANVILLE, Miss.—The stock of the 
general store hardware business of Shorts 
& Pittman has been destroyed by _fire. 
The business will be continued by W. L. 
Shorts. Catalogs requested on buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, churns, crockery and 
glassware, cutlery, dairy supplies, dyna- 
mite, fishing tackle, furnaces, furniture, 
galvanized and tin sheets, gasoline en- 
gines, hammocks and tents, harness, heat- 
ing stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen housefur- 
nishings, lime and _ cement, lubricating 
oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, poultry supplies, 
prepared roofing, pumps, ranges and cook 
stoves, sewing machines, shelf hardware, 
silverware, sporting goods, wagons and 
buggies. 

CowGILL, Mo.—S. L. Wonsetler has sold 
out to the Cowgill Hardware & Implement 
Company. Catalogs requested on base- 
ball goods, bathroom fixtures, belting and 
packing, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, 
cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, dyna- 
mite, furnaces, galvanized and tin sheets, 
gasoline engines, hammocks and tents, 
harness, heating stoves, heavy farm im- 
plements, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, 
plumbing, prepared roofing, pumps, ranges 
and cook stoves, sewing machines, shelf 
hardware, silverware, sporting goods, 
tin, toys and games, wagons and buggies 
and washing machines. 

VERDIGRE, NeB.—Fred Sandoz, who was 
the senior member of the firm of Sandoz 
Bros., has bought out John G. Dixon, 
who had originally purchased the business 
from Sandoz Bros. 
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The Sparton Electric Warning Signal is a sure 
warner and, as it does what it is intended it should 
do, is a sure seller. 


It gives you a hammerlock on the auto accessory 
business, pleases the motorist and gives you more 
opportunities to ring up fares on your cash register. 


It has a polite action inviting note for the lady 
near at hand. 


It has an action demanding growl and roar for the 
absent-minded and small boy. 


It has a clear, penetrating clarion call for a clear 
road for country touring. 


Feature the “SPARTON.” Let its roar bring 


sales to you. Write now for details. 


Retail prices from $7.00 to $15.00. 


The Sparks-Withington Co. 


Jackson, 


Michigan. 
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MARYVILLE, Mo.—G. W. Hartley has 
sold his hardware stock to John J. Hall. 
Catalogs requested on general and shelf 
hardware. 


St. JOSEPH, Mo.—H. M. Chadwick has 
sold out to F. H. Giesler, who has added 
new shelving and seed cabinets to the 
store. Catalogs requested on stoves. 


TARKIO, Mo.—A. A. Curfman has ad- 
mitted his son Ardery as a partner in his 
hardware business. The firm will be 
known in the future as Curfman & Son, 
and will carry the following lines: Bath- 
room fixtures, bicycles, buggy whips, 
builders’ hardware, churns, cutlery, dog 
collars, fishing tackle, furnaces, galvan- 
ized and tin sheets, heating stoves, heavy 
hardware, home barbers’ supplies, lubri- 
cating oils, mechanics’ tools, plumbing, 
pumps, ranges and cook stoves, refriger- 
ators, shelf hardware, silverware, sport- 
ing goods, tin shop and washing ma- 
chines. 

WESTBORO, Mo.—McNaughton Bros. 
have sold their implement business to 
Travis & Robison. The stock carried 
consists of belting and packing, cream 
separators, heavy farm implements, lubri- 
cating oils, wagons and buggies. 

DENTON, MontT.—The Denton Implement 
Company has been incorporated with a 
capital stock of $10,000. The incorpora- 
tors are E. B. Mondale, K. D. Strouf and 
Frank Strouf. 


INGOMAR, Mont.—The Hearn Hardware 
business has been opened here. The 
stock will consist of the following lines: 
Buggy whips, builders’ hardware, build- 
ing paper, crockery and glassware, cut- 
lery, harness, heating stoves, lubricating 
oils, paints, oils, varnishes and _ glass, 
ranges and cook stoves, shelf hardware, 
and washing machines. 


SImMMs, Mont.—James Neill is having 
the foundation laid for a new hardware 
and harness store. The building is to be 
24x60 feet in dimensions. Catalogs re- 
quested on general hardware. 


LAWRENCEBURG, TENN.—T. C. Locke, of 
Ethridge, has purchased a halt interest in 
the hardware store of Buchanan Bros. 
I’. P. Buchanan, retiring member of the 
firm, will leave in a short time for Okla- 
homa. The new firm will be known as 
Buchanan & Locke, and will carry the 
following lines: buggy whips, building 
paper, churns, crockery and glassware, 
cutlery, fishing tackle, galvanized and 
tin sheets, gasoline engines, harness, heat- 
ing stoves, heavy farm implements, heavy 
hardware, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, 
poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, sew- 
ing machines, shelf hardware, silverware, 
tin shop, toys and games, wagons and 
buggies and washing machines. 


NASHVILLE, TENN.—E. M. Murrey, who 
for the past two years has been sole own- 
er and manager of the Jarratt & Love 
Hardware Company, has sold to W. L. 
Fly a half interest in the business. The 
new firm will be known as the Murrey 
& Fly Hardware Company. Seeds, har- 
ness and paints have been added to the 
general stock, which consists of the fol- 
lowing: buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, 
churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, dog col- 
lars, fishing tackle, galvanized and tin 
sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm 
implements, heavy hardware, home bar- 
bers’ supplies, kitchen housefurnishings, 
lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, pumps, ranges 
and cook stoves, shelf hardware, silver- 
ware, sporting goods, toys and games, 
Wagons and buggies, and washing ma- 
chines. Catalogs requested on general 
hardware, housefurnishings and sporting 
goods. 

ALTO, TEXAS.—The Hogan & Goodson 
Hardware & Furniture Company has 
changed its name to the M. J. Hogan Com- 
pany. 

ENNIS, TEXAS.—J. 1). King has opened 
a hardware store here and will carry the 
following lines: buggy whips, builders’ 
hardware, crockery and glassware, cut- 
lery, dog collars, fishing tackle, harness, 
heating stoves, mechanics’ tools, ranges 
and cook stoves, refrigerators, and shelf 
hardware. 

Fort STocKTON, TExAs.—The Holbrook 
Hardware Company has bought the hard- 
ware business of Casebier Bros. They 
have increased the stock, adding auto- 
mobiles, motorcycles, bicycles and _ sup- 
plies. Catalogs requested on oil engines 
and pumps for irrigating on a large 
scale. 

ROCKDALE, TEXAS.—The Farmers Hard- 
ware Company has decreased its capital 
from $10,000 to $8,000. Catalogs re- 
quested on tin roofing, general hardware, 
housefurnishings and sporting goods. 

DANVILLE, Va.—The store formerly oc- 
cupnied by Hodnett-Vass-Watson Com- 
nany, which was last fall destroyed by 
fire, has been rebuilt as a modern hard- 











ware building and will be occupied by the 
Hodnett-Adkins-Mobley Co., Inc. The 
capital stock of the new company is $50,- 
000, paid in cash $25,000. The officers 
and management of this new business are 
experienced men in the lines they pro- 
pose to handle, and were all formerly 
associated with the Hodnett-Vass-Watson 
Company. 

SWANTON, VT.—Irwin & Hall have suc- 
ceeded H. F. Martin & Son. Catalogs 
requested on coopers’ tools. 

LACONNER, WaASsH.—The Dunlap Hard- 
ware Company has been incorporated with 
a capital stock of $50,000. The in- 
corporators are A. I. Dunlap, Minnie L. 
Dunlap and W. M. Bates. 

LEAVENWORTH, WaASH.—N. Patterson 
and H. G. Krollpfeiffer have withdrawn 
from the Leavenworth Furniture & Hard- 
ware Company. Mr. Krollpfeiffer will 
continue to conduct the hardware business 
on his own account and under his own 
name. 

MOUNT VERNON, WaAsH.—The interior of 
the store of the Hayton-Peck Hardware 
Company is undergoing extensive improve- 
ments. The entire arrangement of the 
shelving and display space on both sides 
of = store is being changed and modern- 
ized. 

Pasco, Wasu.—The business and good 
will of the Columbia Valley Hardware 
Company has been transferred to the Cash 
Hardware, of which W. O. Burton is pro- 
prietor. 

SNOHOMISH, Wasu.—The Snohomish 
Hardware Company has been incorporated 
with a capital stock of $20,000. The in- 
corporators are G. M. Cochran, R. C. Coch- 
ran and Retta B. Cochran. 

CAMERON, W. Va.—John Lindop has 
sold his interest in the Cameron Hard- 
ware Company to B. T. Kent. The firm 
will continue along its former lines and 
under ‘ts present name. Catalogs re- 
quested on bathroom (fixtures, buggy 
whips, builders’ hardware, building paper, 
churns, crockery and glassware, cutlery, 
dairy supplies, dog collars, fishing tackle, 
galvanized and tin sheets, hammocks and 
tents, heating stoves, heavy farm imple- 
ments, heavy hardware, home barbers’ 
supplies, lime and cement, lubricating oils, 
mechanics’ tools, paints, oils, varnishes 
and glass, plumbing, poultry’ supplies, 
prepared roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, sil- 
verware, sporting goods, and washing 
machines. 


MOUNDSVILLE, W. Va.—The Trimble & 
Johnson Hardware Company has pur- 
chased property, upon which it will erect 
a large addition. The new building will 
be a one-story structure, fronting 40 feet 
and extending 110 feet back. It will be 
used for carriages, automobiles, motor- 
cycles and other running vehicles. In the 
rear of the building will be a general re- 
pair shop for automobiles. The firm ex- 
pects to install in front of the building 
a gasoline service station and to have 
free compressed air service for filling tires. 
The business is wholesale and retail and 
consists of the following lines: automobile 
accessories, baseball goods, bathroom fix- 
tures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separa- 
tors, crockery and glassware, cutlery. 
dairy supplies, dog collars, electrical 
household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, gaso- 
line engines, hammocks and tents, har- 
ness, heating stoves, heavy farm imple- 
ments. hesvv hardware, home barbers’ 
supplies, lubricating oils. paints, oils, var- 
nishes and glass, plumbing, poultry sup- 
plies, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, shelf hard- 
were. silverware, sporting goods, wagons 
and buggies and washing. machines. 

ALMA CENTER, Wis.—A. E. Stoddard 
has bought an interest in the hardware 
business of F. W. Garman. The firm will 
operate under the name of Garman & 
Stoddard. 

ANTIGO, Wis.—The Joseph Gruber 
Hardware Company has opened a store 
here and will carry the following lines, 
on which catalogs are requested: bicycles, 
builders’ hardware, building paper, churns, 
cream separators, cutlery, dynamite, fish- 
ing tackle, hammocks and tents, harness, 
heating stoves, lubricating oils, paints, 
oils, varnishes and glass, prepared roofing, 
pumps, ranges and cook stoves, refrigera- 
tors, sewing machines, shelf hardware 
and washing machines. 

BEAVER DAM, Wis.—The implement busi- 
ness of Spar Bros., has been dissolved. 
Frank A. Spar will continue alone and 
will carrv the following lines: belting and 
packing, bicycles, buggy whips, cream sep- 
arators, harness, heavy farm implements. 
lubricating oils, wagons and buggies and 
washing machines. 

BLAcK CREEK, Wis.—F. A. Brandt & 
Co.. consistine of Ferdinand Brandt and 
John MeDonald, have opened a hardware 
store here and will carry the following 
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lines: baseball goods, bathroom fixtures, 
belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, 
churns, cutlery, dairy supplies, dog col- 
lars, dynamite, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline en- 
gines, heating stoves, heavy hardware, 
lime and cement, lubricating oils, mechan- 
ics’ tools, paints, oils, varnishes and glass, 
plumbing, prepared roofing, pumps, ranges 
and cook stoves, sewing machines, shelf 
hardware, silverware, sporting goods, tin 
shop and washing machines. 

COLUMBUS, Wis.—Frank Klatt has re- 
engaged in the farm implement and ve- 
hicle business. 

CoLUMBUSs, Wis.—A. H. Proctor has 
bought the interest of F. A. Klott in the 
Klott & Proctor Agricultural Implement 
Company. The lines carried are the fol- 
lowing: buggy whips, cream separators, 
dairy supplies, gasoline engines, heavy 
farm implements, lubricating oils, pumps, 
wagons and buggies. 

CORNELL, Wuis.—The Grape-Chidester 
Hardware Company has bought the Frank 
Dallas stock of hardware, which con- 
sists of the following: automobile acces- 
sories, baseball goods, bathroom fixtures, 
belting and packing, buggy whips, build- 
ers’ hardware, building paper, churns, 
cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, elec- 
trical household specialties, fishing tackle, 
furnaces, galvanized and tin sheets, gaso- 
line engines, hammocks and tents, har- 
ness, heating stoves, heavy farm imple- 
ments, heavy hardware, kitchen house- 
furnishings, lime and cement, lubricating 
oils, mechanics’ tools, paints, oils, var- 
nishes and glass, plumbing, prepared roof- 
ing, pumps, ranges and cook stoves, re- 
frigerators, shelf hardware, silverware, 
sporting goods, tin and washing machines. 


ELMWoop, Wis.—John H. Penn has 
bought a hardware store here, and will 
carry the following lines: baseball goods, 
bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, 
glassware, cutlery, dairy supplies, dog col- 
lars, dynamite, electrical household spe- 
cialties, fishing tackle, furnaces, galvan- 
ized and tin sheets, heating stoves, home 
barbers’ supplies, lubricating oils, 
mechanics’ tools, paints, oils, varnishes 
and glass, plumbing, prepared roofing, 
pumps, ranges and cook stoves, refrigera- 
tors, shelf hardware, silverware, sporting 
goods, tin and washing machines. Cata- 
logs requested on washing machines, 
plumbing, heating, lightning rods and 
aluminum ware. 

IRONTOWN, Wis.—Fisher & Smith have 
purchased the Blanchard hardware store. 
Catalogs requested on baseball goods, 
builders’ hardware, building paper, churns, 
cream separators, cutlery, dog _ collars, 
dynamite, fishing tackle, galvanized and 
tin sheets, gasoline engines, heating 
stoves, heavy farm implements, heavy 
hardware. home barbers’ supplies, lubri- 
eating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing, 
prepared roofing, pumps, ranges and cook 
stoves, shelf hardware, silverware, sport- 
ing goods, tin and washing machines. 

MARION, Wis.—The hardware firm of 
Hoeppner & DeVaud has been dissolved. 
L. M. DeVaud has taken over Mr. Hoepp- 
ner’s interest and will continue the busi- 
ness under the firm name of L. M. De- 
Vaud & Co., and will handle the follow- 
ing lines: baseball goods, bathroom fix- 
tures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separa- 
tors, crockery and glassware, cutlery, 
dairy supplies, dog collars, dynamite, 
fishing tackle, furnaces, furniture, gal- 
vanized and tin sheets, gasoline engines, 
hammocks and tents, heating stoves, 
heavy hardware, kitchen cabinets, lino- 
leum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, sewing 
machines, shelf hardware, _ silverware, 
sporting goods, tin, toys and games and 
washing machines. 

Rice LAKE, Wis.—Quinn & Cunning- 
ham have dissolved partnership, M. J. 
Cunningham withdrawing from the firm. 
The brothers T. W. Quinn and E. E. Quinn 
will continue the business under the firm 
name of Quinn Bros. at its former loca- 
tion. 

SHIocToNn, Wis.—D. A. Marcy and G. C. 
Witthuhn have formed a partnership and 
will open a hardware business here, under 
the firm name of Marcy & Witthuhn. 

West SALEM, Wis.—Miller & Dreck- 
trah have been succeeded by the West 
Salem Hardware Company, consisting of 
W. C. Miller, Henry Drecktrah and Oscar 
Storandt. The firm has been incorporated 
with a capital stock of $25,000. Cata- 
logs requested on roofing of all kinds and 
everything in the sheet metal line. 

WILSon, Wis.—H. C. Christopherson 
has bought the hardware business of J. 
Lepdeahl. 
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FLOATING Non-Inflammable, Triple-Strength 


Spark Plugs Rubber Cement 


Are the Best Trade Builders 
A superior and highly perfected rubber ce- 
BECAUSE ment, guaranteed to have many times the | 


adhesive qualities of ordinary cement. 


Firstly: This patent Baffle reflects the soot We call it “triple-strength” because it ac- 


and dirt away from the interior and tually 1s. 

oe Ces Oe ee eee See Contains no gasoline or benzine—hence 

calling Guster, end geevente eaeen does not deteriorate—cannot burn. 

from settling on the sparking points. Ideal for repairing inner-tubes, water-bags, 

Thats ORR came ee Ge Site rubber boots, and for general patching of 

keeps shooting fat hot sparks all the every character. 

wae i in 2 4c vesdweccdweuebeae ese $0.10 
Secondly: The enclosed end is an original ee. rr ee 25 

: ew wD UL rr reer 25 


Reflex feature. Gives the largest possi- 
ble sparking surface. In connection 
with the Baffle, it makes ignition dew- 
bly sure on the Reflex. 


Reflex Primer Plugs, the greatest 
improvement for 1914, without 
pet cock or side valve. 


GAS BROUGHT 
TO POINT OF To learn SEVERAL OTHER 


eee GOOD REASONS, write for our 
Catalog and Special 1914 Dealers’ Proposition. 


All kinds of Spark Plugs for Every Possible Use. 
Not good merely because they are guaranteed, but 
guaranteed because they are so good. 


The Reflex Ignition Co. 
Cleveland, Ohio 


C. A. Bergh, Western Sales Agent 
Los Angeles, Cal. 
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McKinnon 


All Steel Reels 









Everybody likes to 
sprinkle—There is a 
certain fascination 
about it. Then, too, 
it freshens things up 
sonicely—it makes the 
very air sme] good. 

Everybody would sprinkle if a hose wasn’t such 
an awkward, wet, dirty thing to handle. But 
there is a solution in 


McKinnon All Steel Reels 


ey They are light and handy to use. They are so 
perfectly constructed—simple, yet complete in 
every detail—that any child can handle them. 
3eing made of steel, electrically welded together, 
they are exceedingiy strong 
and durable. We guarantee 
them in every particular. 


Splitdorf Plugs 


are the real standard of plugdom—soot- 
proot, gas-proot, and unbreakable. 


Splitdorf Plugs are Economic 


in that they “stand up” under the hardest 
usage better than any other plug on the 
market. 

WHY NOT “STOCK UP” on a STAND- 
ARD ARTICLE always in demand > 


J ‘ i a j ° * “2 %rec? —~aarle 4 s Sry + I? east 
Write or Call Today upon our nearest Branch House for full information 


SPLITDORF ELECTRICAL COMPANY 
ATLANTA, 10-12 East Har- NEWARK, 290 Halsey St. 

ris St. NEW YORK, 18-20 West 
BOSTON, 180-182 Mass. Ave. 63d St. 

CHICAGO, 64-72 East 14th PHILADELPHIA. 210-212 
CINCINNATI, 811 Race St . 

“ sViNe 3 ace ST. . . °—> “(lIVer ~é 
“feta s “So 
DETROIT, 972 Woodward a 

SEATTLE, 1628 Broadway 


Ave. A 
— CITY, 1823 Grand TORONTO, 469 Yonge St. % McKinnon Dash Co. 


Ave. oetaperd ee: ~ 
LOS ANGELES. 1226 South DAYTON MINNEAPOLIS 


Olive St. LONDON BUENOS AIRES ; 
eu waren. ei Buffalo, N. Y. 
(VAAL Rens 
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Write to-day for prices. 
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hardware trade. 


ment. 
desired. 
Don’t wait—send copy now. 
will do the rest. 
Note: 
send a copy, it does just as well 









This Department is the employment agency—the go-between of the 
The place where trained and ambitious men offer their 
services, and where employers seek them—where merchants look for part- 
ners and where opportunities to purchase a business are offered. 

Many have used it successfully. 

One Dollar pays for one insertion of a Help Wanted or Business Oppor- 
tunity advertisement and for two insertions of Position Wanted advertise- 
Replies can come to our office and will be forwarded to you, as 


You should also find it profitable. 


Pin a one dollar bill to your letter—we 


In answering ads do not send original letters of reference— 








Help Wanted and 
Business Opportunity 


Advertisements 2c. per 


word — $1.00 minimum 


rate. 


Situations Wanted 


2c. per word—50c. mini- 
mum. 


Display rates on request. 











Help Wanted 


Original letters of reference should not be 
enclosed with replies to advertisements appear- 
ing in these columns, as they are frequently 
mislaid and lost. A copy of the reference will 
serve the purpose. 








MANUFACTURER of full line household 
specialties wants local representatives in all 
important cities to handle lire on commission. 
Department stores, hardware dealers, instal- 
ment houses, premium concerns, are all big 
users. State experience, lines handled and 
territory covered, We want none but those 
who can “make good.” For such our propo- 
sition is an excellent one. Address “S. H.,” 
care Harpware Ace, New York. 





WANTED—Salesman to call on wholesale 
and retail hardware, druggists, harness and 
saddlery and mill supply houses, etc., to sell 
neatsfoot and lard oils as a side line on com- 
mission basis. Pocket samples. We help you 
sell our products. Anglo-American Pork Prod- 
ucts Co., 63-64 Wade Building, Cleveland, O. 





SALESMEN WANTED outside of New Eng- 
land to sell as a side line our poultry appliances 
to grain, hardware and poultry supply dealers; 
liberal commissions; quick sales and exclusive 
territory. Ideal Can Co., 147 North Washing- 
ton St., Boston, Mass. 





WANTED—Experienced salesmen to sell a 
good popular priced line of garbage cans as 
side line on commission basis. Federal Enamel- 
ing & Stamping Co., Pittsburgh, Pa. 





WANTED—Reliable salesmen to sell line 
first-class axes to good retailers, as a side line 
on commission basis; shipment direct from fac- 
tory; some good, desirable Southern and West- 
ern States open; liberal commissions and at- 
tractive prices given. In answering, give ref- 
erences, territory now traveling, lines you are 
handling. Address “Q. J.,” care HARDWARE 
Ace, New York. 





WANTED-—Specialty men to sell WON’T- 
SAG HINGE SETS to dealers as a_side line. 


Liberal proposition to good men. No compe- 
tition. f you are not a specialty man or if 


vou are selling builder’s hardware do not ap- 
ply. Correspondence confidential. Good _ter- 
ritory open. Miller Manufacturing Co., Yank- 
ton, 





SALESMEN—To represent an_ up-to-date 
line of stoves, ranges, stove supplies and gen- 
eral line of house furnishing goods in North 
and South Carolina; state salary expected, age 
and experience; reference required. Address 
“R. B.,” care Harpware Ace, New York. 





A SUCCESSFUL FOUNDRY of 15 tons 
daily capacity desires a competent superintend- 
ent who will invest from five to ten thousand 
in the business; manufactures a complete line 
of stoves and furnaces; located in a live West- 
ern city of 400,000. Address “R. D.,” care 
HarpWARE AcE, New York. 





WANTED — Efficient and reliable voung 
man as sales manager in a growing Western 
stove and furnace manufacturing concern. Ad- 
dress “R. E.,” care HARrpWARE Ace, New York. 





HARDWARE JOBBING HOUSE wants 
salesman for State of New Jersey; only those 
with experience in the hardware. business and 
acquainted in territory need apply. Address 
“R. G.,” care HARDWARE AcE, New York. 





WANTED—Superintendent by old_ estab- 
lished, medium sized stove foundry, located in 
the Middle West; a young man of experience 
in stove making, energetic, temperate and 
capable of handling men is desired. Address 
Bergstrom Stove Co., Neenah, Wis. 


a 


WANTED—Young man with about 10 years’ 
experience at tinning, plumbing and furnace 
work, who can also clerk in store; must be 
sober and industrious. When answering state 
experience and salary wanted; single man pre- 
ferred. Address “R. H.,’”’ care HARDWARE 
Ace. New York. 








Help Wanted 





WANTED—First class salesman; must be 
man of wide experierce, good judgment, char- 
acter and appearance, capable of handling a 
large territory and able to produce big re- 
sults; we do not care to receive applications 
from “has beens’? or men without experience. 
This is the largest motor accessory house in 
America. The live requires close application 
and effort; experience in this particular busi- 
ness is desirable, although successful hard- 
ware or mill supply man will be considered. 
Compensation commensurate with results. Ap- 
ly, stating age, full record of experience, 
ines handled and_ references, indicating 
whether you have preference of location. Ad- 
dress “R. J.,”" care HArpwareE AcE, New York. 





AGENTS WANTED among hardware deal- 
ers and salesmen to handle a house lighting 
machine which offers the advantages of gas 
to the smallest country home as well as the 
largest one. Machines are extremely simple, 
easy to install and economical to operate. at- 
isfaction guaranteed to the customer. A 
proposition which appeals strongiy to the home 
owner and a good one for increasing your 


income. Write for terms. The Alexander B. 
Milburn Co., 1424 W. Baltimore St., Balti- 
more, Md. 





TRAVELING SALESMEN in Kentucky, 
Pennsylvania, New York an neighboring 
States can make substantial additions to regu- 
lar incomes by selling line of high grade wash- 
ing machines. No samples to carry; liberal 
commissions paid. Address “G. L.,”’ care 
HarpDWARE AGE, New York. 





SALESMAN WANTED—To call on the 
wholesale hardware and automobile supply job- 
bing trade with a staple high grade automo- 
bile accessory. We desire an efficient, high 
high class sales representative to handle our 
goods on a commission basis as a side line. 
Address National-Standard Co., Niles, Michi- 
gan. 





WANTED—By manufacturer of high grade 
line of Household Specialties, local represen- 
tatives in all important cities. Department 
stores, Hardware and House Furnishing stores 
and Premium Concerns are all big users. Lib- 
eral commission arrangements. Sample line 
easily carried. Address Parker Supply Com- 
pany, Boston, Mass. 





Situations Wanted 





AGENCY WANTED—Experienced _ sales 
manager desires Eastern representation for 
handling specialties of electrical mature or 
otherwise; will spare no effort to secure a 
wide and profitable market for meritorious 
and salable article. -Address Milborn & Co., 
1157 Marbridge Bldg., New York City. 





SITUATION WANTED by sober, reliable 
man with eleven years’ experience in hardware, 
paints, etc.; five years with present employers; 
good in shelf and builders’ hardware. State 
salary and full particulars. Address “R. F.,”’ 
care HarpWArE AcE, New York. 





SALESMAN—Young man, 22 years old, with 
four years’ experience in general hardware, 
wants position April 1; good reference. Ad- 
dress “R. I.,” care Harpware Ace, New York. 





WHO NEEDS née aggressive, business 
building, courteous hardware salesman? 
Original, snappy, live wire methods, window 


trimming, signs and assist purchasing; builders’ 
hardware followed up; small town, Eastern 
States preferable; salary $90 per month; mar- 


ried, age 27; highest references. Address 
“R. K..” care HARDWARE AGE, New York. 





SALESMAN, ten years’ experience, age 34, 
single, steady worker, best references, wants 
position traveling or inside; employed; pre- 
ter West or Southwest. Address “R. N.,” 
care Harpware AcE, New York. 





Situations Wanted 





ADVERTISER SEEKS POSITION as trav- 
eling salesman; age 29; single; height 5 ft. 10 
in.; smart appearance; good address; 14 years’ 
continual hardware experience in all of its 


branches. Have solicited local trade with good 
resuits. Temperate habits. No ties. Any ter- 
ritory. Address “R. O.,”’ care HARDWARE 


Ace, New York. 








Business Opportunities 





ATTENTION—Manufacturer’s of hardware, 
housefurnishing goods, builders’ hardware, 
etc. Sales -gent returning to London middle 
of April desires to represent in British Isles 
and British Colonies with headquarters in 
London, a.few additional agencies for hard- 
ware. Best of references, financial and sell- 
ing. Address Box “R. P.,” care of HARDWARE 
Ace, New York. 





IF YOU ARE DESIROUS of buying, sell- 
ing or exchanging a stock of hardware, we can 
be of great service to you on account of our 
intimate knowledge of these matters in every 
section of the United States. Address “H. B 
G.,”’ care HArpwarE AceE, New York. 





CASH FOR YOUR BUSINESS OR REAL 
ESTATE—I bring buyers and sellers together. 
No matter where located, if you want to Duy, 
sell or exchange any kind of property or busi- 
ness anywhere at any price, write me. Estab- 
lished 1881. References. Address [rank P. 
Cleveland, Real Estate Expert, 2166 Adams 
Express Building, Chicago, Ill. 





FOR SALE—A long established store in 
Massachusetts doing good business; good lease 
and location; stock comprises tools, general 
shelf and builders’ hardware, mill supplies, 
gas and electric fixture department; stock and 
fixtures, about $30,000; will sell all or half in- 
terest; exceptional opportunity; ill health cause 
for selling. Address “P. Q.,” care HARDWARE 
AcE, New York. 





FOR SALE—Reliable hardware business in 
principal business thoroughfare, established 
since 1878; up-to-date building in every re- 
spect: located in Reading, Pennsylvania; popu- 
lation over one hundred thousand; ill health 
season for retiring. Address “P. care 
IlarpWARE AGE, New York. 





FOR SALE—One hundred sixty acre farm 
in Eaton County, Michigan, twelve miles from 
capitol, three miles from railroad and one-halt 
mile from school; farm is clay loam and extra 
well fenced; buildings in first class condition; 
will exchange for hardware or hardware and 
implement stock. Address “P. Y.,” care Harp- 
wArE AGE, New York. 





MANUFACTURER’S AGENT—Thoroughly 
experienced hardware, steel and factory sup- 
ply salesman, having valuable acquaintance 
with best Michigan manufacturing trade, 
can handle a few more high grade lines 
On commission. Careful personal attention 
guaranteed all accounts. Address A. E. Ken- 
dall, Saginaw, Mich. 





TO LET—Office space; on Lake St., Chi- 
cago; in heart of wholesale hardware district; 
nice, light ground-floor offices, with light, heat 
and janitor service included; fine for hard- 
ware, stove, refrigerator or rubber business. 


Grifin Mfg. Co., 17 E. Lake St., Chicago, IIl. 





MANUFACTURERS are you represented in 
Buffalo? If not, why not? We have eight 
thousand sq. ft. of excellent display room, and 
desire to hear from hardware and house fur- 
nishing manufacturers. Address W. F. Gould. 
309 to 317 Elk St., Buffalo, N. Y. 


. 
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Business Opportunities 








SALES AGENCY wanted for salable spe- 
cialties pertaining to hardware, auto, sporting 
goods or kindred trades. No fin ancing eyond 
marketing. Acquainted with Greater New 
York and Southern trade. Fred A. Menshein, 
1 Hudson St., New York City. 





FOR SALE—One-half interest in a well-es- 
tablished and excellent-paying hardware busi- 
ness. They do plumbing, tinning, roofing and 
electrical work in connection with the hard- 
ware department. It is a very clean stock 
and splendid opportunity for any one who 
may desire to become associated in a_ busi- 
mess of this kind. Write us and we will be 
leased to give any one interested detail in- 
ormation, Address “Q. W.,’’ care HARDWARE 
Ace, New York. 








FOR SALE—We have a large number of 
loose leaf catalog binders—guaranteed new 
goods. Have never been used. Leather back. 
A_ high grade article which we will sacrifice. 
Will sell all or in part. This is a “. ain. 
da “R, C.,” care Harpware Ace, New 
or 





WOULD YOU INVEST IN A SOUND 
BUSINESS PAYING 3%% SEMI-ANNU- 
ALLY? I havea gegen investment proposi- 
tion for you to make a good rate of interest 
on idle money, with principal secure, on $100 
investments and over. For particulars and 
references address “Q. A.,” care HARDWARE 
Acre, New York. 





FOR SALE—$3500 stock exclusive hardware 
in Northern Idaho; mostly cash business; rent 
$25 per month; concrete building; owner must 
sell, as he has other interests. If you mean 
business write at once; must have all cash. 
Address “Q. M.,”’ care Harpware Ace, New 
York. 





—_— - 


FOR RENT—Exceptional office space in 
modern building in heart of hardware district 
on same floor with local office of prominent 
manufacturer. Bargain to right people. Ad- 
dress “*R, L.,” care HARDWARE AGE, New York. 





HARDWARE STORE, PLUMBING, AND 
HEATING BUSINESS for sale at 25 per 
cent. off from a conservative inventory of 
about $16,000. Good fresh stock of merchan- 
dise; now doing annual business of $60,000. 
No other hardware store in town; situated in 
rosperous, rapidly growing Connecticut val- 
ey town of about 6000 inhabitants. Easy 
terms to right party. Address ‘‘Raymond,” 
care HARDWARE AGE, New York. 











Manufacturers’ Agent 
Wants 
High Class Line! 


Has extensive personal acquaintance with 
hardware jobbers all through the North, East 
and West; wishes to take on high class hard- 
ware line on commission basis; advertiser is 
well and favorably known by the trade; has 
good following; is a business getter and holder; 
offices in New York. Address “‘R. A.,” care 
HARDWARE AcE, New York. 





ES oa RY 
The GERMAN MARKET is open 
to you—NOW 

A prominent Berlin manufacturing con- 
cern with a large plant and exceptional market- 
ing facilities, will undertake to develop the 
sale of American novelties, household utility 
articles, or technical inventions, preferably 
those requiring electric power. W ill handle as 
agents or manufacture on a royalty basis. 

This is an exceptional opportunity. 


Submit particulars to T. Gruen, 120 West 
32d St., New York. 

















The Association of Amer- $ 
ican Advertisers has ex- ? 
amined and certified to ? 
the circulation of this pub- g 
> 
) 
( 








lication. The figures of circulation 
contained in the Association’s re- 
port only are guaranteed. 


Association of American Advertisers 
Whitehall Bldg. M, Y. City 






No. 10-31-12 











Want Talks 


‘Hitch your wagon to a star."’ The 
philosopher who said this put the 
thought in expressive form, but he 
wasn’t the first or the last to have the 
idea. The fellow who aims the highest 
hits the highest, if his gun is strong 
enough. He certainly won't hit any 
higher than he aims. 





It’s just about the same in hardware. 
If you aim for a big position, you will 
probably get one; if not, there's no use 
in praying that a big position will grow 
small enough for you. 


But let’s take your individual case. 
Isn’t it about likethis>? You're plugging 
away with all your energy, trying to ad- 
vance yourself in the estimation of the 
boss. He appreciates your work and 
ambition, and now and then he shows 
it, but a bigger position doesn't seem to 
be even in the distance. It is simply be- 
cause all the big positions in your firm 
are already filled by capable men. 


Get after a real job. What if it is 
away from home? Show your mettle 
by making good in a new community. 
Now listen! Here’s the tip. The 
Opportunity Exchange of HARDWARE 
AGE is the great market place for hard- 
ware men. Read it and you may find 
just the position you want. If not, an 
ad. of your own costs only fifty cents, 
with two more for each word over 
twenty-five. Don’t be afraid to -aim 
high,—to ‘‘Hitch your wagon to a star.” 
You'll find the Opportunity Exchange 
makes mighty good harness. 
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Current Metal Prices 


The quctations given below are for small lots, as sold from stores in New York City by merchants carrying stocks. 
As there are many consumers whose requirements are not sufficiently heavy to warrant their placing orders; with manufacturers for shipment im 


carload lots from mills, these prices are given for their convenience. 
is given, it being impracticable to name every size. 


On a number of articles the base price only 





















































IRON AND STEEL— Russia, Planished, &c. G Copper Sheets— 
Refin gp Boga and Soft Steel at tb Genuine Russia, according to Ts vm —." copper hot —“ is oz. (quantity 
e n: ° 12@14%c ots ase price, per | 9H%c. 
1 to 1% in., round and square. oer Patent planished, W. Dewees Wood, Sheet copper, cold rolled, 14 oz. and heavier, 
Ri. to 4 in. x % to 1 in....... 90@1.95c Per Ib. A, 10c; B, 9c net | 30 in. wide, lc per Ib. advance over hot rolled. 
1% to 4 in. x 4 to 5/16 in. 2) 10@2.15¢ Kintiienitnd Sheet copper polished, 20 in. wide and under, 
Burden’s H. B. & S Bar Iron, base ae i i ae i z —n Ic per sq. ft. extra. : 
cj] NOS. ANG 14sec eee eeerveeenes 7o eet copper polished, over 20 in. wide, 2c 

Burden’s Best bar iron, base price. .3.15@3.25c | Nos. 22 and 24.............+200- Per Ib. 3.25¢ | per sq. ft. edly , i 

oe tgp 4 a peahe bb6esb ee Vasen wow’ 3.40 @3.50c hg - Loviebeeretvndakeeeedina dee Ned “ pom Tinning, one side, 3'4c per sq. ft. 

re) ee ee ee hl TP et Te ee ee er 1D. 3./UC 

¥% to 3 in., round and square... .1.90@1.95c No. 28 gauge, 36 inches wide, 10c higher. METALS— 

1 to 6 im x % and S/16 in. ....1208@210¢ Corrugated Roofing—Galvanized— Straights, pi ine a o8 
Rods—% and 11/16 in... 1... 2.00@2.05¢ 2%-inch corrugations, 10c per 100 Ib. over ee re a = 
Bands—1% to 6 x 3/16 to No. 8....2.20@2.25c | flat sheets. Copper— 

Shapes Corrugated Roofing—Painted— | eee Per lb., 16 @16U%c 

Beams and channels—3 to 15 in....1.95@2.00c 2¥2-in, corrugations. ee Per lb., 15% @16%c 

Angles: Saar , 2 Fe are $3.75 RE eae Veta des teecr ees evens 154%@16 c¢ 
3-in. x % in. and larger........ 1.95 @2.00c i ibe os teeee ag... & Fee 2.85 Spelter— 

3 in. x 3/16-in. and % in...... 2.40@2.45c | No. 28.......... Per 100 99. ft......000 2.50 | P 

1% to 2% in. x % in........... 2.15@2.20c aiititlad Lees Diettien. oe re Per lb., 54,@6 c¢ 

1% to 2% in. x 3/16 in. and thicker, : Zinc— 

3.05@2.10c Galvanized oe k Per Ib.. 8 

1 to 1% in. x 3/16 RS: a. tae 2.15 @2.20c SO DS Pee er ee Per lb. 5.75c No. 9° ——- CASKS. +e ee ereercecs Per ib” 8: c 

oS) ag “eit 2.20@2.25¢ : + aie a le is a ale had 2 oon O. Fy MASE, OPEM. +e eeeeeeeeees er Ib., 8¥ac 

OS 1 a ane eagerhyh a 2.30 @2.35c és tb diee60eUE se Meneeed ve hes er lb. 7.25c Lead— 

A - ze. ith disease pepe sdeaneee 2 35@2.40c Tin Plates— American pig ....-+ssseeees Per Ib., 454 @5 4c 

vy a A sa 4s eee ee ee ee y ona. = ‘iia American Charcoal Plates. a eres Me See eoeces Per Ib., 6% @6%c 

Jape adtvetienke Cee . =n 
Tees: y, charcoal: a 
I imox 1X 96 ime ese sees eres 2.45 @2.50c a 2 a ieaneeiearanetit: determines ~ Ib 34 @24ise 
1% in. x 1% x 3/16 in......... 2.30@2.35¢ | A charcoal: ‘ Refined patawesien chee hoe Per Ib., 20 @20%c 
1% to 2% KX H IM... .cccseccces 2.10@2.15c gg "ee ee $5.45 Prices of solder indicated by private brand 
1%, to 2% x 3/16 in...........+- 2.20@2.25¢ SS Se ee ee eee 6.55 vary according to composition. 
_s seer 2.05 @2.10c Antimony— 
Merchant Steel— IC 14 reg sate Plates—Bessemer 42 Pe. <vcuptehbeeb betas enue Per lb., 734c 

Bessemer machinery ...........-. 1.90 @1.95c¢ > = = OOS EOP OSE SNE SeRTOEES -20 I a i a i ale As ee ea Per lb., 74c 

Toe calk, tire and sleigh shoe ee Te: 1.95@3.05c iX 14 x 20 coer t rere e seers eee rese esc eeees 5.20 Other brands SE Ie ne NO Per Ib. 7 Cc 

Best cast steel, base price in small lots....7c American Terne Plates. Bismuth— 

Tank Plates—Steel— IC 20 x 28 with an 8-Ib. coating......... A 2 ere ee eee Cert Tee $2.25 @2.50 

%, in. and heavier........ Per Ib. 1.95@2.00c IX 20 x 28 with an 8-lb. coating......... 10.30 Aluminum— 

3/16  Ginesdes beedeaneeee ~ - th 4 om Seamless Brass Tubes— No. 1 aluminum (guaranteed over 99 per cent. 

ll Mutts aconnivabebenestn er Ib..2.15@2.20¢ | pict December 1, 1913 Base price, 19 ¢ pure?, B. 3 ingots for woe * See tt an, 

pene is Brass Tubes, Iron Pipe Sizes— In 100 Ib. lots....---+++-scrrceecee- .24@25c 

No. 10 ue sinneaied. Per Ib. 2.15 List December 1, 1913 Base price, 19 c¢ ie Bete ; 

Jo. cube ¥ebe Giaiwevacnck Tae L: ae Copper Tubes— all ge a oo ee 

oh estonia acipaeae cns Per Ib. 2.25 | List December 1, 1913 mite) ee eek 

i In -dgevkbedectentudsbanncon ee Per Ib. 2.35 _ Brazed Brass Tubes— — Copper, heavy and crucible.............. 13.25 

Box Annealed—Black. List Décember 1, i913 Base price, 20 c Copper, BOBVy Od WITE. 2.2.2... cccceccecs 13.00 
One pass, C. R. R. G. High Brass Rods— Copper, light and bottom............00.. 11.50 

. se a . 7. im cleaned. List December 1, 1913 Base price, 15%c any se th eC ee re er ae ye 
ie 3 DS Se, 2 SS Seer tics i Pn hee eee Le ae oe ree whe obs eee 7.00 

Nos. 22 and 24........ Per lb. 2.45.. 3.20c | J ict Os ~~ —— price, 15%4c Heavy machine composition............. 11.50 

RE” Mt ge hea ae , 2 aa 3.30¢ 5 Wi — No. 1 wrought brass turnings........... 8.00 

RR” BE ers. Per Ib. 2.55......3.40€ | 7-4 iia af ee" ie Composition turnings ...............0e- 10.00 

RR Oe PS Per lb. 2.60......3.50c ist December 1, 3 base price, 1574C | Lead, 6g PKEK UK MA oe WS.5 4 COR WOR SWEAR 3.50 

2 ae Per Ib. 2.80...... Copper Wire— Ny MS teh 00s'o% 605000605008 00600600 Be 

ON GRIN Ra ier Per lb. 3.00...... saith Base price. Carlot lots, mill...... ere er ne 375 

PAINTS, OILS AND COLORS. 

Animal, Fish and Vegetable Chalk, English...@ ton $2.75@ 3.00|Green, Paris ............ — @24 /|Blue, Prussian, Domestic..27 @28 

Oils— Premeh .cccces ton 3.10@ 3.50/Indian Red ............. 12 @14 Blue, Prussian, Foreign.. . @36 
Linseed, Raw Carload lots....... 51¢ | China “Clay, Imported Venetian Red ........... 6 @ 8 |Blue, Soluble ........... @30 

City, five-bbl. lots and over....52¢ ® ton 14.00@16.00/ Sienna, Raw ............ 12 @15 |Blue, Ultramarine ae 

Out-of-town, five-bbl. lots and BPOMBORTSE cccccccecss 8.00@ 9.00|)Sienna, Burnt .......... 12 @l15 Brown, Spanish .......... 14,@ 1 

SE Tepe ereeang e P D 51¢|Cobalt, Oxide ......@ Ib 1.10@ 1.15|Umber, Raw ............ 11 @1 Carmine, No. 40, bulk. 2.75@3.0€ 

Boiled, 1¢ # gal. advance on Raw.|Whiting .......-.+....-. ~P 100 Ib Umber, Burnt ...........11 @14 Green, Chrome, ordinary. . “34 @ 5 
Lard, Prime, Winter..... 94 @95 —— pe tyes ops ceases Ssdkes Chrome Yellow .......... 16 @20 treen, Chrome, pure...... 17 @ 25 

Ex aise No. 1......4-- 63 @65 HGePS «+ ee eee seer cereces 09 @60 ‘|Metallic Paint, @ ton, 
con®. 3g: ss pena ‘ oH .- 56 @58 i OD on cd be hele s ose 55 @68 White and Red Lead, 1 fo — pa bbenbt es eee reed tryed 

(Ea acese pape 47% @48 Putty, Commercial— Lead, English White in Oil. 101 Pr Sen Ochre, American # ton. 12. 00 @ 16. 00 
pes. Samoa, Prime. ‘. 79S i% . #9 100 m| Lead. Amer. White Dry....5% @5%¢ cre neggg sag tees : e : 
. ** . ‘ 2 : ae x ( oe. € 

Yellow, Winter |...... 74%@ 8 |In bladders ............. $1.70@2.00| ch! White. Best Brands: a P oe ot. 1%@ 2% 
Tallow Oil, Acidless...... ili rll ty hy 9 4 ~Sgpeee ps fe 25 and 50 I ~ gahleitedne 9M, OND ovo reassecass 24@ 3 

Menhaden, Brown n 00 INS. .+ee- 2.65@3.25|) 49 ONE ag I NET 7 Orange, Mineral, English..10 @13 

ag ireined SCPE 9 @40 : In 12% to 50 ID tins..... 1.50@1.90| 4° 5 3 ans ak ae poe  cc6.cisd seen abe 12% @13 

orthern Crude .......... nomina = [100 i) in a case]......... 9 ¢| German ........-.+6-. 12. @13 
eae” b nae ee oo Spirits, Turpentine 9 gal Litharge : ren Te 7i%@ oe 
ght trained ....... f ga ‘ 5Y4@D5! Red, Indian, English..... 5 @ 

Yellow, Bleached ......41 @42 In Machine bbls......... 49% @50 - gee ee Cons Standard American @ 

White, Bleached, Winter. . 43 Obtains | eer: “$1 .50@1.60 

In lots of less than 500 Ibs. 

Cocoanut, —— spotPln. 9% a 9% Glue— advance over Red, Turkey, English. 4 @10 
Copra, spot ........-- 4 " ahove prices of White Lead Red. Tuscan, English..... 7 @10 
COCR, Gpet ..ccacess 10% @11 (See Current Hardware Prices) and Litharge. Red Venetian, 

Cod, Domestic, Prime.....37 @38 Terms: On lots of 500 Ibs. and| American ...7 100 TH $0.75@1.50 
Newfoundland ....... ...39__@40 Gum Shellac— over, 60 days, or 2% for cash if|_ English ..... @ 100  1.15@1.75 

Corn ,ea e060 66 60200890088 6.55 @6 . 60 ’ ro] ID paid in 15 days from date of invoice. Rose Pink, American..... & @10 1%. 

- weer sone veees oo yr meg Commercial ... a , 4H Sienna, a burnt and _ 

ve, denatured ...... } ¢ rr °s- 6a 66 esky owed 2 WECTEE .cccccccoce @ 7 

Neatsfoot, Prime ...... 64 @65 |Diamond I ...........:. 21 @22 Zinc, Dry— Burnt. lump .......... 83%@ 6 
Palm, Lagos spot per Ibh.. 7% @ Fine Orange ............ 19 @20 et, © Italian, Raw, powdered. 4 7 
Soya Bean, English, spot A. C. Garnet 16%,@17 |American dry_...........5%@— American, Raw 24@ 3 

Mb tacskover Mines 6%@— (Button .................26 @28 Red Seal (French eit 9a American. Burnt and 

ge 7 - ‘ a rde ere. 

Mineral Oils— Kain Button’ ghettos: 18 @ip White Seal( French proc.)7%4@— ne ton $15.00@ 25.00 
Black, 29 gravity, 25@30 b ee ee 4 @23 ee Seal (French 6%@ American ....8 ton 15.00@20. 00 

cold DE. os 6b en eo 66a @14 at gy | ee Se gg Pt ele Alin ated hilar: a, > Italian ........ ton 35.00@40.00 

29 gravity, is ‘cola’ test.14 @14%| Standard ............. 16% @17 Green Seal ..........-. ‘%@— |Terra Alba, 

gene anaemia 18 @18%|T. N. pure.............. 1614 @17 White Seal .......+.+.. 84 a— French ....... # 100 TH .80@1.00 
Cylinder, “lgiit Seinen... SRUGONNS IV. ©... ccc cece cece See Pe os eote iste English 4 100 Ib 90@1.00 

OR eee 18 @26 Pa COCR ee Re Cee 3 Oo American.# 100 Ib No. 1 .75@ . 

Paraffine, 903-907 sp Colors in Oil— | American.? 100 Ib No. 2 .60@ .65 

SE ccnsncsueaee 16 @16% »* m | Dry Colors— Umber, Turkey. Burnt 

903 sp. gravity........ 15 @15% |Black, Lamnblack ....... 12 @14 | PD and Powdered ....... 3 @ 3% 

885 sp. gravity....... -13 @13% ||Black, Ccach, Japan...... 20 @30 |Black, Carbon gas........3%@ 6 Raw and powdered..... 2%@ 

Red Paraffine ........... ss Se OE Se eee 14 @18 |Black, Bone ....... ‘ii alae 24@ 5 Burnt, American ...... 2 @ 2% 

er 14 @i6 2; Me nerceateisscen eo ee, MEE cccscceess 3 @ 4% 

Miscellaneous— Blue, Chinese ...........36 @46 |Black omen fina aden we . ay SE et Be es ke ee 24%@ 3 
Barytes: Blue, Prussian ..........32 @36 ED oe nn a ec Oe pieces 8 @12 Yellow, Chrome. Pure....11 @13 

White, Foreign # ton.$19.00@23.00|Plue, Ultramarine .......13 @16_ | Mineral Blacks % ton. — 00@25.00 Oxide, Red, American.... 2 @ 7 

Amer. prime white or Prown Vandyke .........11 @14 |Blue, Celestial ..... .---4 @ 6 |Vermilion, English, Im- 

Eee #® ton 17.00@18.00' French Ochre ........... 6 @S8&8 Blue, en tobee es ee cee. Tae Sn cs bee ewe owee’ 58 @59 
.B ton 13.00@15.00 Green, Chrome .......... 12 @16 a FE 16 @22 Se ah epiesde ewes .90@1.00 


Off color ..... 
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If You Sell the Great American 
Cross-Cut Saws You Should 


Also Sell the DISSTON “Great 
American” Files 


\ \\ \\ \ AN \ ANY x \ Hee \\\\ \\ ~ AN \\W va 
KK is AN \\ ae ‘ na ol \\ 
\\\ \ \\ 





re 


The Disston Works produce the largest and finest variety of files of any plant in the world. 
Disston Files include many special files to meet the requirements and conditions governing differ- 
ent classes of work. The ‘“‘“Great American” file 1s one of these, having proved by long and exten- 
sive use that no other file can fulfill the purpose for which it is intended. 


In considering Disston Files, it is well to bear in mind that the Disston Works themselves use 
over 35,000 dozen Disston Files annually in the saw, handle and machine shops. This means 
that we can not only watch the maintenance of the quality very carefully, but at the same time, 
if any experiments are to be made we can experiment upon ourselves, and not upon our 


customers. 


Why this File Should Be Used 


A A The popular cross-cut saw known as the “Great 
American” was originated, and the name trade- 
marked, by us. The special form of the teeth 
on this saw necessitated a file being made to suit 
them. This we did, and trade-marked it also 

| the “Great American.” 





By referring to the accompanying diagram it 
will be seen w hy this special form of file is neces- 
sary. When the file is in the spaces marked A, 
while filing the bevel on the teeth, it will be seen 
that only a wedge-shaped file like the “Great 
American” could be used to advantage. On the 
other hand, for filing the gullets marked B a 
specially formed broad and rounded edge is neces- 
sary on the file. It is practically impossible to 
sharpen the “Great American” saw and obtain 
satisfactory results except by the use of this file. 


Henry Disston & Sons, Inc. 


Established 1840 


Keystone Saw, Tool, Steel & File Works 
Reg. U.S. Pat. Off. PHILADELPHIA U. S. A. Reg. U. S. Pat. Off. 
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GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in /talics. 
those obtainable by the fair retail Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 

SPECIAL GOODS.—Quotations printed in small type (Roman) 
relate to goods of particular manufacturers, who request the publica- 
tion of the prices named and are responsible for their correctness. 


The prices named represent 
Very small 


Current Hardware Prices 


being generally obtainable by the fair retail trade, from manufacturers 


or jobbers. 


STANDARD LISTS.—“The Iron Age Standard Hardware Lists,” 
~~ ? pases, price $2, prepaid, contains the list prices of many leading 


D DITIONS AND CORRECTIONS. —The trade are requested 
to suggest any improvements with a view to rendering these quota- 
tions as correct and as useful as possible to Retail Hardware 


= 





Semmes meme | 








*) [_———_«# | {same} [ smmiesemn | 6 















































They usually represent the prices to the small trade, lower prices Merchants. 
Ix. 
— —) i Sc — 

OJUSTERS—Blind— Nos. 15 to 18....70S10@70&S10&54 Rubber— Griffin’s Pressed Steel.......++.80% 
A - . Nos. 19 to 22....70710WIVGI0S94| Competition (Low Grade) Griffin’s Folding Brackets......70% 
+h 8 P eevee eee eeeeeeee ee be Boxes, Axle— 70¢75 @70&10% et ecg —— a ale II 180% 

pson’s Patent ...ce...4. oeecev Yo . anley's ress stee cecces 0 
Window ‘Stop— nee om Concord woe Standard .e.0..--Fl @0T10S510% Stanley’s Folding Brackets.....70% 
pencil 25 CB seveees eecccvese ? ae ee 40S10@I0|{R. & BK. Wrought Shelf. .00F0@79% 

Ives’ Patent .. x. %1Common and Concord, turned . 

ives" Stop Bead Screws and ‘Wash- we. Se a6 @T¢ BENCHES— Weteptoviie, Cast, 70K&10% ; Plumb- 

eeeeee eevee eee eee ers’ peeeebeoeeoneoe 66 66eee © 

Taplin’s Perfection 2... .00000 020% 5% Half Patent....+.-.+6- » 944@10¢|Am. Tool Chest C-., Manual re BROILERS— 

ADZE— ing eereerese e@eeeereseeeneee (7) ° q ~ lead 

Carpenters’, per dos... $8. 50 @$11.00 Bait—Fishing— BENDERS AND UPSETTERS— se Ag cates asa 

Ship Carpenters’, per d Hendrys : Tire— pe 

7 Buck In bator Co. 

2 $10. 50 @$12. 50 A 7 one 6006600000000 6666 20 % Green River Tire Benders and Up- " a "$4. 20 $9. “40 $5. 40 $8. 10 
Ratiroad, ver doz a ea ee $9. 50 @$ll. vu B Bai Crees eeeseeeeersee 20 To setter 20% Brood a: a 4 
[eR GBRccvcccvccessese $3.25 @$3.50 Competitor “Bait! 222227577. 20&5 %o celaiaceaes coer Se ee ee wank ' ers, 3 ach... . $i. 05 $1.65 
Fernald Aig. Co. Burton Anti- BALANCES— Iver Jolnson’s Arms & Cycle Bt rig t mee.” “ng aoe 4 - $3 - 00 $4.20 

: . “S30. Ga: Boy Scout....each $20. VW@S25. 00 
0.75; é° s = ——*? © s 4 = Seving Balances...... 50&10%} Motorcycle .....-...each $250.00 BUMPERS—Barn i 
Fernald Quick- -Shifter, yA doz. — BLOCKS—Tackle— National Mfg. Co., Ke. 16 Barn Door 
eccescens v0@s ~— 00] Light Spring me OCT Common Wooden ..........75&10%| Bumpers, @ OZ... eceeeee- $1.20 
Spitz Quick- ‘Shifter, Straight Balances -40&10@50 % Drill— 
ah Per hk tical tig -$1 "05 @81. oe Circular Balances... .50&10@6U% | Athol Machine Co.: abies oe ar 

ANVILS—American— Large Dial ...........30@30610% Drill Blocks 25% Cabinet Makers’— 

Hunt, Helm, Ferris & Co., Sta ARS—Crow— ' [Lane’s Patent Automatic Lock and | Charles Buck Edge Tool Co.....30% 

¥ dos., “$13.80 Steel Crowbars, 10 to 40 ib...... Pers seecsceeeee30% | OX Supply Co. : 

Trenton, -, ID. greed , bet lb., 21,@2%¢| BOB Stina _ bumnishing Steels, per doz. ..$1.30 

mported— bt aan a 3S a —b6rass— 

Peter Wright & Sons, @ MD. N 10. Ia a Ni “ ary Plat Keuflel & Esser Co....... -++-50% ee 50&104 

349 ID, 114%4¢; 350 to 600 SD. S2¢ 0. ° ea Icke 9g ro. $8/00 BOLTS— Wrought Steel— ; 

Sweuish Tron > ip Oy 6 @o% ¢| BATTERIE —_— mesa ie cy poy &c.— BRIGHT. : 

isco, supe p 2 4 S— Common Carriage (cut thread): Light Narroi Peer aay 75% 

Anvil, Vise and Dril Manhattan Electric Supply Co.: 3g * 6, and smaller....... 758102) jecversible and Bivad. 75108 
Millers PeeNG $18.00. ...15810% Red ~~? _ lots, » ea ; Seg ae Larger and longer..... 70&10%\ Back } laps Jag m 

_. har song gg sore Cl LIGPS wo cece es eeees a 

Ordinary omigs aang “Acme. No. 6 (Bl. — c Se ore yon Lralleg shread) : eens ond Chit ioe. 65 ‘sh 3 

Jennings Pain., Brigit......+++-- **1900"’ No. 6, e&......00- 41a¢ 804 : 

60710 ®600& 102104 | BEAMS—Scale— P] I ~| Light Narrow, Loose Pin..50% |B 

Black Lip or Blued. .00310&10@70%) Scaie Beams ........ 4055 @40&108 Bot” Ende iH sD meet Light, Loose Pin, Ball Tip, . 

Boring Mach. Augers. «+ 73 @75& 108 Senetiton’s Be. 2..cccocccccsese % | Machi 7 : a = (510% 
oring 60%|Chatillon’s N 40 achine (cut thread): Brand 60 

Car > “4 » Repeaes . BG % oped ies cee cceee - 40% ee © Fand smaller. .cccccccces 804 eT SERESST RESORT OSES . 

uger D1ltS.-«-+ceee — — ; 

ote hue aud Car Bits.....00 Jo Holt-Lyon Co.: P arger and longer ahs we tag 05105 7 i Caces—Bsira— 

Forstner Vat. Auger Bits....--+- 257} > No. 12 Wire op oppered crs dos. ;, Door and Shutter— A. B. Hendryx Co. 

C. E. Jennings & Co 7 are 0.85] Vrought ron: Brass: Series 3000, 5000, 1100 
No. 10, ext. lip, standard list .40 7% No. 11 Wire , Sree ree] = Wrought Bar rel nner ~ S0F5F net list; 1: 200, 15% 200, 300, 
No. 30, standard list........ 00% Sees SUE cncceccds $1.2 Barrel Bronzed -60@ 0085: ¢ Mees agle 30% 

Russell Jennings’, Standard ohanihes No. 10 Wire ‘linned # doz...$1.50 Pee aa aaa eee 754 Bronze : Series 700, "80 0.000 e 30% 

Mayhew’s Countersink Bits..... $1.20 | is oit-Lyon — Egg— aouere NCCK weeeeeesecsevees 15% Me oe ——_0UCUC~*” _— 

Pugh’ Ss Blac -— . 22605060 086006868 sa Holt, per doz.. 5, Ja Dp d quare eeecce 60660646662 20080688 fut Japapnned Canary seat ae 40% 

Pugh’s Jennings’ Pattern.....--« 307 $0.80; No. A r= d, $1. is ¥F CHAIN seeecacecceccesrseceees 0%) Brass Canary ......... 30% 

Snell’s, Extra ....-+--0- 65&10 % No. B. Jap rd P $1.85: No. 6. Ives’ Mortise Door............253% Parrot Cages, Aviaries, "Cag i 

Snell’s, Jennings’ éonscun G0&10&10% Jap’ d. . : Ives’ Wrought Door. icwnew 25 % ee «esteenese = etre 25% 

Snell’s, Jennings’ qa Blued.70% | Lson., Jap'd, “per doz., No. 2, Expansion— CALIPERS AND DIVIDERS— 

Snell’s. Solid Cen Taplin Mfg. Co. : Richards- bone Co....60&10% Atel Mac ‘ine Co. : 

: 0&10&10&10 ; ove— ’remier; A. M. C. and Firm 
Snell’s, Sta “5010810 @ 5081081 0&10% me ty Dover, P56. fo: a 100: Dee DOM csc covccssi 85E&10E 104] Joint ...ccccccccccccs -40&5 % 
Swan’s Auger Bits, No. 10 (0@é5% gt .O0 No. 102. Tin ‘d. (38 50: Tire— CALKS—Toe ‘and Heel— 

Swan’s Irwin Pattern, > O&1083% No. 150, Hotel, $15. P No. Common Iron meer? cae wel 806| Blunt, 1 prong, per 100 ib., 

JVe 7 ‘n’ @eeeeese ee een eee e! (¢ 

Swan’s Jennings’ Pattern, No. 80. 200; Tumbler, $8. 502. No. * 202. Auertenn Screw Co. cea Sharp, 1 pro 100 iB wer 

GO G@ GOK 49 £5 % Tumbler Tin $9.50; —No Norway Phila., list Oct. 16, ’84 oa oo | 

Swan’s Zennings Pattern, Bi out 300, a Ma nt per doz., i. - 1% $4.30 @ $4.50 
No. ’ ceneenuseceen 0 25.00. Jag] m ‘ ’ , ~rae 

Swan's yonninas Pattorm, Biued, BE s— agle Phila., list Oct. 16, 85 16 % Perkins . Blunt, @ M, a O54; 

Be Sin le “Twist "Ne @10% Blacksmith, Standard List: Bay State, list Dec. 28, ’99. ae aa itis dala tatiana + + 4.25¢ 

s SC, 2.0. @Verces * ; — — 

mead ens {1050810610 % | ae ag go std a eae Shelton Co.: 19% | Richardson Scale Co. : 

Expansive Bits— 1 Pgs = Tiger Brand, list Dec. 28, "99, Rtunwel Ash Cans, each..... $2.10 
e eeeeeneveeee ° p 

oe y nt S. & Co., Steer’s” Pat. a lfech + tt P 2 Phila., Eagle, list Oct. 16, ots o, Pe ‘— ate, ny Co. : 

Pe SEE. 0c ctén eos 2% % ree Hundred pound size, each, 

Russell Jenaings Mfg. Co., % and eee $5.00 5.60 7.00 7.50| Upson Nut Co.; $2.50 

Se seneces 30&10&5 % nao ae Cn senda ccewed 75&10&5% | CAPS—Primers— 

me Pat., ‘snail’ size, $18.09; Vinch..... .. Molders “4 1% |BORERS—Bung— 2 "| All Nos. 100 in box, $2.00....... 20% 

ange ae SSS. 00.00 0000+ - GONE | Dos. ..0.+5 $7.90 10. 00 13.50 18.00 Enterprise Mfg. Co., No, 1, $1.2 7a , New. ” in box, $2. 00. . ..- » «204 
**Gimiet Bits— BELLS—Cow— _ oe oe hh ae See obin Hood, all Nos., n box 

(See Gimlets and Gimlet Bits.) Wrought Cow Bells............. 704 BOTTLES—Milk— ‘ CARTRIDGES—Metallic si 
Hollow Augers Texas Star..cccccccccccscres ..50% | Travis Glass Co. Black c guder, 22 Rim, $1.50 

Bonney Pat., per doz.. $5. aoe corey Door Quart Bottles, 7“? —_ ee $4.80 Blank .. ne, 

Ame eee eeseereseeeeeeeeee «& oO , ! oO es RTO... 2.2. “ 32 Ri 2. eeeeeeee 5 

Universal Peas aa Bik -- 10% a Home. .55&10% pHigit Pint Bo Bottles, W gro... 3$2:75| 3 Rim, 275 Blank, ened 

ugers a —_ <_< fae we Pe Bee BOMRecccess 75: 

Ship ye > 4 neecengeune 60 @60&104|Polished Brass.......... -.. INE&10¢1C. E. san "& & Co now me ei 25 % . y $7.00. Blank....... 10&75% 

PE. anu papegs vosulnes 40&10% |White Metal................ 50&10¢|Langdon. New Langdon and Ne - Caps, Con. Bail, $2.00...5% 
E Jenuirgs & Co. : ee eg re 50&10%| Langdon Acme .......... 1. 5810 % B. B. Caps, Round Ball, $1.75.15¢ 
‘L’Hommedie | re ae 15% | Swiss yes . .50@ 505% ngdon Improved, 20&10%; R. F., 22 Short, 22 Long, and 
Watrous’ .......+---! 0@:! wert ‘sient ARG —" an Long ec asiawed 50&5&20% 

wT eT TC TTT 0@ 50& . ; - Green Co.: coeccece 

Snell's 's Solid Seo a0 8g PEM BONBe< ccccvccccer Ib..234@3¢] Varnished Oak Front, Intercbange- ag ee eon tip a 

DE .osschatiubaavasseceees 50% | Church and School....... 60 @60&10 a 101, 74: 102. s%e: Military and Sporting....... 15&54¢ 

AXES— BELTING—Leather— 103, 10¢; 104. 14¢; 105, 18¢ Smokeless, 22 Short.. “$0 208-204 

Single Bitt, base weights: Per doz.| From No. 1 Oak Tanned Butts. 107, 26¢; 122, 14¢: 123, 16é: Robin Hood: 

First Quality ........ $7.25 @$7.7$| Extra Hvy. Single and Dbic., 124. 20¢; 125, 28¢. 22_Rim_Short, Long and Long 

Second Quality eowdkes ns 75 @$7.25 50 @50& 544 Interchange ableLocked Corner. os ae Black Powder... ..50&30% 

base wei Heavy, Single and Double, Nos. each, te oe; 2, 11¢; 3, Rim Smokeless......50&40&4% 

Double B:ti, gh y, g 7 22 Ri S 
First Quality eeuvee "39.00 @ $19.00 50& 10 @ 604 as¢ Pry on 20¢: . Bf * ot, anet . ag ees, Long mw 
Second Quoaiity...... $6.50. @ $7.50| Medium, Single and mon 40¢. a ee Tong i. Black Powder. fs 

AXLES— 60 @60&10¢| BRACES— 32 & 38 * Sm 

Iron or Steel.|Standard ........ 60& 10 @ 60& 10& 104 BRACE Ball ...........$1.75&$2.00| 32 & 38 ©. r! Black Powde 3810 % 

Concord, Loose Collar. ve 4% een Shoulder, Single and Double, Barber’s ...... 50&10&10@60&10% 5&10% 

32 & 38 BI 

Concord, Solid Ceiiar..... 4% ¢ ; 70 @70&5¢\|¥ray’s ‘Genuine Spofford’s...... " ADK... ees. e0. ee 20 % 

No. 1 Lemmon, Loose. ied § — Leather Lacing, orcas ew sol 166. 206 art: — 

No. 1% Com DP Bee BO, Bec ccawcssciccccde 40 @40& 54 52.06. 60M ny #6 :4 666666 bs by 60064404008 cu 

No, 2 Solid Colla.-......454@4%¢| Leather Lacing Sides," ‘per sa pra Pal Braces: :135810% [Plate 7085 706-107 

Flalf Patent: ft. Raw Hide, No. 1, in sides ete ogg? Aa ii cs a 
Nos. in 8, 11 ana 72.. eoecece 70¢ 17 Sq. ft. and ov eT, 28¢ ; under Atlas ‘Mfe _ c “Metal ‘Clasp ‘egiailagtl 80% Fauitices Caste (Pi ay Be ring 
Sy nmaeitamntiacetastieinie: Ete Sart banat dataadeatlate 26 @27¢ 80410@85 % ree TOES @TORIO% 
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Being some condensed information 
to help you sell Nicholson Files 











All talk about files and 
filing must depend for mutual 
understanding between sales- 
man and customer, upon a 
knowledge of the three dis- 
tinguishing features of files: 


Ist—Their length, which is 
always measured exclusive 
the tang. 


2d—Their kind or name. 
which has reference to 
shape and style. 


3d—Their cut, which has ref- 
erence not only to the char- 
acter, but also to the 
relative degrees of coarse- 
ness of the teeth. 


“FILE FILOSOPHY” tells 
the whole story. 


Write for your copy today. 











Using a 
NICHOLSON Flat File 
on a “bracket.” 





A story that is as old 


as business 


«You may make more per sale on an unknown line of 


goods—but you won't make nearly as many sales. 


You can hand out a NICHOLSON file where you 


would have to argue a customer into accepting some 





other brand—and you know there will be no “come 


back” on the guaranteed NICHOLSON file. 


MOL s 
SMS 
U.S.A. 


(TRADE MARK) 


The “NICHOLSON” name on a File means all 


that the ‘Sterling’ mark does on Silverware. 


You can most easily sell NICHOLSON files because 
they're accepted on faith—with confidence that they 
will give the best service in the future as they have in 


the past. 


Sold by leading jobbers everywhere. 


Nicholson F ile Co., Providence, R. I. 


dle 
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Glass ( Insulator). . .60&5 @60&10 % 
Leather wheel - 0&5 @6V&1U % 
‘an wepencs -: ). 
m (lioiler Bearing 
vest 70&10&1085 % 
Ilenry W. Peabody & Co.: 
Domes of &' ‘lence, 


ak ee 2 8 4 3 
Oe «esse y ing li, 34 
ain # get of four. jive or 1 giv. lots, 

r gross $14 
Steel am (Roller Bearing) ee “0 


Yale (Double Wkeel) low list. idgie yo 

Universal Caster & Fdr’y Co.: 
Standard Ball Bearing.....-..60% 

CATCHERS—Grass-- 


Specialty Mfg. Co.: 


masy Emptying. Nos. 1, 1G. 2, 

eeeeveveve I oe. 

Ea= “y Emptying, Nos. OG, 6G...40% 

Kasy Lwptyiug, Nos. 9, LUG, eet. . 

of x aS rrr s ry Ts oo OC 

Easy Emptying, Nos. 14W, iW. ” 

Cc 

Detachable, No. 16G.......- 4085 

CATCHES—Screen-Door— 

Liunt, Helm, Ferris & Co., Star. 


@ gross, $3.00 
CHAIN—Proof Coil— 


Small lots, New York, per 100 ID.: 
American Cuil Strai ight Link ie ; 
3-146 % . 5-4 38 0 FR 
$8.10 5.55 4.55 4. 30 3 °0 ““3.65 3.50 

34 78 1to1% 
$3.40 3.30 3.20 a 
Genuine German Coil... 70@705 10% 
American German Ll’attern Cou? 
6/0 to 2/VU..ee0- oeccnewelnane 
Tae atccenawesees weee SI G@IITIVG 
1,  Bestactutnceese socessleaneee 
ic  eekkeeseoennaeee 65810 wl0% 
DD nesceresccses "oo 2606710 @ 65% 
Jack— ps 
Tron Chain .. 50810 @ 50& 105% 
brass Clits ..--- “4710 @HNS1IOT 54 
alter— 
Ilalter Chains...-- +2 A0G5 @605 10% 
Genuine Geri 1Gn ES 
list July 24, ‘7. deigcis alam 


ifg. Co. 
oe Ts eae 


CHAINS—Miscellaneous— 
Niagara Falis Metal Stamping wees 


remax Coi! Chain g 
Premax Special aud isvausion, “i 


Dog leads To 


a . 


Pump—_ 
Galvanized Pump Chain... 
Safety— 
Brass 70&10 @70&10&54 
Trace, Wagon, &c.— 
lvestern Standard: 100 pr. 
Straight, with ring $26.00 
Straight, with ring. $27.00 
2 Straight, with ring. .$32.00 
i,—J0-2, Straight, with ring .$38.00 
NOTE.—Add 2¢ per pair for Hooks 


ae a e 
434 @o¢ 


Safety, Brass..... 
l races, 
i! 4—6-3, 
/2 —O °; 
—8§-2 


Twist Traces; add per pee for Nos. 2 

and 3, 2¢; No. 1, 4 a . O, 4¢ ft 

price of Straight Link 

“astern Standard Jraces, Wagon 
Chain, etC..ccee. Sees 70710 @—* 

CHAIN—Sash— 

Niagara Falls Metal Stamping Works: 
Premax Steel ‘hain 5 te 
Electroplate Copper, Nickel, 

Brass apd Zinc.....ceseseeee 70% 


CHALK— 
Carpenters’ 
. , 
Carpenters 
Carpenters’ 


Blue. ..e0e 6910.9 SO@5I5¢ 
Red... ..2..-970., S0@IIE 
WW hite.. «oe. -Gr0., 49 @I0¢ 


CHECKS—Door— 

Russwin, Reversible.......-- tee % 
Superior Screen Door........--33 4s Yo 
CHESTS—Tool— 


American Tool Chest Co.: alte 
Boys’ Chests, with ‘lvols......307% 
Youths’ Chests, with ‘Tools... a 
Gentlemen's Chests, with Tools.309 


Farmers’, en etc., Chests, 
with ‘1 eeervreveee2e0e202022028680 20° o 
Tool Cabinets, with ‘Tools..... 4; 
Machinists’ nd Pipe “Fitiers’ 
Cheats, BURDtF ceacccecses ( 
Steel ‘Tool Chests. [im pt ers 20% 


D. E. Jennings & Co.’s eackintesat 
Tool Chests 20% 


CHISELS—Cold— 


lb. 
Cold Chisels, good quality. .13 13¢ 
Cold Chisels, jair quality...dilwle 
Cold Chisels, OYrdINary.ceees 9wll¢ 
Socket Framing and Firmer 
Standard List: 
Socket Fra ming eeeteeverens 6624% 
Socket # TIMES aoc.cces SOS 19S 10% 
MOR «TORS. 5 once ees egege cece DU % 


Charies Buek Edge Tool “Goll is0e~ 


Cc. KE. Jennings & Co.: 
Socket Firmer No. 10.....25€10% 
Socket Framing No. 13221 TESM10%e 
Swai’s Socket Firmer, new iist 
SU @S8UK 1045 % 
Swan’s Socket Framing, n.- - list, 
60 @ 66% % 
Tanged : 
Tanged Firmers ...... séoks 564 
CT eee 306 0 


Charles Buck Lidge Tool Co. 00 20% 
. E. Jennings & Co., Nos. 191, , # 


Swan's new list 40 @40&1083, Yu 
CHOPPERS—Meat, Etc.— 


“ee eee 


Rollinan Mfg. Co.: 
Meat and Food. each. Nos. 11, 
$4.00" $6.00; 15......$9.50 
CHURNS— 


Enterprise Ename! Co 
Enameled Churns, 2 doz. 
CLAMPS— 
Athol Machine Co. 
Machinisis’ “and Tool Makers’. .25% 


Hamumer & 
djustab béeescope sean 


. « -$18.00 


2 


21COMPASSES, DIVIDERS, &c.— 


Carriage Makers’ H. P. cers 


+ So 
= Standard and Wenze! mann | 
a tn ctecks wie ee 6-066 8 soe U% 

J. The Williams & Co. : 
Machinists’, Agrippa. re 40&19% 
Machinists’, ea 40&10% 


Ilose Clamps, see Hose Attachments. 
Saw Clamps, see Vises, Saw Filers. 
CLEANERS—Vacuum— 


Automatic Vacuum Cleaner Co.: 
Aut — NuP1l _, 
Reker Pas Type 
Automatic Double-can, 
Se sa¢e 
Automatic 


Electric 


lilumumer, $235.00; Tr inmph. 
$85.00; Silent, $125.00: 
De - 600s 6tsoedeeee ee $125. ‘00 
CLEAVERS—Butchers— 
fee 30 % 
Nichols Lros. Lamb, "Market aud 
Pork RS Serr se % 
Beef and Packing Llouse...... "BSc 


CLIPPERS—Horse and Sheep— 


Chicago Flexible Shaft Co.: 
1902 Chicago Llurse, eacn 


20th Century Ilorse, each 
$5.00 
| 


Lizhbtning Belt Llorse, e i 
$15.00 


as 
2a.” 


each 
$20.00 
Stewart’s Enclosed Gear Kail 
searing liorse, each. T.9 
Stewart's New Model “Sheep 
Shearing Machine, cach 


Chicago Belt Horse, 


Peed 
J CG 


re] 
- 


_ 
2.6% 


Stewart Enclosed Gear B cm 
ing Machine, No. 8 each 





$9.75 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma- 
chine, No. 9 each..... 1.75 
CLIPS—Axle— we. 
Kegular Stylesecscé ccece si SO0SS0E 10: 
CLOCKS—Alarm— 
E. Ingraham Co.:3: 
Autocrat, case lots, ea....§1. 3 
Cinch, case lors, ea. tbe 
Indiab, case lois, eu....... 13% 
Automobile— 
Motor Car Equipment Co.: 
Mendater, GS GAP, GBecccccccscis $3 
CLOT H—Garnet— 
See Pap Cr aud C loti. 
COASTERS— 
liunt, Ilelm, Ferris & Co., tye 8 
Dee Ge 66s 60% ween errr et 
COCKS— 
Brass Hard care list: 
Plain Bibbs, 754; Globe, 70554 ; 
Kerosene, 75%; Racking, ZU0SF5E ; 
Liquor, 70%; Bottling, 75%. 
Compression Bibbs... ..ceeees oof dt 
Iron Petroleum. .cecccess soetet 


Ordinary Goods san oe i 756¢5 «80% 


COMPASS WATCH— 
Scouts Compass Watch Company: 
Scouts eon Watch. 1 Doz. lots, 
ea., . a oz. lots, ea., 85¢ 
Seen than dozen lots, ea. 90 


CONDUCTOR PIPE— 
Corrugated, ea or Square: 


Galvanised Steel .ccccccoccccce 75 
Galvanized Charcoal Iron.......60% 
DREEE . 66662 6605 66 REd-0 Hh 40s 08 00% 


See also Eave Troughs. 


COOLERS—Water— 
Cordley & Ilayes: 
XX Century No. 570, f.o.b. mew 


‘ork. each $9.00.......00..%; % 
All other styles, f.o.b. New York. 
~o 70 
Bo ttles extra. 
L. & ¢ Mfg. Co. 
caning! rl side ‘rs 
8 
Fach $1.30 1.60 2.00 2.30 3.00 
White Enameled Lined, Side 


~ a he 


— 
Gk gs (So 
Each $2. 40 2 80 3. 50 4. So 5.60 [R 
Azate # ined Side Y wees es 


G 8 
Dach $3. 00 3 40 4. 30 5. 30 6.60 
COPPERS—Soldering— 





sulderuig Coppers, to parr 
and heavier, 2i¢: smaller than 
3 lb. to PGF. oo ese ec cee c22@2Z7¢ 
CORD—Sash— 
CT aceon pede und “ S7¢ 
Braided, White, Com., No to 
12, , 22¢; No. 7, 221%4¢; “ve 6, 
23 reg. 
Cotton Sash Cord, Tw’td.,.1914@24 
Co. a!” ete Ih. 26¢ 
abie NR CN a ea a lb. 2te 
{ndia Hemp, Braided........ lb .19¢ 
nihia Hemp, Twisted. b.12@ 14 
Patent India, Twisted... .lb.is@ l6¢ 
Samson Cordage Works: . 
Braided, Nos. 8 to 12, F M, { 
Drab Cotton, 554: Italian y 
Hemp, S55é: Linen, 65¢: | 
White Cotton, 5u¢; Spot i+ 
_, eons r0¢ FS 
Massachusetts, White. P ID 404 8 
Massachusetts, rab. Dh 454 
— White, Nos. 8 to | 
12 Vth ebadadwe eek 30¢ 
Silver Lake, per Ih.: | 
A. Drab. An¢: aA. White. Wwe 3 
. Drab. 50¢: B. White, 7-8 
45é¢: Italian Hemp. we: | <8 
i li ce eal 7%¢)° 
Ec“vstone, Braided, Nos. 8 to 12 
~ae ; a 243 Yee bhé0} se 6 . Sue 
Wire, Picture— 
Tie GED dncdccsensoonison al 
DROrt = Lengthcccscccss ° eegeeee 


ee eee 


COUNTER SINKS— 


CRACKERS, NUT— 
Nativoal Sheur 


Hendryx Standard Wire ietuee Se 


0&10% 
Suguee & Stanton Co. Wire Picture 
My Reb tery Se, a VOX 
cou NTERS— 
Veeder Mfg. Cu.: 
Clutch ‘Speed Counters, No. 21 
3 a eee | 
Direc t. _ Speed Ceteier s he & 
$1.2 @eereerseesreeeteereeees 25% 


Charlies E. Buck Edge Tool Co. .30% 


& ‘Tool Co.: 
Great Grip Nut Shellens, per doz., — 


$18. 6 2.40286860 86 86 8 8 © © ee ome /O 
meliaes tte. 6s: , 
No. 40 Nut Crackers. @ doz. .$4.00 
CRADLES— 
ie acted ck oe eles stbicesbabe eee 
CRAYONS— 
ly huite Round Crayons, Cases, 100 
gro., $8.00, $8.50, $9.00 and $10.00, 
according ‘to grade. 
CUTLERY—Table— 
luternational Silver Company: 
No. 12 M’d'm Kuives, ot’ ae as 
OZ 
Star, Eagle. Rogers & omanen 
and Auchor....... dez. $3.00 
Wim. Rogers & Suu... ty doz. $2.50 
CUTTERS—Cord— _ 
victor M. Grab Co.: 
Grab’s Handy Cord Cutter...40% 


Rollman_ Mfg. Co.: 


* OS . i 


Corers, 


Enterprise: x 


Cutters and Corere 


and 9 Apple rr agunped and 
? doz 2.00 


Meat and Food— 


22 32 
amt A $1.7 io gs ; 29 $2725 $4 $5 
~v9@: 2KG le % 
Kos, 50 602 703 
ach hn 5 $1.50 $2.25 40&7%% 
Roliinam Mig. Co. : 
Ags. 11, $4.00; 123, $6.00; a 
9.5 
Russwin Food, net: No. 1, $10. 0U; 
No. 2, $11.00; No. 3, $1 ).00. 
Root— 
Rane Ween. Os. <2. «ke. 15% 
Siaw and Kraut—— 
Ilenry Disston & Sons 
Slaw and Kraut Cutters... ..23% 
Se. ‘ 00% 
Repe— 
Victor M. Grab Co.: 
Grab’s Handy ltope Cutter...30% 
Tobacco— 
PO rrr ee 27 30% 


Wrightsville lldw. Co. 


D icceERS—Post Hol 


Disston’s: 


‘ v0 QUK1LUGE 


e, &c. 


hapid. @ doz., $24.00.......25% 
Sauison, @ doz., $u4.00...... 20% 


DISPENSERS, Liquid Soap— 


Morrill’s Soapurn. 2 dvz. 
No. 1 wall, $30.00; No. 1 | ne 
slab, $36.0 . .O. i) wall ot 
$33.00; No. 2 slab.$27.v0 ; SI 
No. 3 wall. $24.00; No. 3 
siab, $30.00 
LOCKS, LATCHES, 


mad@on these guvuds. 
Russwin, Dew list ..... 
DRILLS AND DRILL 
Blacksmiths’ Cumuimon 
ROD. calce casaneis 
wist Bit Stock... 
65&10&5 @6 
Wood Drills for Braces. 
breast, Millers Falls. 
Gveodell Automatic Drills 


Fails 
per doz... Nos. 
_ 5.8 oO. and 5, $8. 
Ratchet, ‘Parker’ $s 
DRIVERS—Screw— 
Luck Bros.’ 
Charles Buck Kdge ‘onl 
Disston’s Scere Ww Drivers, 
OMG Perrmles .cccccce 
Iray’s Hol. ll'dle Sets, 


Millers 
Graves’, 
2 $8.16; 


F'ord’s 
(;ovudell’ S 
Mavhew’s 
Mayhew's Monarch 
Millers ; 
$9.95: 
21, oo-4 
Swan 
_* 


ae 


7562, TO&10 


10%: 
40&10% 
Bwiees TROUGH— 


Gaivanizeé Charcoal Jro 
Copper 
See 
bows. 


ae 08 64 622 8 SB Wd 


aiso “ mnductor 


Galvanized Steei: 





10-ib. cans, less 


Screw Driver Bits. 


No. 3, 


Brace Screw wpet™: rs. 


ae 
‘S 


7565 to ee pope ; 


Galvanized Stecl .cccccce 


NOTE.—Net prices are very often 


ee 
STOCKS— 
Dr: ve f 


70&10@7 +08 10854 
lwist Taper and Straight Shank 


5&10& 10& 54 
.50& 10 @ 604 


vee e  LOk10% 


5010 @60&10% 
Automatie 


Drills, 
$4. 86: 
16; 4 —. 
eee $9 


0% 

ain Sane 360% 

ene: »S 
iC 


Co 


¢ >. 2 


Me. 


oeeee 


Pipe and E),- 
ELBOWS AND SHOES— 
Plain, Round and Corrugated, 


all sis€s £0 G-im.....cccce oosan 
Sauare and Polygon, ail sizes to 
ere 6obned 6s seau cee 
Copper, ‘all i 
ieee: a 
4 to 54 to 
o 220: Flour. 
Pee 5 514¢ ¢ 
“4 eet 5% é S34¢ 3346 
“4 Kegs.....ib. 514¢ 6 4 6 ¢ 
Mes cans, 
I@ in case... 644 7 ¢€ 6 ¢ 


than 10....--10 ¢ 10 ¢ 8 ¢ 
Less quantity...10 ¢ 10 8 

NOUTE.—In lots 1 to 3 tona a dis: 
count of 10% is given. 
ENGINES—Chemical— 
O. J. Childs Co.: 

Copper Tank, 40 gal.. ea. 

$175.00 @$300.00 











EXTENSIONS—Bit— a 
Ford’s Auger Bit Extensions, ..50% 
EXTINGUISH ERS—Fire— 
O. J. Childs Co.: 
Childs and U tica, ea. .$6.00@$10.00 
Royal Afr. o Fire, @ OZ., 
$12.00 rrr ee TTT Te Te 50% 
Ant hieertiene 
National Colortype Co.;: 
kuus with hlLundles and adver- 
tisemenut printed ou back ; 
1,000, for $16.75; 2.000 
$31.00; 3,000, $45.00; 5.000, 
$72.00; 10.000 20.00; : 
20.000, $242.00; 20,000, ¥ 
$260.00, f.o.b. factory. i 
FASTEN ERS—Blind— B 
Upson’s Patent ...... ecccce cs i 
Wrightsville lidw. Co...... ..-90% = 
Cord and Weight 
a enn eee - wTTT. 
BOOED.  ceeenevorerdercosoonese 20 Yo 
Corrugated— 
Aeme Steel Goods Sek dane 10% 
Cury Mfg. ihn on eau 80% 
ae Os Sniiweed Mie. Co, . TU&10 % 
ame-— 
National Safety Snap Co.: F 
Kling Lame Fasteners, @ doz.$2.00 : 
FAUCETS— Y 
a ee oe eee ae 60 @60S'5% of 
ile »tallic hey, Leatiter : ined i 
Ia 70& 54 q 4 
Red Cedar eseeeeeeeee O50 W505 10% ‘| 
Bi) it Baer Ts 400'10 LL Db ‘ 
John Sommers Faucet Co.: 
Perfection Cedar .......ce. » 29% 
Peerless ‘Tin Ney, 40%; Dia- 
I i ae 40% 
oss Tin Key, 00% 5 ; Duplex 
Metal Keys, 50% . ‘. 
Cork, 50%; . K. Co rk. ve 0.50% 
—— - Ce ae eee 10% 
Reliable Cork Liued, 55%: Vie- 
tor Metal Key...........090K10% 
Lane’s, @ doz., $36.00..... 40K10%% 
Victor Metal "Key. 50&10%; Re- 
liable Cork, S0K1U% ; = =Chi- 
i i cts crbeeecunes sans GO % 
Self leoworten: 
Enterprise, Self Me -asuring — 
Pump, 7 doz., RiP ect avnr % 
FILES—Domestic— 
$658 = BTanNGS. «s+ 406710 @70&10&10% 
Standard Lrands.. 60-75 @8081075¢ B 
Lower Gradé..ec.ce B05 @80S10E5% é 
American 00606666606 6860 oe A IDKION - 
PE 6.6 sete enee 6eensews TH&K1OY, 
Biack Diamond ........ 20 FUKING 
Ce * wTeee | 
Disston’s Superfine ..........-90% 
Pere Pere T7&10% s; 
TSUOG WORETRER cccccccccecs THK1ION 5 
Hieller Bros. . TOK1IVG FOS 108100, Fd 
Kearney & Foot 5&10 % 
Liveright Bros., Gold Me di il 70% 


Liveright Bros., Blue Ribbon “a cial, 
TO% 


0 are ee ee TH&k10% 

ea eo A AUK1IO% 

ns oe Cm. cesewedeen 70% 
i Pe . oe se eee 7: aaioa 

X-F’ Swiss Pattern ........ 40&109 
FINISHES— 

Glidden Varnish Co. : 





Advanced Finishes, 


e gal 


Alkaii Proof Wal! Size......$1.50 4 
Waterproof Concrete Floor “Dres- { 
a Peer $2.50 
L Ber» ee re 50 = 
White Cemenr Ena.ael ee + 
Waterproof Flat Finishes... .$2.50 ‘4 
Waterproof White Finisb....$2.50 ‘ 
Transparent Wate rprooting. $1.73 an 
Colorless Waterproofing...... $2.00 ok 
Acid ard Graphite Acid Proof “a 
0 arr errs 2.25 ) 
Sl : Di  nceseuns eae 1.25 <3 
French Caen Stone Tints and ws 
Finish ee ye $5. si 
FIXTURES—Blind— 3 
North’s Automatic: fi 
No. 2, for Wood, $9.090......19% a 
No. 3, for_Brick. $11.50...... 10 % 4 
Fire Door— es 
Peters’ Fire Protection Ilardware, ig 
5U&10% Be 
Richards-Wileox Mfg. Co.: - 
No. 102 eet bh A; No. 201 ee 
Sarina a nr 90&10% es 
— rsal, Xo. 103: Special, No. - 
ae a 3 
Fusitle See. Beek. Bs so den ean 
Expansion Bolts, No. 107, “é0&10% 
: Grindstone— 
\ et Prices: 
Pee cascas 17 19 21 
Per doz... .$3.00, $3.25, $3.55, $1.00 


Wrightsville Ildw. Co HO&1N KS 
FIXTURES—Windcw Di splay— 
Multiplex Display Fixture Co.: 


“er eet 








o. 3 to stand on fioor, 
$6: Z 00 $71. $79.00 ea. 
9 11 leavea 
Xo. 4 to stand on 
6 


$. ve. 00 


Oscar. Onken Co. : 
ooden Window Fixture Younits; 
aces gnek. Large, $40.00; small. 


FRAMES—Wood Saw— 
lViute, S’g’t Bar. per aoz.80@$1. . 
Red, S’q’t Bar, per doz. .$1.00@1.2 
Red, Dbl, Brace, per doz.$1.40: 1.30 a 
Grindstone— | 
Athol Machine Co.: 
Iron Grindstone Frames. eoccccnnd% 
FREEZERS—Ice Cream— 
Acme wrupenee Co. : » 
cme reezers, —_ 2 os. 
$5.00; 2 ait: $6. 00; 3 at. { 
heme Denener Gis ereee ences 810 "75 4 


GV 


ounter. 
7) $74.00 ea. 
11 leaves 


Ne J P HES, 
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SOME OF THE 
| POSSIBILITIES OF THE 
JORGENSEN HAND SCREW 


i 








The Jorgensen Patent 
Adjustable Hand Screws 


You have only to show them to make a sale. Every user sees 
at a glance what a big improvement they are over all other 
wooden hand screws. 


The big feature of the ‘““Jorgensen”’ is that the 


Jaws Can Be Adjusted to Any Angle 


This is a decided advantage, as it saves the time usually spent in 
squaring-up irregular surfaces. A single clamp will adjust to any of the 
postions shown, or any modification of them. One jaw can also be made 
to overlap the other. 


More than that, these Jorgensen Hand Screws are made with Steel 
Spindles which are practically indestructible. They have a Right and 
Left thread, and open and close almost twice as fast as old style clamps 
—more time saved. 


The Sockets are also of steel and the Jaws are of well seasoned 
maple. Unlike common wooden hand screws, the threads will not 
strip as glue will not adhere to the steel spindles. You will find them 
good sellers and the profit will please you. We carry 6 sizes in stock 
and can make prompt shipments. 


Send for Circular No. 3183. It gives full details. We'll gladly 


quote Net Prices. 


Hammacher, Schlemmer & Co. 


Hardware, Tools and Supplies 
New York since 1848 | 4th Avenue and 13th Street 
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FUSE— 
Eusigu-Bickford Co. : 
Per 1 


Sgl pina pd peepee 


Dbi. Tn oeono% 6% 
Beaver Seana Safety. seoned 
Anchur Brand Safet7...... 
Crescent Brand Satfety...... 
Double Tape Safety........ 
Reliable Gutta Percha...... 


BiTs— 


Gimict Bits. 
Common Dbi. Cut.. 
German Patiern. 


Nail, Alctal, No. 1 
Spike, Metal, No. 1 
Nail, Wood Haudled, 


Spike, Wood sy eggs Ng 


No, 


RR sn 


BUMS ccccceecececes 


Disston & 
GLUE— 


Cabinet ... 
Common Bonc...ceees 
Extra Clear H.de..... 
Fish, liqvid, bottles or caiis 

with brush .. 
Fish, liquid, 50 gal. buis., 


Foot Stock, Br 


German Hide 


GONGS—Steci— 
P. Wall Mfg. Sunoalv 


Spring or Locomotive.... 


GREASE—Axle— 

Common Grede....gro, $6. 

Dixou’s —verlasting, 1)-™. 
ea. "6¢; in bores, 7 
$1.20; 2 


Robin Tleod; Eacle Gun 
Gun Oil, Pxre.. 4-K104 
than gro. lols..... 


GRIDDLES— 
Soapstone— 

Pike Mfg. Co......++-- eee 

GRINDERS— 

Athol Machine Co.:; 


Benebh Grinders 
Luther Grinder Be Co. : 
Dimo-Grit: e 


No. 83 (Spartan).. 
No. 104 


Pike Mfg. Co.: 


ponies. Junior and 


33%, %o- . 

: 334% Jo > 

Spiral (Foot Power).... 
GRINDSTONES— 


Pike Mfg 


Ra *eere 
Richards. Wilcox " Mfg. Co.. 
Cycle, King. 
max, Ei. 
ing. mounted 





Cow Tics... vereseee SIGS 
Bridgeport Chain Co. 
Triumph Coil and Lraiters, 
« 35 
Brown Coil and Halters 8. 












Brown Tie Onts 












Premax Halter 


“es ee 







ae eR cescede 


Premax C 
American Chain Co.: 















G ATES—Molasses and Oil— 
Stebbins’ Pattern.....ee+ S0@EIT54 


GAUGES— ; 
Marking, Alortise, &c...50@50&%I102 
Athol! Machine Co. : 
Depth, Screw Pitch and Centers 
Yo 
Chapin-Stenbens Co. ; 
Muarkiag. Mortise “&e.. 508: "0&10 % 
Dissten'’s Marking Mortise, «ec. 
G0L10% 


Wire, Brown & Sharpe’s......uu's% 
GIMLETS AND GIMLET 


0 ee 50 


10. $3. 50: il “ “13, $6.50 
Single Cut Gimiets Ass't'd per gro. 
$2.50; 2, $3.00 
toate 2. $4.50 


53.00; 2, $3.25 
v. 1, $5.00; 2, $5.50 


Chapin- Brophesis Co. eee toe 


Cents per lb. 
coccee edd | w 16 


33 


as lf @18 


per galion...... 70 
Foot Stock, Hohite. vitae 
WBecceve- Ff 
German Common. rere s 
seeecosevcls «18 


PURER ccooctseceesoocssde. Oa 
BPtZhe - cccccccccesceoces 0 of2!4@I1214 
Low Gradé..cccccccccee 842G10 
Aledinum li hile .e.eeee ~-10 @iI5 
Norman F. liines Co.: 
Ktock Glue, per aoz, small 75 
medium, $1.50; lurge. cece °92- -25 


a. 
Foot or asovod Sireet allway, 


— -- -* 


Mb seecrcbeos peedees = 300 


Grease and Oil— 
Grease; 


No. 14 (Mechante Special, a. 
eo ee cere esresees 0 


4M 
No. LS (Mechanic Special, Ko. 


No. 16 conncaneied Special, ee 
No. 17X * (Mechanie —_ 

SS: ear -$4.75 
No. 18 (.lechanic Special, ‘No. 

eoeeeeneveee sese eens eB 4.50 

No. 25 COmeecs .cccce $3.25 

No. 55 (Mest Mats, No. "1)$3. 00 


No. 63 (Farm Special, No. 3) 
eevee 2.65 
Multigear........ $3.00 
No. 271 (Ne-vv Lluwmer)....$8.75 
Enclosed Gear Machine: Peerless 
Midzect, 


Chain Driven Ma- 
3 and Pyko 


: €o 
Improved Family Grindstones, ® 
f2.v00 


Ve'ox. Chalienge, Cli- 
No. 011; 014 Bail Bear- 


HK ALTERS AND TIES— 


50 @0&10&5% 
Brown Cow Ties.. 50K: 3m! Be Oa 


Niagara Falls Meta? Stamping Works: 
A 
Premax Special Halter Chains .60% 


000 Feet. 
$33 


. 
~~ 
. 


Q@VASSroOS 
CAStarci Socios 
% OT 


Wie ba oe OS 


Per Gro. 


-GU&104 


@ 1.40 


@ if 
@ ll 
@ 12 


3314 % 
-GUK1LO Yo 


00 £6.50 


pails, 


os dees 
eee 20% 


1 
eee eau 3 


eee $2.25 


6.00 


Pyko 


econ ss % 


008314 % 


Vieter, 


@70&10% 


%@10% 


N&A% 


--..40% 

















Belt, Nos. 

















American BUMSONEB cc ccccccens 7 ° : 
Riagare tintcerg (9222. /60R10% | Solet Tanke casein Atleast: ., [Bommer Bros: 
American Dog Leads..... .+2245%| New Way Tandem “Tubula * 50 % Surtace Fl Rai pone O0% 
ee “yo Ww ies two togcle, 45% New Way Tauccw Adj. Tubular . — alt Dear. L 
agara Cow Ties, two toggle, ) Mortise ‘F*cor, Bali ‘Bearin 
GO&10% 4 ' i 
7 ORIOG Gtaet Tandem Tubular.......50% — , % 
ae nt A ge REP ED, ant Tandem Adj. Tubular. 00% vatory Ilinges ........40% 
S ona 0. OZ: see pring Llinges 
per doz., No. Ke 78¢; No, | National Mfg. Co., @ do wee ili 
tyres > No. Big 4, $7.00; No. GG Storm rand Latches .......... 40 % 
.f. ete: CU Proof, $11.00; No. 77, Storm — -Ho dback Screen Door 
Web Ilalter. 50% Proof, $13.00: Silent’ Parlor A ee 7% 
Jute ope lialters and Ties: 2.50% | ich saseen +6200) Mep-Holuback "Bcrcen “Door 
Sisal hope Halters and ‘Ties. .fu% 7 ards-Wileoz Mrs. Non Hoeldback Screen’ "Di o% 
Cotton Ilalters and ‘Ties. 50 % ilangers. Nos. 47, 48, ‘Iaz, 24% 60% Hinges, N Screen oo 
Cotton Livery TieSeeeeeeee see! 50 Ge OT tet = =a => 39, — vee : 
Sec cog — Handled Ham- sizes ‘2% and 8. oad ; . . 06% % Chieazo i p zB i “4. 
. Hinged Tandem, No. 48... .G0&5%| Frighee goppihe J linces. 25% | ry 
Hears Bechmta’-----oeTgeToz| Folio, Dow B. Swivel Re-og| Caio Morte HI (abies | 2 
ctor Maguetic Tack, %3 gt 7.231 gases ete es oe so cere = 
ae ay ae and ‘Sledges— Safety | Underwriters’ 8! “D. No. | Chicago Relax Floor (G0. 0) Ms 
 pebes wool Vcr % sane = Of S 
oe sa, Oo 80854 hese Bptt2" ei ate 500% | Chicago Premier (4000) ..40% | & 
“9 eeeeeeeeeeee . . ° . Chicag Ai: - % 
D. “No. 120, $2.25; No. 121 ee a ae a 8 
HANDLES— $2.45; No. 150.... ewe: palcame “Te kine llouse. oi% |S 
as Trolley B. D. No. 20°°°° °° °° °$7° aivatory Door inges... 10% = 
aa” tome ie, Se aie Trolley. B,D. eo. i $115: Soi Chicago Screen Door a" S 
loe, Rae, Ec... .e0+ + e30@IO0TI104 4 ”" Piece tae Chicago Screen Door (3000) " 13 
? ‘ e - 
Fork, Shovel, Si ade, eee 4ANGERS—Garment— Non Ifold Back Screen wear “is 
peccce en VS Victor Folding Coat and _Garment, ad en bb % 
D Handics .....+2++-30710G 40; ., $9. 00 Hold 'B ac k Screen Door, “Iron. Ss 
Cross-Cut Saw Handles— Victor Trouser Tanger Sve MR. eh Sos eine a ". $9.00 rs 
Atkins eeeeeee eee eee esr een eeeee 25% Jap’ d, $U. v0; Nickel Plated... $7. 50 ~—— Min,” i Ferris & Co. ; 5 
Disston’s ‘Tia cles iy fiabs-a5 % Joist and Timaer— Lawson Mfg. Co: °° °°°"" $10.50 | 4 
J. lL. Jsaned Tvol Co ; Lane Bros. Co.....eeeeeee eee 004% > hiess “Moriise Floor and _ A 
Seplor, per gro. Ni 0, $6.90; Screcn and Storrn Sash— Katz Surface Floor Svring” ¢ 
1. = 4. 2. $ $7. 23; 3, $7.79; National Mfg. Go. : . K a OT ‘enemas Z 
Be tgyage ot Page $9.2 creen au torm Sash Jlangers, 4a z scintorce teel in ib . 
— ae bet, fre go a ao No. 80, Automatic, 9 doz... “30¢ K: ~_— oP Sens ke 105 40% | 
=) a > $4 ry i A ereen Door.....e.e 306% os 
et pe ig, $3.99: L-4, | & HASPS— Richards-Witcox Miz. Oo. ios = 
Tool “Mikers’, per gro. Nos. .5)| Griffin's Security THasp...... 708&10%] ~Tiinges” ae ee tee 2 
ane 12, | S|Lawrence Bros. Safety I!asns...50%|Shelby Spring [linge C 3% 
$2.70; 13, $2 30; ii, "ge 003 ; pring ge Co. 
13. $:). 00. > |W] sucKinney’s Perfcct No. 8 r-r Buckeye All Steel Holdback_ 
Screw Driver pe. doz.: Nos. i 266¢6606e0n80h003% ooo ee $4.25 No Sc iit, ee lab. 
» ‘ 0 . +l ot . 2:3 Gz¢ . HAY TOOL a0. 64 ee ee oO rk, 
¥4. FTES 2H, Bi¢ 23, V0¢. ee 0hUlUllCC CO SER. Finke dackccesces S.0 
Soliering arva 1 .ore 5m in. “oo IIelm, Ferris & Co.: No. ‘588, Non-lloldback, 7? 
vLg c Vee 0. mie ngs pipette a oa = a eae Oe Ree 8.9 
: Chief Ball Bearings Flo 
Mechanics’ Tool Handies— HATCHETS— Ball — setae es seees .: 60% 
aoe 1 mpenpes soe Gl. - oe et Regular list, first me. - oe “iin Bearing Spring "aee of, 
ne hea lll tases i ae — 49} Second quality....ceceee 50¢710 @ 60. Standard Mfg. Co.: ee 
‘ © ‘ er Standard loc 
dangcd Hirmer, Appie. 2. 10@ HEATERS—Carriage— = nae BS. a . Hinge, “ 
$/.65; iChkoryeesee -$4.50@$5.00 Chicago. Flexible, Shay t Co.: Junivr Floor Li inge, "Double 
Sockct Firncr, Apple...1.75 ‘lank, No. 5. $1.25 No... bb 1.5 Acting 0:5 % 
$1.95; ilickory.. $2.75 @ s3. 50 Xo. 3, $1. 3; k ) Mg 3 005 Standard ‘Checking ieee ™ 
Socket Framing, iickory. No. 1, $3.00............ Douvle Acting ......40&5% 
wees g3.25$4.00] Big Mit “Assortiuent, %) case. sii. "80 Superior Spring linge Co.: 
Vile, assortcd.,..esyro. $1.25C: $1.50 Taader, 7) CRASC. . 2, eee ee ee S9.00 Superior Floor llinges. 40&10% 
llammer, Hatchet, &c..A0S70F10e|, 7 ye es Deesecectaveee 0.55 Superior Surface Flcor 
lland Saw, Varnished, doz. 75¢ . l, oe ee eee eee eeeael AU. 0 liinges Cocesecccccee ec e40% 
- lot Varn’ ‘shed s600ceeec oO ee Tank— Wrought Iron Hinges— 
lane Handles llunt, iTehn. Ferris & Co.: Strap and T Hinges, &c. 
Jcck, aoz.. 254 Fore, dos....40¢ slur, vty : {ad 
Chapin-Stephens Co.: $ rere er $12.5. “— —— ey T0E7TVA4 
ae EE OO SU GOs ote HINGES— Lig: CT Al iin 70810210 
SS PTS coc cee co UUGQLUKIOS ; JOSseeeeees 
mae ll —.. “Heg10 Se Blind and Shutter Hinges— ps T Hiness aii sais 455104 
Saw dud Plone. ee... .20G@30810% | Surface Gravity Locking Blind: stra eavy Hinges... .70S74% 
.. + DPTIVeE. cc ccces BU @3IE10 % Dos. Scts with Fasrenings, No. tg wie eT Pee .- 40@ 20854 
a 1, $0.75; No. 5, $1.40; No. 5 or eavy Stra>.. 70E& 104 
Millers. Falls" Adj. ad Ratchet | Cor. E eae £7 
Auger Liandles .. 0% $1.50 or, Ex. Heavy T..... 608 20&54 
Nicholson Simplicity File ifandle, Nori re, Artomatic Blind Fixtcres, e 6 to 12 in....1b.3V 
Ni @ gro. $9.85@$1.50| No. 2. for ‘Vood. $y. 00° iNo. e  [ocrewsioes f 1k to 20 in... 1h 314 ry 
cholson Spun Ferrule — File for Brick, $11.50...... 00] and Strap (5) 45 36 b.3 
Se sadeceandaan cies 40&10% |Chezes Ieutker Co...) 70@I5% ints. 1b.3¢ 
_ Pott’s Sad iron— Varker Wire Coods Co.: HODS—Coai— 
Aluminised or Japanned, pcr dos. 58¢ aiind i Bens Automatic Net per dozes 
ddl 4 eeeeeeeeeesesee 4 Be 2 1 Ine POO s 2 2a e.¢ 
ee per doz., 62¢ Hale's Blind Awning Tin: eos, No. Galv fuch.. 15 16 7 48 
apeetinne 110 P em regi. _§2-0 . am. ‘ig D . -mesathia —— 175 yo 2. 0 
_ uP Dric ness enna Te Seer cceses 49 18 J 
Note.—Barn Door Mangers are gen-|Stanicy's | Steel Gravity | 329% Galv Junneloe.. 2.60 2.wW 3.10 3 
crally queled per pair, without track liinges, No. 1647%, 7! doz. sets, Jap., funnel...... 2.6) 215 2.40 yy? 
ang trie 4 + lungers pcx double ee ecrews, 0.80; wah a P Masons, Etc.— 
act with traci, de. SCPCWS eveian Ss zg Co.: 
Chie ago Spring Butt Co.: J Wrightsville: a iting Co. : ” Steel “ric . ee 1c 2 eh each $1.05 
ric tion ey. | et eee oe ee ee ee ee , . Us *or er eee mes y or" / 6. C2 =9 cs 
eer eoeore -— 25% Acme, Lull & Porter....... + 49% ftzel Mortar, No. 158...each $1.35 
ilgili ipl tetas na) Queen City leversible...... .79% | HOES—Eye— 

Cronk & Carrier Mfg. Co.: Shepard's Noiseless, Nos. 60, 65. Scovil and -* a Ny 60Er10&54 
T.0ose AXIC.cc. ee cece ee eONKION | Ltd cece ec esrceesececs 04 KS % Crub, list Feb. ae 
‘ Roller Bearing se eereeee ee I0KE% Niagara, Gravity’ Locking, os. ~|D. & H. Scovwl evens 
riliin Lg eee eee teeeeeeese? 7 re + Sigil ills ee /0 

Solid Axie, No. 10, $12.00. TO&10 Go Clark's 0. P., No.1. 222 155810% sa Handicji— 
ltoller Bearing, No. 11, $15.00 Clark’s O. P., Nos. 3 and oy. wae —— S Weedizg No. 1, es 
7010 : cD 5 ° hee eke te. fe 2? 2 2 2 ee 9 <0 
Rojler Bearing. Ex. Iy., No. oa free .. No. 1.......... Tasty HOLDERS—Bit— . 
erorewe? cece cee S OKINOG ATK'S NW Beereosee. T&S ‘ 
pall Des. ot. 00. a ey 3% Buffa: iy Gravity Locking, - Nos, Se: ——, oS “Broom laaciadia 
n elm, Ferri SBP rehies SET FE ee Ne 104% - far 
Cannon ” hapa a ee Shepard’ s Double Lockine. ses err meeman ¥. Hires Co. 
FICS i icatacic W iste EeSe] Ploncer's crete, eeeeinesEzgce) NE Neel Bem RED, s.r 
- e "ACK, > @erecece ee soon "vr 4 ots 
20th Century, @ doz....... + $9:60 \{ Empire ... tae -65% Door— 
20th | Ce pntury, ‘B. dD. Track, Boe "heaton t Co.’ ‘s. , Mortise "Gravity Empire © eile’ aig Natt tg: 0 10% 
ees eercecccsese ee eo PhO, jj #OCKINE NO. —...... ee &10% | ticur~ds- Wilcox gf. 50.; Na. 11, 
Rene” tee Co.:° if ready, 4 £1005 % ; x g" 
Parlor. , a sist Ko. $4.00; ee lees “eee me . Bare Grip. at ly eee ae e% 
> andar ’ 05 . rio e@eeeeeeeeeeeeeee eeecne £9&% 
$2.85; New Model, $2 $0; With Latch ...........doz. $2.00 File and ‘vool— a 
Hepgers, compl per ret of 4 Without Latch 6eees 2 ae wteoteen File Hoiders and "tle 
, » complete with track, [ywriehtsville Hardware Co.: acales Kshinn Hed .38314@49% 
me Hangers. No. 800, $3.30; Shepard’s or Clark’s Hinges and Norman F. Hine 1g Re 
No. 400. 25: No. 500, $2.00. Latches, Hinges only or Fishing Rod Holders. 
Bara Door, y Sewell asm GOk16 % Zatches only, Nos. 1, 2 S. Yee and toe 
Se pee ees net $6.08 re ae ee OS Sere SS ’ Ferne:d — Trace Hol 
Special, doz. prs.. No. 25. ‘ron. Miscellaneous— i i a i : we aie 
30, $4.25: No. 40° $3.10: [Griffin Mfg. Co., Flenr de Lis Dash Rein Holeer, @ coz... .$1.25 
Ro. 50. $6.40; No. 60, $8.00; Surface Hinges, an, Bre. aoe as HOLLOW WARE— 
~ 
Toomey Tiangers and Track... .50% Pivot Hinges— iauaieds rt Danae ag 
Clipper, No. T5.0......net $6.40] Sommer Bros. Pivot, Ball Bearing. _ /Pike Mtg. Co.. Belgian and Swaty, _ 
y ne, 10. . ee e be : eereeeeeeee 
Trolley, No. a0. r=) TO are ter 40) Taweon Mfr. Co. .......0.- ° 40% Btrap- * spacgapdlbaaey coccces "331, 3° 
M foe site. no pair irs. .$2. 25 py Me el Acti MOOKS—Cast— . | 
cKinney Mfg : eting 
Roller Bearing, Nos. 1 and 2. .70% DOOrs «.-+-- ++ see+e e+ + -40k5% Ried Cage, Wrichteritien 21277 40% 
Di tu ndegconéas Sprina H Clothes Line. Wrightsville. ~ DOR 
y tinged Hangers. ‘K Kine Charm: “60% Tottheck y g Mingee— Coat and Hat. Wricbtsville: "60856 
B Stayon: O. K.: Piotapacer. ast Tron... .£5.50@$6.00 Jw ih. Wrights 
on Adinstable: "Sure Grip: Sure |Non-Holdback, Cast Iron, ; _ Wire. coe ee muesli 
Pp Adjustable: Sure Grip Tan- $6.50 @ $6.7§ 1 to 15...80&10@20&204 
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4 The Stones That 
~ Beat All Competition 






Grindstones stamped with this 
famous mark are business getters— 
business holders. The surest way for 
you to sell the stones that sharpen the tools in your vicinity is 
to stock Genuine Berea—the rock by which all grindstones 
are judged—whose high quality offsets cut prices. | 


CLEVELAND 
Grindstones 


Sold Only to Hardware and Implement Dealers 


The only genuine Berea grit. We own and operate the Berea 
quarries and 19 others in Ohio and Michigan. We are the largest 
producers in the world. Every stone we ship is guaranteed absolutely 
even in grit. No soft spotted or flinty stones. Tell us the class of 
trade you have, and our expert graders will choose exaetly the right 
grit for your customers. . 


_ Our name, mark and past history assure you of fair treatment, 
quick service and finest goods. Get in touch with us—write us TO- 
DAY—and we'll put you in a line of quick-selling, customer-pleasing 
grindstones that will make you proud. Write for illustrated trade 


price list and tell us the name of your jobber. Ask for our special 
“selling helps.” 


CLEVELAND 
STONE CO. 


Leader - News Bldg. 
CLEVELAND, O. 


4 . s teaiit till 
* 200 9 8 8a siilis till 


Zz 

















7 
STERLING j/ A ball-bearing, strongly 


power grindstone 
Here’s a fine stone! Guaranteed 
to wear evenly, sharpen quickly, 
and put a_ keen edge on. Ma 


FARMER’S SPECIAL 


a 
iw, made 
bulit to run by gas eogine. 
Especiatiy adapted to farm 
or machine shop. Cast-iron 
frame aod trough that will nut 
7) rust ont. Genuine Rerea stone. 


f One of the many fine meiel< of 
CLEVELAND GRINDSTONES. 


Juet what its name _ implies. 
Pots farm tools in  (frst-ciass 
shape. Genuine Berea stove, 
selected by our experts.  liard- 
wood frame. Wall bearings, Liand 
or engine power. 
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Wire C. & H. Hooks......80&106 Drawing— - Grinnell Washing Machine Co. : . mManeatte Hammers’ Fy eee 

Atlas Mfg. Co., Metal Clasp a sae delet Standard List ... 60 @ 66 Oo: > 
75&10@80% ic. B. Jennings & Co.. ‘Kea. 45. 46. Elmo or Lewis, Electric. saat 00 P. “Wail Me. 7. "Ges 50%. 


Parker Wire Goods Co., King. T0109 % 
CG F. Williameon Wire Novelty Oo. 5 





Wall I née canuenhe 40% 
| ne abe “took eeeneeeaneneevneee ee + 40% 
i Pe <n tn. a Cee so 49% 
Molding or Deonke a | “iLovks. ~--40% 
Punch Bowl Liooks Pere 


Wire Gvodus Co.: 
Acnie, TU% ; Chief. 80% 


% PY, 
GU&10% ; 
10% : 4, Ceiling Favorite, 80% ; 
Ecli eeeeesecee eeeee .80 © 
Pe Miscelianeous— 
Hooks, Bench, see Stops, Bench, 
Bush, Light, doz., $6.00; Med:um, 
$6.50; Heavy, $7.50 
Bent Shank Grass, per G03. «0c$3.29 
German Pattern Grass, best, ail 
siscs, per GoBsccccces $2.50 @$2.75 


254&10% 
somninns, & &. Griffin, 


eeeeeereeeeaeaereeee 7 -30 SC 
Swan's lieguiat Grade, No. 1480, 
50@60%; Extra rade, No. 
74 Hay a .40@50% 


ay and Straw— 
Serrated be ‘Sloth doz. $5.00 @ $5.50 


Norman F. s Co. 
Hines’ Oil Bluth Knife, Ch... .b0¢ 
KNOBS— 


Base, 24 stack, Birch _ Maple, 
Rubber : ees o.$1.40@1.50 
Door, + le: Sidawees give 65 @70¢ 
Door, nt Sr. sccesendsauedl 80 
Door, Por. Nickel...doz.$2.05@2.15 


LADDERS—Store, &c.— 


Bicycle Step Ladder he fs 


Ladders, each .. 10.0 v12.Se 


German Pattern Grass, common Fg per ft........10¢ o 444 
grades, all sizes, Per rh M + Noiseless” Store Ladders. 550% Te 

$1.25@$1.50| sijibradt Mfg. Co. : 

Hooks and Eyes: Rolling Store Ladders, each $11.00: 
BASE cocccccovccccceoseseeses Steel Track, 20¢ per ft.. Hard- 
Malicable Iron .....-- 70@70&194 ware Track, 15¢ per ft. 

Disston’s Pruning Hooks, per dos. LADLES—Meiting— 

i - a ak oe mide 6 ome 25 & G. Mfg. Co.’s list, Melting _ 

Turner & Stanton Co, Cup and and Plumbers’ .......+++. 22220 % 
Ear: 85£10% I LAMPS— 

se linoks—-See Lench Stops. Hammer’s M. I. Hand....... 0043 % 

Corn Hooks—See Kuives, Corn. liydro Carbon Co. : 

HORNS—Automobile— Air-O-Lite (Gasoline Portable) | 

‘Motor Car Equipment Co. tt. chnema mien #60 PPrrre ° 

Continental Electric Vibrator, LANTERNS—Tubula 
ea. $2.50] Side Lift, No. 0..... doz. —_ 25@3.50 


Randall-Faichney Co.: 
Jericho Motor C3 cle: 


Less than Ges eseeeeeee ens 25% 
Lots o os eeeeveeeeeneeeene 334% 
2 8en - 40% 


HOSE ATTACHMENTS— 
e RY # doz., % in.$0.70; 
Hose pe a @ doz.. % in., 
William Yerdon: 
-~ a. Garden _ Hose_ 


Hare tet” 20¢@25¢ 
All other sizes, Wa ant ne 
Air, etc. eeeree eeee &5@IdD% 
HOSE—Rubber— 
Garden Hose, %-inch: 
5-ply Guarantced....... jeoosnee 


6-ply Guarantecd.cecccecses AKRe 
7-ply Guarantced. sa andeauaeme 
Garden Hose, orem: 
Competition ...-. 


ft.7@7yelu 


Hinge Globe, No. 0. .doz $3. 75@4.25 
Other piyles 40&5 @40E& 10 « 


r do Zz. 3 
$8.25; Wiz 
7 Mon-|" 


mps, 
2, Blizzard Dash Fp 
Junior Side Lamps 
Union Driving Lamps, 
Octo Driving Lamps 


Pioneer Street Lamps, each, $3.25 
LATCH 
Roggin’s Thumb Latches, Jap’d, 
with screens doz.35 @50¢ 


Doo 
Cronk & Carrier Mie. &. red 101, 
. $2.00 
unt, Helm. esti & nega 
Star, Pd ‘ 





G-E-M or Le Power....< 


a 


Ww 4 


stock sizes. 


Glen Folding, 
special sizes, per_ 


Glen a 


§q. 

Sleeth 'steci Flexibie, each. nee. 2, 
:} aes $2 00; ‘& x: 5, 

4.50; 8 ny # co 8, 

9. i8 0; 10. $12.00: 

nonce ft sizes and shapes per sar. 


id inn, peeataketndnné oe os os oon 
MATT RESSES—Camp— 

fom B. Burnett Co.: 

White Swan ......... 214% 


F.o.b. allowance $2 per "100 “he 
MILLS—Coffee, Corn, Etc.— 
®° | Enterprise Mfg. Co.: 


ee tas ‘ 2025 % 
Bone, Shell and Corn...... 2. 
Parker's Ball measies Store. ag te 6 % 
Parker’s Box and Side....... 50&10% 
Red a 3 avid Grinding Corn 
Mil e > (he ee Ses 646ee8 $26. 00 
suite. "hone I a i aia 
Wrightsville, Coffee, 60 % ; Gisin, | 
25% 
MOPS— 
.| Cotton, & 9, 12 and 15 Ib. to doz., 
er 1b., "1Y, @22¢. 


Eureka Sales “Co. : 
Davis Self- coiling Polish Mop. 
$1.25 $1.50 $2. OO each 


for each size. 


Better Grade, 10-in., $3.25; advance 


























_ Speed or Peerless......... 750 Spring Bottom Cans. 
National Sewing Machine Co. ; ’ 80410£10&10 % 
Xi be ed oe AX. d acu: ‘ 1: oe ie ee 7.50 Railroad Oilers cece -70410&10&5% 
ineteen Hundre asher 
i Oe. ss cceeveseeseud $8.00 Packinc— 
Di. cescsmescdevews $8.00] Asbestos, Packing, Wick and 
1900 Standard, CBee sere sees $1.00 Rope, any uantity ceeeee - 14 16¢ 
Pyrtiond wit. . Co. : b $9.40 ubber— 
ower asuers, eac eeseeetes (Fair quality goods. ) 
er 50% Sheet, .. I Soe hSeOCCOKC EC SEES 11@12¢ 
i es 242000 s papnehiie! DET E, Mek. onntcteen,s 11@12¢ 
en arerst> voc 2 casos: oped) 2 e Seepppnnereys 12@13¢ 
Tinners’ Hickory and ache 504 Sheet, Fre GH. oscccccece 40 @45¢ 
enn tensect. #599 sswar Pi Geieh, Med...ccs50-- 00sec 40 @ 50¢ 
A Flexible Steel 50 % ene 
Cary’ Everlasting Plexible Stee °| American Packing....ib. 84@ 9 
y’s Everlasting Flexible wee Felten Peching lb. 16@25 ¢ 
Elastic Steel (W. G. Co.), new |!talian Packing....... lb. 9@10 ¢ 
list Leone snell asa ioien: te tat ; ccc eDOF [iute wocceee seeeceees lb. 34@ Ze 
Pettler Mat & Mfg. Co.: Russia Packing.....¢- lb. 9@10 ¢ 


PAILS—Galvanized— 
Net, _ -) en. 
Quarts.. I2 14 


Light Ff 40 $1. ‘60 $1.75 $2.00 
x. heavy.. ooo 6=6LOelC sisi 
Red Bottom 
Fire Pails ... 2.35 2.45 2.70 
Well Pails. $2. 05 2.30 2.55 2.85 


Fiber Ware— 
Cordley & Hayes: 
Star Fatte, East of Miss. River, 
per o.b. factory......$2.40 
PAINT— 


Dixon’s Silica-Graphite, @ gal, in 
6 gal. cans, $1.75; 1 gal. cans, 
$1.65; 5 gal. kegs, $1.60; 10 gal. 
eo 25 gal. bbls., $1.35; 


Jet Black Elasite Root and Metal 
‘ sis, 27¢; in Five 
rcs 30¢; in One 


Montauk Paint Mfg. Co. : 
Di-mel-ine Aluminum, Enamel, 
Gold and Prepared Paints, 
ea. per gro., $9.60 
Di-mel-ine Stove Pipe and Screen 
gro $9.60 


a 2 Enamels, ea. per gro...... 
Case lots 3314 % PANS—Dripping— 
MOW ERS—Lawn— EE ee 754 
NOTE.—Net prices are generally ‘weeeerg ee 
quoted. Inch .. 12 d4 16 
Cheapest, 10-in., $1.80; advance|Per ewes $2.00 2.25 2.75 4.00 
10¢ for each size. PAPER— 
Cheap, 10-in., $2.50; advance, 10¢ Building Paper, L. C. L.— 


Per Roll. 
Rosin sized Sheathing; 500 sq. ft. 





3-ply Guaranteed.... + 84, @9Y2¢ National Miz. Co. : 25 h sic rolls, 36 in. wide. 
4-ply Guaranteed... .£t.9'2@1l0v2¢ py ig eng? 28, per doz. > $1.90 ¢ for eac “— if 16 18-in. gy Egy: - ype .. .40¢ 
Cotton Garden, %- in, +» COU led: ,, fang Med 28. ber doz. rage Hiah Gradc...$4.50 4.75 5.00 5.25 A ia a ot eee 02 486 
Low Grade ceoecce ene 14@8Y% Bull Dog. teary No. 125 50&kS& Coldwell Lawn Mower Co. 40 lbs. to roll, eoeeccveccoe ees 
Fair Quality ..++.6- . ft. 12@ Ihe Pram Th 127 co “7, .$1.50| Imperial, High and Low Wael a Deafening Feit, 50 sq. yd. rolls 
S—Cat © | Dy 
INcuBATORS Sma pg Bass. ~ 55@O0¢| Park .....eeeeeeeeeeeeeee 6083's Bo ng Th lay ’ 
wn ty Ra ey ~~ LIFTERS~Paper— , ae abaahenopapnes 0% Sand Paper and Cloth, Flint and 
Norman F. Hines Co _| Improved Excelsior... ...33'4&10% METY sccccsecceses 0S 10&5 @601, 
ated  * 97 5. 30 19.95 25. 28 Paper aa. per ore eT $2.25 Chain itoller neene RTE tn 4085 % Garnet ~ and oo 5 ta ar 25&54 
s— a yeare PEE scccce tne ces &5° arr t— 
crow § a 10.. akps cocee aos 3@3Y2¢ INES” list...... cc ccccees 50% — Lawn Mower..... 22214085 9% | 1 1-ply, per ton. 32 00 @ $33. 00 
rs. o 5 cen s er se : se 66 6.028 6 Oe 8 o 6 8 7 _ ee 
’ Nos S. ~ 4 . +H Wire Clothes, Nos. 18 — Supplee Farid: fare Co.: sve org sd — bens bieheneet 0 
eni . Oaee— es 60660 6 oe oes a 2.” CU Le ee ee ee eee 
hy ee eeeee ar : 73 79 82 80 os oe. ve Katine t 05 14 Wy Great American Pe ee ae HO&kT re %o Slater's Felt, oo roll. — -O5¢ 
Note—Some Western wmi’fg’r's., a = Lines,  eerine Ya-lb. ” 25@30¢ "fooaephenate Spree eee ee 8% se. = 
uote lower prices. Glig, Der Ib. cccccccses 8 “gginetiegs Family . 
Chicago Flexible Shaft Co.: Mason Lines, Linen, va" Ib. Pennsy vania’ Got. 6 Knife. #93 2 on ME BE gS —_ gs5-o8 
Princess Electric, 8A. Ibs., ea.£2.35 Balls, per 1... eeccdeeeesetoeces 47¢ eaney vania Golf, B.B., 7 New Lightning ..... P doz 7.00 
Illinois gg P — > =. i tlie Samson Cordage > Bigis os wie 90 on 223 oe Tele 66 cee P doz. $6.00 
=~ ° : Solid Braided phen “Nos. 0 to 8. ennsyivania Orse ...000')2&5% lite Mountain ....¢@ doz. $5.0vu 
rels, a. 2%¢; in Boxes .: 2% ¢ 30% Pennsylvania Pony ....... 0&5% Bonanza Improved..... bh 7.56 
Ideal | Sad- ron Mfz. Co. Solid Braided Masons’........! 30% Pennsylyvaaia Grand Horse.. B31. % New Century .. * ‘keeons on $30. 00 
——. Self Heating ‘Sad i203 Gtives ons oe A aes a Y a vania Roiler Mower...15% ee - at hae Ce oe ee 00 
he 05 ’ 7 ; NO. 2 api pple Slicer...eac 00 
Dressmakers “a5 ” Ih., $4.29; $7.00: Ne 7.3 " gr. 30% AILS— Orange— , 
Tailors’ Goose, .. $5.50. Ey hay ee at ; 
Weentorilie oo C0., —_ best: rig — . ~e sare" Si:é0: W ve wane “_ Brads, Misce!- on Goodell Co., Peas: - - aaa $20.00 
. rer oe e N " - ‘ . 9 5 > aneous eee eeeee ee ee ene eease : 
ie set..$0.88 0.94 1.00 1.05 Deion: _ 3 °31. 72: oe A, Cut and Wire. ” See Trade Report. ee ..Pdtz. $7.00 
Bar and Corner— $2.25; No. $2.75; Linen, |Hungarian, Finishing, Uphoister-| White Mountain. ste G00 
Richards-Wileox | a Co., — ae an ale No. 4, $3 "od ers’, &c. See a Victor Vegetable...... p~F et 
rons § ; Corner ns i. ase pxosseoean as ; om 
Nos. 77 and 9° cece ceeeeeees 60 % Tens pnd Cotton. te No Jobbers’ Special B Brendes, PICKS AND MATTOCKS—" £0". 
J ACKS—Automobile— ES soa 9 sellizapery PB 30% Pict oa ‘B., 8@°%5 Ore doz. nC OO — eee ° 
Car Equipment Co.: Clothes Lines. White Cotton: 50 cture— = [#7 Goz.. 36.00........6-... 
as Jack, per d0f. seeeeee + $6.00} ft., $2.75: 4 ft.. $3.25; 70 ft., Is 2 “7 -—- ee 
— ‘ 4 os oO PA * Seine : 160 sg sag rg 9gro., rn 45 55 Fs oi vases eeeee eee eeeeeeeese ‘éecssin 
Lane’s Steel ......... _ {pease = 5 1405 = or ead, aro. all sigcs....00-- 2 6A tee eeeees 
b Mf * “Go. Tige P22 222 22a 2 See SSSeOee¢ 4 holsterers’— PIPE— 
Richar: “No. 130. >> © i os ©2% © 50K 10% Turner Braided Chalk, Hason’ g and | Brass . Up . — - “ ee oeetee eee 304 , Lead— 
yiboe No, 228 ; Po $5.75 $08'50 c Awning Lines ..........30&10%| Plated ....ccceececcesreees 30S Lead Pen gong - seas 
a om eae Seri ‘ lothes ey White Cotton. NUTS—Blank or Ta d— €. per Ser scees Pur 
Ladde a re) ppe 
Richards-Wileox Mfg. Co., Ladder Shade Cord. Cott Li 308&10% Cold Punched: OF fst.| Brack Phen Threaded | 
OA eocccccccccccccecccc ce LOC <t-—adieske— weet Square poeoeeccsene cece cs see een Steel Pine Pat Agate 
JAP my] Hexagon ide 6606'S) 66 566000 .0e 7a 9 J BWeeece 
Gtidden Varnish Co. Mand Brass, 007, Wrouent Stee’ | Hot Pressed: Off Tist.| seamdary tet oer 
All Colors Except “Gold and “ey Sash &c a Square eeereaeeeeeeeeeeee eee .5.75¢ an ard ire and Fittings, . 
ee ad tLe — $3. oe s | Ives’ Patent : , Hexagon covcccccccccccccecOJoe 2s ti:., carload lots, f. 6 
gallon. : ; eee a 
pint. 155 1o-cent size. “Bie Antomatic Sravey Metal Sash. 35 of O AKUM— First-class ee “TTTTTTy |. 
Gold: Size No. 5. $2. 00: 4. indow Ventilat ing bo. 6 6.0 ate 2 % in ove Ib. Bales. Spun. Unspun. oO nl betes came s@e 784 
$1.55: “ane: 2. 4: 5¢: 1, Oz ¢. Lawrence Bros., Steel Sash Locks. PLANES AND PLANE TRONS 
Aluminum : | Siscs B. 51553] a U.S. Navy... 7%6@ 648 Lpemc, ped, Planes 
JOINTER wl 45¢: 2, 25¢: 1, 15¢. ACHINES—Boring— Navy ib. sue 5349 Bence firs ee Slates onee 
oe meee ee © encn, secon UGl.. 22. eo MA t 
Pike Mfg. Co.. Saw Jointers, $6.00. Com. Upright, without Augers.$2.50| Plumbers’ Spun Oakum per Molding ssl aegis: 25 @25&54 
3314 % Com, Angular, Whos Auge. 2F08 GHEE cvcces vessisconsececes $1.75! Chapin-Stephens Co.: 
K Ford Auger Bit Co............ 20 iL— Bench, First Quality........ 30 % 
ILLERS—Fly— Jennings’ Nos. 1 and 4...... F ,25 % Pike Mfg. Co.. Stonoll....... o2-48%)| Rench. Second Qnality...... 40&, 
Spencer Wire Co.: Millers Falls .....cceses.-. 15410%]| Vaennm Oil Co.: Molding and Miscellaneous. .25o% 
Fiy Killers, per gro......+.$9.00 aoe s_Iimpro . « -40£10&10 % peor OEE EGON ET 0%| Toy and German............ 30° 
Five fro. OF OVEP..ccccccee 4:20 Forming, ‘Bending, Etc.— IL TANKS—See Tanks, Oil. Plane trons— 
Watso +e) Roval Forming. Bencing. Crimp- |OILERS— Wood Bench Plane Troms..... o oan 
Wonder, per gro...........$10.50 bY “S15. oe Hand ee Steel, Copper Plated. .80&10&10&5¢|Rrek Brae. ...., > 
KNIVES— lee Cutting— -""** °| Chace, Brass and Copper Sa anil 50¢| Charles Ruck Edge Tool Co... 20% 
Butcher, Kitchen, &c.— Chandler’s ....... 20% Paragon, Brass and Copper. ital pe -Stenhens be Seesessoss 25% 
Foster Bros.’ Butcher. &c. © Washinga— Paragon, Zinc........+. pecoaees Fell E 
Nichols =. Butcher, Skinning | Easiest Way M’f’g Oo.: Railroad, coppered.......e..++: 04 hae SESSILIS ELL 3% @4¢ 
end Sticking .........c0. 50 4 te - OPS TY $7.00] Railroad, brass...........0. 50@10¢|SLIERS AND NiPPERS— 
orn— Water. Motor ae -SSSS00 08 ae : Putton Pliers ......+::. 75&10@ 806 
haeedeees - 9.00 |Hero Mfg. Co.: 
Ooiumbien Cutlery OCo.. Wilent og EET EES BS REY eee 5.00 Rnring ‘Bottom Cans...... 80&10% (Gas Burner, per doz.. $ in., $1.25 
Brand Knives and Hooks. ..... 60 % Electric, with Wringer.. 32.00 Railroad Oilers, ete. 70@70810% @$1.30; 6.in.. $1.45, $1.50. 
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HOLT-LYON CO. 


TARRYTOWN, N. Y., on-the-Hudson, 25 miles from N. Y. City 








No. A—Mayonnaise Mixer and | Holt A—EGG BEATER. 
Egg Beater combined. The Oil 
Dripper can be attached or de- 
tached in 5 seconds. 

Beats I egg in 20 seconds. Length, 10% in. 
Beats 4 eggs in 60 seconds. Weight, 8% oz. 


Retail price, 25 to 35 cents. Retail price, 15 cents. 


Beats I egg in 20 seconds. 
Beats 4 eggs in 60 seconds. 





You Should Place Orders Immediately for 


The Cleaner Rug and Carpet Beaters 


Made from the very best Spring Steel Wire 
Have Wide Spread Heads and Elastic Shanks 







— 


Ask for our 20 page Catalogue, 
January, 1914 


~~ ———t 


Holt 10 cent Egg Beater Holt Jar Cream Whip 


Guaranteed to Beat 1 Egg Pint, Quart and 2-Quart 
in 20 Seconds Sizes 


All goods of our make sold by Jobbers. Orders for $12 up from Retailers shipped Freight Paid. 
















Patented in 
U. S. and Fo: 
eign ( ountries 


Now is the time to stock up on 


CARY’S sveci MATS 


Take advantage of terms and delivery dates, which are possible now 








Note how the ends are finished 
complete with extra heavy rigid 
metal binding—also how the sides 
are guarded with heavy metal 
inserts placed in the half circles 
along the edges. 





There is not another mat on the Made in 








market so securely wear-proof. twelve regu- 
. . EXTRA WIRE lar sizes and 
Stock it and you will surely make pleased customers. ¢_ i-~ vette $6 
EVERSIBLE ANITARY NDAD nar nie 
UST-PROOF ELF-CLEANING oND PIECE widiine. 


The extra ends are for use in making special size mats from the long rolls. The fabric can be easily sep- 
arated at any desired point by simply cutting one wire and removing it. A complete mat can then be made by 
just putting the end piece in place and inserting extra wire and bending it over to correspond with the others, to 
do which we supply a small tool, without charge. 


The United States Government, which has used our mat for four years, has again recently awarded us the 
contract to supply all buildings under its jurisdiction throughout the United States. 


CARY MANUFACTURING CO., srooKLyn'N. ¥. 


WRITE FOR FURTHER PARTICULARS AND OUR REVISED DISCOUNTS 

















136 


HARDWARE AGE 


April 2, 1914 





——_—— _-— 





Gas Pipe... 7 8 10— in. 
$2.00 $2.25 $2.75 ‘$3. 50 
Acm Nip TB ceocceesseseeees % ‘TJ 
Athol peeoeene Co. : Ao5; 
Combiu co eeeeeeeeweee eee 


Cronk “. aarlet Mfg. Co.: 
American Button ....-+++:+-GO% 
Improved Buttup .....--- i WK 1U Ye 
Cronk’s eeee hocensonse cis 
ne. £0 Linenien’ s seeeese 
tub’s Pattern cccsecees 
Cowbination and olbers. . - ood Ms : Ye 
Heller’s Farriers’ N:ppers, Pincers 
and Toois....cc+++. - AVQ@iawvalv% 


PLUMBS AND LEVELS— 


Athol Machine Co. ; 
Carpenpers’ add Machinists’ a 


Plumbers’, Poc ket soeccssceend Zo 
Bostrom- Brady Mig. Co.: 
Builders Level, Nos. 3 & 4... 0% 
a . _ a : Per rriry. 2U Ye 
Chapin-Stepbeus C 
P umbs ‘aud Levels ° ” \equpucaencas 
in’s Imp. rass 
we gr ant ge acess 40 @408:10 % 


Pocxet Levels......--SUQ@SUMI1U Yo 
Extensioa Sights... ..-SUGSVKIU % 





Morr'll’s No. 1, Nail Puller, ® ous. 
Peuzscn Spike "Puller. “each, $15.v0 


, | PULLEYS—Single a. 
Enck cooscscose le 16 2 38 
anne or Jackie, 


Jap'd, doz.....$0.30 45 .60 1.05 

Aung or-icéckie, Gal., doz. 
lunch Pa LORI 1% 2 
$0.55 80 .95 


Hay Fork, Swivel or soitd Lye, 


doz, 4 in., $1.25; 3 8n., $1.55 
Hot Hoase, doz.... v.00 1.20 
Each cccccceee dh 4% wry 
Screw, dod..++--gU.l6 19 .23 30 
inch eereeeeeee lw 2% 24a 
Side, dos....++-$U.30 40 55 .65 
Clothes” Line— 
Winner Puiitey 


Co, 
Wiunuer, 3 «ro. ons over, per gro. 
Siv.vW0, 1 , @ud over, per 
zre., $20.00 dus. aud cVver, 
per dvs. ge cccesecoenee 
Sash Pulleys— 


Common krame; Square oF 


DP ay Levels... . 4U@i0&1U0% ound Lund, td dos., d: ab ™ 
sston «& DS: SBeccccccccccccccccc cc cds WLU 
a ergy — om eeee . ales Auger Mortise, ne I ace Piate, . 
DL. ie aes os ae 
bien end Levels ...... GO%10 Yo |, PEF a, pei bye 2 tn. + + -U@21¢ 
Bip met sr 0 Gauge... GU&10% I Wrouyut Sicel American Plata 
— par — Axle eerseee eccoccccee (7 
Emil Grossman Oo. : ¥ Wrought ‘steel, “Eagle 
Comeination, Di insasesaeaao’ phe - —— 1% iu., “ive: .s iu, 
M . SMeeeeve eeee . q Ue; . Lb eeeee 
Cisteum Puiut, ea. cov0ce ae Coummvun Seuse, in bur rels. ‘2 iu. Juc 
Priming, Oho ccccccccccscece 0600 eee A in, = = ‘a. ° $2 pee 
Jetlery-bewitt Co.: dep Note Saw ‘luvi au yl- 
: aie bn syslem, @@....... $1.25 luw <Axie, in Nurrels...cceeed8 
Motoreycie siuudurd, e@....... vlc [Grand Kupids Lia swure Co. : 
me = ea. eveteeeneses Go&ksvE Kox-A:l-Steel, No. &, co. iD.. _— 
» ae osler & CoO.: © 
Mosler Overland Special, ea .75¢ Grand Kapids All Steel Noiseless 
pppoe vee, oe ba eae $2.0 Slagars Falls Metal Stampieg Works: 
POINTS—Glaziers— ingura. eT *" 
Buik and 1-ib. papers eeeeveee ib. 9¢ W Plstetnehtte ‘Liardware- Co. : 
ae SS ee ee . "4 on — | No. - i % bu. 1G¢; : aoe 
44-10. APTS. ccrccccsseseseee 4 ¢ eeeees ° Ok eae &- 
POLISH—Auto Body— Niagara, No. 25, “4 ™ in., ue; 
RK. W. Morris Mig. Co,: . pS A le ceeetesaes 
Golden SAE oo FF > _ ‘troy + =I % e “i, . - sit i ¢ 
——— $2. 00 a“ € —_ Stuur, E gt 2U.0.-+-1% iu, lug; 
dln e*ee@eeeeseeeeeneeeneeeeeet ¢ 
Per dos. $8.00 _ _ cog Techie Slocks—Bee Biucks. 
. 2 ° 
Joseph Dixon .....+-- --@ EF. TD Be CUSEETI coccsccccerseses 25 
> Plumbago tata a ’ gr. ~ i > 50 i tiche?r, Sfout eeeeeee Tsar due 5 vu 
i epippreeesereperen Fe Pumps, Tubing, PEs octordO 


errr ers | Kr. $5.00 
Jet Bicck wv er. $3.00 
Black Silk Store’ Polisu ‘Works: 
5 oz. cans, paste, No. 5. % duz.$0.75 
% ID cau, paste, No. 10. doz. 31.00 
1 ID can, paste, No. 10. ¢ due. >=.Uv 
5 ID can, puste, No. 2U. 9 cuu.$v.cu 
6 og. can liquid, No. &. @ duz. $U.7 5 
% pt. can, liquid, No. 8. ¢ doz. $1.U0vu 
1 pt. can, liquid, No. 12. dus. $2.U0U 
% pt. air drying enawel, No. 1 
ge doz. $1.25 
1 pt. metal polish, No. 70, 
2 dos. $2.25 
1 gt. metal polish, No. su 
doz. $3.75 
6 og. 
— $1.00 
14 gal. metal polish, Nw. 50, 
doz. $7.v0 
1 gal. metal polish, ne ~ 
% doz. $12.00 


1 
Japanese .....-. 


metal polish, N v. 


F loor— 
Eureka Sales Co.: 
W o0d-Shiue ticor polish. 


Case lots 40% 
POPPE?S—Corn— 
I gt. Square....doz. $0.75; gro. $8.00 
{ gt. Round... .doz. 30.80; gro. $9.00 
iv gt. Square. dos. $1.90; gro. $11.00 
2 gt. Square....doz. $1.40; gro. $13.50 
POTS—Giue— 


PRION  savKncesecs¢ccee «ee. 45% 
Tinned and Turned.. icawea oon cde 
POW DER— 
Black Sporting: 
nee Pe ibis a .00@5.5 
aif Kegs 2 bO.)wcece 
$2.75 @3. 00 == 
Quarter Kegs (6% Ib.) eae 
$1.50 @1.65 -| ®= 
Canisters, pounds..... are 
Canisters, % pounds... .15 Ss 
Canisters, | pounds... 15 | ¥° 
Black Blasting, 25 lb. kegs > 
$1.40 bed 





NOTE.—Prices wary according to 


terrttory. 
Smokeless— 
Robin Hood 
Robin Hood, bulk; Peerless, bulk 
508: 26% 
CE eee HLcZ0 Fo 
— * CO) ara ea 


Delivered in” iots” of "190 ‘Ibs. ‘or more. 
PRESSES— 
Athol Machine Os.3 


omestic % 
Enterprise Mite. © Co. Fruit, ‘Wine 
an 
J, geureys and "Sausage eae 


eeeree »@2 25&7 % % /€ 
Victor M. (Grab & Co., “Yate Wine 
and 


; 


JFuoccececeesecesccecses c 
—- Presses and Sausage Stu 
Wrightsville’ Haw. “Co.: °° Me % 
50&10% : Fruit. and 
Jelly, 40&10% Vegetable. 50810, 
Seal ‘Presses— 
Mec eS No 1 Jep'd, 
Morrill’s Pocket. “Jap’d. $20.60. He 
Morrill’s Pocket Nickeled, $2 


PRIMERS— 
i fee Primer. ) 


Capa 
LLERS—Nali, a _— 
seitier’e Falls, No. 3, dos.. 





lsurnes Alfg. 

Do. Actluzg ilow ED 2 0 0.2. 
Piteber Spout 
Goulds Jig. Co.: 
Deuble-Actiug “Ybresher Tark.$5.0u 
Diaplbrugm AO. J, Side so. 

i2.s0 
EKmpire, Advance, Scneca, D. aA. 
Shullow aud Veep Well (low 
art) eeeseeeeenee sovenvce® 
Sprayiug big. lizy ‘aud White- 
Wuashiug . vechnnte 
KF. KE. AMyess & Lrus. ‘low jist) 
oo Activg berce aud Lilt; 
Cisteru aud Well; iivouse; 
Wivdwill; Ratebet 9 liundie; 
ump Stones; liydru-l’ucu- 
matic Bullduzer Power; ssaud 
aud Vuwer Spruy; Asbiaud 
; Force umd Litt ..... oo WY 
Tbhresber ‘lauk—Myers and nd 


.0US 
vk 1U' FU 


less Low Down perenne Nus. 
2U8, =v ee o He! ’. VU 
Myers aud Faultiess “Low bouwn 
Mutchet tiuudie Tauk, Nus. 
K2u3, Ruy eeereee oSed. 0 
Ceutury Luw Dewn “Tauk, ri 


Century” Low Dewan “Rateber iian- 
die JTaux, No. R4iU......$5.50 
Pump Leathners— 
Plunger ana Valve Leathers—Per 


gry 
Cylinder ee 
inch. 2 244 2% 3 
$6.50 $00 8.50 IC.00 10.50 
3% 3Y%2 3% 
$13.00 15.50 17.00 18.00 
Cup Leathers—Per 100: .S 
Outside Diam. 
inch. 2 2% 2% mK 5 
3% $6.25 6.95 9.00 10.05 11.45 


3Y%a 3% 4 4% § 
12.85 17.00 20-15 21.90 27-00 34.00 | 
NCHES— 





PUN 
Saddiers’ or Drive, good, 
doz. 60@75¢ 
sap single tube, good qual. 
eeee thle 
Pn. PRA ‘(4 ‘tuces). = $4.00 
— | & =n Co.’3 Cast “Bteel 
e*eee0aeee7e#25#+e . 0 
Morrill" s Nos. TAA.” Ya. “IB! "1c. ~~ 
se eweeee#ees. fh aid 
Ilercules, 1 die. cach $5. 00... SU % 
National Sewing Macu:ne 
Center Puacies, @ dcz., $2 00 . 60% 


Rair— 


see Track, Barn Door, &c. 
RACKS—Whip 
Jobn H. Best 
Portable ‘Revolving Whip Display. 
each: No. 1, with Display sSheif. 
2 ~e >” without Display 
$10.0 
Wire’ Cloth— 


R. M. Bowser & Sow 
Roll Wire Cloth a Racks, | 


$12.00; 
Shelf, 
eaco: 5 Roll. $13.00: 7 Roll. 


$16.00 : 9 Roll. , Sas. 00; > 
oll, Extra ree. $28.00; 6 & 
14 Rell. Donhie Wire Cloth. \3 


$22.00: 18 Roll, Douvle Wire 
Cloth $ 14.0 
RASPS.-Horse— 
Delta Hand Punched Crucible Steel, 
Dieston’s *eee . ve eee 
Sh. ovs ened TRAMTAR OG 
Nicboleon iamvebe odes 70O&10@i5% 
Lee . 





Awerican Bat bint 
AlWwefi aoa é ee 
; eo ks bn Senda, per dos. 7 
Ever Ready, Combination No, ee 
per dus, s0cesece 3.00 
Ever Keady, * Combiuation Xo. - 60 
per eeeeee#ee#es e*eee ot aoe 
Ever oie set, No. 4. per $18 00 
Ever Reacy, Combination, No. x 


ler due. 
Ever Kendy, "Combination. "No. . 


Setend Grads ocesivericcce 1l'A¢ 

Hardware Gradé..cccccsees FE 

Sisal, ¥ m. diam, and ers 

Highest CUES ccvwdes' coos céooene 

Second Grddé .eeosess 
Sisal, Hay, Hide aud Baie Ropes, 

Medium ana Coarse: 

First quality..... seemeue 
Sisal, Jarred, Medium "Lath Yarn: 

First GNGEED ¢.0é ce deene 00008 4Z¢ 
Cottun Kope: 

Best 5-16-in. and larger. .19@I19Y¢ 


per d Ur 3 eeeee eeeeveee - 4 
Acuo Stropplug ‘Meh. & Stryp. | Medium, 3-16-in. Gud Oot ied 
r dvs. eeeeeeaeeeeeeeenee . ‘ ue 
REAMEHS— Common, 5/16-in. and larger, 
Churies E. Buck Edge Tool Co. .30% , I¥%4 @1l¢ 
RecolS—r ishing— p In Pee Y¢ advunce. 
oe ule KReupe: 
Q 6, A 6. B 6. M eK. es ’ 4-4 " , 
10, Q iG, A’ 16, B 46, 400 Ne. 1, Se-is, end: 3h IKE; 9 
tuber. L’upulo, Nickeled 1 a. Wire Rope— Seqeee 
pe  . * German "Sil... EE ag GOPPONNIOE cocccceccese AUS TAS 
BGDMi Bright ccccccecesecocece cee ITZ YS 
Soe Kus N. 6 RS. 8.12 ee 60% 
SUU- > u avs ‘ coed Boxweoud eceeeeeeer seers eeeeees 
Set ae eee. een a ery oe: ob nde 00 oe ae 
a "Ie a" ~ Le ‘ ae t fing : chupin- ‘Stevens Co. : 
3d 33 To Pies vyvld N * 33 Ps | fo ° Bua woud 60 % 
woudd , ee abed be Yo ; vuvu4 F lexifele eres . ee ee eeeee 40 % 
L’n.. 33 bx: Jo 5 dU2 N., bss ‘cs Fo iyvu vif . co ceeereees etn 29010 Jo 
g0uy PX . = vet PN... cnt Mine ella neous ae iin 20 4 UX <3 
sehen 2 i, Vor PSX — Steplets' , Combiantion - bid téa; 5% 
P, 2uvz PN, luz Pu, zt aes es ie shase sess 
x igea? ny Oe oa 
304 P, 304 PN, v0304.P, O03 | Ulta Steel. llllleees. 2g os 
reeenneeecerecete nett ia 7s To liumly Shrinkage sen new 39 To 
h f . - Lufaiu s Stee hervrrcry rrr. ars lus Jo 
Sneesily Mfg. Co.: . Cetin ’s LasnBeP cocceccsccce 50210 % 
Deiucimbie .. oo Ye c 
linuay iivse Kack aud Carrier. wWwaAws— 
OVUKL9% |... 
— w. C. Atkius & Co.: 
REGISTER CisewsmF coccccce ‘(jteenanes OO 
Jufuuned, Llectroplated and Luud eeoreceseeeeceset MGs K1V 4 
reuse ECeoeeoeseeveecece cee 43% Bute bee BOWS .cteed — ane oV To 
Whue Forcelain Bae’. occces 704 Croms CUB seseeccess an het 30 Yo 
Selid Brass or Bronce Aletal, GQue-Mau Cross Cut........-. 
“910% a gon y nage ciee ss sB5 % 
REVOLVERS— aud, Lip auc 1) Pe J o © 
Style ACHYUN. co ceceeees ISG WELW oo, = a ae: - Acheiaie — 
Vouble Actiun, except 44 cal. $2.00 Woud Suws | ah ee epee “4010 % 


Uvuvble Action, 44 caliber... ° $2. 2) 
AmtemasiC scecocccecccccsecos ct ht 
Hamimerless sesesdscocesoeseoeean 
= S. Autuizcatic Revolvers, iltumer, 
4.0u; LU. 3S. Atitomatic, Llammertless, 
54. TW: U. S. Vueuble Avtiou. $2.00. 
tver Jubnuson Salets Autumatic liam- 


wer, $0.00; tliammeriens, $7.0u; 
1. Judel Itty Double Action. 
$2.50; Chumpivu Siugle LbBurrel 


Slat Guhs, dr. UU. 
RIDOLES—WHardware Grade— 


16 th.eeee--.-fPer dos. $2.5Uw$2.7> 
17 Ue cvecccccs. per dus. $2.4 2wyo.W 
a tts 6 te mini per doz. $3.00WS$3.25 


For Galvanized, add 50¢ per dos. 
RINGS AND RINGERS— 


2 3 inch 
Pree rreee $0.70 0.75 0.80 dos. 
COPPET wcoccee $1.10 1.35 1.65 doz. 
tHiog Rings and Ringers— 
fiuil’s Kings, per gro. bu.xes, 
34. se @3¢4.00; per doz. 
eae eee 35@40¢ 
Hill’s ss Moe Gray Tron, aa 
5a 60¢ 


Hill’s Ringers, Malleable peo 
doz., 79 w85¢ 
Blair’s Rings..per gro., $5.00@3$5.5U 
Blair’s Ringers....per dozs., 65@/70¢ 
RINGS ANDO HOLDERS— 


291C. T. Williamson Wire Novelty Works: 


Key Kings Te lividers, No. U7 
@ «ro., tec. 40% 
RIVETS— 
Copper Rivets and Burrs.45&10@502 
fiunmners’ and <Altscelianeous 
PE nec netnenendees 60% 
Structural, base, 34-in. and 
larger, large ee 
Boiler, cone head, base, 34-in. 
and larger, large lots........$2.85 
Bifurcated and Tubular— 
Assorted in Pasteboard Bo-es. 


Bifurcated, fer dosen boxes, 50 
count, 40@45¢; 100 count, 50@ 
65¢. 
ne a 
Empire Enamel Co. 

y oly allie ob f tiie Pe ie 

rona. Glazed, 1U.25@$11.50 

ROLLERS—Stay— 

Crenk’s Stay. No. 59........ é 

Cronk’s Brinkerholf No. 55, $0.60 


‘0. 56, $0.72; No. ‘60. ....-$0.72 
LALe’s eeeeveee . . eeoreeseees ee % 


Myers’ 

National "Mf. Lo 
Barn Door onan, No. 18, 2 om, 

ntichards-Wileox Mfg. C 

andy Adj. and Reversible 7, 


nat i Soe a la li a tice nl THe 
Lag Screv. Nos. 55 and ; we 
I nderwriters’. Nos. 59, bu... iW 
EGE, 2 Mlectioceceose $1.7 
ROOFING— 


Roofing, Rubber, 108 sq. ft. rolls, 
32 in wide. per roll: 
First Quality: 


: ply—35 Ib. rolls.......-. $1.15 

2 ply—45 Ib. rolls......... 1.65 
3 ply—55 Ib. rolls......... 2.00 

Second Quality: 
I ply—35 Ib. rolls......... $0.85 
2 ply—45 Ib. rolls......... 1.7 
3 ply—55 Ib. rolis......... 1.30 
ROPE— 


Per Pound. 

an Retail Trade. 

Manila, $4 in. diam. and 
Highest Grade pene6eeoeess sanEe 





‘ urhiag lrames, 
ou @mL0K&105 
He: ry Dixston & Sons: 
Friews eust aud west of Rocky 
Muuntaius: 
Cireulcr. Sulld end East. Weat. 


| 
7 ol anal 


Imserted ‘“huuoth.guald o ive 
Bau... 2 w ls w 
PE  ‘ceakkeetl GOX10 % 60% 
Baait, 4 wil..s.iv Yo ws 
Cremeactuls ...-.6- 4X10 YG Ws 
Narrow crosseuts.S5vail0 FG GU% 
— Mill aud 
nU&!0 % 580% 


amen Woudsaws- . 
25k TYG 25% 


Woodxaw LDiladdes. Fok is~ve 29% 
Woutsuw livds, 
Bee 6eess 6s 25& 7% % 25% 
laud Suws, Nos. 
= © DF 3d, 
uviwd. US, lv, 
i. 77. S......-23% TH 25% 
llaud Su@ws. Nos. 
7. 10s, lus we. 3. 
1, 0. OW, Cuu- 
Dimetlem ccccce 30& T%% 30% 
ae was. Key Licle, 
Pee 2k T%%o F5% 
Hond Ive Saws..45&10 % 15% 
Lutcher Saws aiid 
teh oe 30& 744% 30% 
C. E. Jeunings "& Co.: 
en Bes. scsvves = dinee cacouee 
Butcher Suws ........ To 
Compiuss and Key _— ‘Suws. 23% 
Framed Wood Saws.....ccee. 4UC 
ligand Saws eeeseeveeee eeeeee bU% 
Wood Saw Pe. ctcane cwelnail 10% 
Millers Falls Compauy: 
i ee ewes 15£10% 
Siar Suw UGlades ...... --LI&k&1VG 
Simonls Mfg. Company: 
Se cs woe hbseeee 50% 
Bay State Cross Cut Suws. ..4u 
Crescent Ground Cross Cit Saws, 
70 
Inserted Point ‘‘aws......... 5U% 
Oue-Man Cross — 66s eon 4U% 
Lay State Crosscul ......... 40% 
Gang — olay aud Drag 
BOMB cccccccccccccccccces OU %e 
Band awe is Ai diay tn eek eel UK1U% 
Back Suws ....6...-25482Z5&10% 
Butcher Nuws ....... ae 6DSKRIVGF 
hand Saq@s ..... S94DL5&1O% 
Haud Suws. Bay State, Braud .45% 
Compass. Key ilole.. .250@roklU% 





Vuod Saws ...... souks la % 
Saws. Pruning— 
Disston’s Combined I'rnnirg eos 
onl Saw. # doz., eng ik id 25% 
Simonds Mfg. Co......25@25& 19% 
Hack Saw Blades and F rames— 
Atkins’ Uack Suw Blades A A A. 


=U0% 

Henry Disston & Sons: 
Prices east and west of Rocky 
Mountains, Fast West. 
Concave B.ades,. 257% 25% 
Chronol Rindes.. » ones 6 ie - To £5 Se 
Hiact. Saw Frames. BOLT | V“;Jo 30% 


©. £E. Jennings & Co.'s: 


Hack Saw Frames. Nos. 175, 
SE | Men nned tine doe oe 4037 ys Se 
~— Saws, "Nos. 175, 180. com- 
POR edecctdecssscecens 41Nk745% 
aoe Head Uack Saw Bs.ades. 
40% 
Arrow Head Hack Saw I°rames. 
404R7 1% % 
Goodell’s Fiack Saw wrt 10K 10% 
Simonds’ Saws. 40%; Haz State, 
50%: Culies, 35%; lack Sav 
WORTROR .ccccces pen eeenreead SU % 


Miilers Faile Co: 
Star Brackei Saw Riades 254224G%% 
Star liack Saws aud a 
15£10% 


‘| Diamond Saw & Stampine Works: 


ack Saw es 


Sterling £1085% 


. bal 
. Nt, AR , 
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If 
it must be 
display 


boards 
a 


“Silent 
Salesman” 
will fill 
the bill 

in a 
superior 


way. 


Considerable hurrah attends the recent- 
ly adopted methods connected with the 
sale of Drop-forged Wrenches. 


Should your “stocking or _ shelving” 
practices prevent the good order or 
system which seems preferable in all mer- 
chandising your most effective appeal will 
be found in the J. H. WILLIAMS & CO. 
“Silent Salesman” substitute. 


All products and store fixtures 


must carry superior utility, appeal and 
service features—remember this if you 
would assure yourselves of the returns 
which the policy indicates and send for 
details. 


Dependable Tools Catalogue free. 





HARDWARE 


AGE 





J.H. Williams & Co. 


Wherever Horse Nails 
are used The Capewell 
brand is easily sold 


It’s a nail which is known 
everywhere and used by 
most horseshoers. 


Superior quality and de- 
sign have won for “‘Cape- 
well” nails an enviable 
name and fame. 


And those dealers who 
stock this brand get the 
benefits which always 
follow the sale of a first 
class widely advertised 
article. 


Among those benefits are 
repeat orders, satisfied 
customers, largest vol- 
ume of sales annually, no 
‘‘come backs.”’ 





J. H. WILLIAMS & CO. 


The Wrench People 


57 Richards Street, Brooklyn, N. Y. City 
32c So. Clinton Street, - Chicago, IIl. 





“The Capewell” 
nail has the 
reputation of be- 
ing the best 
horse nail in the 
world — not the 
cheapest re- 
gardless of qual- 
ity. 


You know “The 
Capewell”” trade 
mark, of course, 
—a check mark 
on the head of 
each nail. To 
sell nails bearing 
that mark is 
sure to get your 
horse nail busi- 
ness onto a 
sound basis. 


MADE BY 


The 


Capewell 


Horse Nail Co. - 


HARTFORD, CONN., U. S. A. 


Largest Makers of Horse Nails 
in the World 
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Lester, Complete, $10 
Rogers, complete, $3. 50 and $4. 


$8169 

SCALES— 

Union Platform, Plain.$2.10@2.25 

Union Platform, ‘Stpd. . $2.15 @ $2.50 

For Double Beam, add 50¢ each. 
Cgssiien's: 

ee eee er ee 

Paverite die en eeegia WE ee "40% 

— Trip "Scales hanee® eee  JO% 
SCRAPERS—Box— 
Chapin-Stephens Co., 


Cabinet— 


pe 


i wtnnn ne 
30@30&10% 


per doz. 

Knives, per 

Floor— 

"~~ Rise ibe Co. : 
1, $18 


Fox, 
Extra 


8.00; No. 2, $14.00; 
a 3, $28. 00: Juniors. $9.00 ea. 
Ex. Blades, No. 1, $3.60; No. 2,]* 
$3.00; No. 3, $3.60; Juniors, 
$2.16 per doz. 
Weber M’f’g Co 
Weber denbie ‘octing.. 
Foot— 


-40&33 ': % 


Grab & Co 
Nagoual Mfg. Co., per 
No. 61. 


doz 
Seit Cleaner, Te: No. 62, 


Upright, 75¢. 
Richards: Wilcox ut am - Co tosses 50&10 % 


vou Supply Co.: 
jand, Nos. ~ 
$4.50 $3.25 per doz. 
Ex. Knives, Nos. 7 8 
$1.80 $1.20 per doz. 
SCREWS—Gencs and Hand— 
Bench, Iron, doz., 1 in., $3.00@ 
$3.15; 1%, $3.25@$3.50; 1%, 
$3.75 @ $4.00 
Bench, Wood.....+-++.. 20 @ 20&7 10% 
Hand, Wood..... 70810 @70& 10& 10% 


Chapin-Stevens Co., Hand 
abo dba ae po ft 
Coach, Lag and Hand Ra 
Lag, Cone Pee. cescctooes coats "804 
Coach, Gimlet Point.......e.06. 804 
de: BO ccunenseasees 70&10 @75% 
Jack Screws— 
Standard List .70& 10% 
Millers Falls .........+.-. 50&10&10 % 
ne— 


Cut honda Iron, Brass or 


Bro 
Fiat ead or Round Head, 
50&7 10 @ 50& 10& 104 
Fillister Head........ 40 1» * heaps 
Rolled Thread, F. H. or R. 
A ati OE 75é710@ (a 80810 
F. H. or R. H., Brass, woe, 

658 10% 
Set and Cap— 
eee 75&10E& 104 
Set (Steel), net advance over “ 


Se IG, Bei a skvcccss 064 706 108-104 
Mer, TG. GOB. woes os cts 70&10& 10% 
. Fillister Hd. ae eeeeee , . .60&10E 104 
ood— 
List a 23, 1903. 

Flat Head, Iron......87VYues5@ 
Round Head, Iron..... 85&5@ 
Flat Head, Brass...... .80&5@ 
Round Head, Brass... ahh reds 
Flat Head Bronge...... &5@ 
Round Head, Bronze. WUESO 
Drive Screws... 87 '124&5 @ 
SCYTHES— 

Per doz. 


Plain Grass, Cutting mee” Pol- 
SORES op ccvscseosecs . $7.40 @ $7.70 

Clipper, Bronzed Web.. . $7.15 @ $7.70 

Solid Steel, Web and Backs Pol- 

. SOREN coccectecocsesace $7.40 @ $7.70 
mse, 


d 
B. ‘eed and Bramble 

°° Se eR SR = $7.15@ $7.79 

Pah ay Painted, Cutting ry 
i cele 60 @ $9.90 

Clipper Grain, Bronze We ob, 
$9. 90@ $10.15 

SEATS—Chair— 


National Seat & gg | —. Co. : 
Fiber Chair Seats, 12” to 16” 
$50 ” per 1000 


SEEDERS—Cherry— 
Enterprise 
—— Mfg. Co.: 


8, @ do 
Wrightovitle 
Seeders, Raisin— 
EE EN ---259@30% 

SETS—Awl and Tool— 
Fray’s Hollow Tool Tlandles, 


Millers 2 ielis Adj. “Tool 
No. 1, oe ~ 4, $12; pt a 


National Mfg. Co... No. 70 Cellar 
Window Sets. No. 70 Galvanized, 
® doz. ... $1.00 


PSO SOI 044x 7 


yhew ; 
Nat: — Sewing Machine Co. : 
Kaurled. ®@ doz.. 60......... 15% 
Swan's, =. ‘ _RTO 8 


Regular list . 
tkin’s: 
yy nied 
De ceieccesneas 

ee s Siar, 


“ee ee eeeeeeee 


° | Reminzton 


% 
- gro. 39 s 


SCREEN DOOR— 
Ha, 
Star, 


Pike Rey Co. 
Tas* Cut 


"Weren. 
att 


Emery 
Knife llones, @ Co 
Crystolon Knife. per os. 

— Octaqeans, 


Quick’ ~ 


Helr, Ferris & Co.: 
gro. 


SHARPENERS—Knife— 


Knife 
se een $1.20 


one Pp a tl a ie te 


Carving, 


. .816.50 


% “i CE 


.$1.2 
. $3.00 
per 





Hones, @ GOB....--ccc 2.59 
"Law r 


SHAVERS Beet 
Sotererios Bite. Odecccece 
SHAVES—Spoke— 
SPOR cococsoerce 
df ne rere 
Clapin- Stephens Co.. ite Ie 30 
Millers Falls 2 
Seymol r Smith SoDs.e- 
SHEARS—Cast Iron— 


OT Seer $16.00 18.00 

..-$13.00 15.00 
Cheap $5.00 6.00 

Straight Trimme rs, 


é2 
Best Quality Jap iit oe 


Best Unuality Nickel. 
Tailors’ Shears 
Acme Cast She ATS. seers. 
J. Wiss & Sons Co. 

ss Quality Se atlas 

pest Ramee Nickeled.. 

Sey = oo ees ees 

Tinners’ Snips— 
Steel Blades 
Stecl Laid 


Blades eceevece 


Acme Cast Snips......... 


Grittin Mfg. C 
a panne ean oe we 

J. ‘Wiss & , Co. : 
Wiss 


oe - 


«« @ G0Z... 


Forged Ste ee 


. 
. 
. 
© 
Ds 
ag 
fod 


. -20&30 % 


seereeee edo. $1.50 


-dcz. 
@230&10% 
~15&10 % 

het Oo, 


eeceedd 


9 in. 
20.00 gro. 
17.69 gro. 

7.00 gro. 


. OOS 10&10 
40 @ 40710 
*“eeee 40° sf 


. 60&10% 
50810 


25710 @ 30 
- 05 10% 
eawee 40% 
0.’s CR « 


56eee 23 % 


Pruning Shears— 


Cronk’s Hand Shears...... 
She ars. 


Cronk’s Wood liandle 


Disston’s Pruning Look on ‘e. 


iis GE écacnsocece 
J. Te “Henry Mfg. 

Pruning Shears, 
a — & Son 


Standard ‘Tree 


oceecnd%o 


Co.: 
wm eae. 40% 


Pruners.... 


361 
Wood Handle Pruning PE 10% 
SHEAVES—Sliding Door— 


R. & B.. 14 list 


Sliding Shutter— 


& B.. new Pitcesoseus 
SH EET LEAD— 


SHELLS—Brass Shells, 
Remington Arms - Union 
Cartridge Co.: 
First Quality, all gauges. 
Club, 10 and 12 gauge. 


Peters Cartridge Co.: 
League, 10 and 12 gauge 
League, 16 and 20 gauge. 
Target and Liigh Gun... 
Ideal and Premier..... 
Robin Hood Ammunition Co. 
Comet, Autocrat. Capital. 
Robin Hood, Crescent, 


ee 
anes - Un! on 





Eclipse, 
Remington 
Cartri 


ee 


Sheet Lead, per Ib....... 61, @6¥%¢ 


Empty— 

Metallic 
COLT 
.65&5 % 


Paper Shells, Empty— 


Oo 000 B87 
eee 0% 
ceese 50% 
+ + - 20k 7 


“80&10°¢ , 
Clippe r, 
20&10% 
~ * IK Wo 
hicealiie 


age Co. 
Arrow, 10, 12, is and 20 gauge, ha 


Nitro Club, 10, 12, 16 


rauge 
New Club, 10 and 12 gauge. 


New Club, 14, 16 and 20 gauge Chicago (Coil) ....ccceces 


7O 
and 30 
ai aaa 20 Fo 


oon % 


Shells, Loaded— 


Loaded with Black Powdcer..... 40% 
Loaded with Smokeless ia 


medium grade 
Loaded with 
high grade 
Peters Cartridge Co.: 
League, Black Powders. 
Referee, Semi-Smokeless 
on and High Gun, 


ess 
Ideal 


and Premier.. 


oe Be scenes ede 

Eclipse, Halt Smokeless. 

Robin Hood, Crescent, 
all Smokeless 


Comet. Autocrat, 
Capital, 


all Smokeless. 


Apes « Union 
Cartridge Co. 


Arrow. 


Smokeless Powder, 
V0& 


all mek ctoen, 


New Club. Black Powders... 
Nitro Club, Smokeless Powders, 


& 10610% 
020+ -40% 


1% 
‘46810810% | 8 
Robin Hood Ammunition Co.: 


eee 025% 


eee 40&2% 
Clipper, 


eoeeee 


&10&5% 


40&10&1085 % 


Metallic 
40% 
40&5% 


Smokeless Powders 


403 10&10% 


SHOES—Horse, 
F.o.b. Pittsburgl:: 
SP adsccdeoces secs per 
StCEE. cocccscccccees per 
HOT— 


SS OE 06 Biitcckss cee 
Drop, B and larger. . inte 
Bue eeeeoeeeeeeeeeeeeeeee 
Chilied 
Dt: se0eb 6600 60 ndbSsees 
SHOVELS AND SPAD 
Associetion list ........ 4 
Snow Shovelis 
Long Handle 
Wood and Mall. ‘D Ha om, 


Mule, 





Etc.— 


keg .$4.10 
keg.33.85 


25-lb a 


ee ee eh 


es. 
0@40&10% 


bene oss "$2. 50 @ $2.75 


$2.65 @ $2.90 | nh 


SIEVES AND SIFTERS— 
Hunter’s Imitation, per daz....$0. 3 
% |Hunter’s Genuine, per doz. 


«++ $1.00 


JO “nD” 


0 -Bevels 
Iron Hdl. 


Sieves, Seamless, 


Mesh ...¢- 
Iron Wire.... ‘$1. 05 1.05 1.10 1.20 
Tinned Wire..$1.25 1.25 1.25 1.35 
Sieves, Wooden Rim— 
Nested, 10, 11 and 12 Inch. ; 
Mesh 18, Nested... .doz.$0.90@0.95 
Mesh 20, Nested....doz.$1.00@1.05 
Mesh 24, Nested....doz.$1.40@1.50 
SINKS—Cast lIron— 
Painted, Standard list: 
12 x 12 to 22 x 36 in.. 
20 x 24 to 24 x 50 in 
24 x 60 to 24 x 120 in... .30@30&5% 
Barnes’ low list, ail sizes up Se 
20 x 60% ; larger sizes. . .5- % 
NOTE.—There is not entire unt- 
formity in a by jobbers. 


cel— 
a Sinks, L. 


Metallic— 


me 
~ 
— 
A 
hme 
Co 
N 
S 


- 60O@6054 
55 i 55&7 5% ce 


| Oe 50% 
KEINS—Wagon— 
Cr Ns nb écebeck wet 65&10 A 70& 5% 
0 Se ee ee 35@ 37 Ah 
SLATES—School— 
Factory erent" 
Slates @ 50&10% 
Eureka, Unexcelled Noche £S, 
6 &7 tens 
Victor A, Noiseless. .60&4 tens &5< 
SLEDS— 
ent. Helm, Ferris & Co.: 


ar 

eye Mfg. Co.: 

Little Giant Folding, ? doz. 

Richards Flexofold Steering. 
SNAPS—Harness— ; 
RN i ee ale 40& 10 @ 50% 
National f‘afety 4 Co. : } 

Klingsnaps. - gro 


ich Be 
oon Eye. $1. G7 ey res) 3. ‘bo ato | 3 
4. 38 6. 00 7.10 8. ov 
li, a 
.$2.00 


3.80 3.4 


eeeeveeeertee ee 


.$12.00 
00% 





% 09 


_stound Eve. 


Niugura liarness aud lhope...4U0% 
snatns— 
Grass Scythe 
ON a eee ee 50% 
SOLDER— 
lless & Son 

Soldering Outfits. per doz., ey 60, 

Tinol Solder, small size can, am 

Tine | Solder, Medium ‘size "can, m 

or 

SPOOL—Bracelet— " 
Norman F. Hines Co. 

Liines’ Crochet Spool Bracelet, 


SPOONS AND FORKS— 
Silver Plated— 
Good Quality......... 5010 @ 60854 
PD. tnteneedscnias cae 60 @ 60& 10: 
Iuternational Sliver Co. : : 
1847 Rogers LBros..... .40 £10 % 
Bro. . 2% 


$1.75 


liogers & 
E 


Rogers 
Oncida Community: 
Community ee 
@eenwvnreereee eee ~10& 5% 


*eeeer epee 


eeere 10&5% 
Fintea eeereeeee oocee OCOKSD% 
SPRINKLERS——Lawn— 
Stuber & Kuck ; Pee doz., Be 
$4. ATs) ° 2. $3. 3. $2 _ 
Miscellaneous 
German Silver eeccecee D0G1IO@WU% 
Tinned Iron— 
Teas secseveceeeeeper gro., SS@65¢ 
Tables ....+--fer gro., $1.00@$1.10 
SPRINGS—Door— 
40810 % 
Keliance (Coil) ...cccceces 40&1U0% 
Carriage, errrrety &c.— 
1% “ and \Vider: Fer 100 lb. 
oo 0084.75 @$5.00 
seesne gt aye 
rig occccg @ $5.50 
Painted Seat "eee 
1% «2 *« 26....per pair. 45 @47¢ 
1% « 3 x 28....per pair.68@7i¢ 
SPRINKLERS—Lawn— | 
nterprise ..... 25 
Hero Me: Co.. BG. dow. ccccee Oe 
SQUARES— 
Nickel "Plated cnn 
Steel and Iron. 
Rosewood Hdl. Try cam are and 
« tcl eae 710610 @704% 
Try Savares and E- 
40&10& 10 @ 5054 


ee 1NX10%G 
Disston’s Try Squares and Bevels, 


R. & E. Mfg. Co., Stcel 


SQUEEZERS—Lemon— 
Vood Porcelain Lined: 
Cheap 
Good Grade ..eceeee ~ccHOe., 81.50 
Tinned Iron........do02., $0.75@1.06 
Iron, Porcelain Lined, 
doz., $1.75 @2.00 
Victor. @ @ 00 


60 @00& 54 


Squares. 
6V0&5 % 


't9| STANCHIONS—Cattie— 


Hunt, Helm, Ferris & Co.: 
sndudtesece aCe 


» « 8SS10@85E10G 104 
seeeencd 805106710 @85% 
Fence Staples, Bright., $1.70: 

Galvanized. .$2.i0 f.o.b. Pittsburgh 
Poultry Netting Stapies, 

In bulk, 3144 @4¢ 


1b ttienereenaielaae 

SO eS 9 84 
Pick’s Bros.’ 
Nichols Bros. 


Barbed S5lind 
Electricians’ 





STEELYARDS— 30@30810% 


Niagara Falls Metal Stamping Works: 


60£10% |; 


STITCHERS— 
Stewart-Skinner Co.: 
Speedy Stitchers and Supplies. 
$4.50 $12.90 $24.75 $47.00 
1/1 4 1 gro. lots 
STOCKS AND DIES— 
Blacksmiti’s Stocks and Dics. 
50@ 50& 10% 
Taber Taps 


American Tap & Die Co.. Adaman- 
tine Screw Plates, 40%; 
and Nut Taps. 70% : Machine 
Screw ‘Taps, 80%; Dies, 40%; 
Green River, 25 To ; ; Lightning 
gd Plate, 25%: Little Giant, 


Nichole Bros., wed _ Plates 22+ -40% 

STON ERS—Peac 

Rollman Mfg. Co., 7 6. @ doz.$2.00 

STON xe— 

3 <3 a Axe Stones A aaa 
|. RAS er reg , 

Glass Cutters’ 1S Raa 

Pike Mfg. Cutters’, 

Stones aoa Supplies....... 33% % 


Pike Mfg. Co., 1907 list: ®@ ID ) 
Liard Arkansas, Soft Arkansas, 
Lily White Washita, 
ted Washita, and No. 
Washita Slips. Stones, Pen- 
knife Pieces, Ete. 

India Oilstones, Crystolon 
Stones, Quickcut Emery, Co- 
rundum, oa 1 Regular Hin- 
dostan, Small Hin- 
dostan, Tarver Oilstones and 
Queer Creek Oilstones, Pen- 
Enife Pieces, etc., Sandstone 
and Miscellaneous Goods. ] 

Scythe Stones— 


per gro. |] 

g. Co.: 

Black Diamond S. S...$12.00 

Lamoille S. § 

White Mountain S. 8..$12.00 

Green Mountain S. S 

Extra Indian Pond, S. 
Ss 
Ss. 


, 
oO 


eA 
MEE 


Pike Mf 


No. 1 Indian Pond Ss. 

No. 2 Indian Pond §S ob. 

Leader Ked End 8. 8.. $5.00 > 

Quick Cut Emery...... ” $9.00 

OEE scvtcs dnd ws oe en 7.00 

Scythe Rifles, 2-coat. 2560 
Set. es 

S 


% ASE 


Scythe Rifles, 

Scythe litles, 4-coat 
Lectro ( Artificial!) S. 
India (Artificial) S. 8.. 
Crystolon (Artificial) 8. q 


STOPS— 


ere 
Morrill’s, @ doz... No. 1, 
Morrill’s No. 2, 2.50 
seymour Smith & Son’s...... - 60% 


oor— 
Chapin-Stephens Co..... 50 @50&10% 
; Plane— 
C 1apin-Stephens a er ose 020% 
sTR ox— ‘ 
Acme ne “l. case lots....e ores 
-ury’s Universal, case lots...... 


STRETCHERS—wWire iio” 
tlunt, Llel m, Ferris & Co.: 





lmproved klwood .....eee.¢ 
Littie Giant 
Round ee se adieall le: de le ee 6.00 
Star, Plain Bearing nenseeees S$. 
Star, Roller CUM. coecene $7.00 
STUFFERS—Sausage— 
‘enterprise Mfg. Co., Stuffers and 
ard Presses 29@ 2v&i 
SW EEPERS—Carpet— 
Bissell Carpet Sweeper Co.: 


ball 


Per doz. 
Cre. bearing, Grand 
ap 

Sensinn. 
Pchecens ae «a 26 
Cyco bearing. Universal. Jap. 
Cyco  aeen ing, Universal, 

I iri it i a bl ek da te 2 
Cyco eiie Standard, Jap. 
Cyco bearing, Standard, 

EE a heed cen de on 
Cyco, ball bearing, Princess. 
Cyco, ball bearing, Elite. 
Cyco, ball bearing, Grand, 

Seer 
Cyco, 

Nicke 
Extra 
quantities. 
S NGS—Lawn— 

Myers Low Down Roller. ....... 50°, 
North Vernon Lumber me 

Lawn cod Porch Swing 2 0250% 

= FINI ISHING 'N LS, 


allowances according to 


American Carpet Tacks, 

; 90& 20& 10& 104 
American Cut Aacks 90&20&10&104 
Swedes’ Cut Tacks. .90&20&10&10¢ 
Swedes’ Upheletevers’ A ny Se ke 
2) aes 90& 20& 10& 104 
Lace Tacks bdeint babes 90& 20& 10& 104 
Trimmers’ Tacks........ 90& 20& 104 
Looking Glass Tacks........ 65& 104 
Bill Posters’ and Railroad 

acks eer cesecceee es SEVEN 
Hungarian Nails 
F + sen ge {aaa 
a wee Mca Nails.. He 
—The above rices. ar 
Straight Weights. ° , for 
also Nails, Wire 
0 Pointed— 
Double Pointed 08: soe 
10&10&10& 104 
TACKS AND NA — 


Copper Tacks, per ay — 
oe er Nails, per Ib........... + ee 
PES—Measuri no— 
yi merican Asses’ Skin. ..40@40&10¢ 
Patent Leather ..........3 th 25¢ 
Steel ee cecccccc cece edd @IIKLESSS 
Chesterman’s ..... socccees 25@358 





Kenffel & Esser Co.: 
Favorite, Ass Skin..........50% 





ii aa Steel 
By at ae 
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S LADD ©)2 LADD MIXER Saturn Clothes-Line Ree! 

S BEATER S om spt especially designed for OUT-DOOR use 1 
° , . * “ae ADD BEATER. 3 g1ass —use indoor as well. Guaranteed 40 ft. 

S NR urn. inserts Especially made line—tested to 180 Ibs. 

r 2 ale See ee ee. 6= ST ee SE. WIC, POAT 

< « < a some ; ' istinctly high class. Line rolls easily and always clean. Rust 

i Sg ells on sight. Proof; Dust Proof. Not a knick-knack. 

5S ' 


EGGS 





Worth While Profits 


Every One a Good Seller 


LADD BEATE 


Two sizes—Home and Hotel; SANITARY; 





WRITE FOR PRICES AND DISCOUNTS 


UNITED ROYALTIES CORP. 
1135 Broadway New York City 


ALL T ; no wood or cast-iron; 
8 BEATING BLADES; Direct Central 
Drive; NICKEL PLATED. Positively in 
a class by itself. 




















Do You Sell 
Razor Strops? 


You can make it 
PROFITABLE 


Nail-Clippers min 
Sell themselves KOKEN BRANDS 


_ Every one of every man’s ten fingernails Th 
is a nuisance. And he’s eager to buy the cy are 


device that minimizes their botheration. A REPEATERS 


counter-card of nail clippers sells him every 


time. 
because they are REAL EDGE 
rT 2 66 99 
Gem” 25c ‘“‘Amsonia” 40c MAKERS. Made of CORRECT 
“Gem” is the most famous manicure in- - MATERIAL by mechanics WHO 
strument in the world. It is compact and KNOW HOW. 
—— ort —— “Ansonia” sells at 
ess than half the price but does excellent We off ki ch 
. " e offer money making merchan- : 
wor _ is very compact and handy dion teat wll nct- suman en the | Se 
Write for prices on a card on shelf if properly displayed. 
of “Gem” and a card of Lf Se 
Ansonia. , - Sample Line sent upon request. 


The H. C. Cook Co. 
Koken 
Barbers Supply Co. 


Strop Makers ST. LOUIS 








} 








Ansonia, 


Conn. 




































Here’s the Finest 
25c. Shear Made . 
ie : 


The quickest way to show you the quality and strength 

of our 25c. shear and to test their cutting qualities and 

adjustment is to send you % dozen different styles and 

sizes, postpaid, upon receipt of 75c. The Shears them- SS 

selves stop all arguments. They are fast sellers and are 

entirely dependable. we, 
HAVE YOU SEEN THE CONWAY SHEARS AND er a 
SCISSORS TO RETAIL AT toc. A PAIR? Simply . 
to demonstrate the excellent quality and fine finish, we S Ye” 5 


will forward postpaid one dozen assorted styles and 
sizes, upon receipt of 75c. We are trying to reach Dealers who have overlooked the 
possibilities offered by the sale of our 10c. Shears and also our 25c. items. 

Write immediately for samples and prices. 







CONWAY SHEAR CO., No. 810-860 Worth St., Bridgeport, Conn. 
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and Leatier 
25&1 0% 
redaced ie am 


Favorite, Duck 
Metallic and Steel, 
35 Poc 


Lufkins: ‘a 
Asses’ Skin cocccee o AEG: 50% 
or Be: ‘d. Les eee 0 @ 30&5 % 7C 
-aiea a atber 
25&5@25&10 % 


rere; Te Te 40) 4A0K->' 
Wine h apesszonncsccesee wareee 
icbuse 
Chesterman’ ‘s Metallic, No. S41, 
*4038L. ~ 
5% 


Chestermian's " Steel, ‘No. 


TEETH—Harrow— 
Steel Harrow VJeeth, plain or 
' headed, % twmch and larger, 
‘per 100 Ib...... 


100 | - $2.50 @$2.75 

THERMOMETERS— 
Tin Case, Cabinet, Flange, ars 

eee eae @ 35% 
TIES—Bail, Steel Wire— 
Single Loop, f.o.b. mill...... -80&5% 
Monitor, Cross Head, - S02 Yak 
TINWARE— 
Stamped, Japanned and Pieced, sold 


very genera a at net prices. 
TIPS DB BUMPERS— 
Elastic Tip ee : Box Complete, 
DR: scereaeseeoeereee™ $10.00 
Rubber Head 7 per gro., Nos. 
Bu. 50c; 1, 45c , auc; 8, aoe 
umpers, pe .. Nos. D¢; 
we 0 pat 5, 2, 50¢€; 2%. owe 
eg ps, per gro., 0 ° 
$1.25; Stetson <~ aaa a 
Slotted Screw Tips 
231, $2.25; 29" Bo. 50; 533" 


$3.00; 234, $3.50. ann ee 40% 
Rocking Chair Tips, per 
eeeve <eegetltinn, 


TIRES—inner “Auto— 
Double Fabric hy Company 


x3, 56 ; $5.0 00 ; 32x4, 
ari > 33x4. 36. 92 . 35x4, ‘- p; 4 7 

7x4, $7.83; axa 1%, 8.933 ; 
35x4%4, $ x4 B58 +4 70; 
35x5, $10.24; ‘ota. 10.8 


©] 
Mehler Garden Tool Co.: 

Handy Gardener, per doz....37.20 
Handy Hoes, per  Sapeegeer 40 
wand Edgers, per doz.....$10.50 

TOOL S—Hand and Lathe— 

J. L. Osgood Tool Co.: 
Diamond Han each, Nos. 
Pg 203 . $7.00; 3, $10.00; 


ao | 

4. >) 
Dimond Hand and Pay i 3 Ss 
& 


ach, Nos. 10, $12.00 
$14. 00; 12, $16.00 ; 13, $20. 00. 
TOOLS—Haying— 
. BK. E. Myers & Bro.: 
gg > 
Rail, Myers 
Clover Leaf and 


1, j;& 


Myers 
a 
Sling 
Grip and eens ra o 
— Track and ae ‘Track Fix. 
3 


rs Hay *Porks, 
Myers i: asceseseveoscoooeee ee 


Gifford-Wood Co.. scoesctnee 
Interchangeable— 
Currier-Koeth M’f’ g Co. ;: 
$3.25 $3.50 $3.50 
Nos....- 3 
——— 
J. T. Slocomb Co.:; 
Center ons .25@35% 
Venter Drill Sets, per se set...-.91.00 
nte tering Too gy) ee CS 
—_ iG ameipensipignee 
Heads, 20%; In- 
:; Paper. 20%; Plain, 
29% inted, 20%; 
me 20% ; Thread 20% : : 
Tube, 20%; ooo “Discs. 10 10% 


rs— 
William en Miscellaneous 
Molders’ Mepccssossecseestuw 


20 % 


2eHOOo 
Bo 
ae 
ee 








Atkins’ Cross Cut See Tools... -25% 
Simond’s Imuroved............33 8% 
monde Crescent....ccerscsseeed0% 
OOLS—Turning— 

a san Buck Edge Tool Co....30% 
James Svan eeeeee4neeeneeeV#eees 4U% 
TORCHES 

Hammers, =ngine ee . -4.50 
rinol Torcaes, per oz., $4.80, 


P. Wall Mfe. Supply Co.: Dread- 
naugut pra” Steel 
Casoline Blow Torches, 


TRACK—Barn Door, &¢.— 
Siiding Door, Painted Iron, . 


Sliding Door, Wrought Brass 
IZ in., lb., $eeeesees oe oun 


nk’s 
Double Braced Stee! Rail, 


® ft. B¢ 
o. N. T. Rail. ee eeeeee cosced we 
Griffin’s: 
$3.25; ‘ie r “ald Ss” 16.395 
a: 29 
Hanger. 8 209 ft.. 1 x 
8-16 . $3.50; 1% x 3-A6 in., 


ne’s: 
Hinged Track, #8 sagiy * oe ~ a 
% 100 zt.. 1 in., $? 9 


"1¥Y%, tu., $3.45: 1% tn...... 00 
Standard. 1% in... 


Hinged “Hanger Track, be 





1 x 8-16 Track. - eanéeoeni Tee 
Myers’-Stayon Track........ ee ch % 
Myers New way — am Tubu- 

> re ee ae Yee 50% 
National Mfg. Co. : 

Braced Tail, per 100 $3.50: 

Storm-Proof Rail, per too an 00 


Richards- Wilcox Mfg. Co.: 
mmon, R-18 tn.. $32.00: 
Tia x 8-16 * $3.05; 1% x 3-16, 


°12, 3, 4 and 5-Ply Jute, wtb. B 





os wrerty errpeeneeay Rail. No. 


.60&10% 
Lag Scre w Rall. Oe ce 340% 
— Trolley vrrack, 


. N 


32. 14¢; No. 
_ $3. $3.00; 63, 


$3.25: 64, $3.50; 68, $4.00; 
69. $4.25. 
Pion Ww rack. No. 3... 


eer Wood T tS 2.25 
Model St’l Track, No. 12. .20 
Champion St’l Track, No. 13..$2.50 
Hero, Adj. Track, No. 19. 0&5 Yo 
Adjustable Track Tandem Trolley 

Tet. Meh Mees ccubooes 50&5 % 
rene. — | age 4 om oS ne eee -25 

Auto. Adj. Tra 2.--5085 % 
Palace, tdjustable Track No. i132, 


50& 
Royal Adjustable Track No. soso 
© 
Ives’ weet aa eS eee FC 
TRAPS—F 
Balloon, Globe or Acme, doz., 
STIPGRE.SS cocccccces --gro. $10.50 
Harper, Champion or Paragon 
dos, $1. 25@ 1.50; gro.$13.00@13. 50 
Watson Co.: 
Ketcb- Em-All ..........each $2.00 
Game— 
Imitation Oncida....... .75@10% 
Niagara Falls Metal Stamping Works: 
ay (008086ee6ee0eunne 8U 
Clin eeeeeveveene@ 15 810% 
Onelda C Community : . 
(ons eee eee 6e% o* Ae 
Gawler a PB ose cccvwnss 65 % 
Mined i ne kihee oe’ cee o& 10 < c 
Oneida, BMD. 00000 cece cee 
Stop a eeeeeeeeee eee . ..65 9% 
Tree TM asenees oocecens -60% 
Jump ivan "Setters. ini th 70&5% 
Mouse and Rat— 
Mouse, Wood, Choker, dos. ry 10 
0@ 


Mouse, Round or Square Wire 
dos .€5@90¢ 


Oneida Community Per doz. 
Pn, Oe ..sccoceseoesé $0.30 
Offic I, - eatess bos seeeee eo ae 
Out 0’ Sight. DOUNB. co ccccoscce 


Out o’ Sight, | Ad getter 20 


Hold Fast Rat... 


eeeeseoeaeee eee 73 


Easy Set Tt. <se06o00606666 oo 


Set Rat. @eeeeeeseeeeeeeee 1. uw 
Tin Chokers ...... dhe oad oe ae 
ood Choker #® Gus. “holes. a 
Niagara Falis etal &iamping 
Works; Enticer Rat Tréps, per 
eeeeoeeweee Peeeeeeee e*ee7neee8 (4) 
TROWELS— 


Disston Brick and Pointing.....2°° 

Disston Plastering 2 

Disston ‘‘Standard Brand’’ and Gar- 
a GE os ce eeeeeooses con 


Wm. Rose & Bro 
Phil. I]’at. ‘Wa. *Hidls. 
Per doz....$10.36 1 


1 
10% 1 
Wide ns ber Hdles 
Per doz....$11.12 1i.50 11 
10 11 
TRUCKS—Waretrouse, tan 
Chicago Hardware Foundry Co.; 
Harper Handy Caster ruck, 
per doz. sets. .$9.50 
McKinney Trucks .each, net $10. 00 
Wrightsville, Bag and Baie, 


each. .$1.25 
TUBS—Wash— 
Ne per gross. 


3 
Galvanized... OF 342. 00 50.40 58.20 66.00 


TURNBUCKLES— 
National Mfg. o. Screen Door Turn- 
buckles 195. per dozen....80¢ 


ressed| | WIN E—Miscelianeous— 


Flax Twine: 
ao & , % and %-lb. Balis.23 @25¢ 
No. ‘y 4% and \%-/lb. Bails.21@23¢ 


No. 18, % and 4-ib. Balls.19@21¢ 
No. 24, % and %-ib. —_ S, 
182 @202¢ 
No. 36, % and %-lb. Baiis, 
17% @19%"%¢ 
Cotton Scine Twine, Ib. 
Soft Lain, -jhread—6, 28%¢; 9, 
26¢; 1 s larger...... 24, 


Medion eg thread—6 30 Ye 
aa to 42, 
Hard Laid, thread 6, 300;¢: 9 
30¢; 12, 274¢; 15 to 42, 26%4¢: 
larger 


terior, $4.00; M. P. Durable In- 
terior, $3.00: M. P. Durable Flor, 
$3.0°; M. P. Cabinet re rinishin ng 
$2.75; M.P.Elastic Interior, $2.50; 
. - Glidden’s 
Glidden’s 
5.00. 


a, ory Paint Co.: 
Di-mel-ine Fornitare Varnish, 
er gro., "$9 9.60 
Di-mel-ine Varnish Stain. 


gro., $9.60 
VISES— 
a Ee éinovcocvenes’ OOS 10&54% 
and— 
— Machine Co.: 
V i Zs *e ev eee se. *ee -25% 
Parallel— 
Athol Machine Co.;: 
mpson e*eeneneeneer#sees#8stee na #4 
See ee aes ow a eal ona 
Fisher & Norris: 
Aes or Standard ae hst hash de absent ora 
sher Quick Acting........20% 
Millers Falis Oval Slide Pattern. 
60&10% 


Parke 
tg 20@25%: Regulars. 
ane ‘ 20@25 % 
ai ws le 


40@45% 
Combination wipe weeeeet tt tit 
BPG. esesnse .60&25% 

Rock "Island Mfg. "Parallel 

50%; a Laeeeoees 50 % 

Curtis & Curtis Malleable.... 

Fisher & Norris: 
Fisher Com ination 


Parker’s comsaetion :. 
5% No. 870. " 


© 
petitive Combination... .65 
Rock I Island Mfg. Co.’s Pipe. 
Vulcan Chain Pipe 
hy Fliere— 
Clamp and Guide, 
Set 00. 30%: Clamps.30% 
Wood Worker rs— 
Athol Machine Co.: 


- 25% 


wieten's ~ 
@ d 


impson sovccccesces ces AORIOY 

BORMERES. .cccccccecscesceoses 
Fisher & Norris: 

Fisher, Wood Workers, 

Special. .40% 

Fisher Quick Acting eo 00c + eBO% 
Rock Islaud Mix. Co.’s Wood 

Workers boeSOeoes S60 ce eR ee OEE 
Waps— 
Price per M. 
B, E., Il Wccccsccesovceouee | 
ie Bon 8 GES Becccescescewet 
B. | Bs ccovceoososeoescooue eo 
B. | éeenddemseeteceedel 80¢ _ 
P. E., 11 UPoccccccccccccc$l.00 f° 
. E., 9 and Bo cvoscveces & 25 os 
P. | a e*eee#ee e*@eeee#es 1.50 a 
> Mine PO ébeteenees swooee Sau 
Robin Hood. all kinds......-2085% 





‘[_WARE—Hollow— 


Cast Iron— 
[Stove Hollow Ware: 
Enameled ee ee 
Ground gin eesdcecwcevoese wl 
Plain or Unground.......+-25&5% 
Country Hol. W areé, per lb. ee o3¢ 
White Enameled Ware: 
Maslin Kettles cccccccccccccctOt 
Covered Wares: 
Tinned and Turned. ....++200240% 
Enameled eeeee Se coceosoneeue 
See also Pots, Glue. 
a 
Lalance & Grosjea 
Azate 2 Nickel ty Ss “ db10% 
“ n-ge eeeeeee 
All White preaeees +00 
ra 


: 
ll 
New Ideal Kettles. Cast Iron.60% 
Imperial Hollow Ware, Cast Iron. 
545 % 
White 
{Svecial 


Vo 





Enameled Ware Steel. 
and White. 50&10%: 
Blue, 50&10%: Majestic. 
&10&5% 


5 hangs Fibre— 
Cordley & H 
All other lines ‘except Star Pails, 
f. o. b. facto 


Avery Stamping Co.: 
Never Brea Spiders and Grid- 
Never Break fiat and round bot- 
tom Kettles. Scotch Bowls, 
Maslin. tinned or polished. 45% 


Staging Twine, 2 to 4 oz. balls, _ Tea Kettles— 
in ates: 22745 in 5-ib., | Galvanized Tea settles: 
Tose Lina ‘balls % to 3 Bue beck. 454 50¢ 604 5 
rot ine, in ails t e eFIE 
in barrels, Nos. 1, 2 « nd 31b., |\WARMERS—Foot— 
per 22 osvesas i4¢ Pike Mfg. Co., Soanstone..... 33% % 
Cotton W rapping, white, 5 bails | WASHERS—Leather, Axle— 
to lb., accuramy to quality, Solid ee r,eeeeerseeeeeseeeeeeos 
14@23¢ om ‘aneeeens 7 ; +. S5@85E1M4 
Cotton Wrapping, variegated, 
5 balls to Ib... x PO "M68 ae Hine 14va¢ per box 
A 2-PI . Steel— 
Helo” Balls. emt, 7 hl cus teh. ¥4, 
ae Oe OS Eee 19¢| Washers $5.90 5.00 3. 90 70 3.60 
p ST 3- Ply Hemp, 1-lb. Bails, he above prices are based on 


India 3-Ply Hemp, 1%-lb. Balls 
tages | PEED innacdcoatesnn 
India, 3-Ply Dark Hemp......12%¢ 
India, 3-Ply Light Hemp......13%¢ 

alls, 
@ 14¢ 


5% | Common pete, He. Bocccocsccsl 


No. 264 Mat?ress, % and % Ib. 
Ballis, according to quaitty, 

Cable laid Italian, = oo eee 

Italian, A, lb. No. a és B, 25144 

Wool, 3 to 6-Ply eeece Siete eshte 

V arRNisHEs— 

Glidéen Varnish Co.. 


Green Label, 
per-gal. can; M. P. Durable Ex- 





$5.50 off list. 
wn lots less than one keg add 
14¢ per lb.; 5-ib. bores add%¢ to list. 
Cast Washers— 
Over %-inch, barrei lots, 
fer lb. 2@2%4¢ 
eae Vacuum— 


Stewart 
$8.50. $17.00 
1 lots 
$48.00 $92.00 —. 00 
1 gro. lots 
WASTE—Cotton— 

White per ib. : mee oe Ib. 
No. 1......9%¢ os 5¢ 
No. 2....--6%¢ No gis} 
2 eee 6 ¢ og pale 4 ¢ 
WEDGES— 
er WED db.ccctses ..Llb., 234434 





WEIGH TS—Sash— Per tun. 

Eastern Market.......#22. 50@ $23.56 

Middle West ........-$20.00@$21.00 

WHEELS—Grinding— 

Pike Mfg. Co.. Corundum, 334%; 
mE «eeccésnc cee re lS 


Well— 
8-tm., $1.75; 10-1n., $2.25; 
2.75; 14-in., $4.75. 
WHITE LEAD AND OXIDES— 


National Lead Co. 
Pure White Tend. Dry 
In 100, 250 and 500 th kcas..8 ¢ 
In 25 and 50 ID kegBccc cee e BUF 
eg 


12-4n., 


On 
9 | liscount of Der pound is al- 


Oxides, Red aaa and Seem: 

In 100 ) k *eeeee e*eeee ott 

In 25 and 50 ID kezs: ee ae 

On lots of 500 pounds" or more, 
aise ommt of % cent per pound is al- 


Red Lead and Litharge, in bbls. 
tnd 4 bbis. same price as in kegs. 
erms 
60 days, or 2 per cent. discount for 
cash if paid in 15 days from date of 
Yn: 
t New Yo 


FB’.o 
WIRE’ AND WIKE GOODS— 


Fence Wire— 

See Notes on Prices. 
Market and Stone Wire In 
Bundies— 

Bright and Annealed: 
ee re 80% 
10 to i tineehneawn eeeeeeevee 80% 
i Mic ceskbowsenens owen 802% 
i 2 2 cp cbéeeeeceseonee oooel 
Galvanized: 
9 and coarser...... oceee 0108 


10 to 16.. eeeeeeeeeeee eee 108104 
17 to 26. wTTTTT TTT iTTTrreee | 
27 to 36. eeeeseeeeeee ccces lS 


Coppered: 

y “y CORE + oc ceccesosecuurer 

Di DMS 600 060s Cesneeenaal (5% 

27 to _ tleohiebiehed aipieae 
Tinned: 

OP Bestevcscecésusen -- J5& 10% 
errr: 19¢ 1b., base 
Car _ | ee 16¢, base 
ES EPO aaa 18¢, base 
Cast ‘Sheol lV ire ‘£6864 e280006080866 eee 


Spooled Wire— 
Annealed and Tinned, 
106 10@705 1065s 
Brass and Copper. .ececee OGlS5% 
Retailers’ Assortments, per i 
$2.35 @ $2. 50 
Bright Wire Goods— 
Steel Wire Goods....+.+..--90&30% 
Brass Wire Goods. 
Brass Cup and Shoulder Hooks, 
85&10% 
Wire Cloth and Netting— 
Galvanized Poultry Netting: 
Before Weaving soccecees BOGUS 
After Weaving ....... eee SOGI5S 
eg Cloth, 12 Mesh, Per 100 
q. ft.; Painted, Black, $1.20; Gal 
bs ME ot | $1.75; 14 Mesh, Bronse, 


$5. 

Standard Ga'v. Hardware Grades; 
100-ft. rolls, 24 to 48 in. wide, 
rer 100 sq. ft. 

Nos. 2, 2% and 3 Mesh....$2.50 
Nos. 4 and § Mesh. .cocceee $2.75 
No. 6 Mesh......- onetens saa 

Nos. 7 and 8 Mesh. .cccccece 
Gilbert & Bennett Mfg. Co. : 
a **Pearl,”’ net, 

hes te tie ht aioe icin oe ds ee aaa $3.25 
4 ial **Pearl,’’ net, 


sq. 
New York Wire Cloth Co.: 
screen Cloth galy.. per 100 eq. ft. 
Dpal. 12 mesh, $1.75: 14 mesh, 
16 me Mis céscescncsae 


WIRE Berb 

See Trade Report. 

WRENCHES— 

Agrecaltural .ncccccccse 75&10 @8Cs 

Alligator or Crocodi le. errr 75 @80% 

Baxter Pattern S Wrenches, 
70&5@70& 104 

Drop Forged S....e+eeesSVFld@60s 


Athol Machine Co.: 


og PTTTTTTTTTTT Tk 
Bemis & Call’ , 
Adjustable *8. 40&5%: Adfust- 
ble Pipe 40&5% : Briggs 
A 40% : : Combination 
Bright. 50%. 
Steel Handle Nnut........ .50&10% 
Combination Black ....<..; 50&10% 
Merrick Pattern .........50&10°¢ 
Steel Handle Screw .... auth og 
Wood Handle Serew an 
Coes’ Genuine Knife Hdl. 50@50810% 
Does’ Genuine Steel 1}1«!. VG 50&10 Zo 
Coes’ Genuine Key 50 @0&10% 
- (+) 
Soes’ Genuine Dammer Handle. | on 
0041 4) 
Coes’ **Mechanics’.’ 


:0810@:! wey th ad 
Niagara Falls Metal Stamp Ww 
wnate ane wiped End Vestnokit. 


ececeseseeeee seceedl % 


Shark “Adinetable Pipe -50k10% 
Wizard Adjustable Ratchet. : 00 


J. H. Williams & Co.: 


Agrippa Chain Pipe...... .50&19~ 


can I d Chai . .00% 
Wiehe wees, Potetad ‘Go. 
Ce Me sscesaseceseé 60 % 
WROUGHT GOODS— 
Hasps, Staples, &c...... 85&20@ 904 
INC— 
(Cask lots, 600 >. at mill.) 
Sheet eceeecesee ree sf Scr 100 lb., $7.25 


- 
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“COLD HANDLE” FRY PANS AND SKILLETS . 











and WEIGHT. 

} s Order a 

| ae Sample Line 
ia and be 


convinced. 





LALANCE & GROSJEAN MFG. CO. 


NEW YORK CHICAGO BOSTON 














The Ohio Fly Swatter The ATLAS 
hg Fly Swatter 


Strongly made. 
Looks fine. 
Sells fast. Re- 
tail roc. Large 











dealers’ profit. 


_ This Style 
end sample . 
order for noe Retails for FIVE CENTS 


Or more to get 








fine display Fly Swatters will sell faster than ever the 
— | coming season. Fly Swatting Crusades will 
— boom in nearly every town. So will the 
| Atlas, the best value ever offered in a Fly 
ef Order now. Swatter to sell at 5 cents. See cut. It’s 
: Take deli made of the best wire cloth with a copper 
oS Caw finished handle. Neat, flexible and much 
: later. stronger than other 5-ct. swatters—lasts 


longer. The triangular fold permits enclos- 
ing your ad if desired—a clever idea. 


We also make the “Atlas” in a 10-ct. style 
and it’s a “killing beauty.” Watch for our 
next ad. Place stock orders now. We'll 
cheerfully quote Prices and Terms. 








Manufactured by 


The Ohio Stove Pipe& Mfg.Co. Atlas Manufacturing Co. 


New Haven, Conn. 


New Philadelphia, Ohio 


























The Laundry Queen 


2 Important features raise these washing machines into a class 
by themselves, namely— 

First—None of the machinery is attached to or supported by the 
tub. If necessary the old tub can be replaced by a new one, without 
affecting any other part of the mechanism. The tub itself stands on 
a steel frame. No tub legs to break. 

Second—The patent revolving wringer rotates to and can be 
locked at any position. The wringer rolls can be stopped or reversed 
instantly by touching a lever conveniently placed. 

These machines are well made and are selling rapidly. 

Get our prices. 


GRINNELL WASHING MACHINE CO. SWS6's" 


Pr 
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WIRE SASH 
ROPE CORD 



















f P - ~~ a . ae , yj -s. et ot 
7 re Y, Le fore j 4 ti ee 
14 , ‘ oar ? AY — W 4; : 
/ y rs et My / astis re r Vy sy" N te ~. “4: 7” 
v if = 1; UAA FL jf 4 Vy ' = Lf -." gh ign a4 
4 HW SO d ke DAG 44, “wy i, Aan “, : y, Medi Y ’ 4 
\ i" we 4 Jr a4 7, Fg V7 V4 Pm } iis ~ i “ae re Ey y yy 
= y, 4Ys ys; p ‘yy a fe Wa 4 44 7: aS, , 4 /y Sig Vi VA “Y 
. / ee O7e ; “5 ae f Z ‘ ; A / aw fy 
ie y A GSA Ny 4 G4 PENS 77 id 772 ty ty Ay Wy 44 4 Vi, Zo : Wh 7 4] 
; 2 Z ‘ us , EG SAY 27 bs 4 , Z \ hy y / ps i 43 7, en y 
FA or ' ZZ , coh Bye ht sort 4, , . 4 . 4 id 7 Oy £74 Px CA / . 
See \ ify y; (see te <5 tate EEG as 4 Z {tes Efe “ BM wa 
Established 1849 ALL SIZES AND QUALITIES 


FACTORIES Write for Catalogue and Prices 
631 Market Street 


Phisdaghia ‘pa, DE WITT WIRE CLOTH CO., Inc., 291-293-295 Broadway, New York ‘piitadeipnia. Pa. 


Philadelphia, Pa. 

















————-. 











—_— 
on 





“HANOVER. 
WIRE SCREEN CLOTH 





’ 
4 eB. 
” hig haart ee 
hs By aie 
4" oe 
oe gy Re OU R BRANDS 
4 etek. , Agi ALTE ALON EA RRNA NONE 
. ee tat $4 2 
“ has st 
% age 
. € oe 


— VULCAN Jeon -nirvany 
STANDARD aa eee 
Fly TrapsforEveryPurse | | SGD ssrc" GMs. 
-¥ rere eee — 
Verfea’ eh Sosa Flies cannot escape GALVANIZED 


Dags Bapexe 
We make them in various shapes and grades to suit / Made in all Widths and Meshes 











Fly Trap will clear the room and 





every purse. 
Dealers who handled them last year need not be 


1d k i i . i i 
we want to say just two words. HANOVER WIRE CLOTH Co. 
7 PAYte.” 
Get our prices. 


a 








Joha M. Hart Company General Sales Ottices 


The Ludlow-Saylor Wire Co. Managers of Sales CHICAGO 
Gen. Offices, St. Louis, Mo. ken BS | 
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DWIGGINS 
KFENCE 


Only the best galvanized steel goes 
into Star Field Fence. We guarantee 
that there is no better fence on the 
market. A few are as good—but their 
prices are not. 

See your jobber or write to us. 


Get going now! 








Dwiggins Wire Fence Co. 


Anderson, Ind. 
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HERE IT IS 


OUR NEW CATALOGUE NO. 4 (260 Pages) READY FOR 
DISTRIBUTION 

















aes “PARKER commana a )\COODS COMPANY wa 


PRACTICAL MANt CTURERS OF 








GENERAL AND SPECIAL 


WIRE HARDWARE 


AND 


METAL STAMPINGS 








JANUARY 
1914 


CATALOGUE 
No. 4 








PRICES QUOTED UPON APPLICATION FOR 


j 

} @ Wires Straightened and Cut to Lengths. €@ Wires Threaded with esther 
| Wood Screw or Machine Screw Thread. Rolled or Cut. € Special Wire 
| Forms and Wire Devices of all kinds either to sample or description. 
| @ Sheet Metal Parts and Stampings 
| 

















\\C WORCESTER, MASSACHUSETTS.) 














—We Want You to Have One— 


WE ARE MANUFACTURERS OF A FULL LINE OF 


GENERAL AND SPECIAL WIRE HARDWARE, STAMPED 
METAL GOODS AND HOUSEHOLD SPECIALTIES 





Our Prices are Right 


PARKER WIRE GOODS COMPANY 


WORCESTER MASSACHUSETTS 
New York Office, 73 Warren St. 























ALL SIZES 
IN VARIOUS 





PAT TERNS 


_ BOOKLET f{ 
SPADE A SPADE ] 
UPON REQUEST 


The Wyoming Shovel Wks 
Wyoming Pa. 


=o PN) ee) 1 ower 
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Galvanized Wire Cloth 


You will find all grades 
of Buffalo Wire Cloth 
easy to sell, sure to pay 
and certain of giving 
absolute satisfaction. 
We ourselves weave it, 
galvanize it, roll it, and 
sell it. Our cloth is 
exceptional in its service—and our prices 
always interesting. 


~ 





BUFFALO | 
| 
: 


Everything in wire cloth, wire fencing, wire work 
and Artistic Metalwork—write for the details today. 


BUFFALO WIRE WORKS CO. 


(Formerly Scheeler’s Sons) 
42 Jackson Street 


Buffalo, N. Y. 
SOUTAUEROTAEGOPSG OTE OPTRO EDA PARA OTT AREAS ETAT EAE 






il 


Wire Clo O t h 


- the easily sold 
aba-beter Copper- 


colored wires in 
the selvages. 


THE GILBERT & BENNETT 
MANUFACTURING COMPANY 
Georgetown, Conn. 


Chicago Kansas 


if <> Al osens. 
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N..170 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 

We make the largest line of Haying Tools in the 
world. Send for New Catalog. 


The Ney Mfg. Company 


CANTON, OHIO 




















No. 170 































ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 





Competition forbids increas- Dealers who handle Eclipse Lawn Mowers 
ing profits by raising prices, are favored partners in this business of ours. 
but it doesn’t forbid increas- They have every opportunity to sharé in 


the profits and are protected against loss. 
The Eclipse Self-Sharpening Lawn Mower 
is right at the top of “Class A,” and we 
stand back of each individual sale guar- 





anteeing the buyer a bigger measure of 
satisfaction that he is accustomed to getting 
in connection with his purchases of this class 
of merchandise. Probably it was on this 
account that one of our dealers wrote: “We 
have a very high opinion of the Eclipse 
Lawn Mower and a high regard for its 
makers.” 








Made a little different— 
a little better than others, 
cost no more, sell easier 
and oftener. Our Cat- 
alog shows a long line of 
profit makers—pumps of 
special design construc 
tion and adaptability. 











The Eclipse Lawn Mower Co. 
Prophetstown, Ill. 


CHAYES PUMP & PLANTER CO. 


an GALVAH » fb ME EO a Se 


























The “Ole Olsen’’ Lawn Rake 


BUILT ON SCIENTIFIC PRINCIPLES—LIGHT, 
STRONG, DURABLE. THE PEER OF THE MARKET 


je. Possessing every advantage a lawn rake can 
iE possess—many that no other rake does possess. 
| The TEETH are set close together and in- 
serted by a patent process which prevents their 
shrinking, dropping out. Also they will not bend, clog or bind like a metal tooth. 

The CURVED HEAD has two advantages: It permits only four or six teeth to rest on 
the ground, throwing all rakings toward the center. 

These advantages, together with the reasonable selling price and good profits, make the 
“OLE OLSEN” a most desirable stock for any dealer handling garden tools. 

Write for prices and full particulars. 


THE PIQUA HANDLE & MANUFACTURING CO. - - 






Piqua, Ohio 
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Cc. S. NORCROSS & SONS, Bushnell, Ill., U.S.A. 


“NORCROSS” ig 


Cultivator-Hoes sell because 
they can be used as hand 
hoe or efficient attachment 
to a wheel plow. 


All prongs and handle de- 
tachable. 


300 Jobbers sell them. 
Good profit to Dealers. 
Stock them now. Ask near- 
est Jobber. 











Ears, Knobs and Handles 


a=, 








Malleable Ear. 


We are the leading sup- 
ply house in America for 
this class of goods. 


Highest quality, finest 
finish, largest stock of all 
sizes and kinds to be 


found anywhere. 


Send _ for 
showing a complete line 
of TINNERSY’ 
ROOFERS’ 
PLIES. 


our catalog 


and 
SUP- 


Guard Drop Handle. 


BERGER BROS. CO. 


Office: 229-231 Arch St. Store: 237 Arch St. 
Warerooms and Factory: 110-114 Bread St. 
PHILADELPHIA 
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One Tool for 2 Kinds of Work—It Sells 








De Kalb 
Dependable Delivery 
Wagons 





Our big 96-page catalog should be 
in the hands of every business house 
using Delivery Wagons. 

Better construction or more satis- 
factory service is not known. We 
have a mighty good proposition for 
the live dealer which includes full pro- 
tection, sincere and complete co-opera- 
tion. A postcard brings full particu- 
lars. 


De Kalb Wagon Company 


103 Garden Street, DE KALB, ILL. 
We also build MOTOR TRUCKS 






























THE CLIPPER 


There are three things that destroy 
your lawns, Dandelions, Buck Plan- 
tain and Crab Grass. 
the clipper will drive them all out. 


In one season 





CLIPPER LAWN MOWER CO. 


Box No. 8, DIXON, ILL. 
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DIXON LAWN MOWER 


ge a | ee 10 sin. 
Diametor of Real Anife................ 6% in. 
Frame is Doubled Tie Rod. 

The bed knife is backed up with compression 
springs at each back end of the bar, which keeps 
the bed knife up against the real knife at all 


times. 
The lower bed knife is Crucible lip steel, the real 


knife is Crucible steel. 


CLIPPER LAWN MOWER CO. 
Box No. 8, Dixon, IIl. 


“MORSE” 


MILLING 
CUTTERS 


Carbon and High 
Speed Steel 





























THE ROBERTSON 


Horseshoe Magnet 


Trade Mark Reg. U. S. Pat. Office 


Hammer 


This is the Original Horseshoe Magnet 
Hammer. 

Unexcelled for any Trade and for any pur- 
pose where a Magnet Hammer is useful. 
The best Magnet Hammer on the market. 








Warranted a Strong, Permanent Magnet. Our line of Cutters include many 
styles. Don’t fail to write us if you 
It Holds The Tack are in need. We have facilities for 
Write for illustrated Price List making everything in the tool line, 
which you will find adequate as to 
ARTHUR R. ROBERTSON strength, speed, durability and quality. 
BOSTON, MASS. Back of — pes . a guarantee 
SOLE MANUFACTURER ee 
Owner of “ Horseshoe Magnet Trade Marks Send for a “MORSE” Catalog 


Morse Twist Drill & Machine Co. 


NEW BEDFORD, MASS. 





























When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 


50 words at one dollar per insertion will put you in touch 
with such men. 


Opportunity THE HARDWARE AGE 
Exchange Dept. 239 West 39th Street :: New York 
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REVOLVING 
PUNCHES 


Made of forged steel with 
improved easy working 
joints, the tubes from solid 
stock, each tube being tem- 
pered ‘by hand and the 
turrets made from solid steel rods with highly tempered steel springs. We give 
our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. CO. Bridgeport, Conn., U.S. A. 























O 
Standard WORCESTER 


Heel Chain 


The 


(ne of the most salab’e and satis- 
factory Trace Chains ever made—just 
because it’s convenient, strong and 
serviceable. 








Handy ‘Trace 





Particular attention has been given 
to the SNAP. It is far superior to the 


mN<Onmvs— 








snaps generally used on Heel Chain, 
as it can be very quickly and easily 
adjusted. 


You'll find it well worth stocking, 
because in great demand. Upon re- 





quest we will mail you our large 122- 
page Catalog and refer you to our 
nearest Jobber, who wil! gladly supply 


Our Guarantee: 


“The Dealer selling the Worcester Blount Improved 
Door Check is authorized by us to make good any 





defective parts at any time without quibbling. 

‘‘We want it understood that we absolutely guar- 
antee each Worcester Blount Improved Door Check to 
work perfectly and do all we claim for it. You are 
taking no risk whatever when you stock our Wor- 
cester Blount Improved Door Check.”’ 

Checks can be furnished in any finish and metal. 

Write for further information. 


you. 


Standard Chain Co. 




















Pittsburgh, Pa. THE WORCESTER MEG. CO. 
WORCESTER MASS. 
Send for a_ working WROUGHT No. 760 


GRIFFIN’S steex 


Contains two 24-in. light 
narrow hinges, one hook 
and eye, one “GRIF- 
FIN’S” patented catch for 
bottom of sash. Finish 
japanned, galvanized or 
plated as desired, packed 
with screws in a neat box 
already to be handed to 
your customer. 


The “CATCH” that 
“WINS” the trade. 


17 East Lake Street 
Chicago 


model and let your cus- 
tomer be the judge. 


Common Sense Cellar Window Sets 


The patented features of 
this “Stays Put” catch in- 
sures the best catch on the 
market, easy to put on, 
always in working order. 





Get our new a. of Builders’ Hardware 
$7 Warren Street THE GRIFFIN MFG. Co. 
New York ERIE, PA. 
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A file is made for prac- 
tically one purpose—to 
file metals — sharpen 


‘ 9° 


saws, etc.—call it “cut 
if you like. The REX 


File— 










The File That Sells 


gets right down to fast cut- 
ting quickest. That's why 
the man who buys a REX 


















+ 
OA PEE PUES eI Gh na SAO OUT trae ig 





Makes Presses of the highest class— 
you may not know this, but HE does— 
and he is willing to demonstrate at any 
time. The quality, durability and real worth 
of Swaine Presses has made them famous. 


File today—sends his friends 
to you for REX Files to- 


morrow. 


Send for Details. 





He knows the type of machine best suitea 
for your work and he will gladly tell you 
all about it. Write right now! 



















































; ; The Rex File & Saw Co. 
The Fred 5, Swaine Mfg. Co. Newcomerstown, Ohio 
ST. LOUIS, MO. 
SONA 
= When youinvestigate = 
: Grant | 
E Riveters 
= you will grant our 6 = 
= reasons why you need = 
= them: = 
= Noiseless opera- = 
= tion. = 
= Spin well polished 2 
= rivet heads. = 
= Avoid broken cast- 2 Th d G 
: -— : read Gauge 
= Do not mar sur- = 
= face in riveting. = 
: Rivet tight or | CORRECT COMPLETE 
= loose, as desired. = 
= Entire riveting op- = COMPACT 
= eration takes only = 
= a second. = _ All pitches in common use are found 
= = in this Gauge, 4 to 42. Its accuracy, 
=  -£ completeness, compactness and conveni- 
= ~ m3 - of — =] ence recommends it to every mechanic. 
= Outpu an Ss reauc- = 
= <me on sania to anion = Quality, strength, and accuracy is 
= us for particulars. = guaranteed to Dealer and User. A good 
= = seller at a liberal profit. 
2 = Write for illustrated catalog. 
= : = 
| The Grant Mfg. & Machine Co. © 
= N. W. STATION = UNION CALIPER CO. 
= Bridgeport, Conn., U.S. A. 2 ORANGE MASS. 
= its 


= qm MMTV UNT NIH TUITEIOAAALU TTT 
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SCOTIA HAMMER 





The “Trow & Holden” Patent Scotia Ham- 
mer has come to be the choice of stone 
cutters generally, because of the excellence 
of material used in its manufacture—skilled 
workmanship employed—practical design, 
and a special finish which makes for un- 


equaled durability. 


For complete information about 
this, and other Stone Working 
Tools, see our Catalogue Number 
Five—lIt’s yours for the asking. 


Trow & Holden Co. 


Barre, Vermont 


Southern Sales Agents Pacific Coast Sales Agents 
The Tool Co. Eccles & Smith Co. 

58 Marietta St. San Francisco, Los Angeles, 
Atlanta, Ga Cal., Portland, Ore. 








Combined Drills and 
Countersinks for Cen- 
tering Lathe Work. 





Slocomb makes the original, all others 
are imitations. We have been making these 
drills for twenty-three years and have special 
machinery for this work which insures the 
very best quality of product. SLOCOMB 
Drills are made of semi-high speed steel, mak- 
ing drills of a superior quality, but are sold 
at the same price as carbon steel drills. Cata- 
log and discounts for the asking. 


J.T.Slocomb Company 


PROVIDENCE, R.I. 3 : U.S.A 

















Porter s 
“New Easy 


BOLT 
CLIPPERS 


Hardware dealers will 
find a big sale for these 
Bolt Clippers. 


While made primarily 
to trim carriage makers’ 
bolts and rivets, they are 
now used in almost every 
metal-working trade. 


All parts  interchangeable—all 
made to fit perfectly. They are hand 
tools with power tool efficiency. A 
size for every need. Liberal profit. 





Send for Booklet and Discounts. 


H. K. Porter 


EVERETT MASS. 





Another 








Profit Maker 


Sign the little coupon below, mail it 
to us at once and we'll put the whole 
story of the “K & B” 22% degree 
Adjustable Wrench before you. 

We will point out how good it is, how 
fast it sells, and how much it pays the 
dealer. 

4, 6, 8, 10 and 12 inch sizes in 3 
finishes. Sign below. 


Kilborn & Bishop Co. 


New Haven, Conn. 








Pacific Coast Agents: 
W. H. Gilbert Sales Co., 
607 Amer. Bk. Bidg., 
Los Angeles, Cal. 


Sign your name and 
address and mail at once. 

You will get the interesting 
details at once. 


~_OND 
»\ 





“vee wewree Pe eeeesewmeeeeeeeeeeneeeeee eee e eevee ee ee 











HARDWARE AGE 


April 2, 1914 





Carriage 


w« DOLTS 


Machine 
Track 


1863 OLIVER IRON AND STEEL COMPANY 1914 


PITTSBURGH, U.S. A. 


Nuts Washers 


Rivets Forgings 























“Yankee” 


BENCH 
DRILLS 


with Automatic 
Friction and 
Ratchet Feeds 





No. 1003—One Speed 
Drills up to % in. 


No. 1005—Two Speed 
Drills up to ™% in. 


With these new automatic feed features 
the “Yankee” is at once the quickest and most 
desirable Bench Drill made. A _ Baltimore 
Jobber writes—“We sold two Drills No. 1005, 
which you shipped on the 17th ult., as soon 
as we showed them up. Ship us two more.” 


Let your jobber quote you at once. 


NORTH BROS. MFG. CO. 
PHILADELPHIA, PA. 











Hammer 


Clamps and Oilers 












The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adiusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 

We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 


Branford, 


Conn., 


U. S. A. 




















_—_ — 


— 














tools in the market. 





“Ohio” Guaranteed Tools 


are easy to sell because the experienced mechanic through many 
years’ use has found them the most satisfactory and dependable 


“Ohio” Edge tools are carefully made from specially selected 
steel, correctly treated and tempered, and have Keen, Tough and 
Every “Ohio” Tool warranted. 

Under our “Ohio” Trade Mark, which is a guarantee of highest 
quality, we manufacture a full line of 

Planes, both Iron and Wood, Chisels, Drawing Knives, 


Auger Bits, Screw Drivers, Cold Chisels, Hand and 
Bench Screws, Benches, Cement Workers’ Tools, etc. 


Lasting Cutting Edges. 


Write for our Catalogue. 


Ohio Tool Co. (Dept. L) 


CHARLESTON, W. VA. 





Registered 
U.S. Pat. Office 














Sabi gis ee eee 
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Four Tools in One 


Here’s a Hatchet, Hammer, Nailpuller and 
Box Chisel all combined in one handy tool— 
the Tomahawk. It is the finest kind of a forg- 
ing—hardened and tempered just right—practi- 
cally unbreakable. The two-piece oval, hard- 
wood handle fits the hand perfectly and is 
riveted to stay. 

A big seller for use in Stores, Offices, Shops, Zi 
Warehouses and especially around the Home. Every man who has use La 
for one will willingly pay you the price, $1.00, for it. Liberal discount 
to Dealers. Try one yourself. As we sell only to the Jobber, we respect- 
fully ask you to let your Jobber supply you. If he cannot or will not, 
then write to us—we’ll refer you to one who will. 








Box Tool 
No. 99 


Retails for 


Size 13 ins. 


Packed 4g doz. in 
THE BRIDGEPORT HARDWARE MFG. CORP. box. 6 doz. in case. 
BRIDGEPORT, CONN., U. S. A. Weight, 17 lb. per doz. net. 


CALIPERS 














Spring and firm = acne corks iS 
joint Calipers in x Sg 
all required styles 


and _ sizes. All 








very accurate, 
quick acting and 
of the best quality 


material. | Parker's 


Catalog No. 31 . _ , 
National 7; Box Mill 


contains full par- 
ticulars. Good seller. Preferred by many to all 
other mills for home use. Always handy. 
Sets squarely on any flat surface. Readily 
adjusted to grind coffee and spice to any 
degree of fineness. Made to last. Liberal 
profit. 

All Parker Mills are reliable. Send for 
catalog and discounts. 


ATHOL MACHINE CO. The Chas. Parker Company 


ATHOL MASSACHUSETTS New York Salesroom Factories 


Meriden, Conn. 









































ae * 7 
Tubular Rivets and Bifurcated Rivet 
Packed in CARTONS, Assorted | ' 
Lengths 50 and 100 Rivets to | TI | | 
Box. 12 Boxes to Carton | 


TITTIigTyy 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


‘ JUDSONIL. THOMSON MFG. CO., Waltham, Mass. 
CARTON ASSORTED RIVETS Chicago Branch: 316 North Michigan Ave. 
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(== CHASE PATENT BELT COUPLERS 


The Famous The simplest, cheapest, easiest applied and ‘“‘Look at this Joint,’’ the Chase 


Chase Bevel Head durable Belt C ] 
Bifurcated Rivets ™oOSt durable Belt Coupler on the market. 
ant ata, And Oe simplest to take up. “No overhead 





, . , work.” Flexible as the belt itself. 
——- , ey Being hinged in the centre they run equally 
10-16” i1-16” well over large or small pulleys—without * 


12-16”, 13-16”, bump or jar. The plates are made of the 
ieie” > 16» best cold rolled steel, are extremely durable 


16-1 =a 
and when belt wears out, can be taken off % 
Make your dealer and reused. The rivets only are thrown away. oe 
give you the origi- A complete line for all size belts. a8 - 
nal and genuine : ’ + 
bifurcated Rivet. One Jobber Agency wanted in each city and re 


—“THe CuHasz.” town. Liberal discounts given. 


The STRONG MACH. & SUPPLY CO. 


48 Franklin Street, New York City Showing Top Side Showing Pulley Side 


peg py RR a NG reg ey ay es 




















One of these Signs Write for Catalog 
will get you iil me 
business 










Avoid Accidents 
by Using 


Star Hack Saw 
Blades 





| We furnish it Free man Wo sZ i 4 
known for over a quarter of a to our Dealers igi: SNR f 1 ot 
century as the standard of 
excellence in hack saws. Dealers 

The sales of Star Blades have grown steadily, should acquaint — 


because the longer they are used, the more con- themselves at once Aig 
clusively is their sterling merit demonstrated. with bas al 


They’re convenient, too. A Star 14-teeth K] KIN ! OOLS 


Blade can be used for all classes of work ex- 
cept very light work. For tubing 1/16” thick 
or less use Star Blades 21 teeth to the inch 





The “quality” tools that will win you 
a large volume of business 













If you don’t know Star Blades, give This Soldering _ 

them a fair trial. It would pay Torch can be a 

you to do so. Sold at a We 
Catalog free on request. ga Fa ne ey 


of all kinds. 
Millers Falls Company 


Write for Illustrated Catalog 


28 Warren Street Two 
NEW YORK rh sd Mathias Klein & Sons 
Use Canal Station 21, Chicago, IIl. 

















ee 





BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 INCORPORATED 1895 


a 


Twelve Medals of Special Grand Prize 





Award at 
GOLD MEDAL 
INTERNATIONAL Atlanta, 1895 
Expositions 





Copy of Catalogue will be sent free to any interested File User upon application 


G. & H. BARNETT COMPANY, Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 

















are ex. " 


po 


April 2, 1914 


tyke wd 
. Wea a 


nifeehs ey RY) * \ e) Aa ae 
SHA Hy GAMMA A EAS 


HARDWARE AGE 153 





Sm, AfA © Z 2 ° ea ee 
7 = a aS ei v5 2 a He, = =a 
2 . $ Roe ae See ee ae ia aaa = 7 ee ase 23 
eg - ee ae ee eee FEATS 2 
Lim we are ORS BE ae 2 
‘ Se Se ig : ae : Rass PF Lat pee 


a * Z syst cae 9 = z Se e; 
eas * ; aA 4 : : bee ee ee 


ORDER STANLEY’ S No. 3000 


‘‘Twinrold” Self - Tightening 


COILED DOUBLE—Pat. Sept. 26, 1911 & Nov. 5, 1912 | 





BOX STRAPPING 
































Sell Star Bits 


Star Bits don't go to 
sleep on your shelves. 
They get out in the 
world and perform ser- 
vice, real, satisfaction- 
giving service. Star 
Bits are the result of 
our 120 years’ experi- 
ence in the business— 
that’s why they are 


““right.’’ Get our terms. 


Snell Mfg. Co., Mast® 


Selling Agents 
JOHN H. GRAHAM & CO. 
113 Chambers Street New York City 








THE STANLEY WORKS 4 
New Britain, Conn. ) =>. rats 
100 Lafayette Street, Lake Street 8 ee 
NEW YORK CHICAGO | ee 2 
See our Full Page Advertisement on Page 105 ! = 
" e. 

{ 










Increased Profits 


on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 
Cords make quick sales, satisfied cus- 
tomers and MONEY FOR YOU—and 
they will back up your statements every 
time. 















Stand more strain than heavier cords 
and work freely. 


The quality is there—the rrices are lew 
because these cords are made for wear 
and have no spots or fancy frills that 
increase manufacturing cost and add 
nothing to their strength. 


We will be glad to send you prices and 
samples—write now. 






















ESTES MILLS 


FALL RIVER, MASS. 









CLOTHES LINES SASH CORDS 









MOPS 













WICKING MACHINERY WASTE 





EL SIRE TI CRN CES. 
















New York Office—100 Lafayette St. 


ee OF 


wnt TOOLS 
Augers, Auger Bits, Chisels, 
Drawing Knives, 
Gouges, Hollow Au- 
gers, Gimlets, Boring 
Machines, Screw 
Drivers, High Grade 
Tools. Look 
for the Swan. 
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THE ONLY DOUBLE ACTION SPRINC BUTT HINCE 
THAT CARRIES THE LOAD ON THE TRUE BEARINCS 


The carpenter can scribe for both doors of a pair from the same side and 
avoid guesswork, as he can see what he is doing while fitting the doors 


April 2, 1914 


























PETERS AUTOMATIC SWINGING FIRE DOOR 
HARDWARE 


The human element of forgetfulness 
has been eliminated and its action is 


Sure and Positive 





Does not interfere with the free use of 
the door, but in case of fire the arm of 
the automatic fixtures is actuated by the melting of a small fusible link. Write for detail and prices. 


JAMES PETERS & SON, . ~ 1934-6-8 North Front Street, PHILADELPHIA, PA. 
Agent, Henry Frank, Jr., 372 Hudson St., New York 


DOOR IN ORDINARY USE CLOSED BY AUTOMATIO ARM 




















ZY The Mail Order Bugabeo 


does mot worry the 
dealer who specializes the 
TTT A QUEEN WASHER. He 
WU siizes| Hs can easily convince the 
TT MTT A Let buyer of the greater 
\ Yr | money value in this ma- 





ComMPRES 


j . 
| 
Ricetepnnentees oumness 








MN chine. It’s so different, 
(i simple, easy, durable. Full 
of good talking points— 
selling points. 


Hand or Water Power. 


Get Samples and be 
convinced. 


1. eee, ee ee 








Made of Zine and Will Not Rust 
This washer sells because with it 

the housewife can instantly convert 

her own stationary, wooden or metal 

tub into a complete washing machine. 


COMPRESSED AIR 4 


is the latest known science for per- 
fect cleaning. In the Rapid Vacuum 






Send Washer it has reached its climax. 
for es STEWART-SKINNER CO. 





today. 420 Cherry St. Worcester, Mass. 























WHITCOMB 


Steel Barn 
Door Latch 


The standard hardware seller to 
farmers and barn builders. It can- 
not catch on harness, works from 
both inside and outside, and is easily 
attached. 

Ask your jobber for prices. 


Albany Hdw. Spec. Co. 
Albany, Wis. 
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Good Profits 
Good Jacks 


Standard Automobile Jacks 
are made under our own 
patents. For _ simplicity, 
ease and smoothness of 
action, durability and fine 
finish they are unequaled. 


Used year after year as 
regular equipment by many 


of the largest and most prominent makers of 


high-grade motor cars. 


anteed. 


Write for Catalog. 


Company 


Successors to 
Cook’s Standard Tool Co. 


Kalamazoo, 





National-Standard 


Niles, Michigan 


Michigan 


Satisfactory Goods and 
Satisfactory Service Guar- 


Our facilities are the best and our output 
enormous. Standard Jacks 
are made in all sizes, at all 
prices for all requirements. 





Keep Your Credit Good! 


Not only with your bank and the firms from 
whom you buy—which is —— with 
your customers—which is v 

s.. you are to keep your “customers, they must 
- able ry depend upon you to give them what 

ey wan 


RAJAH 


SPARK PLUGS 


are the choice of motorists. They know how su- 
perior these Plugs are. ‘The imported hard-fire 
porcelain, the minutely accurate machine work 
and —_ ye | of construction are the principal 
reasons for the marked preference of automobile 
owners. Make your Spark Plug trade solid by 
carrying this staple line. 


RAJAH AUTO SUPPLY CO. 
















Bioomfield, N. J. 












MuOeRRGIA™N 


The Morgan Friction Igniter is one of 
the greatest aes Auto. sellers ever in- 
vented. Pay BIG. We positively 
GUARANTEE. ‘all MORGAN devices, with 
Money-Back statement. 

This Morgan Friction Igniter is guaran- 
teed for one year used daily.. Packed 1 
pr. in a box, 25 boxes and -Colored 
Display Card to a package. Retails at 


75e. per pair. 
Send for Sample. Write today. 


MADE BY 
Morgan Mfg. Co., Chapel St., Newport, R. I. 


MAKERS OF —_— 
Utility Tool—is a Necessit 
Rolling Wedge Spring Leaf ‘Opener—is a Necessity. 
Insulated Head Priming Cup—is a Necessity. 
Hose Clamps or Bands—is a Necessity. 
Handy Tool Holder and Tools—is a Necessity. 
Brazed and Cast Connections—is a Necessity. 
Gas Cocks (brazed)—is a Necessity. 
Gas Lighter—is a Necessity. 
Welding Outfit—is a Necessity. 
MORGANBRITE—is the supreme brass and metal polish. 
Write today for our proposition. 























A bicycle is out of 
commission with- 
out Tires 


Why not have a good bicycle 
by equipping it with the best 
tires made? The very hardest 
riders pronounce the EVER- 
LASTER the best. It has 
heavy fabric, fine white rub- 
ber, heavy Studded Non-Skid 
Tread. Ask your dealer. 


MANUFACTURED BY 


Kokomo Rubber Company 


KOKOMO, IND. 


REINFORCED 





















A Spout For The Autoist 


Sell this spout gasoline 
can to the Autoist. He 
will want it because it’s 
handy, safe and legal. 


Carry a stock of them 
along with your other 
auto accessories and 
watch your sales increase, 
Write for prices. 


Delphos Mfg. Co. 
Delphos Ohio 
































Counter-Sunk Caster 





The ‘“‘Acme” combines utility with quality, adaptability 
with durability. It’s a great roller. 

The ‘“‘Acme’”’ is made in many styles and sizes, in many 
finishes, for many uses—and all have the easy-rolling 
hollow steel ball. 

Send for catalogue and let us quote prices. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agent, J.C. McCARTY & CO., 29 Murray St., New York City 











Flashlight 
Cases ‘and Lamps 


Complete Line 


Send for our latest 
discounts 






New England Electrical 
Specialties Co. 


258 Washington Street, Boston, Mass. 
Manufacturers and Importers 
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MILBRADT LADDERS 


will pay for them- 
selves in a short 
time by enabling 
you to wait on 
more trade, save 





the wear and tear 
on your fixtures 
and goods, as well 
as bring the ap- 
pearance of your 





store up to date. 


Write for cata- 
logue showing a 
large number of 
styles suitable for 
all kinds of shelv- 
ing. 


Milbradt Mfg. Co. 


2410 N. 10th St. 
ST. LOUIS, MO. 
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BICYCLE 
Step Ladders 


are made in 
many styles 
aad to fit 
all kinds of 
shelving 


Send for catalog giving full 
description and prices. 


THE BICYCLE STEP 
LADDER COMPANY 


62 West Randolph St. 
CHICAGO, ILL. 
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O. LINDEMANN & CO. 


Manufacturers of 
BIRD TRAv™) ) 
CAGES 


35-37 Wooster Street 
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Established 1863 
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‘‘Whips Well Displayed 


are half sold.’’ 


If you want Whips to sefl you must display them 
attractively. My Whiprack holds from to 1% 
gross of Whips, and ‘‘shows them up’’ to the t pos- 
sible advantage. Besides, it holds them by the 
——- and keeps them straight—just as they come 

the factory. The whips can’t fall out and are al- 
ways right before your customers’ eyes, where they see 
them and buy. The 


Best Portable Revolving 
WHIPRACK and DISPLAY STAND 


is made entirely of steel and iron, bolted and clamped 
ther. Will never wear out. It has a revolving shelf 
for displaying oils, grease, soap, dressing powders, lini- 
ments, ve cure, combs, brushes, etc. This rack is 
ename a pretty Blue and painted with Gilt Trim- 
mings. Adjustable from 8 feet to 9 feet 10 inches high. 
Weight, boxed, 140 Ibs. 
Send for Catalogue No. 13. 


JOHN H. BEST 
Galva, Illinois, U. S. A. 















sie WIRE CLOTH RACK A Long Felt Need Satisfied 


vate 4 No More Trouble in 
Handling Screen Wire 
Miliner’s Wire Cloth Rack 


Saves space, time, stock and 
sells the wire. 

Rolls are easily placed in posi- 
tion for use. 

Rack holds 18 rolls for ready 
use and 18 stock rolls. 

Holds any length in any place. 

Takes a floor space 31x36 in. 

On ball bearing casters. 

Makes a first-class rack for 





handles, etc., when wire season 
is over. 

Neatly finished and well built. 
— $10.00 f. o. b. Miami, 


a. 

Shipped K D Weight 100 
pounds. 

We can make shipment from 
either Miami, Okla., or Ft 
Smith, Ark. 

SOLD BY ALL JOBBERS 


Millner Wire Cloth Rack Company 


Miami, Oklahoma 





PATENT APPLIED FOR 








Plumbers and Steam Fitters 
need 


DIXON'S 


GRAPHITE 
DEE COUND Wie 
COMPOUND cicieeteaain Oo” 





Bet ie 
DIXON’S 


GRAPHITE 


Stock it—and push ——_ 

it—you ll profit 

Made in JERSEY CITY, N. J., by the 
JOSEPH DIXON CRUCIBLE CO. 




















Prepare for the Spring Trade 


Spring weather brings with 
it slush, dirt and work for the 
housekeeper. 

Our advertisements have 
proven to the housewives in 
your district that Grab’s auto- 
matic Foot Scraper is the only 
right way to avoid this extra 
work. 

Our special proposition will 
appeal to you. 











Victor M. Grab & Co. 
Gen’l Offices, Ashland Block, Chicago 








HARRISON’S FISH HOOKS 


> HARRISON'S = 
a> 

> Celebrated Spring Steel | 
SPROAT HOOKS. 

We _FLATTED. 100 


MANUFACTURED BY 


R. HARRISON, BARTLEET & CO. 
REDDITCH, ENG. 


FOR SALE BY 


DAME, STODDARD CO. 


BOSTON, MASS. 
SEND FOR DESCRIPTIONS AND PRICES 
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-_ 
—- ‘ oat a TOWNSEND GAVE TO THE WORLD 
en THE BALL BEARING LAWN MOWER 
satisfaction than any 
other stretcher. For 
woven wire, plain Golf 
twisted and barbed Mowers 
wire fencing it is light 
and works quickly. 
The parts are of mal- Horse 
leable iron, with two Mowers 
steel grips riveted in 
a where the stretcher Trimmers 
grasps the wire. Ask 
your jobber for them. 
ee oe All other manufacturers now make Ball-bear- 
. “n ing Mowers for their best grade, but Town- 
The TOWNSEND WIRE STRETCHER send still leads in design, quality and finish. 
T may seem impossible that wire ’ S . P 
could be shaped like the human Barnes praying rumps 
hand, but if you could see our 1 hel , S 
“Pennsylvania Fruit Picker” it would will help you increase your Spray- 
prove to you that this Picker is so ing Pump — — they are 
7 much like the Human Hand that it pe og en t 4 
shows at once the utility of the arti- . rs ' erty - eal 
cle. As a Fruit Picker it has no of the best materia ‘al 
equal. It is made of heavy Wire and and workmanship. Their specia 
Galvanized after made. and can be features will appeal at once to the 
easily adjusted to any pole. ay og oy igen , mak- =| D 
ing them easy to sell. Besides in- \>% 
IS SOLD brine ei Bs _—: oo! suring — — cus- E 
those who have little fruit to gather, poms Des Ag mga — bs 
= _ as those who have large quan- Write for Spraying Pump = 
. PRICE PER DOZEN, $3.00 Catalog and special prices. 
It wil her A . ’ , . 
aie The Barnes Mfg. Co. 
550 North Main Street 
Edward Darby & Sons Company, Inc. MANSFIELD, . OHIO 
245 Arch Street PHILADELPHIA, PA. Manufacturers of x Py toon Sizes of Pumps tor 
a 


See that You — = ——— Per- 
oo ne ee... || aaety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 





The 
Ensign- 
Bickford 


They it you to cut any length of hose desired and 
a are as strong and smooth as a factory inserted coup 
ling. Get our prices. 


New York Office STUBER & KUCK 


J.M. SHERWOOD... 
168 Church Street PEORIA, ILL. 

















* Seen 
ase 


“—_ 
fie: “eese 


Get Yerdon’s 


Prepare now to supply your customers with the kind that 
has every quality required 
in a Hose Band. 

Symmetry, Strength, 
Ease of application and 
removal. Durability, No 
Rust. Low ratio of cost 
to Service Value. All 
these qualities are at 
their best in ‘‘Yerdon’s’’ 
Bands. Accept no  sub- 
stitutes or imitations. 
They’re best for all uses. 
Order NOW. Delivery as 
desired. 
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THE GILMAN 
Folding Pocket Lunch Box 


These boxes are a 
great convenience for 
carrying dinner or lunch 
and for picnic parties. 
They can be _ instantly 
folded when empty and 
carried home in_ the 
pocket. 

They are _ thoroughly 
waterproof, antiseptic and 
Sanitary. 

We carry a_ cheaper 
grade called “Shut-up.” 

Both sell quickly— 
they are a_ necessity. 
Write for prices and cat- 
FOLDED alog. 


HAMPDEN TOY CoO., Westfield, Mass. 
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Sell more quickly. 
_ Stay sold more surely. 
Reputation established. 

5 Durability time-tested. 
Strength where strength 
counts. 
A credit—to you and to us. 


Send for catalog No. 18 giving full 
details of styles and sizes. 


Sturges & Burn Mfg. Co. 
508 South Green St., Chicago. Ill, 
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ADOLPH KASTOR & BROS. 


109 & 111 Duane Street, New York 


MANUFACTURERS AND IMPORTERS OF 


CUTLERY 


SOLE AGENTS: 
W. H. MORLEY & SONS 
Imported Pocket Knives, Scissors and Razors 
WADE & BUTCHER’S Celebrated Razors 
THOMAS WILSON, Butcher Knives 
CAMILLUS CUTLERY COMPANY’S 
American Pocket Knives 


WE SELL TO THE JOBBING TRADE ONLY 





SFt. S\N LONG 





We manufacture a line of folding camp and 

outdoor furniture and outfits which hardware 

dealers should carry. We have a line of fold- 

ing chairs which sell whenever they are shown. 

Send for our free catalog and for prices, if a 

dealer. We sell our product through dealers 
and jobbers entirely. 


Gold Medal Camp Furniture Mfg. Co. 


Racine Junction, Wis., U. S. A. 

















BOTH 


leaders. The “Vic- 
has been the 
leader for 25 years. 
The other, the Hoo- 
sier Self - Adjusting 
Calf Weaner is the 







best weaner ever made for a 
calf. Ask about our Dog Muz- 
zlies. We never sell to Catalo 
Houses. Send for Circular an 
Prices. 


Carroll Muzzle Co. 
St. Louis, Mo. Carroll, Ia. 








‘‘Easy Emptying ”’ 
Grass Catchers 


“favorably known the world over’ 
now made with 
Reinforced Non-Slipping Bottom 
Rigid—Light—Durable 

Many exclusive patented 
features and strong selling 
points explained in catalog 


No. 14. 
Write for it. 


The Specialty Mfg. Co. 
‘ St. Paul, Minn., U.S. A. 
Sold thru Hardware Jobbers 




















Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


COVERT’S SADDLERY WORKS 
Interlaken, N. Y., U. S. A. 





POLO LOOP SNAP 
peer No. 7O 












Has been Py ne ye throughout, has the a 
ARDS the best steel harness on 
ee. ‘Ask your jobber for “SQUARE BRAND” COODS. 


COVERT MFG. CO., Troy, N. Y. 
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Phenix Storm Sash Write for 
Hangers and Fasteners Sample 
Package and 
[IMPLE — easily applied — Descriptive 
rust-proof — non-rattle — Folder 
and practically unbreakable. Pos- 
itively the best storm sash and RUST’S Invis- 
J screen hangers and fasteners you can | . ible Top Hangers 
y buy. Send for samples—today. HANGER FASTENER and fasteners for 
§ Hangers only, ro cents retail; hangers full and half window screens manufactured and 
‘ and fasteners, 25 cents. Catalog and ain enilen See ti 
2 discounts sent on request. or sale by the 
a nail ie American Window Screen Hardware Mfg. Co. 
Phenix Mig. Co. Mitiwaukee, Wis. DALLAS, TEXAS 
“Guaranteed Perfection” | | Caldwell Sash Bal 
=> COBBLER SETS @Does away with weights 
° AND and — - is VASTLY 
more durable. 
LASTS AND STANDS @ Makes sashes work per- 
A strictly high-grade guaran- fectly. 4 i 
teed line which you can sell @ Permits greater window 
Stents made of Somul-aeeok, space in new work, as box 
Ging you the roastzes frames are not necessary. 
nae than the east a @May be applied to old 
ee ae ee windows without altering 
Corn °shellers, Grist Mills, sashes or frames. 
a ll ma re @ Write for circular to the 
iieaes The Root-Heath CALDWELL MFG. CO. 
La Weel le 4 Mfg. Co. 3 Jones St., Rochester, N.Y; 
COMBINATION “OUTFIT | PLYMOUTH, OHIO 
7 





Harold McCalla Imperial Lawn Edge Trimmer 


edge. No moving parts. Very durable. Price is right. 
profit. Most jobbers will supply you. If your’s won’t—send 


IRON AND STEEL direct. 


OF EVERY DESCRIPTION IMPERIAL BIT AND SNAP CO., Racine, Wis. 


PLAIN AND GALVANIZED BARS, HOOPS, BANDS, 

ANGLES, CHANNELS, TEES, PLATES, SHEETS AND 
WIRE. CUT NAILS, PLAIN AND GALVANIZED; 
WIRE NAILS, PLAIN, COATED AND GALVANIZED; 
BARB AND TWISTED WIRE, PAINTED AND GAL- 
VANIZED. HAND POWER PUNCHES AND SHEARS 


Shipments from STOCK or mill 


LARGE STOCK OF GALVANIZED BARS, BANDS, 
HOOPS, SHAPES, ETC. 


444-446-448 FAIRMOUNT AVENUE 
PHILADELPHIA 






























Not only a protective latch, 
but a burglar-proof dead- 
lock. Attached to any 
door, anywhere, by anybody. 
The Yale & Towne Mfg. Co. 


9 EAST 40th STREET, NEW YORK 
-_. 3 Makers of Yale Locksand Hardware, Padlocks, Door Closers and Chain Hoists 
‘ P 






NIGHT LATCH 
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If you are in the builders’ hardware business you 
ought to carry 


‘SAMSON SPOT SASH CORD 





Because: 
It wears longest. 7 
It is made of extra quality stock, is inspected and 
guaranteed free from all imperfections. 
Architects specify it and builders call for it. 
You can make more profit than on the competitive 
quality. 
Send for samples and catalogue of all kinds of 
Braided Cord. 


Samson Cordage Works 
Boston, Mass. 








Eureka Copper Hammers 


are sure sellers 
to machinists 
and engineers, 
because supe- 
rior to steel 
hammers for 
many uses. 
Will drive work 
to place without 
marring. Fur- 
nished with or 
without handles. Sizes: 1 to 16 lbs. Let us supply 
you direct. Circular and Trade prices sent on re- 
quest. 





The Eureka Company 


NORTH EAST, PA. 

















VERY three minutes an American house catches fire—a large 
proportion from sparks, falling on the roof. After the great 

fire in Chelsea, Mass., its fire-chief recommended that wood shingles 
be barred from Chelsea as unsafe roofing. This is now a 
law in many communities. 
Cortright Metal Shingles are the logical solution of the fire problem; 
they meet every building and insurance requirement. They make 
a roof that can’t catch fire, crack, rot, curl up or blow away. 
Progressive dealers find in Cortright Metal Shingles a material! 
that answers all up to date roofing requirements during twenty- 
seven years of successful service. 
For more and better roofing business write us for our dealer’s 
proposition today. 


CORTRIGHT METAL ROOFING CO. 
Philadelphia and Chicago 











C. G. HUSSEY & CO. 


Pittsburgh Copper and Brass Rolling Mills 
“Saas” §6«Fil Loewe, PA. 


MANUFACTURERS 


Sheet Copper, Bottoms, Roll Copper, 
Tinned and Polished Copper Nails, 
Spikes, Rivets, Conductor Pipes, Eaves 
Trough, Elbows, Shoes, Mitres, Etc. 


Branch Warehouses in 
New York, Chicago, St. Louis and San Francisco 




















SUPERIOR 


DOOR HOLDERS 





Holds the door in any position desired. 
Operated by foot pressure. Made in 
three sizes, in Bronze or Iron metal 
They are imitated by many but equalled 
by none. Don’t buy imitation when the 
original is best. Patented May 7th, 1907. 








MADE BY 


SUPERIOR SPRING HINGE CO. 


136 W. Lake Street, Chicago 
New York Office, 16-18 Reade Street 
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SELLS ORDER 
ON Wy, Fe Petey 7) ‘ ‘ . : A KIT 
bij Nani J 
SIGHT AND SEE 





Send for Circular ‘D’ C. E, JENNINGS & CO., NEW YORK 
































The Idea of METAL CEILINGS 


a is to add tothe 

ry artistic effect 
or reduce the 
cost of build- 
ing. 





Our Large 
Catalog Tells 
How. 
Write for it. 
Pattern suitable 
for 


all buildings. 


“ENAMETILE” equals tile and costs much less. It is sanitary, 
durable. This catalog, free, too, tells all about it. 
529, etc., W. 24th St. 


New York Metal Ceiling Company, °~’New ‘York City 








CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted satisfactory in every respect. They are given the 
preference for their uniform high grade quality and finish. 
Made in many widths and with any number of 
corrugations desired. 


Divergent 
and 
Parallel 
Corrugations 





PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. Put up in 
coils, wound right-hand and left, and with straight corrugations 
for use in Automatic Driving Machines. 


Largest Stocks Always on Hand—Immediate Shipment 
MANHATTAN BRIDGE PLAZA 
Cary Mfg. Co., BROOKLYN, N. Y. 


SAW EDGE 
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AXES 


The 





“Axe 


1 Through 


Iron’’ is the 
best made. 


ROMER AXE CO. 


DUNKIRK, N. Y. 
Write for Catalogue 
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“Wart OILERS’ 


positively insure you against kicks 
and comebacks. Each is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee. 

Get prices and catalog before plac- 
ing any oiler order. 


P,. WALL MFG. SUPPLY CO. 
N. S., PITTSBURGH 
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No. 32 Torch 
Price Each, $4.00 Net 





there are so many repair jobs 
and so much work that every 
mechanic should have our No. 32 
Torch, because it is the best 
quart Torch made; fitted with 
hook and support for holding a 
soldering copper. 

The No. 32 works perfectly 
in cold or windy weather. It 
produces more heat, with less 
gasoline, and will last longer 
than other makes. 

Jobbers will supply at factory 
price, or we will ship direct if 
cash accompanies the order. Send 
for Catalog—it’s free. 


Clayton & Lambert Mfg. Co. 


DETROIT, MICH., U. S. A. 








A Sure Seller 


to every mechanic is this drop forged steel B. & C. 
Wrench. Jaw, handle, frame and bolster all in one 
practically unbreakable piece. And the profit brings 
a smile of satisfaction. Prices on request. 


Bemis & Call Hdw. & Tool Co. 
Springfield, Mass., U.S. A. 




















voreiast TURNER double vet 
hart MARK ~ 
a0 





No. 212. $3.25 Net. 


THE TURNER 


864 Park Avenue 


Write for Dealers 
Special List 


Our new catalogue 
will interest every 
dealer. 


BRASS WORKS 


: : Sycamore, Ills. 





GOODELL “cx* 
Made of STEEL Cannot Break. 


First in Quality and Improvements 


Automatic stops 


for holding up 
saw. Corrugated 
backs. Graduated 
Gauge for dupli- 
cate cuts and 
many other fea- 
tures. Ask your 


jobber, or write 
us for Circular E 
and prices, 


Greenfield, Mass. 
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Russell Jenning 
z Auger Bits 


a" . 
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Satisfied 
Customers 


Profitable 
Sales 


vo 
4 4 - 


for every purpo 
machine bits, etc. 


a 
— 











Our bits and braces have been accepted as standard 
by the finest woodworkers for over fifty years. Bits 
se—auger bits, dowel bits, car bits, 


Send for booklet. 


Russell Jennings Mfg. Co. 


hester, Conn. 


21-132 
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“BEST BY TEST” 


Perfect Satisfaction Guaranteed 
Write for Price 
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RATCHET DRILL BRACE 


Ball Bearing Head, 
Alligator forged steel 
jaws, taking round 
or square shank. 


Also Manufacturers [of 
Bit Braces, Chucks, Ratch- 


et races, 













JOHN S. FRAY CO. 


Bridgeport, Conn. 








GOOD SPARK PLUGS 


Standard Types—Porcelain and Mica 


Al Conical type porcelains—best mica in- 


Jax sulation. Non-corrosive sparkling 
points. Will not burn up. 

Meteor usual labor. Cleans itself with every 

All up-to-date dealers carry these 


Starts a cold engine with half the 

explosion. Strong, simvle for power- 
Ford 

spark plugs in stock. 


ful engines. 
Star Specialty Co.,  ciicxéo. it 





Special 44-inch plug—extra long body. 














The 
Improved 


“Gem 
Seriber”’ 





The handiest tool a carpenter has in 
his kit. 

He uses it almost constantly. 

Mr. Dealer—Have you any in stock? 
If not, better get in touch with your 
jobber, or write us direct. 


F.. Brais & Company 


1349 E. 90th Street, Cleveland, Ohio 

















National Hardware Exchange 
PERMANENT EXHIBITION AND INFORMATION BUREAU 

The Hardware Dealers’ Magazine has the 
pleasure of extendmg the privileges of the 


National Hardware Exchange, Broadway and 
Murray Street, New York City. 


Laneh Wallet 


Publisher. 
New York 


253 Broadway, 





UFKIN * Measuring 


Tapes 


“IAVE BEEN ON THE MARKET “4 YEARS. 





There are 
more of them 
in use than 
ALL other 
makes. 


They have 
an unequaled 
reputation for 
ACCURACY 


THESE ARE FACTS UNQUESTIONED BY EVERYONE 
= FAMILIAR WITH THIS LINE OF GOODS 


THE [UFKIN fpuLe GO. SEW ORK 








Genuine 


ARMSTRONG 


Stocks & Dies 
Pipe Cutters 


Malleable Iron Hinged Pipe Vises 


MANUFACTURED BY 


The Armstrong M’f’g Co. 


290 Knowlton St. Bridgeport, Conn. 
NEW YORK CHICAGO 








Bur-Nor Hatchets Never Loose Their Heads 








April 2, 1914 
















All parts are riveted under such tremendous pressure that the 
head and handle won't work loose. 


Quality goods at prices extremely low. 
We would like to send you our catalogue and prices. May we? 


7 BURGESS-NORTON MFG. CO., - Geneva, III. 


It’s a regular 
Habit 


Opportunity Exchange 
HARDWARE AGE 
239 W. 39th St., N. Y. 










No. 120—Half 






No. 20 
Solid Head 





with the readers of Hardware Age to consult the Opportunity Ex- 
change for opportunities of all kinds— it’s a paying habit too. 
Tell us your requirements—we may be able to suggest something 
that will help you decide what is on your mind. 
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Manufactured by 


THE SESSIONS CLOCK CO. 


Main Office N. ¥. Salesrooms 
Forestvilie, Conn 37 Maiden Lane 











SESSIONS CLOCKS | |@=SS22% 6-72" 2 ty _ Iron Fence 
MARBLEIZED E+ Ps Lt omNG PANY eet tit tf Gates 
Oak M 1 Offi x 7 7, % F.ee* Tem * - c : y oo 
_— aa Mission Clocks ce Z| | F ANA a "4 























General Iron 
4 & Wire Work 


t] Ask for Catalog 
Cincinnati, Ohio 


: 
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“THE STEWART IRON WORKS CO. :: 











INSTEAD OF 
CASTERS— 


use Glass “Onward” Sli Furniture 
Shoes. Protect floers and ceverings 
from injury and beautify furniture. 

If your jobber will not supply, write 


te us direct. 
Onward Mfg. Co. Monash. Wis. 














“Imitation is Sincerest Flattery 


No other words as well express_conditions 
existing today in the Wheel and Caster busi- 
ness. ‘Handle the ORIGINAL GEORGE P. 
CLARK LINE and increase your sales. 
Write Dept. I for full information. 


The George P. Clark Company, Dept.!, 


Windsor Locks, Conn. 
New York Office, 13-21 Park Row. 


—s- 














The Profit Winner of the Ammunition Trade 


Robin Hood Ammunition 


ROBIN HOOD AMMUNITION COMPANY 
G STREET, SWANTON, VT. 

















PADLOCKS 


Locker Locks Cabinet Locks 
Night Latches 


The Slaymaker Lock Mfg. Corporation 
Lancaster, Pa., U.S.A. 











Your stock is NOT complete unless you have 


SMALLWOOD’S SAW EDGE FASTENERS 


on your shelf. (Packed to suit buyer.) 
REMEMBER! 
‘*‘Smallwood’s’’ 
Established 1889 


W. R. Smallwood Mfg. Co. 








Lock Box D-816 Gowanda, N. Y. 











Duplex Chain 
is Different 


It is re-inforced at its hitherto weakest 
point. It will not kink; greatest ble 
with minimum weight of metal. 

mo more than other kinds. 
THE HATHEWAY MFG. COMPANY 


BRIDGEPORT, CONN. 





























Made of heavy Galvanized Sheet 
Steel properly shaped for calf or 
colt comfort, yet not brutal to the 
mother. 

Sold by Hardware @& Saddlery Job- 
bers, or direct from 


St. Louis, Mo. 





— PRIEST’S 
SH Nevin Clippers 
Ad The world’s standard “‘back- 
ptm ne : vour serious, iavesigntion. Sa 
) CAINT VAMLAD BERS ap oftable ‘item ‘of Stock. 
PUTSBUR LY PA» American Shearer Mfg. Co. 
Nashua, N. H., U. S. A. 
PERFECTION 
CALF @& COLT 
WEANERS 





We are manufacturers of the celebrated Cleveland Galvanized Pump 
Chain, hot galvanized after making, every pound guaranteed. Also 
Cleveland and Standard Expansion Rubber Pump Buckets. White 
Metal and Brass Pattern Letters, Fillet, Pattern Makers and Foundry 
Supplies. etc. CUSTOM GALVANIZING AND TINNING. 


The Cleveland Galvanizing Works Company 


Cleveland Established 1886 Ohto 








js Jobbers should ask for 
~y our catalogue of Leather, 
Web, and Rope Halters. 


E. T. RUGG & CO. 


NEWARK, OHIO 


Coates Clippers 


Barber Horse 

Hand Power 

Coates Clipper Mfg. Co. 
Worcester Mass. 














Self- Piercing 
Bull Ring 


This new ring makes knife or awl un- 

necessary. The long, slim, sharp 

makes its own incision. Pure » bh 

“oO Key wrapped with ea 
e. 


SEYMOUR SMITH & SON, 


OAKVILLE, CONN. 


T 





Inc. 
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PLIERS 
NIPPERS ana 
PUNCHES 


Send for Catalogue 


-—_-- 


April 2, 1914 





Lineman’s Pliers made in three sizes—6, 7 and 8 Inch 


ESTABLISHED 1826 
USE 
High Grade Tools 
for Mechanics 


C.S. Osborne & Co. 


NEWARK, N. J. 





Heads Polished—Handles Blue Finish 








BRIGHT and BRASS 
WIRE GOODS 


HINDLEY MFG. CO. 
VALLEY FALLS, R. I. 








TACKS ‘a NAILS o«° BOLTS 


Cobblers’ Nails, Bed Screws, Glazier Points 


SHELTON CO. (Estab. 1836) 


SHELTON, CONN, New York, 107 Chambers St. 




















GARLAND RIVETS 
Garland Nut & Rivet Co., _—~Pittsburgh 
Address ‘‘Desk 29”’ 


Mr. Edward S. Grace, Corby Supply Company, 


45 Broadway, New York 1822 Locust St., St. Louis 


Williams & Wolff. Mr. George W. House, 
Majestic Bidg., Milwaukee Ford Bidg., Detroit 
Mr. Maurice Joy, 505 Franklin Mr. J. F. Lambert, 


Bank Bidg.. Philadelphia Audubon Bidg., New Orleans 








Mr. Orvill Ewing, 503 Equitable Bidg., Los Angeles 








Steel Roller and Press Stamps 


Ear . ; , Alphabets and Fi 
Sy ures, Burning Brands, 
Metal Checks. 


THE SCHWERDTLE STAMP CO. 


BRIDGEPORT, CONN. 


AH 

















Michigan Wire Cloth Co. 


Pioneers in the manufacture of DOUBLE CRIMP — CLOTH and WIRE SCREENING of every kind 


Everything in Wire Cloth 


Established 1864 


possible to weave made of Steel, Iron, Brass, Coppe Bronze, Aluminum, German Silver, Pure Nickel, 
Galvanized, Tinned, and Monel Metal Wire, etc. Hardware Grades in every variety. 


ALSO WIRE LATH AND WIRE LOCKERS 
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Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, Aluminum and Monel Metal Wire. 


Write for our New Catalogue No. 25 


517 Howard St., Detroit, Mich. 














post. Address 


GABEL MFG. 






~ Gabels 20th Century Pig NENTS 


are known the world over as the only reliable pig forcep on the market; over 12,000 satisfied customers are our best 
reference. Ask your jobber or send direct. Price, 20th Century, per doz., $18; price So E. Z., $7.50 per doz., by parcel 


CO., Hawkeye, Ia. 


aC debe eer wate d ete et awees 





Money back if 
not satisfied. 











ae Tool Bg We Manufacture 


pteceng’ . gy vere < ty ae 
00 seoene e, Auger Bi 
and Chise Coal Bags, 


Punch an Roll 

Horses’ “Reed : p Conc Ham Ham- 
mocks, Ca ers 

Catchers aa other call ke 
Send for gage 


Excelsior Bag & Mig. Co., Inc. 
TROY, N. Y. 





Established 1856 Incorporated 1906 


Putnam Chalk Lines 


In Balls or Hanks 
Masons’ Lines, Picture Wire, Gilt Nails. 


The Tumer & Stanton Co., Norwich, Ct. 














‘“*LEADER”’ SOLDERING SET 


A low priced, 
popular house- 
hold set — AIl- 
ways a good 
seller. 

Glass Cutters 
of all kinds. 
Barrett’s are the 
Standard — Circle 
Cutters, Gauges. 


W. L. BARRETT - - Bristol, Conn. 














EYELET-TOOL CO. 


Manufacturers of Punches and 
Sets (Hand Drive and Foot Power 
for eather, Cloth and Metal. 
Punch Tubes. Punch and Dies. 
All kinds and sizes made to order. 
Write jobber. Booklets free. Es- 
tablished 1858. 





40 Lincoln Street Boston, Mass. 














Grover File Handles 


Fit the tangs of all files perfectly; never 
split, and the strong pressed steel ferrules 
may be used over and over again. Me- 
chanics want them. Write for prices. 


THE GROVER FILE CO. 
NASHUA, N. H. 
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Blacksmith Ceoaee and Dies 


Butterfield & Co., Inc. 


Factories: 


Derby Line, Vt., and Rock Island, Can. 











| New York Store: 126 Chambers Street 














STEVENS LINE LEVEL y YOU CAN’T AF FORD 


for mechanics, farm- "ae TO BE WITHOUT THE 

ers, masons, etc. == ; 

Made of aluminum, ; No live dealer is without it. The demand is increas- 
— 














weighs % oz., accur- 
ate and reliable. Write T ing every day. Write for Catalog and Circulars 


for further detail. t 5 + 
Frank B. Hall  ¥- Ti 1) 


Newton Falls, Ohio 


BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 











Ford Auger Bit Company, Holyoke, Mass. 























CENCEINNATS IRON FENCE | 


is right in your 
line. Get our prop- 
osition and see how 
easy it is to add 
to your profits 
without investing a 
penny of capital. 
Write today. 
Cincinnati Iron 


Fence Co. 
Dept. F, Box 724 









































CHESTER, CONN. Cincinnati, Ohio 
—SAUGEQERDGORERERGRGRGRGGCUOCOEEREOREEGREEEE GLEE ET SOCE REE TEE E TEE e 
pe: TER You fish for the fun 
PRUNING KNIVES RUBBER of fishing—of course 
ARES? Se cemtinar HEN go to the dealer who shows 


the “Sign of the Leaping Dolphin.” 
In city, town or camp the’ ‘Leaping Dolphin” 
means Fishing Tackle that’s Fit for Fishing.” 
Send us yourdealer’s nameand we'll mail you 
our new 224-page catalog. Write for catalog H. 


Abbey & Imbrie, 18 B Vesey St., New York 
AUANDANANONUOUOUOOUOUOUAUSASUONNUONOESOAOSOOUSNOUOENENOUOEAOAOUOEOEUEOEOEUETE 


Wonderful Sewing Awl 


For speedy hand yy M- a lock-stitch. Scientifically cor- 
rect. No twist, only d amond e needles used. Only awi 
with automatic natural tension. Its simplicity for the 
unskilled, as well as the mechanic, commands an enormous sale. 
Makes repairs neat and quick. Mends harness, saddles, ae 
o.MCH 2A -i905 covers, horse blankets, pulley belts, boots, any canvas or leat 

R work and many things too numerous to mention. GUARANTEED. 
See that expoted _ under Nothing to get out of order; always ready to mend a rip or tear. 

the A money saver. 


BEAUTIFUL SHOW CARDS to help vou make sales. Wholesale price liberal. Order through your jobber with ether goods and save money. 
CO. A. MYERS COMPANY, Sole Owners and Manufacturers, 6304 University Ave., Chicago, Ill. 





ed 


ROBERT MURPHY’S SONS CO., AYER, MASS. 
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| Elevators and Dumbwaiters 
| Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 
CATALOGUE FREE 
ENERGY ELEVATOR CO. 


214-216-218 New St. 243-245 Bread St. 
PHILADELPHIA, PA. 






; MAPLE wooDd BODY HIGHLY POLISHED 


eR 
LINING ONLY THE GENUINE ARE STAMPED IN THE WOOD WITH 
= 7 ; TRADE MARK MALTESE CROSS (As PER cur) 
—_ AE 8 ERR 


: == BEWARE OF IMMITATIONS 
: —=——' SUCH AS FAUCETS SIMILAR INSHAPE WITH KEY | 
43 MADE OF v Lean inde, OR OTHER INFERIOR METALS, TINNED OR HICKELED. 


JOHN SOMMER FAUCET CO. 355 Centra Ave, Newaer NL, 


INSTANTANEOUS SET-BACK COUNTER 


The kind you want for quick resetting 























See our Exhibit at 
Hardware Exchange, 




















-_ m =, Ped we, Wrench pry ated in 
* 9” size. Combination screw and spring. 
ASK FOR For Motorists Good sellers. Write. 
CATALOG ‘‘A”’ 

GHT WRENCH & FORGING CO., Canton, Ohio 

C. J. ROOT CO., * - Bristol, Conn. _— er 

Socket Firmer Chisels, Beveled Edges Guarantee of Quality 
1853 Buor Bros. 1914 








Complete line of light edge tools BUCK BROTHERS, Millbury, Mass. 
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GIFFORD-WOOD co.C 


Write f 
ICE, TOOLS for Spring and Summer Saahes ce ii 


aaa So 


Our Guarantee of Chicago, IIl. 

















Rock Island Autovises 


Number 241 vise is swivel, weighing 80 lb., and is adapted for 
automobile and heavy repair work. No. 231 vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil 





ROCK ISLAND MFG. CO., Rock Island, Ill. 
SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMPLETE LINE OF VISES MANUFACTURED 231—AUTOVISE 


241—AUTOVISE 














RED DEVIL 
BONDED TOOLS 


The kind that satisfy 
both seller and buyer. 


KAGLE LOCK CO. 


TERRYVILLE, CONN. 

















105 OChambers Street, 511 Commerce Street, 110 Lake Street, 
New York Philadelphia Chicago Send for new net il- 
MANUFACTURERS lustrated price list. 
OABINET LOCKS TRUNK LOOKS PADLOCKS Smith & Hemenway Co. 
NIGHT LATCHES WOOD SOREWS 


149 Chambers St., N. Y. City 


























**VICTOR’’ BOLT CLIPPER 


Send for Catalog. yo : ss 
o ts an ice 
short time, keeps it 
cleaned, for it is al- 
ways ready for use. 
Made of galvanized 
iron, can’t get out 
of order, lasts for 
ears. Large num- 
er can be ca a“ 
daily. Go te Ca 
mornings, vanes 
comes inside, which 
— takes few sec- 
s, 


. Suess inesecagssrecess “ceeees,,-” ou “rw out dead 
rats and mice, replace device, it is read “for another catch. 
A N D Small piece cheese is used, doing away with poisons. Catcher is 


18 inches high, 10 inches diameter. en rats pass device they 


die, no marks left on them. Catcher is always clean. One of 
these Catchers set in a | stable in Scranton, Pa., caught 
= ever 100 rats in a month. ne sent prepaid to any place in 


United States upon receipt of $3. Catcher, 8 inches high, for 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 


























STRONC, EASY-RUNNINC, RELIABLE, SATISFACTORY mice only, prepaid $1. n account of shipping charges being 
sliiteimemeaeetesijieiannstienatiasieimnanamenanianimaiaieneiiitiiepitiiiaimnaianamiaaiimniiidi lie prepaid, remittance is requested with order. 
SEDGWICK MACHINE WORKS 47? WORRY ot H. D. SWARTS, 
CATALOGS AND PRICE LIST FOR HARDWARE TRADE Inventor and Manufacturer, Scranton, Pa. 
AT, 
Rollman m 
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Cherry Seeder 







a. < 
me TWO WEEKS’ TRIAL 
ie Send for this adding machine—use it two 
ii weeks in your own office. Do all your Th 
i adding, subtracting, multiplying and € vies 
= dividing on the $25 caer ta & 
r erry 
Rapid Compute aomaier 





It is light, of convenient size, accurate #} 
and easy to operate — it never makes 
mistakes or gets out of order. Does f 
everything except list on paper tape. 

We want to send you one by Parcel Post 

paid --- we take all risk --- use it two wee “si 
aly if satisfactory pay for it, if not send it back. 
ere Write for Catalogue No. 5 


7 oe | The Rapid Computer Company 









ROLLMAN 
MFG. CO. 


Mount Joy, Pa. 
























105 Computer Bldg., 
Denton ashen, Mich. AGENTS a agents, 
J “ + H. Graham & Co. 
WANT ED 3 Chambers St. 


BN ew York. 
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Remarkable _ 
JOHNSON PATENT COMBINATION RULE 


Made of SPRING GERMAN SILVER, accurately and distinct! d 
as a Heok Rule, Cali Gauge, , a Se 
Protractor, Triangle or Tri-Square. 


E. P. JOHNSON RULE MFG. CO. SOO ee 
CHICAGO, U.S.A. With Fine Double Screw Adjustment 
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Abrasives 
Cagher uudum Co., 


Pike Mfg. Co., Pike, N. H. 


Niagara fFalis, 


Adjusters, Window Stop 
P. & F. Corbin, New Britain, Ct. 
Ives, LH. b., Co., New Laven, Ct 


Aeroplane, Wire & Strand 
Auer, Steel & Wire Co., Chicago, 
lil. 


Agate, Nickel-Steel Ware 
Lalance & Grosjean Mfg. Co., 299 
bruadway, N. Y. 


Aluminum Goods 
Aluminum Covking Utensil Co., 
New he ——, ‘ 
Bownian, Geo. . Cleveland, O. 
Buckeye Po vee atng oo , Wooster, QO. 
Butler LBrus, Chicago, l. 


Angles & Channels, Galvan- 
Ize 
Stover Mfg. Co., Freeport, Ill. 


Ammunition 
Du Pont Powder Co., Wilmington, 
Del 


el. 
Peters Cartridge Co.., ey 0. 
Remington Arms U. M. Gua v9 
Broadway, New York City. 
Robin Livod Amuiunition Co., 
Swanton, Vt. 


Anti-Rattlers 
Fernald Mfg. Co., North East, Pa. 


Anvils 
Boker, Hermann & Co., 103 Duane 
St., New York City. 
Rock Island Mig. Co., Rock Island, 


Excelsior ma & Mfg. Co., Inc., 
Troy, N. Y. 


Arbors 
Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 
MeCalla. Harold, Phila., Pa. 
Heppes Co., Chicago, Ill. 


Asphalt and Coal Tar Prod- 
ucts 


Barber Asphalt Paving Co., Phila., 
Pa. 


Augers and Bits 

Amer. Rolling Mill Co., Middle- 
town, Ct. 

Ford Auger Bit Co., Ilolyoke. Mass. 

Irwin Auger Bit Co., Wilming- 
ton, O. 

Jennings, C. E., & Co., 42 Murray 
ee Se 

Jennings, Itussell Mfg. Co., Ches 
ter, Ct. 

Ohio Tool Co., Charleston, W. Va. 

Progressive Mfg. Co., Torrington, 


Pugh, Job T., Phila., Pa. 

Snell Mfg. Co., Fiskdale, Mass. 
Stark Rolling Mill Co., Canton, O. 
Swan, James. Co., Seymour, Ct. 


Augers, Post Hole 
Swan Bros., South Bend, Ind. 


Augers, Ship 
Snell Mfg. Co., Fiskdale, Mass. 


Automobile Accessories & 
Supplies 
Atlas Auto Supply Co., Chicago, Ill. 
Duff Mfg. Co., Pittsburgh, Pa. 
Gibson Automobile Co., Indianap- 
olis, Ind. ; 
Hampton Mfg. Co., 1520 W. Wash- 
ington St., Indianapolis, Ind. 
Jeffery- Dewitt Co., Detroit. Mich. 
MecQuay-Norris Mfg. Co., St. Louis, 


Mo 

Manhattan a Supply Co., 17 
Park Pl., N. Y. C. ’ 

Morris, R. W., Co., Kansas City, 
Mo 


A. R. Mosler & Co., P. O. Box 
M., Mt. Vernon, N. Y. 

Motor Car Equipment .. 55 War- 
ren St., New York City. 

National ‘Standard Co., Niles, Mich. 

Nungesser Carbon & Battery Co., 
Cleveland, O. 

Peony Sales Co., Minneapolis, 


Positive ny Vuleanizer Co., Daven- 


port, Iow 
Rajah Aute-Benols Co., Bloomfield, 


N. J. 
Randall-Faichney Co., Boston, 
X 


Mass. 
Reflex Ignition Co., Cleveland, O. 
Shaler, C. A., Waupun, Wis. 
Sharp ‘Spark Plug Co., Cleveland, O. 
Sparks-Withington Co., Jackson, 

Mich. 

Splitdorf Elec. Co., Newark, NJ. 
Vacuum Oil Co., Rochester, N. Y. 
V-Ray Co.. Marshalltown, Ia. 
Walden Mfg. Co., Worcester, Mass. 
Weed Chain Tire Grip Co., New 

York 


Automobile Tools— 
See Tools, Automobile 








Hardware Agents Wanted 


We manufacture everything from 
dependable hand fire extinguishers to 
large chemical engines and chemical 
tanks for fire department service 

There’s good profit 
in beirg our agent. 
We carry the 
stock. Write 
us for cata- 
log and spe- 
cial hardware 
discounts. 


OQ. J. CHILDS CO. 


UTICA, N. Y. 














AUTOMATIC CHARACTER 


The dealer who expects to be in business a long time and wants to 
sell goods of which he will never be ashamed in after years will 
have the highest appreciation of 


THE AUTOMATIC 


We represent that, considering Simplicity, 
Mechanical Operation, Materials, Work- 
manship, Efficiency, Convenience, Ease 
amd Safety, this washing machine will 
score 100%. 


And we sell it with the distinct under- 
standing that unless the machine proves 
to be as represented, it may be returned 
at our expense. 


ven in power and electric, also in bench 
ype 


Special printed matter telling all about 
the washing’ machine question (called 
oe ¥9), will be sent if you ask 
or it 




















The One Minute 
, Hand Power Washer 


with the ail ball-bearing, 
pressed steel gears and 
lightning-speed fly-wheel 
is always found in the 
best hardware stores. 


Guaranteed Forever 


One Minute 
Mfg. Co. 


Newton, lowa 

















ASK FOR 


C-§ Co, Levels 


THE GHAPIN-STEPHENS CO. 
Union Factory 
Pine Meadow, Conn., U. &. A. 





Sets | 
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| Awls, Sewing 
Auomatie Awl Co., Worcester, 
Mass 
Myers, C. A., Cu., Chicago, IIL 
a Skinner Co., Worcester, 
as 


Axe 
A Axe Co., Dunkirk, N. Y. 
——— Hidwe. Co., St. Louis, 


0. 
Bags, Plumbers’, Masons’ 
and Electricians’ 
i; Bag & Mfg. Co., Ine., 
roy 


ii Ties 
——_ Steel & Wire Co., Chicago, 


Bands, Garden Ho 
Yerdon, Wm., Fort Piain. Be we 


Ralls, Base 
Belknap lidwe. & Mfg. Co., Louis- 
ville, Ky. 


Barbers’ Supplies 
Koken Barber Supply Co., St. 
Louis, Mo. 


Bars, Angle 
MecCalla, Tinete. Phila., Pa. 


Bars, Concrete 
Inland Stee! Co., Chicago, IL 


Bars, Iron and Steel 
McCalla, llarold, Phila., Pa. 
Basins, Wash 
Cordley & Hayes, 8 Leonard St., 
New York. 


Baskets, Foundry & Mill 
Osborn Mfg. Co., Cleveland, O. 


Baskets, Waste Paper 
Cordley & tiene 8 Leonard St., 
New York 
Bathroom F ixtures— 
ee ding Bathroom 
Batteries, Dr 
Manhattan Elec. Supply Co., 17 
Park P1., N. Y. C. 
Nuugesser Carbon & Battery Co., 
Cleveland, QO. 


Beaters, Carpet 
Holt-Lyon Co., Tarrytown, N. Y. 
Beaters, Exe 
Dorsey Mfg. Co., 78 Broad Street, 
Boston, Mass. 
Taplin Mfg. Co... New Britain. Ct. 
United Royalties Corp., 1135 B’way, 
Y. 


at. 


Bellows, Moulders’ 
Osborn Mig. Co., Cleveland. O. 
Bellows, Painters’ Sanding 
Osborn Mfg. Co., Cleveland, O. 


Bench Legs, Iron 
Chicago Hdw. Fdry. Co., North 
Chicago, Ill. 
Benches 
Ohio Tool Co., Charleston, W. Va. 
— Mfg. Co., Aurora, 


Bevels 
Starrett, L. S.. Co.. Athol, Mass. 
Bicycles 
Iver Jolinson’s Arms & Cycle Wks., 
Fitchburg, Mass. 
Worthington, Geo., Co., Qleve 
land, O. 


Bicycles and Sundries 
Shapleiah Hdwe. Co., St. Louis, 
Mo. 
Bits. Auger— 
See Augers and Bits 


Bits, Track 
Whitman & Barnes Mfg. Oo., 
Akron, O. 


Biacklead 
Dixon Crucible Co., Joseph, Jersey 
City. N. J. 
Black Plate 
Amer. Rolling Mills Co., Middle- 
town, Ct. 
Blades, Hack Saw 
Smith & Hemenway a -» New York. 
Blasting Supplie 
New York Sincting Supply Co., 7 
Broadway, New York. 


Blocks. Tackle, Automatic 


Yale & Towne Mfg. Co., 9-13 Mur- 
ray St.. N. Y. 
Boards, Gliass Cutting 

Lufkin Rule Co., Seolaat. Mich. 
Bobs, Plumb 

Starrett. L. S.. Co., Athol, Mass. 
Bolts and Nuts 

anland Steel Co.. “bicago 

Olives Iron & Stee) Co., oP etebarah. 


Bolts. Bridge and Roof 
Columbus Boit Works. Columbus. O. 


Bolts, Carringze. Stove, ete. 
Amer. Screw Co., Providence. R. I. 
Corbin Screw Corp... New Britain, 


t. 
Shelton Co., Shelton, Ct. 
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Books. Hardware and ‘Tech- 
nical 


Williams Co., David, 239 W. 39th 


fee aYe 7 


Dortng: Machines, 
rs’ 
puillers, Falls Co.. 28 Warren St.. 


Snell Mfg. Co., Fiskdale, Mass. 
Swun, Jumes, Co., Seywour, Ct. 


Bottles, Glass 
Cordley & Hayes, 8 Leonard SBt., 
New York. 
Bottles, Milk 
travis Glass Co., Clarksburg, W. 
a 


Carpen- 


Box, Strapping 
Acme Steel Goods Co., Chicago, 


lil. 

Carey Mfg. Co., 19 Roosevelt St., 
N. ¥. C. 

Stanley Works, New Britain, Ct. 


Boxes, Fishing Tackle 
Abbey & Imbrie, 18 Vesey St., N.Y. 


Boxes, Mail 
Corbin Cabinet Lock Co., New 


Britain, Ct. 


Boxes, Miter 
Goodell Mfg. Co., Greenfield, Mass. 
Gjoodell-Pratt Co., Greenfield, Mass. 
Millers Falls Cv., 28 Warren Bt.. 


Stanley Wks.. New Britain, Ct. 


Boxes, Oilsto 
Pike Mfg. Co., "Pike, N. H. 


Boxes, —— 
Green, A. 
N. Ze c.. 


Braces, Bit 
lord Auger Bit Co., Holyoke, Mass. 
a, Valls Co., 28 Warren SBt., 


aXe . 
Progressive Mfg. Co., ‘Torrington, 


Stanley Rule & Level Co., New 
Britain, Ct. 

Swan, James, Co., Seymour. Ct. 

Vaughan & Bushnell Mfg. ‘Co. ~~ 2114 
Carroll Ave., Chicago, Il. 


Brackets. Foldin 
Griffin Mfg. Co., 


Brackets, Shelf 
Atlas Mfg. Co., New ig Ct. 
Chicago Hdwe. Fdry. Co., N. Chi- 

eago, Ill. 

& F. Corbin, New Britain, Ct. 
Griflin Mfg. Co.. Erie. Pa 
McKinney Mfg. Co. be Pittsburgh, Pa. 
Piqua Bracket Co., Piqua, » 
Stanley Works, New Britain, Cur. 


, Co., 97 Warren St., 


Erie, Pa. 


Brackets, Sink 
Chicago lion Fdry. Co., N. Chi- 


cago, 
Brackets, Stove : 
Chicago Hdwe. Fdry. Co., N. Chi- 
cago, 
Brads, Wire 
Wickwire Bros., Cortland, N. ¥Y. 


Brazers 
Clayton & Lambert ‘fg. Co., 
Detroit. Mich. 


Turner Brass Wks., Sycamore, IIL 


Brocders, Chicken 
Amer. Poultry Supply Co., Chicago, 
Ill. 


Brooms, Factory 

Manufacturers Brush Co., Cleve- 

land, O. 

Osborn Mfg. Co.. Cleveland, QO. 
Brooms, Railroad 

Osborn Mfg. Co., Cleveland, O 
Brooms, Snow 

Osborn Mfg. Co., Cleveland, O. 
Brooms, Street 

Osborn Mfz. Co., Cleveland, O 
Brooms, Wire 

Osborn Mfg. Co., Cleveland, O 
Brushes, Baker 

Osborn Mfg. Co., Cleyeland, O. 


Brushes, Bath 
Osborn Mfg. Co., Cleveland, O. 
Brushes, Billiard Table 
Osborn Mfg. Co.. Cieveland, O. 
Brushes, Butcher Block 
Osborn Mfg. Co., Cleveland, O. 


Brushes. Counter 
Osborn Mfg. Co., Cleveland, O 
Brushes, Dairy 
Osborn Mfg. Co., Cleveland, O 
Brushes, Floor 
Osborn Mfg. Co.. Cleveland, O. 
Brushes, Floor Waxing 
Osborn Mfg. Co.. Cleveland, O 
Foundry 
Manufacturers Brush Co., Cleve- 
land, O. 7 
Osborn Mfg. Cc.. Cleveland, O. 
Heater 
Manufacturers Brush Co., Cleve- 


land, 
Osborn Mfg. Co., Cleveland, O. 


Brushes, Railroad 
Osborn Mfg. Co., Cleveland. O. 





Brushes, Scrub 
Usborn Mfg. Co., Cleveland, O. 


Brushes, Shoe 
Usborn Mfg. Co., Cleveland, O. 


Brushes, Sink 
Osburn Mfg. Co., Cleveland, O. 


Wheel 
nas rep Brush Co., Cleve- 
land, 
Osborn Mig. Co., Cleveland, O, 


Bucket Fibre 
Cordley & Hayes, 8 Leonard St., 
New York. 


Builders’ Hardware 
Bommer Bros., Brooklyn, N. Y. 
Butler Bros., Chicago, Il. 
Chicago Spring Butt Co., 


Corbin aeenet Lock Co., New 


Britain, ‘ 

Corbin, P. & F'., New Britain, Ct. 

Grittin Mfg. Co., Lrie, «a. 

liuber Mfg. Co., Astoria, L. L, 
N. Y¥ 


Chicago, 


Lawrence Bros., Sterling, Ill. 
McKinuey Mtg. Co., Pittsbuigh, Pa. 
National Mfg. Co., Sterling, Jil. 
Osborn Mfg. Co., Cleveland, QO. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Sargent & Co., New Haven, Ct. 
Sharon lidw. Mfg. Co., Sharon, Pa. 
Stanley Works. New Britain, Ct. 
Stover Mfg. Co., Freeport, Ill. 
‘luylor & Boggis Fury. Co., Cleve- 


land, QO. 

= Mfg. Co., Des Moines, 
Iow 

Yaie & Towne Mfg. Co., 9-13 Mur- 
ray St.. N. Y. 

Catches, Door Screen 

+s Norton Mfg. Co., Geneva, 
ll 


P. & F. Corbin, New Britain, Ct. 

Sharon lidw. Mfg. Co.. Sharon. Pa. 

Watrous Mfg. Co., Des Moines, 
Iowa. 

Checks, Door 

Caldwell Mfg. Co., Rochester, N. Y. 


Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Superior focing Hinge Co., Chi- 


cago, 
Worcester “Mfg. Co., Worcester 
Door ne Apparatus, Au- 
tomatic 
Peters. Jas.. & Son, Phila., Pa. 
Fasteners, Corrugated 
Acme Steel Goods Cea., Chicago, IL. 
— Mfg. Co., 19-21 Roosevelt St., 
Corrugate Steel Nail Co., Spring- 


fie 

Smallwood Mfg. Co., W. R., Go- 
wanda, N. Y. 

Fasteners, Windo 

Stanley Works, eg Britain, Ct. 

Sets, Screen Door 

Acme Steel Goods Co., Chicago. Ill. 

Bommer Bros., Brooklyn, N. Y. 

Fernald Mfg. Co., North East, Pa. 


Bumpers 
Turner Brass Wks., Sycamore, IIl. 


Burnishers, Floor Scraper 
Fox Supply Co., Brooklyn, Wis. 


Butts, Wrought Steel : 
n° tet Spring Butt Co., Chicago, 


Griftin Mfg. Co.. Erie. Pa 
McKinney Mfg. Co. : Pittsburgh, Pa. 
National Mfg. Co.. Sterling. Ill. 
Sharon llardware Mfg. Co., Suaron, 


ra. 
Stan'¢3° Works, New Britain, Ct. 
Starrett, L. S., Co., Athol, Mass. 


Cabinet, Hdwe. 
Chicago Hdwe. Fdry. Co., N. Chi- 
cago, 
Cages, Bird 
LinJemann, O., y* Co., 35-37 ‘Woos- 
ter St.. N. 
Caliners 
Brown & Sharpe Mfg. Co., Provi- 
d-nee 
Starrett, L. S., Co., Athol, Mass. 
Calks, Toe 
a al Mfg. Co., New Brunswick, 
N. J. 


Camp Beds 
Gold Metal Camp Furniture Co., 
Racine, Wis. 
Camp Lighting Onuntfits 
King Light Co., Peoria, Ill 
Candlesticks 
American Ring Co., Waterbury, Ct. 
Stover Mfg. Co., Freeport, ll. 


Cans, Milk 
Sturges & Burn Mfg. Co., Chicago, 
Ill. 


Cans, Oil, Pu 
Delphos Mfg. Co, Delphos. O. 
Cans, Oil, Spout and Faucet 
Delphos Mfg. Co., Delphos, O. 
Northwestern Chemical Co., Mari- 
etta, 
Caps, Chimn 
Cz.rroll Muzzle “Oo., St. Louis, Mo. 
Carriage Hardw 
MeKinnon Dasb Co., Buffalo, es ae 


Carriers. Cash 
Lamson Co., Boston, Mass. 


Carriers, Ha 
Ney Mfg. Co., Canton. oO. 


SEE ALPHABETICAL 





Carriers, Merchandise 
Allith-Prouty Co., Danville, DL. 
— Wilcox Mfg. Co.. Aurora, 


Cartridges 
Kemington Arms U. M. C., 299 
Broadway, New York City. 
Robin Hood Ammunition Co., 
Swanton, Vt, 


Carts 
Wagner Mfg. Co., Cedar Falls, Ia. 


Carvers 
Cask, Geo. P., Co., Windsor Locks, 


Cases, Bolt and Screw 
American Bolt & Screw Case Co., 
Dayton, O. 


Case-Hardening 
. J. H.. & Co., Brooklyn, 
Casseroles 
Guernsey Earthenware Co., Cam- 
bridge, O. 
Casters 
Hammacher, Schlemmer & Co., 133 
4th Ave., New York. 


Casters. Furpiture and 
chicago _ Fdry. Co., N. Chi- 


Clark, Geo. P., Co. 
Faultiess Caster Co. -» Nebraska City, 


Neb. 
mets Mfg. Co., Poughke: »sie, 
Schenck, M. B., Meriden, Ct. 
Universal Caster & Filry. Co., 29 
W. 42d St., N. Y. City. 
Casters, Stove ‘Truck 
Schenck, M. B., Co.. Meriden, Ct. 
Casting, Sliding 


Unive rsal Caster & Foundry Co., 29 
. 42d St., New York City. 


Castings 
Cheney, S.. & Son, or. ee # 
Chicago _— Fdry. N. Chi- 


cago, Ill 
Richards- Wilcox Mfg. Co., Aurora, 


Catchers, Grass 
Excelsior Bag & Mfg. Co., Ine., 
Troy, N. X. : 
Specialty Mfg. Co., St. Paul, Minn. 
Catchers, Rats and Mice 
Hi. D. Swarts, Scranton, Pa. 
Catches, Push Butto 
Hiardware Supply Co., — Rap- 
ids, Mich. 
Ceilings, Metal 
Edwards Mfg. Co., Cincinnati, O. 
N. Y. Metal -% : Co., 537-541 
W. 24th St., N. 
Ceilings. Steel 
Berger Mfg. Co., Canton, 
Milwaukee Corrugating Co., Mil- 
waukee, Wis. 
Cement, Mending 
Northwestern Chemieal Co., Mari- 
etta, 
Cement Workers’ Tools— 
See Tools, Cement Workers 
Chafing Dishes 
Rochester Stamping Co., Rochester, 
ae A 


ate 


Chain 
American Chain Co., Sherih, N. Y. 


Bridgeport Chain Co., Bridgeport, | 


Corbin Screw Corp., New Britain. 
Hatheway Mfg. Co., Bridgeport, 


Niagara Falls Metal Stamping Cv., 
Niagara Falls, } 

Smith & Egge Mfg. ‘Co., Bridge- 
port, Ct. 


Chain, Anti-Skid 
Weed Chain Tire Grip Co., 28 
Moore St., New York. 


Chain, Halter 
American Chain Co., Sherill, N. Y. 
Covert’s Saddlery Works,  Inter- 
laken. N. Y. 
Chain, Hammock 
American Chain Co., Sherill, N. Y. 
Chain, Pu 


ump 
Cleveland Galvanizing 
Cleveland, O. 


Chains, Hame— 
See Fasteners, Hame 
Chains, Sash 


American Chain Co., Sherill, N. Y. 
Morton, Thos., 245 Centre St., 


Niagara Falls Metal Stpg. Wks.. 
Niagara Falls, N. Y. 
Chains. Tra 
Standard Chain eis Pittsburgh, Pa. 
Chairs 
Gold Metal Camp Furniture Co., 
Racine, Wis. 
Chairs, Auxiliar 
MeKinaon Dash oad . Baffalo, N. Y. 


Works, 


Chalk 
Colonial Crayon Co., Akron, O. 


Chaplets 
Cheney & Son, S.. Manlius, N. Y. 


INDEX—PAGE 185 








Chests. Tool 


Hammacher, Schlemmer & Co., 133 
42 Mur- 


4th Ave., New York. 
Jenuings, C. K., & Co., 
ray St.. N. Y. 
Chimney Caps, Revolving 
Sterling Foundry Co., Sterling, LL 
Chimney Tops, Adjustable 
Sterling Foundry Co., Sterling, lL 
Chimney Ventilators 
Sterling Foundry Co., Sterling, IIL 


Chisels 
Whitman & Barnes Mfg. Co., 
Akron, O. 


Chisels, Framing and Firm- 


er 

Buck Bros., Millbury, Mass 

Buck, Chas., Edge ‘Tool Cou, Mill. 
bury, Mass. 

Jennings, Cc. E. & Co., 42 Mur- 


t., 


4 


ray N. . 
Ohio Tool Co., Charleston, W. Va. 
Swan, James, Co., Seymour, Ct. 
Choppers, Food 
Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. 
a, Frary & Clark, New Brit- 


Ct. 
nelinien Mfg. Co.. Mt. Joy. Pa. 


Choppers, Meat and Food 
Enterprise Mfg. Co.of Pa., Phila- 
delphia, Pa. 
Rollman Mtg. Co., Mt. Joy, Pa. 


Chucks 


Morse Twist Drill & Mach. Co., 
New Ledford, Ct. 


Churns 
Dany Churn & Mfg. Co., St, Louis, 


JO, 
Easy Washirg Mch. Co., St. Marys, 
Ohio. 


Chutes, Coal 


Majestic Fee. & Fdy. Co., Hunting- 
ton, Ind. alleen . 


Clamps 


Ilammer & Co., Branford, Ct. 

lhlein, Mathias & Sons, Chicago. Il. 
Starrett, L. S., Co., Athol, Mass. 
Williams, & HB. & O.. Brooklyn. 


Clamps, Hose 
Morgan, B., Newport, R. I. 
Cleaners, Vacuum 
Domestic Vacuum 
Peoria, 
Home Vacuum Sweeper Co. 
Madison Ave., New York City, 
Cleaners, Window Rubber 
Dexter Co., Fairtield, Ia. 
Osborn Mig. Co., Cleveland, O, 


Climbers, Linemen’s 
Klein, Mathias & Sons, Chicago, Ill. 


Clippers, Bolt 
Porter, H. K.. Everett, Mass. 
hioberts Mfg. Co.. Somerville, Mase, 
Clippers, Hand Nail 
Cook, Il. C., Co., Ansonia, Ct. 


(lippers, Horse 
a Shearer Mfg. Co., Nashua, 


Cleaner Co., 


Chicago ‘Flexible Shaft Co., Chicago, 

Coates | Clipper Mfg. Co., Worcester, 
as 

Reliable Elec. Co., Chicago, Hl. 


Clippers. Toilet 
Amer, _Saentee Mfg. Co., Nashua, 


ae 


Cloeks 
Sessions Clock Co., Forestville, Ct. 
Western Clock Co., La Salle, Ill. 


Clocks, Alarm 
— Clock Mfg. Co., La Salle, 


Cloth, Emery 
Laeder. Adamson & Co.,. Phila.. Pa. 
Carborundum Co., Niagara Falis, 
me Be 
Cloth, Window Screen— 
See Wire Cloth 


Cloth, Wire 
Buiete Sled Co., North Tonawanda, 


Wickwire Bros., Cortland, N. Y. 


Cloth, Wire Screen 
amover Wire Cloth Co., Chicago, 


Coasters 
Butale Sled Co., N. Tonawanda. 
oy 


Richards-Wilcox Mfg. Co., Aurora, 
Cobblers’ Sets— 
See Sets, Cobbler 


Cold Rolled Screw Stock 
McCalla, Harold, Phila., Pa. 


Combs, Electric 
Pelouze Mfg. Co., Chicago, IT}. 


> 


i al 
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a, JOHNSTON PAINT 
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Grasp This , 
, et the facts on our Luib- 
Oppor tunity eral ‘Daekeew Suaeebnas 


on the Washable Flat 


To the dealer who handles the ini 
M. B. C. line of paints we offer our Wall Finish that all others 
free local advertising proposition. are measured by. 


It helps establish a profitable paint 
trade for him. 

Don’t miss this opportunity. Grasp W . 
it by stocking up with the M. B. C. rite 
paints. Write for full particulars. 





today. 





PITTSBURGH, PA. CINCINNATI 





































PUTTING 


Idle Shot Guns to Work 


I the Du Pont way of cooperating 









“ERENCHS A 


2 











p fj b] Learn with dealers who stock DU PONT 

, 1 ro ita e eumstiog SPORTING POWDERS. 

SEMI-LIQUID @ELIGHT. \W* Sp teemeppeene We reproduce a series of newspaper ads 
on * 2 Sossunees now appearing in the leading dailies 





Trapshooting is gaining new recruits 
everywhere. The demand for guns, 
shells and other equipment 





aN , out * 
SAMUELH.FRENY" ” aint 


pPHILADrer” ” 








Moy : are 
THe EE PEE ee! 


Crown Semi-Liquid Paint 


“THE PAINT OF QUALITY’’ 















MAKES SALES FOR DEALERS 


The Trapshooting game never knows a “closed” 
-eason. This means a steady demand for shells 
and targets. 







Cash in on this popular sport. Tie up to this 
sales-making campaign. Make yours the Trap- 
shooters’ store. 


Appeals to paint users and nets you 
profits well worth while. A paint dis- 
tinctively different from others for each 
gallon requires the addition of about one 
gallon of linseed oil for thinning, thus 
producing two gallons of paint ready for 
use at cost of one gallon of ready mixed 
paint, plus cost of oil. 

Our Sales Promotion Department will so- 
licit paint users in your town each Sprin 
and Fall creating your demand and will 












[f there’s no club in your locality, let us help 
you start one. 






Get busy now. Write today to 







Department 151-D 


DU PONT POWDER CO. 



























keep you and the goods before the public = - Established 
each day of the year. Send a postal for Me a 
proposition in full—it will not obligate | WILMINGTON, DEL. 
you. 
Samuel H.French & C ue =. 
amueli fi. frrenc 0. apening 
Paint and Varnish Manufacturers = 









Established 1844 | PHILADELPHIA, PA. 
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Compound, Pipe Joint 
Dixon, Jos., Crucible Co., Jersey 
City. N. J. 


Compressors, Air 
Deming Co., Salem, O. 
Coolers, Water 
Cordley & Hayes, 
New York. 


8 Leonard St., 


Concrete, Reinforcement 
aner. Steel & Wire Co., Chicago, 
il, 


Conveying Machinery 
Gifford-Wood Co., Hudson, N. Y. 
Boston, Mass.; Chicago, Il. 
Cookers, Fireless 
Harper Fireless Cooker Co., 

Wichita, Kan. 
Toledo Cooker Co., Toledo, O. 
Cooking Utensils, Alaminum 
Stover Mfg. Co., Freeport, Ill. 


Cordage 
Columbian Rope Co., Auburn, N. Y. 
Plymouth Cordage ’Co., N. Plym- 
outh, Mass 
Puritan Cordage Mills, Louisville, 
Ky. 


Cord, Picture 
Turner & Stanton Co., Norwich, 


Wright Wire Co., Worcester, Mass. 


Cord, Sash 
Morton, Thos., 245 Centre St., 


ia Ke Ge 
—_— Cordage Mills, Louisville, 


y. 
Samson Cordage Works, Boston, 
Mass. 


Cord, Shade and Ventilator 
Samson Cordage Works, Boston. 
Mass. 


Cork Screws 
Williamson, C. T., Wire & Novelty 
Co., Newark, N. J. 
Corrugated Fastene 
Acme Steel Goods Co., Gidenarns Til, 
‘ots 
“Gold Metal Camp Furniture Co., 
Racine, Wis. 
Cotter Pins, Spring 


Whitman & Barnes Mfg. Co., 
Akron, O. 


Counters, Machine 
Root, C. J., & CGo., Bristol, Conn. 


Counters, Store 
a J. D., Mfg. Co., Chicago, 


Couplers, Belt 
Strong Mchry. & Supply Co., 48 
Franklin St., New York. 


Coupling, Hose 
Central Brass & Stpg. Co., Peoria, 


Stuber & Kuck, Peoria, Il. 


Crayons, Wax 
Colonial Crayon Co., Akron, Ohio. 


Crayons, Lumber and Mark- 
ing 


Dixon Crucible Co., Joseph, Jersey 
City. N. J. 


Crucibles 
Dixon Crucible Co., Joseph, Jersey 
City. N. J 


Cultivator, Hoes, Garden, 
and 


Cc. S. Norcross & Sons, Bushnell, Il. 


Pape. Pap 
Cordley e "eben, 8 Leonard St., 
New York. 


Caspidors 
Arcade Mfg. Co., Freeport, Il. 
Vollrath Co., — Wis. 


Cuspidors, Fibr 
Cordley & Hayes, “s Leonard St., 
New York. 


Cutlery 
Boker, Hermann .«& Co., 103 Duane 
St., New York City. 
Butler Bros., Chicago, Il. 
Chatillon, John, & gg 85-89 Cliff 
St., New York Cit 
Kastor, Adolph & Sane. -. 109 Duane 


Koken Barbers Supply Co., St. 


Louis, Mo. 
Northfield Knife as is —~ ae Ct. 
Richards Cono Hdw. Co., 


~~ 
Shapleigh Hdw. Co., St. Louis, Mo. 
Supplee Hdwe. Co., ’Phila., Pa. 


Cutters. Bolt 
ells Bros. Co., Greenfield, Mass. 
Wiley & Russell Mfg. So., Green- 

field, Mass. 


Cutters, Glass 
Barrett, W. L., Bristol. . 
Rollman Mfg. Co., Mt. Joy, 
Smith & Hemenway Co., New "york. 


Cutters, Meat, Food & Vegre- 
table 
Enterprise Mfg. Co. of Pa., Phila- 
delphia. Pe 


Cutters, Pipe 
Arnistrong Mfg. Co., Bridgeport, 


Trimont Mfg. Co., Roxbury, Mass. 


Dampers, Pipe 
Stover Mfg. Co., Freeport, Il. 
me & Boggis Fdry. Co., Cleve- 
laud, 


Dashes and Fenders, Car- 
riage 
McKinonon Dash Co., Buffalo, N. Y. 


Dishes, Earthenware 


Guernsey Earthenware Co., Cam- 
bridge, O. 


Door Bells— 
See Bells and Gongs 
Doors, Cellar 
Cincinnati Iron Fence Co., Cincin- 
nati, O. 
Doors, Fire, Automatic 
Peters, Jas. & Son, Phila., Pa, 


Doors, Fire, Equipment 
Allith-Prouty Co., Danville, IIl. 


— Mtg. Co., Aurora, 
Doors, Fire and Shutter 


Hardware 


McKinney Mfg. Co., Pittsburgh, Pa. 
— Wilcox Mfg. Co., Aurora, 
i 


Drawing Materials 
Technical Supply Co., Scranton, Pa. 
Dressing, 
Leather 
Atlas Auto Supply Co., Chicago, Ill. 
Dressing. Belt 
wipes , Cruciite Co., 


ate 


Auto Top and 


Jersey City, 


Dressing, Harness 
Miller Co., Frank, 349 W. 26th 
St. N. ¥. C. 
Dressing, Strop 
Keen-R Edg Co., St. Louis, Mo. 


Drilling Attachments, Force 
Speed 


Luther Grinder Mfg. Co., Milwau- 
k Wis. 


Drills. Hand, Breast and 
Bench 


Fray, John S., Co., Bridgeport. Ct. 
Goodell- Pratt Co., Greenfield, Mass. 
mitets Falls Co.. 28 Warren St.. 


Drivers, Screw 
ae & Spencer Co., Bridgeport, 
t. 
Disston, Henry. & Sons, Phila.. Pa. 
Goodell-Pratt Co., Greenfield, Mass. 
North Bros. Mfg. Co., Phila., Pa. 
Snell Mfg. Co., Fiskdale. Mass. 
Drivers, Staple 
Perfection Mfg. Co., Oakland, Cal. 
Stanley Rule & Level Co., New 
Britain, Ct. 
Drop Forgings 
Wright Wrench & Forging Co., 
Canton, O. 


Dryers 


Sommers, John, Faucet Co., New- 
ark, N. J. 


Dryers. Clothes 
Hill Dryer Co.. Worcester, Mass. 
Reading Saddle & Mfg. Co., Read- 
ing, Pa 
Dryers, Fishline 
Atlas Mfg. Co., New Haven, Ct. 


Oumb-Waiters 


Energy Elevator Co., Phila., Pa. 
ma ee i . om Works, 126 Liberty 


Boo “S 
Dust Pans 
Delphos Mfg. Co., Delphos, O. 


Dusters, Counter 
Osborn Mfg. Co., Cleveland, O. 


Dynamite 
Du Pont De Nemours Powder Co., 
Wilmington, De 
New York Blasting Supply Co., 7 
Broadway, N. Y. 
Eg2-Cream Beaters 
Bing Mfg. Co., Minneapolis, Minn. 


Earthenware 
Guernsey Earthenware Co., Cam- 
bridge, O 
Edge Tools 
Ohio Tool Co., Charleston, W. Va. 
Reading Saddle & Mfg. Co., Read- 
ing, Pa. 


Edgers, Turf 

Supplee Hdw. Co., Philadelphia, Pa. 
Elbows, Pipe 
Hemp & Co., St. Louis. Mo. 


Elbows & Shoes, Conductor 
Wheeling Corrugating Co., Wheel- 
ing, Va. 


Elbows, Stove Pip 7 
Otte Stove Pipe & Nig. Co.. New 





SEE ALPHABETICAL 
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Electrical Supplies 
liome Vacuum Sweeper Co., 168 
Madison Ave., New York City. 
Manbattan Elec. Suppiy Co., 17 
Park Place, N. Y. 
[levator Enclosures and 
Cabs 


Laie Saylor Wire Co., St. Louis, 
0. 


iclevators 
Luergy Elevator Co., Phila.. Pa. 
Sedgwick Machine Wks.. 126 Lib 
ow St.. @ Ee 
Elevators, Ice and Coal 
Gifford-Wood Co., Hudson, N. Y.; 
Loston, Mass.; Chicago, Il. 
Emery Paper 
oe Sandpaper Co., Williamsport, 
a 


Enamel, Auto 


Forgin 
Kilborn” & Bishop Co., New Haven, 


Forgings, Automobile 
a - 2 J. .. & Co., Brooklyn, 


Forgings, Drop 
wean. J. H.. & Co., Brooklyn, 


Forgings, Iron and Steel 
Oliver Iron & Steel _ Pitts 
burgh, Pa. 


Fountains 
Amer. Poultry Supply Co., Chicago, 


Central Brass & Stpg. Co., Peoria, 


Pompinitie Automatic and 


Fee 
Cotton, Will H., Salem, N. Y. 





Atlas Auto Supply Co., Chicago,/ Fountains, Poultry 


Escutcheon Pins 
Hassall, John, mao Clay & Oak- 
land Sts. 7 Brook! yn, N. Y. 
Extinguishers, Fire 
Childs. O. J.. Co.. Utica, N. Y. 


Fasteners, Hame 


National Safety Snap Co., Wilming- 
ton. O. 

Niagara Falls Metal Stamping 
Works, Niagara Falis, N. Y. 


Fasteners, Window 


McKinney Mfg. Co., Pittsburgh, Pa. | 


Faucets 
Cordley & Hayes, 8 Leonard St., 
New York. 
Faucets, Wooden 
Bommner. John, Faucet Co., Newark, 


Feeders, Poultry 


Tomlinson Mfg. Co., Ltd., Urbana, 
VO. 


Fence Gates 


ty Steel & Wire Co., Chicago. | 


Fencing, Gates, etc. 

Carbo Steel Post Co., Chicago 
Heights, Ill. 

Clinton Wire Cloth Co., Ciinton, 
Mass. 

Cyclone Fence Go., Waukegan. I1!. 

Dwiggins Wire Fence Co., Ander- 
son, Ind. 

Republic Fence & Gate Co., Chi- 
cago, . 

Stewart Iron Works, Cincinnati. O. 

Wright Wire Co.. Worcester. Mass. 


Fencing, Iron and Steel 


Pettler Steel — & Mfg. Co.,| 


Beaver Falls, 
Sleeth Mfg. Co. 4 lleville. N. J. 
ee Iron Works Co., Cincinnati, 


Fencing. Ornamental 
Cyclone Fence Co.. Waukegan, fil. 
Dwiggins Wire Fence Co., Ander- 


son. Ind. 
Republic Fence & Gate Co., Chi- 
cago. Ill, 


Ferrules 
aes, & Imbrie, 18 Vesey St., 


Files and Rasps 
Rarnett, G. & H., Co., Paiie.. Pa. 
Delta File Works. Phila. oo Ea. 
Disston, Henry, & hy Inc., 


Phila.. 
Newark, N. 


a. 
Heller Bros.. J. 
Nicholson File Co., Providence, 


Rex File & Saw Co.. Newcomers- 
town 


Firepots 


Clayton & ere Mfg. Co., 
Detroit, Mich 


Fixtures, euttinenns 
American Ring Co., Waterbury, Ct. 
Art Brass Co., 299 E. 134th St., 
New York. 


Fixtures. Fire Place 
Stover Mfg. Co., Freeport, II. 


Fixtures, Stor 
Chicago Hdwe. Fary. Co., N. Chi- 
eago, Ill. 
Helier. Ww. C.. & Co., Montpelier. 


Multiplex Display Fixture Co., St. 
Louis, Mo. 
| he J. D.. Mfg. Co.. Chicago. 


Fixtures, Windo 
Onken, Oscar, Co., Cincinnati, 0. 


Flashlights, Pocket 
Anglo-American Co., Pittsburgh, 
Pa. 
New England Electrical Specialty 
Co., Boston, Mass. 


Flashlights, Torch 
Anglo-American Co., Pittsburgh, 
Pa. 

New England Electrical Specialty 
Co., Boston, Mass. 


Fly Killers me 
Osborn Mfg. Co.. Cleveland, O. 
Flat Irons. Electric 
Chicago Flexible Shaft Co., Chi- 
cago, 
we el Dept. of Publicity. 
East Pittsburgh. Pa. 
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Tomlinson Mfg. Co., Ltd., Urbana, 
0. 


| Freezers, Ice Crean 
Alaska Freezer Co., Wine hendon 


Mass. 
Deas Churn & Mfg. Co., St. Louis, 


0. 
North Bros. Mfg. Co.. Phila., Pa 
~~ & Burn Mfg. Co. ‘ Chicago, 


Fuel Chutes 
Sterling Foundry Co., Sterling, IIL. 





| Furnace 

Majestic is. & Fdy. Co., 

| ton, Ind. 
Myers Bros., Canal Dover, O. 

Rock Island Stove Co., Rock 
Island, Ill. 

Turner Brass Wks., Sycamore, Iii. 


Furniture Hardware 
Chicago Hdwe. Fdry. Co., N. Chi- 
cago, Ill. 


Iilunting 





Furniture, Lawn Fencing, 
Plain and Ornamental 
Steel 


| 





Cincinnati Iron Fence Co., Cincin- 
nati, O. 


Furniture Shoes : 
Chicago Hdwe. Fdry. Co., N. Chi- 


cago, Ill. 
Onward Mfg. Co., Menasha, Wis. 


Fuses, Safety 
Ensign-Bickford Co., Simsbury, Ct. 


Galvanizing 


ag ae | Galvanizing Wks.. Cleve- 


Galwanizing and Tinning 
MecCalla, Harold, Phila... Pa. 


Garnet, Paper 
U. S. Sandpaper Co., Williamsport, 
Pa. 
Gasoline Lamps and Lizght- 
ing Systems 
Coleman Lamp Co., Wichita, Kan. 


Gates. Iron and Steel 
Stewart Iron Works Co., 


Cincin- 
nati, 
Gates. Iron, Foldiaz and 
Sliding 
Stewart Sin Works Co., Cincin- 
nati, O. 


Gates. © Ornamental and 
arm 


Cyclone Fence Co., Waukegan. cil. 
ats 7 _ Fence Co., Ande 


_— & Gate Co., N. 
Chicago, Il. 
oe Iron Works Co., Cincinnati, 


Gauge ag wae 
Starrett. L. . Co., Athol, Mass. 


Gauges 
aay & Sharpe Mfg. Co., Provi- 


Starrett, L. 8S.. Co., Athol, Mass. 


Glassware 
Bowman Co., Geo. H., Cleveland, O. 
Heisey, A. H., & Co., Inc., New- 
ark. O. 
Glue 
Baeder, Adamson & Co., Phila., Pa. 
Dennison Mfg. Co., Boston, Mass. 


Gongs— 
See Bells and Gongs 
Graphite 
Dixon sa ag Co.. Jos., Jersey 
City, N. Jd. 


Grease. oe le 
Dixon, Joseph, Crucible Co., Jersey 
City. N. J. 


Grinders, Foo 
Landers, Frary . Clark, New Brit- 
ain, 


Grinders. Foot and Hand 
a, 2 Co., Niagara Falls, 


N. 

Luther ” Grinder Mfg. Co... Mil- 
waukee. is. 

Richards-Wilcox Mfg. Co.. Aurora, 


Star Specialty Co., Chicago, III. 


Grinders. Household 
a Co., Niagara Falls, 


om : Grinder Mfg. Co.. Mil- 
waukee, Wis 
Star Specialty Co., Chicago, Il. 
Grinders, Meat 


Landers, Frary & Clark, New Brit 
ain, Ct. 

















Daylight 
by Night 






The “SEARCH-LIGHT” 
BICYCLE LANTERN 


is a good seller at a large margin of 
profit. The most successful gas lamp 
on the market. 

The “Search-Light” is a very simple 
j lamp to operate and burns with a clear, 
penetrating light. 

It is made absolutely gas tight—made 
entirely of brass and handsomely nickel- 
plated. 

Tell your jobber you want the 
“Search-Light.” Send for catalog of 
the “Bridgeport” line. 


BRIDGEPORT BRASS COMPANY 


140 Crescent Ave. 


Conn. 
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For Athletic Men 


No shoes sell and satisfy like 
“French’ Sporting Shoes. In the 
“gym,” on the tennis court, on the golf 
links—indoors or outdoors—it matters 
not what the game, you'll always find 
“French” Shoes in the “running.” 


The sale of these popular shoes in 
any Sporting Goods Department often 
leads to the sale of other things. 


Write for particulars and prices. 


J. E. FRENCH & CO. 


ROCKLAND MASSACHUSETTS 


—_— 


—_ — 














Dealers’ Profits 








Are determined by other considerations than the 
difference between cost and selling price. It is more 
profitable in the long run to sell a customer what 
he wants when he wants it than to persuade him to 
take something else. 


It saves the clerk’s time, for which you are pay- 
ing, and it puts you on the credit side of your cus- 
tomer’s good-will account. The preferences of all 
consumers are largely determined by advertising. 
Our advertising is daily producing more demands 
for the Hercules Brand 


INFALLIBLE 


Smokeless Shotgun Powder 


Pick up any of the current sporting publications, 
“Outing,” “Field and Stream,” “Outer’s Book,” “Out- 
door Life,” “National Sportsman,” “Outdoor World,” 
“All Outdoors,” “Rod and Gun in Canada,” and half 
a dozen others—look for the Hercules advertise- 
ment, and your own business judgment will prompt 
you to specify “Infallible” in your next order for 


loaded shells. 


; As a help to dealers, and to back up our extensive 
periodical campaign, we have issued hangers and 
cutouts for window and showcase displays that we 
believe to be the most attractive that have ever 
5 been put out. A supply of these, together with 
booklets describing our powders, will be sent free 
| on request. Don’t fail to take advantage of this 
offer. 


HERCULES POWDER .CO. 


WILMINGTON, DEL., U. S. A. 








A NEW FIELD 


Hardware Dealers can 
make big profits selling 
good Automobile Lubri- 
cants like 


HARRIS 


TRADE MARK REG. U.S. PAT. OFF, 
OILS 


Think of all the customers 
you have who own automo- 
biles. 


Why not go after their oil 
trade—a steady business 
which will net you an ex- 
cellent profit. 








ae Gas Engine Cylinder 
il. 
HARRIS Trans Compound (for 





transmissions). 
2 Bien: Mim o HARRIS Motor Grease (for 
Long Way and grease cups). 
Every DropCounts HARRIS Motor Car Soap. 
A. W. Harris Oil Co. 
326 S. Water St., Providence, R. I. 
Branch: 143 N. Wabash Ave., Chicago, Ill. 
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Grinders, Motor Driven 


Coates Clipper Mfg. Co., Worcester, 
Mass. 


Grinders, Skate 
Luther Grinder Mfg. Co.. Mil- 
waukee, Wis. 


Grinders. Tool 
Carborundum Co., Niagara Falls, 


i me 
ox Geiptee Mfg. Co., Mil- 
Star Specialty Co., Chicago, Ill. 


Grindstones 


Carborundum Co., Niagara Falls, 


i me 
Cleveland Stone Co., Cleveland, O. 
Luther Grinder Mfg. Co., Mil- 
waukee, fis. 
Pike Mfg. Co., Pike, N. H. 


Guards, Razor 
Weiss, L. T.. Brooklyn. N. Y. 


Guards, Snow and Ice 
Berger Bros. Co., Phila., Pa. 


Guards, Tree, Steel, Iron 
an re 


hatiow Geyser Wire Co., St. Louis, 


0. 
Pettler Steel Mat & Mfg. Co., 
Leaver Falls, Pa. 
Stewart Iron Works, Cincinnati, O. 
Guards, Window 
Cincinnati Iron Fence Co., Cincin- 
nati, 


Guns 
Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass. 
Smith & Wesson, Springfield, Mass. 
Stevens, J., Arms & ‘loul Co., Chic- 
opee Falls, Mass. 
Gun Powder 
Hapevies Powder Co., Wilmington, 
e e 


Guns, Oil 
Randall-Faichney Co., Boston, Mass. 


Halters 
Bridgeport Chain Co., Bridgeport, 


Covert Mfg. Co.. Troy él 
Rugg. FE. T., & Co. “ ERY oO. 


Hammers 
Vaughan & Bushnell Mfg. Co., 
2114 Carroll Ave., Chicago, Il. 


Hammers, Copper 
Eureka Company, North East, Pa. 


Hammers, Mazxnetic 
Robertson, Arthur R., Boston, 
Mass. 
Hammers, Vanadium Steel 
Van Doren Mfg. Co., Chicago 
Heights, Il. 
Hammocks 
Belknap Hdw. & Mfg. Co., Louis- 


ville, Ky. 
Hohlfe ‘id Mfg. Co.. Phila., Pa. 
Palmer, I. E. Co., Middletown, 
Conn. 


Hammocks, Couch 
Bxcelsior Bag & Mfg. Co., 
Troy, N. Y. 
Rialicditiein: Adiustable Auger 
Swan, James, Co., Seymour, Ct. 


Handles, Chest 
McKinney Mfg. Co., Pittsburgh, Pa. 
Watrous Mfg. Co., Des Moines, 
iowa. 
Handles, File 
Grover File Co., Nashua, N. H. 


Handles, Chisel 
Buck Brothers, Millburg, Mass. 
Ohio Tool Co., Charleston, W. Va. 


Handles, Tocl 
Buckeye Saw Vise Co., Cleveland, O. 
— Handle & Mfg. Co., Piqua, 


Inc., 


Barn and House 


oo 
Acme Steel Goods Co.. Chicago, Il. 
Allith-Prouty Co., Danville, Ml. 

Chicago Spring Butt Co., Chicage 


Ill. 
Gritfin Mfg. Co., Erie, Pa. 
Hunt, Helm, l’erris & Co., Har- 
vard, 
Louden Mchry. Co., Fairfield, Iowa. 
7 ge f Mfg. Co., Pittsburgh, Pa. 
Myers, F. E.. & Bro.. Ashland, O. 
Na‘ional Mfz. Co.. Sterling, [1!1. 
Richards-Wilcox Mfg. Co., Aurora. 


Hangers, 
r 


Til. 
Safety Door Iianger Co., Ashland, 
Sharon Hardware Mfg. Co., Sharon. 


Wagner Mfg. Co., Cedar Falls, Ia. 


Hangers, Eaves Trough 
Atlas Mfg. Co.. New Haven. Ct. 
Berger Bros. Co.. Phila... Pa. 


Hangers, Garment 
Wire Hdw. Co., Chbeage. Til. 


Hancers, Joist 2nd Timber 

National Iron & Wire Co., Cleve- 
and, O. 

Sharon Hardware Mfg. Co.. Sharon. 


Hangers. Scree 
Fernald Mfg. Co.. "North East. Pa. 
W gtrous Mfg. Co. -» Des Moines, 
owa. 





Hangers, Storm Window and 
Screen 


Fernald Mfg. Co., North East, Pa. 

Lawrence Bros., Sterling, Ili. 

National Mfg. pie Sterling, Ill. 

Phenix Mfg. 32 Centre St., 
Milwaukee, Wis. 

Stanley Works, New Britain, Ct. 


Watrous Mfg. Co., Des Moines, 
lowa. 

Hardware, Builders’ and 
Sheif 


Acme Steel Goods Co., Chicago, Ill. 

Butler Bros., Chicago, Ill. 

Stanley Works. New Britain, Ct. 

Taplin Mfg. Co., New Britain. Ct. 

— Mfa. 0., Des Moines, 
owa. 


Hardware, Jobbers 
Richards & Conover Hdw. Co., 
Kansas City, Mo. 
Witte ldw. Co., St. Louis, Mo 
Worthington Geo. Co., Cleveland, O. 
Hardware Specialties 
Arcade Mfg. Co., Freeport, 111. 


Harmonicas 
M. Hohner, 114 E. 16th St., New 
York City. 


Hasps, Safety, Hinge, Hook 
McKinney )ifg. Co., Pittsburgh, Pa. 
Heaters, Hot Blast 
lliemp & Co., St. Louis, Mo. 
Heaters, Oil— 


See Stoves, Oil, 
Gasoline 


Vapor and 


Heaters, Water 
Insto Elec. Heater Co., Cincin- 
nati, O. 

Majestic Mfg. Co., St. Louis, Mo. 


Heels, Rubber 


i: C. G., Inc., Chicago, 
ll. 


Hinges 
Acme Steel Goods Co., Chicago, Il. 
Bommer Bros., Brooklyn, me me 
Cary Mfg. Co., 19-21 ikousevelt St. 


Chicugo Spring Butt Co., Chicago, 


Griffin Mfg. Co.. Erie. Pa. 
Hunt, Helm, Ferris & Co., Har- 
vard, Ill. 
McKinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling. Il. 
Sharon Hdw. Mfg. Co.. Sbaron, Pa. 
Shelby Spring Hinge Co., Shelby, O. 
Standard Mfg. Co., Shelby. QO. 
Stanley Works. New Britain. Ct. 


Hinges, Door Spring 
Bommer Bros., Brooklyn. N. Y. 


Hinges, Floor 
Bommer Bros., Brooklyn, —_ } 
Champion Ildw. Ca., Gene O. 
Chicago Spring Butt Co., ‘Chicazo, 
ll 


Ill. 
Shelby Spring Hinge Co., Shelby, O. 
Superior Spring Hinge Co., Chicago, 
Ill. 


Hinges, Spring 
Areade Mfg. Co., 
Bommer Bros., 
Chicago Spring Butt Co., 

Ill 


Freeport, Il. 
Brooklyn, BM. Be 
Chicago, 


Shelby Spring Hinge Co., Shelby, O. 
Stover Mfg. Co., Freeport, Ill. 
Superior Spring Co., Chi- 
cago, 
Hinges, Spring Floor 
Areade Mfg. Co.. Freeport. Tl. 
Bommer Bros., Brooklyn. ~ = 
Standard Mfg. Co., Shelby, O. 
Hods, Mortar and Brick 
Cleveland Wire Spring Co.. Cleve- 
land, 
Hoists 
Sedgewick Machine Wks.. 126 Lib- 


erty St., 
Tale & ‘Towne Mfg. Co., 9-13 Mur- 
y St.. N. Y. 


Hinge 


Holders, Clothes 
Illinois Metals Co., 
St., Chicago, Ill. 
Holders, Christmas Tree 
Osborn Mfg. Co., Clevelard, O. 
Holders, Door 
P. & F. Corbin, New Britain, Ct. 


National Mfg. Co.. Sterling, Il. 
ltiichards-Wileox Mfg. Co.. Aurora, 


Til. 
Stanley Works. New Britain, Ct. 


Holders, Trace 

Fernald Mfg. Co., North East, Pa. 
Hollow Ware 

Vollrath Co.. Sheboygan. Wis. 


2436 W. 22nd 


Hones, Razor 
Pike Mfg. Co., Pike, N. H. 
Hoops and Bands 
MecCalla, Tlarold, Phila., Pa. 
Hoovs and Bands, Galvan- 
ized 


McCalla, Harold, Xhila., Pa. 


Hoonws, Hot and Cold Rolled 
Steel 
De Haven Mfg. Co., 


ee 
Heights, Brooklyn, N. Y. 





Hooks, Belt 
Jenckes, K., Mfg. Co., Worcester, 
Mass. 


Hooks, Ceiling 
Atlas Mfg. Co., New Haven, Ct. 


Hooks, Coat and Hat 
Acme Steel Goods Co., Chicago, Ill. 
Atlas Mfg. Co., New "Haven, Ct. 
Bommer Bros., "Brooklyn, as.’ ake 
Corbin, P. & F., New Britain, Ct. 
Grab, Victor M., , Chicago, Ill. 
Stover Mfg. Co.. Freeport. lll. 
Wire Goods Co., Worcester, Mass. 


Hooks, Corn 
North Wayne Tool Co., Hallowell, 
Maine. 


Hooks, Clothes 
Illinois Metals Co., 2436 W. 22nd 
St., Chicago, Ill. 


Hooks, Fish 
ay & Imbrie, 18 Vesey 8t., 
‘ Stoddard & Co., 


Dame, Boston, 


~ ass. 


Hooks, Grass 
~——_ Wayne Tool Co., Hallowell, 


spinon: Pictur 
Atlas Mtg. Co., SKeaw Haven, Ct. 


Hooks, Screw and Cup 
Wire Gvuods Co., Worcester, Mass. 
Hoops and Bands, Steel 
Turney & Stanton Co., Norwich. Ct. 
West Leechburg Steel Co., Pitts- 
burgh, Pa. 


Hoops, Hot and Cold, Rolled 
Acme Steel Goods Co., Chicago, Ill. 


Hoops, Wire 
anaes Steel & Wire Co., Chicago, 


Horns 
Randall-Faichney Co., 
—— Co., 

Mich 


Horse Shoes and Calks 
ee. Steel & Wire Co., Chicago, 


Boston, Mass. 
Jackson, 


Hose, Garden and Spraying 
Illinois Metals Co., 2436 W. 22nd 
St., Chicago, Ill. 
Hose, Joiner 
Stuber & Kuck. Peoria, [II 


Household Specialties 
Butler Bros., Chicago, Il. 
Watrous Mfg. Co., Des Moines, Ia. 


Ice Tools 
Areade Mfg. Co., Freeport, Ill. 
Gifford-Wvod Co., Hudson, N. Y.: 
Boston, Mass.; Chicago, Ill. 


Implements, Agricultural 
Liayes Pump & Planter Co., Galva, 


ll. 
Syracuse a Plow Co., Syra- 
cuse, N. 


Oe eaten 
Hampton Mfg. Co., 1520 W. Wash- 
ington St., Indianapolis, Ind. 
Instruments, Mathematical 
Myers. F. E.. & Bro... Ashland, ©. 
Technical Supply Co., Scranton, Pa. 


Iron and Steel, Corrugated 
American Rolling Mill Co., Middle- 
( 


wh, Ct. 
Edwards Mfg. Co., Cincinnati, O. 
Inland Steel Co., Chicago, Ill. 
Iron & Steel Forgings 
Wright Wrench «& Forging Co., 
Canton, O. 


Iron Fence— 
See Fencing, Iron and Steel 


Irons, Alcohol 
Imperial Brass Mfg. Co., Chicago, 
Ill. 


Irons, Brandin ; 
— ool Co., Bridgeport. 
Zz 


Irons, Curling 
Pelouze Mfg. Co., 


Irons, Electric 
Chicago Flexivie Shaft Co , Chicago, 
] 


Chicago, Il. 


Ill. 
Dover Mfg. Co.. Canal Dover, O. 
Rochester Stamping Co., Rochester, 
ae # 


Irons, Sad 
Albert Lea Gas Light Co., Albert 
Lea, Minn. 
Dover Mfg. Co., Canal Dover, O. 
Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. 


Irons, Self-heating 
Royal Iron Mfg. Co., Big Prairie, O. 


Irons, Waflle 

Stover Mfg. Co., Freeport, Il. 
Iron (Merchants) 

McCalla. Harold, Phila., Pa. 
Irons, Sad, Self-Heating 


Ideal - Iron Mfg. Co., Cleve- 
land. 
Imperial _— Mfg. Co., Chicago, 


Ill. 
Michigan Washing Machine Co., 
Muskegon, Mich. 


Jacks. aretawe. Automobile 
and Ware 
Covert Co., Treg 
Duff Mfg. Co.. 
National Standard Co., 


ae 
V sss tearate Pa. 
Niles, Mich. 


Richards-Wilcox Mfg. Co., Aurora, 
T1l. : 
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Jobbers 
Decatur & Hopkins Cov., 
Mass. 
Bostwick-Braun Co., Toledo, Ohio. 
Jobbers’ Hardware 
Hibbard, Spencer, Bartlett & Co., 
Chicago, . 
Shupleigh Hdw. Co., St. Louis, Mo, 
Supplee Hdwe. Co., Phila., Pa. 
Kegs, Water 
Cordley & Hayes, 8 Leonard St., 
New York. 
KLettles 
Vollrath Co., Sheboygan, Wis. 
KLteys and Cotters— 
See Cotters and Key Springs 
KLeys and Key Blanks 
Corbin Cabinet Lock Co.. New Brit- 
ain. Ct. 
Killers, Fly 
Atlas Mfg. Co., New Haven, Ct. 


K.its, Tool, Automobile 
Atsion. E. C., & Co., Indianapolis, 
Wright Wrench & Forging Co., 

Canton, O. 

Knives 

Kastor, Adolph, & Bro., 109 Duane 


Northfield Knife Co.. Northfield, Ct. 
Knives, Butchers 
Chatillon, John, & Sons, 85-89 Cliff 
St., New York City. 
ILnives, Carpet 
Murphy. R.. & Sons. Ayer. Mass. 
Knives, Drawing 


Buck Brothers, Millburg, Mass. 
Ohio Tool Co., Charleston, W. Va. 


Knives, Floor Scraper 
Fox Supply Co., Brooklyn, Wis. 


Boustun, 


IKLnives, Fruit 
Murphy, R.. & Sons, Ayer, Mass. 


Knives, Hay and Straw 
Iwan Bros., South Bend, Ind. 
North Wayne Tool Co., Hallowell, 
Maine. 


Kniv es, Hunting 
Graef & Schmidt, 107 Chambers St., 
N. Y. (J. A. Henckels). 


Knives, Kitchen 
Chatillon, John, & on. 85-89 Clift 
St., New soem ae 
Murphy. Rn... & is. “AY er. Mass. 
North Wayne Tool Co., Hallowell, 
Maine. 


Knives. Pocket 
“— liermann & Co., 103 Duane 
New York City 
Chatillon, John, & Sons, 85-89 Cliff 
St., New York (¢ 
Kastor, Adolph, & =a . 109 Duane 


st.. N. 
Northfield Knife Co.., Northfield, Ct. 


Knives, Saddlers 
Rose & Bro., Wm., Sharon Hill, Pa. 


Knobs, Door 
Hardware Supply Co., 
ids, Mich. 


Knobs, Wood 
Piqua Handle & Mfg. Co., Piqua, O. 


Grand Rap- 


Ladders 
Berger Bros. Co., Phila., Pa. 


Ladders, Rolling Store 
Allith-Prouty Co.. Danville, Ill. 
mae Step Ladder Co., Chicago, 

| 


Lonis. Mo. 
Ashland, O. 
Aurora, 


Milbradt Mfg. Co.. St. 

Myers, F. E.. & Bro., 

lie n _— Wilcox Mfg. Co., 
ill 


Lamps 
Pittsburgh Lamp, Brass & Glass 
Co., Pittsburgh, Pa. 


Lamp Burners, Glass Cone 
Bing Mfg. Co., Minneapolis, Minn. 


Lamps, Gasolene Vapor 
Iiydro-Carbon Co., Wichita, Kan. 


Lamps. Mctor Ca 
Dietz, UR. B.. COxe 60 Laight St.. 


Ham. CG. T., Mfg. Co., Rochester. 
. Y. 


id 


Lamps, Portable Gasoline 
Albert Lea Gas Light Co., Albert 
Lea, Minn. 
Coleman Lamp Co., Wichita, Kan. 
King Light Co., Peoria, Il. 


Lamps, Table, Hand, Etc. 
Hammer & Co., Branford, Ct. 


Lanterns 
Diets, _B. E.. Co.. 60 Laight St. 


Lanterns, Railroad 
Ham, C. T., Mfg. Co., Rochester, 
a. 


+ 


Latches, Barn Do 
Albany Hdw. Specialty. Co., Albany, 
Wis. 


Latches, Night 
‘Tagle Lock Co., 105 Chambers St.. 


Huber “Mfg. Co., Astoria, L. i.. 
N. Y. 
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Send $1.50 for 
Sample Lock 
and Proposition 


MEET, ct 





to Dealers 





Merely Press the Buttons 


ERE’S A LOCK that requires No Key—no knobs to 
H turn—no clicks to count. To open it, just put your 
fingers on the buttons—the right buttons—and pinch— 
just a little bit. It flies open at once. But if you don’t know 
the right buttons, you cannot open it—and you cannot pick 
it, for there’s nothing to pick. Seeninn the No-Key Padlock 
when you know the combination is just as simple as turning 
on the electric light. 


ABOLISH THE KEY NUISANCE 


Notice the buttons numbered from 1 to 8. Eight buttons are 
on each side, any of which may be included in a combination. 
Padlocks are set on different combinations, and as more than 
40,000 are possible, each purchaser is assured of a combination 
known only to himself. The No-Key Padlock is made of solid 
brass and bronze, without a bit of iron or steel to rust out. It 
will last a lifetime. Made in one size only—weight 5% ounces. 


The Edwards Manufacturing Co. 


IRON AND STEEL 
510-520 Eggleston Avenue CINCINNATI, O. 





F. M. Mosher, 





Sell-More Rack 


For Outside Store Front Display 


Hardware Dealers all 
over the U. S. A. are 
enthusiastic about this 
rack. It increases the 
sales by its neat display. 
May be used for inside 
display also. 


The rack hugs the 
building closely, con- 
forming to municipal or- 
dinances. 


Suitable for hardware, 
grocery and_ general 
stores, also for farmers 
and gardeners for 
storing tools: 


Occupies floor space 17x35 inches; 30 inches 
high. Shipping weight 35 pounds. Price only 
$4.50 f.o.b. factory. 


Buy one. You will like it. 


Canton, III 











LAMSON 


























LAMSON CARRIERS are great retail time savers— 
time is money to the selling force of any store. Hign 
priced sales people are expensive luxuries unless they 
make good. 

Lamson Carriers help your sales force make money 
for you. 

THEY CENTRALIZE ALL TRANSACTIONS. 
More sales, less time, less floor space, less confusion, 
fewer mistakes and better satisfied customers is the 
Lamson slogan. 

Wire, Cable, Tube, Belt and Pick-up Carrier Systems. 
Don’t Experiment—Buy Lamson 


THE LAMSON COMPANY 


Boston, U. S. A. 
Representatives in all principal cities 


SERVICE 








THIS MARK OF 


UALITY 


Is A GUARANTEE 0/ G@ 
THE BEST ey ; 


Dieta atecengas 


Our Illustrated (atalogue 


describes over 24 00artices 
O 
WIRE HARDWARE 


KITCHEN WIRE HARDWARE 
anOWIRE SPECIALTIES 


Have You A Copy? 
A-> Postal will 


a 7 


THE WIRE GOODS COMPANY 


WORCESTER. MASSACHUSETTS 
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That Assure 
Re- Orders 


To make certain 
of re-orders you 
must sell files 
that completely 
satisfy the most 
critical of users, 


The “Delta” 
Mill File has 
been on the 
market for 
years and has 


never failed to 
give satisface- 
tory results, 


Do Not Take 
Our Word 
For It 


Send us a trial 
order — put the 
files to a come 
parative test— 
that’s the way 
to be convinced 
as to their qual- 
ity and durabil- 
ity. If unsatis- 
factory return 
at our expense, 
Our mill files 
have reached 
the highest 
point in file 
quality and are 
drawing ‘ trade 
for other deal- 
ers — why not 
investigate? 


Write for de As 
scription cir- 
culars and 

prices 






Fn ae . 
ty 
teres eet Bi ate. 





DELTA 


Delta File Works 


- Philadelphia, Pa. 
CHICAGO OFFICE: 
62 East Lake Street 


NEW YORK OFFICE: 
260 West Street 


Latches, Sliding Door 


Lawrence Bros., Sterling, Il. 
National Mfg. Co., Sterling, Il. 
— -Wilcox Mfg. Co., Aurora, 


Lath, Metal 


Berger Mfg. Co., Canton, O. 
Edwards Mfg. Co., Cincinnati, O. 


Lathe Dogs 
Williams, J. H., & Co., 


ae 


Brooklyn, 


Lathe Wire 
New Jersey Wire Cloth Co 
ton, N. J. 


-» Tren- 


Lathing Metal 
American Rolling Mill Co., 
dletown, Ct. 


Mid- 


Leaders, Rain 
F, Dieckmann Co., Cincinnati, O. 


Letters, Pattern 


Cigvelens Galvanizing Wks., Cleve- 


aud, 
Levels 
Southington Hdwe. Co., Southing- 
ton, Conn. 
Stanley Rule & Level Co., New 
Britain, Ct. 
Starrett, L. 8s - Co., Athol, Mass. 
Lifts, Water 
Goulds Mfg. Co., Seneca Falls, 
i’ [a 
Lifters, Sash 
Acme Steel Goods Co., Chicago, II. 


Lawrence Bros., Pages rover Tl. 
McKinney Mfg. Pais luis Pa. 
National Mfg. Co. ve ‘Sterling. an 


Lighting Outfits 
Albert Lea Gas Light Co., 
Lea, Minn. 
King Light Co., 


Alvert 


Peoria, Ill. 


Lighting Systems 
Albert Lea Gas Light Co., 
Lea, Minn. 
King Light Co., 


Albert 


Peoria, Ill. 


Line, Chalk 


Samson Cordage Works, Boston, 


uss. 


Turner & Stanton Co., 


Line, Clothes 
Estes Mills, Fall River. Ma 
Samson Cordage Works, 


Mass, 
Wright Wire Co.. Worcester, Mass. 


Norwich, Ct. 


"eaten. 


Lines, Mason 
Samson Cordage 
Mass. 
Links, Fusible 


Works, Boston, 


os  aatieianem Mfg. Co., Aurora, 
Lockers 
Darby. Edw., & Sons Co., Inc., 
Phila., Pa. 
Locks 


Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 
Lock Co., 105 Chambers S8t., 


Eagle 
Huber Mfg. Co., Astoria, L. I., 
3 


Russell & Erwin Mfg. Co., New 
Britain, a 

Yale & Towne Mfg. Co., 9-13 Mur- 
ray ; Be Ee 


Locks, Box 
Acme Steel Goods Co., Chicago, Il. 


Leeks, Cabinet 
Corbin Cabinet Lock Co., New Brit- 
ain. Ct. 


Locks, Sash 
Corbin, P. & F., New Britain, Ct. 
McKinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co.. “Sterling. Il. 


Locks, Suit Case 
Corbin Cabinet Lock Co., New Brit- 
ain, . 


Locks, Trunk 


Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 
Lubricants 
Dixon, Jos., Crucible Co., Jersey 
ity, N. 


Lugs, Tank ; 
Racine Tank Lug Co., Racine, Wis. 

Machines, Blade Sharpen- 
ing 

Hyfield Mfg. Co., 
New York City. 


Machines, Eyelet 
Eyelet Tool Co., Boston, 


Machines, Ironing 
Amer. Ironing Mch. 
Ill. 


48 Franklin St., 


Mass. 
Co., Chicago, 


Machines, Riveting 
Grant Mfg. & Mach. Co., Bridge- 





' port, Ct. 








| 


Machines, Washing 
Altorfer Bros., Roanoke, Il. 


Automatic Electric Washer Co., 
Newton, Iowa. 
Brammer, H. F., Mfg. Co., Daven- 


port, lowa. 
Dexter Co., Fairfield, Ia. 
Easiest Way Mfg UCo., Sandusky, O. 
—— A cee Mch. Co. -» St. Marys, 


Grinnell Lape Mch. Co., Grin- 
og low 
Knoll, J. i. Reading, Pa. 


Litchfield Mfg. Co., Waterloo, lowa. 
Maytag Co.. Newton, lowa. 


Michigan Washing Machine Co., 
Muskegon, Mich. 

Nineteen Hundred Washer Co., 
Binghamton, N, Y. 


Newton, Ia. 
Kausus City, 


One Minute Mfg. Co., 

Progress Mfg. Co., 
Mo. 

Voss Bros. Mfg. Co., Davenport, Ia. 


Machines, Washing Power 
Maytag Co., Newton, Ia. 


Sivash Motor Washer Co., Colum- 
bus, Ohio. 
Machinists’ Tools and Sup- 
plies 


wee J. H., & Co., Brooklyn, 
Manual Training, etc. 
Ohio Tool Co., Charleston, W. Va. 


Match Stands, Safety 
Chicago Hdwe. Fdry. Co., N. 
cago, 


Mats a ane Matting, Iron and 


Chi- 


Steel Goods Co., Chicago, III. 
Co., 19-21 Roosevelt St.. 


Cloth Co., Cimuton, 
Pettier Mat & Mfg. Co., 
Beaver Falls, Pa. 
Sleeth Mfg. Co., Belleville, N. J. 


Mats, Door, Flexible Steel 
Acme bo ge oe Co., Chicago, Il. 
ay tg. Co., -21 Roosevelt St., 


Cyclone Fence Co., Waukegan, III. 
Ikeystone Wire Netting Co., Beuver 


bse 
Cury Mfg. 


Clinton Wire 
ALiuss. 


Steel 


Falls, Pa. 
Republic Fence & Gate Co., Chi- 
cago, 
Mats, Flexible Steel 
Pettler Steel Mat & Mfg. Co., 


Leaver Falls, Pa. 


Mattresses, Camp 
surnett, Tom B., Co., Dallas, Tex. 


sseat Choppers— 
See Food Choppers 


Mender, Hose 
Central Brass & Stpg. Co., Peoria, 
Morgan, B., Newport, R. I. 


Metal, Perforated 


Clinton Wire Cloth Co.. 
Mass. 


Metal Specialties to Order 


Clinton, 


Chicago Hdwe. Fdry. Co., N. Chi- 
eago, Ill. 

Niagara Falls Metal , epmotnn 
Wks.. Niagara Falls, 


Jacobs Bros. te reality is De oe 
Metal Specialties, Toy 
Illinois Metals Co., 2436 Wy. 22nd 
St., Chicago, lll. 


Milling Cutters 
Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 


Mills, Coffee and Spice 
Arcade Mfg. Co., Freeport, IL. 
Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. 
Parker, Chas., Co., Meriden, Ct. 


Mitres 
Hussey, C. G., Pittsburgh, Pa. 


Mixers 
Dorsey Mfg. Co., 
Boston, Mass. 


78 Broad St. 


Mops 
Areade Mfg. Co., Freeport, Il. 
Meps, Floor & Dish 

Estes Mills, Fall River, Mass. 


Mops, Pelishing 
Dearborn Duster Co., 


Mops, Self-Oilin 
Eureka Sales Co., C Shicagp, Til. 


Mops, Self-Wringing 
Hilker Mop Co., Chicago, Il. 


Motorcycles 
Iver Johnson’s Arms & Cycle Wks., 


Fitchburg, Mass. 


Motor Trucks 
Stewart Iron Works, Cincinnati, O. 


Chicago, Il. 


Mowers. La 


Clipper awe "Hower Co., Dixon, 
Til. 

Coldwell Lawn Mower Co., New- 
burgh. - 

Eclipse L awn Mower Co., Prophets- 
town, Ili 

Granite State Mowing Mch. Co., 
Hinsdale, N. H. 

Hibbard, Spencer, Bartlett & Co., 


Chicago, II. 
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Philadelphia Lawn 
Philadeiphia, Pa. 
Supplee Hdwe. Co., Phila.. Pa, 
Townsend, 8. P., & Co., Urange, 
Worcester Lawn Mower Co., 
cester, Mass. 
Muzzles, Dog 
Carroll Muzzle Co., 
Nails 
liussey, C. G., Pittsburgh, Pa. 
Nails, Cobblers’ 
Shelton Co., Shelton, Ct. 
Sacks, Louis, Newark, N. J. 
Nail. Collars 
Pull Easy Mfg. Co °9 
St., Waukesha, Wi 
Nails, Horse 
Capewell Horse Nail Co., 


Mower Co., 


Wor- 


St. Louis, Mo. 


as Barstow 


Hartford, 


Ct. 
Union Horse Nail Co., Chicago, Ill. 
Nails, Iron and Steel, Cut 
oe Steel & Wire Co., Chi- 


cuzZzo 
McCalla, Harold. Phila., Pa. 


Shelton Co. « Shelton, Ct. 
Nails, Wire 


Americas Steck & Wire Co., Chi- 

caZzo, ° 

Hassall, John, Inc., Clay & Oak- 
land Sts., Brooklyn, N. Y. 


McCalla, Harold, Phila., Pa. 

Shelton Co., —y Ct. 

‘Yowusend, C., & kL. P.. Co., New 
Lrighton. Pa 

Wickwire Bros., Cor*’and, N. Y. 


Netting 
Michigan Wire Cloth Co., Detroit, 


Mich. 
Wickwire Bros., Cortland, N. Y. 


Netting Wire 


i” Wire Cloth Co., Clincon, 
wuss, 
Gilbert Co., 277 


& Be nnett Mfg. 
fl 


B’way) 
ae Saylor ‘Wire Co., St. Louis, 
oO 
New Jersey Wire Cloth Co., Tren- 
ton, N. ve 
Townsend, C. & E. P.. Co., New 


Brighton. os 
Wright Wire Co., Worcester, Mass. 


Nippers— 
See Pliers and Nippers 
Nozzles, Hose 
Central Brass & Stpg. Co., Peoria, 
Ill. 


Nut Crackers 


Chicago Hdwe. Fdry. Co., N. Chi- 
cago, Ill. 
Nuts 
1 Nut & Rivet Co., Piits- 
burgh, Pa. 
Illinois Metals eae 2436 W. 22nd 


St., Chicago, Ill 


Nuts, Square aan Hexagon 
American Screw Co., Providence, 


B. &. 
Clark Bros. Bolt Co., Milldale, Ct. 
Corbin Screw Corp., New Britain. 


Ct. 
ae Co., Shelton, Ct. 
Oile 
Wall, P., Mtg. Supply Co., N 
burgh, Pa 
oil, hamentie Floor 
Hilker Mop Co., Chicago, Tl. 
— Mfg. Co., Inc., Philadelphia, 
» 
a. 
Oil, Lubricating 
Invader Oil Co., New York City. 
Harris, A. W., Oil Co., Providence, 


i ae 
Vacuum Oil Co., Rochester, N. Y. 


Oil Polishing, Auto Body 
Morris, R. W., Mfg. Co. 


Openers, Bottles 


. Pitts- 


Chicago Hdwe. Fdry. Co., N. Chi- 
cago, Ill. 
Openers, Box 
Osborne, C. 8S... & Co., Newark, 


N. J. 
Reading Saddle & Mfg. Co., Read- 
ing. Pa. 


Openers, Can 


Osborre. C. S.. & Co., Newark. 
Openers, Crate 
Bridgeport Hdw. Mfg. Corp.. 


Bridgepori. 4 f 
Huenefeld Co., Cincinnati, O. 


Overshoes, Hors 


Kinnell Mfg. Co., Sew York City. 


Levi, Samuel L., 2112 3d Ave.,. 
New York City. 
Padlocks ; 
Corbin Cabinet Lock Co., New 


Britain, Ct. 
a a Co., 105 Chambers 8t..,. 
N 


Padlocks, Keyless 
Slaymaker Lock Mfg. Corp., Lan- 
easter, Pa. 
Yale & Towne Mfg. Co., 9-13 Mur- 
ray St.. N. Y¥. 
Pail, Fibr 
Cordley & “Hayes, 8 Leonard Stf., 
New York. 
Paint 
Atlas Auto Supply Co., 3357 W. 
Lake St., Chicago, lil. 
at = Jos.. Crucible Co.. Jersey 
Ci N. J. 
Easle ‘Paint & Varnish Co., Pitts 
burgh, Pa. 
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D0 THESE 
PA cossice Nm Soaaten mm POUR 
SHOVELS ACES? 





THEY'RE ALL WINNERS!!! 


NEW YORK CITY OFFICE: 
155 Chambers Street 
CANADIAN FACTORY: 
PRESTON, ONT. 


SEND FOR 
DESCRIPTIVE CATALOGS 
AND PRICE LISTS 























KEY RINGS ENTICER RAT TRAP 


PATENTED MAY 14, 1912 


Our 








Williamson’s 




























Brass Slide and Piano Wire Sprin 
pone Guarantee 

T ae 
W —_— E We guarantee the En- 
E WILLIA MSONS N ticer Rat Trap, when 
Be pROVED KEY RINGS | ie instructions are faith- 
V [| MW owvement *## USEFUL || CG cae fully followed, to clear 
E pRacTicAL_*** — R tar any premises, large or 
C | O eae small, easy or difficult, 

S es of Rats. 
oN 
: S 38 Made in Two Sizes 
D Directions in Each 
Trap 

I 
S N This trap can be set locked open as a dummy, to lure the 
rat by bait, until he regards it as a friendly restaurant where 
I the table is always set, the service always good and the 
N A viands the best. When the rats are familiar with it and not 
afraid, it can be set to kill, Because it entices the rat, it 
A j C has been named the “Enticer Rat Trap.” Can be set locked 
| | | open in one second, and as easily set to kill. Made of gal- 
B L NICKEL PLATED A vanized material and will not rust. Material and workman- 
O ~ ship are such that it will last long and not get out of order. 
xX went , : ‘ . E Can be set in any small spot or corner. Will not retain 
Case 22 in. x 16 in, x IT in. Weighs of Ibs. odors. <A dip in boiling water cleanses it and does not in- 
\LSO jure it. The rat is strangled at once and cannot squeal and 

ara alarm other rats. 
250 Different Corkscrews Illustrated in our Catalo 
8 Leaflet H and a Booklet on Rats mailed on request 


Manufactured Exclusively by 


sane . NIAGARA FALLS METAL STAMPING WORKS 
C. T. Williamson Wire Novelty Co. Nardware Gpesteitien, 


58 Badger Ave., Newark, N. J., U. S.A. NIAGARA FALLS, N. Y., U. S. A. S-55 


Export Prices and Discount on Application 























RICH-CON 


TOOLS 


AND 


CUTLERY 


We have a New General Catalog. 
If you do not have one, Write Us. 
We also issue a Monthly Price Sheet. 


| Richards & Conover Hardware Co. 
Reeaiatied 108 KANSAS CITY, MO. OKLAHOMA CITY, OKLA. 
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French, Samuel & Co., Phila., Pa. 
Glidden Varnish Cu., 
Heppes Co., Chicago, Ill. 
= aie 


cinna 
National Lead Co., 
Nevin Mfg. Co., Pittsburgh, Pa. 
Pans, Dust 


Delphos Mfg. 
Vollrath Co., 


Delphos. O. 


Co., 
Wis. 


Sheboygan, 


Paper, Flint and Eme 
Baeder, Adamson & Cu., hia. Pa. 


Paper, Sheathing 
Berlin Mills Co., Pascthsie, Me. 


Patches, Casing 
Atlas Auto Supply Co., 
Ill. 


Pens, Fountain 
Parker Pen Co., Janesville, Wis. 
Westinghouse Dept. of Publicity, 
East Pittsburgh, Pa. 


Percolators 
Economic Percolator Co., 265 
Broadway, New York. 
Rochester Stamping Co., Roches- 
cer, Be Fe 
Pickers, Fruit 
Darby, Edw., & Sons Co., Ince., 
Phila.. . 
Picks, Ice 
Buck Brothers, Millburg, hay 
Chatillon, John, & _ 85-89 Cliff 
St., New York Cit 
a Mfg. Co. of Pa., Phila- 
delphi a. 
Giftord- Wood Co., Hudson, N. Y.; 
Boston, Mass. ; Chicago, Ill. 
Osborne, C. 38., Co., Newark, 
N. 
Reading Saddle & Mfg. Co., Read- 


ing, Pa. 
Stover Mfg. Co., Freeport, Ill. 
Pins, Cotter 
Hindley Mfg. Co., Valley Falls, 
ie Be 
Pipe and Pipe Fittings 
Lerger Bros. Co., Phila., Pa. 


Pipe, Conductor 


Berger Mfg. Co., Cant oO. 
Kdwards Mfg. Co., A oO. 


Pipe, New, Second Quality 
McCalla, Harold, Phila., Pa. 
Pipe, Stove 
Dieckmann, F., Co., Cincinnati, 


Pipe, Stove, Nested 
Ohio Stove Pipe & Mfg. Co.. New 
Phila., O. 


oO. 


Pistols 
Stevens, J.. Arms & Tool Co., Chi- 
copee Falls, Mass. 
Pistols, Automatic 
Colts Patent Fire Arms Mfg. Co., 
Hartford, Ct. 
Piston Head Packing Rings 
McQuay-Norris Mfg. Co., St. Louis, 
Mo. 
Planes 
Buckeye Saw Vise Co., Cleveland, O. 
Ohio Tool Co., Charleston, W. Va. 


Pianes, Bench 
Chapin-Stephens Co., Pine Meadow, 


Ct. 
Ohio Tool Co., Charleston, W. Va. 
Plane Handles 


Ohio Tool Co., Charleston. W. Va. 
Stanley Rule & Level Co., New 
Britain, Ct. 
Pliates, Heel 
Sachs, Louis, Newark, N. J. 
Root-Heath Foundry & Mfg. Co., 
Plymouth, O. 
Plie 
Billings & Spencer Co., Hartford, 


Kilbour & Bishop Co., New Haven, 


Klein, Mathias, & Sons, Chicago, 
Osborne & Co., Newark, N. J. 
Reading Saddle & Mfg. Co., Read- 
ng, Pa. 
Smith & Hemenway ©o., New York. 
Vaughan & Bushnell Mfg. Co., 
2114 Bushnell Ave., Chicago, Ill. 
Plow 
na : ae Plow Co., Syra- 
cuse, N. Y 
Plugs, icteric 
A. R. Mosler & Co., P. O. Box 
M, Mt. Vernon, N. Y. 
Plumbagro 
ae, Crucible Co., Jersey City, 


Plambs and Levels 
— Co., Pine Meadow, 
t 


Disston, Henry. & Sons. Phila.. Pa. 
Goodell-Pratt Co., Greenfield, Mass. 
Miler Falls Co., 28 Warren St., 


Poles, Window 
Piqua Handle & Mfg. Co., 
Stanley ule Level 
Britain, Ct. 


Points, Glaziers’ 
Shelton Co., Shelton, Ct. 


Piqua. O. 
Co., 


Clevelaud, O. 
Paint Co., Cin- 
Montauk Saint Mfg. Co., Brooklyn, 
ti 111 Broadway, 


Chicago, 


New 





Poclish, Auto Body 
Atlas Auto Supply Co., 3357 
Lake St., Chicago, Ll. 
Polish, Metal 
Atlas Auto Supply Co., 3357 W 
Lake St., Chicago, Lil. 
Polish, Stove 
Biack Silk Stove Polish Wks., 


Sterling, Il. 


Popper, Corn 
Bing Mfg. Co., Minneapolis, Minn. 
Delphos Mfg. Co., Delphos, O. 
Posts, Steel 
Amer, -Steel & Wire Co., 
Carbo Steelpost Co., 
Heights, Ill. 
Post, Steel Fence 
Janesville Barb Wire Co., 
ville, Wis. 


Chicago, 
Chicago 


Janes- 


Pots 
Vollrath Co., Sheboygan, Wis. 


Pots, Fire 
Ashton Mfg. Co., Newark, N. J. 


Poultry Netting 
mer. Steel & Wire Co., 


lil. 
—— one Wire .Co., St. Louis, 
0. 


Chicago, 


Poultry Supplies 
Amer, Poultry Supply Co., Chicago, 
I 


Keystone Steel & Wire Co., Peoria, 
Ill. 


Powder 
New York Blasting Supply 
Broadway, N. Y. C. 
Presses, Fruit, 
Jellies 
Enterprise Mfg. Co. of Pa., 
delphia, Pa. 
Grab & Co., Victor M., 


Presses, Lard 
Enterprise Mfg. Co. of Pa., Phila- 


delphia, Pa. 
Wrightsville Hdw. Co., Wrights- 
ville, Pa. 
Presses, Meat 
Grab & Co., Victor M., Chicago, III. 
Oueerne, Go 8 € o.. Newark, 


Co., 7 
Wine and 
Phila- 


Chicago, Ill. 


Presses, Paint 
Chicago Hdwe. Fdry. Co., N. Chi- 
eago, Ill. 
Press, Punching 
a Fred., Mfg. Co., St. Louis, 
fo. 


Press, Waste Paper 
Davenport Mfg. Co., Davenport, Ia. 


Protractors 
Brown & Sharpe Mfg. Co., Provi- 
dence, Rh. I. 
Pruners. Garde 
"i Son, Oakville. 


Smith, Seymour, 
Ct. 


Pullers, Tack 
Kilborn & Bishop Co., New Haven. 


Ct. 
Ocieege. Cc. S.. & Co.. Newark, 


Pulleys, Sash 
Corbin, P. & F., New Britain, Ct. 
Niagara 4-7 Metal Stpg. Wks., 

Niagara Falls. } 
Russell & Erwin “Mfg. Co.. New 
Britain, Ct. 


Pulls 
Hardware Supply Co., Grand Rap- 
ids, Mich. 


Pulls, Auto 
Pillsbury Sales 
Minn. 


Pulls, Draw 

Chicago née. Serr. Co., N. Chi- 
cago, Ill. 

Corbin, P. & F., New Britain, Ct. 

Lawrence Bros., Sterling, II. 

McKinney Mfg. Co., Pittsburgh, Pa. 

National Mfg. Co.. Sterling, Ill. 

Stover Mfg. Co., Freeport, Il. 

Watrous Mfg. Co., Des Moines, 
Iowa. 


Pulls, Screen Door 
Bommer Bros., Brooklyn, N. Y. 


Co., Minneapolis, 


Fernald Mfg. Co., North East. Pa. 

McKinney Mfg. Co. Pittsburgh, Pa. 

Watrous Mfg. Co., Des Moines, 
Iowa. 

Pumps 

Barnes Mfg. Co... Mansfield, O. 

Deming Co., Salem, O. 

Goulds Mfg. Co., Seneca Falls, 
N. 

Hayes Pump & Planter Co., Galva, 


a Iron Wks... Decatur, Il. 
Myers, F. E.. & Bro.. Ashland, O. 
Peters Pump Co., Kewanee, Ill. 


Puamps, Automobile 


Bridgeport Brass Co., Bridgeport, 
Ct. 


Pumps, Bicycle Tire 


—T Brass Co., Bridgeport, 
t 


Pumps. Hand 
Deming Co., "titen. 0. 
Pumps & Hardware Special- 
ties 


Yurner Brass Wks., Sycamore, III. 





Pumps, Hydraulic 
Deming Co., Salem, O 


Illinois Metals Co., 2436 W. 22nd 
St., Chicago, Ill. 
Pumps, Motorcycle 
Bridgeport Brass Co., Bridgeport, 
Ct. 
Pumps, Spray 
Deming Co., Salem, O. 
Illinois Metals Co., 2436 W. 22nd 


St., Caicago, Ill. 
Myers, I. L.. & LBro., Ashland, QO. 
Pump Spout Attachments 
Chicago Hdwe. Fdry. Co., N. Chi- 
cago, Ill. 
Punches 
Osborne, C. S., & Co.. Newark. N. J. 
Union Caliper ‘Cn. ., Orange, Mass. 


Punches, Drive 


Eyelet ‘vol es “Boston, Mass. 


or i. we v., Newark, 
Pupehae & Shears, Hand & 

McCalla, "Harold, Phila., Pa. 
Quick-Shift, Anti-Rattlers 

Fernald Mfg. Co., N. E., Pa. 


Racks, Coat and Hat 
Grab & Co., Victor M., Chicago, III. 


Racks, ee ay 
Mosher, F. M., Canton, Il. 
Multiniox, Display Fixture Co., St. 

Louis, Mo. 


Racks, Whip 
Best, John Hi., Galva, Il. 


Racks, Wire Cloth 
Mellner Wire Cloth Rack Co., 
Miami, Okla. 


Radiator Cemen 


— Auto try Co., Chicago, 


Rail, Bonds 
Amer. Steel & Wire Co., 
lil. 


Railing. Bank and Office 
Ludlow-Saylor Wire Co., St. Louis. 


Mo. 
Wright Wire Co., Worcester, Mass. 
Rakes, Lawn 
Piqua Handle & Mfg. Co., Piqua, O. 


Ranges 

Baxter Stove Co., Mansfield, O. 

Copper Clad Malleable Range Co., 
St. Louis, Mo. 

Engman-Matthews Range Co., St. 
Louis, Mo. 

Majestic Mfg. Co., St. Louis, Mo. 

Quality Stove & Range Co., Belle- 


ville, ‘ 
Ringen Stove Co., St. Louis, Mo. 


Chicago, 


Ranges, Casters 
Chicago Hdwe. Fdry. Co., N. Chi- 
cago, 
Ratchet Bra 


Stanley Rule 
Britain, Ct. 


Ratchet Wrenches 
Walden Mfg. Co., Worcester, Mass. 


Razo 
asser. Adolph, & Bro., 109 Duane 
> & A 


ces 
& Level Co., New 


Razors, Safety 
Amer. Safety Razor Co., 596 Sixth 
or 


Ave., New 
& Co., 103 Duane 


Boker, Hermann 
4 ty. 
Inc., 100 Lafayette 


sSt.. N : a 
Weiss, y a T.. Brooklyn, N. Y. 
Razor Strops 
Koken, Barbers Supply Co., St. 
Louis, Mo. 
Whitman & Barnes Mfg. Co., 
Akron, QO. 
Reamers 
Morse Twist Drill & Mach. Co., 


New Bedford, Mass. 


Reels, Clothes Line 
United Royalties Corp., 1135 
ee, me Be 


Reels, Fishing 
Abbey & Imbrie, 18 Vesey St., N. Y. 
Reels, Hose 


McKinnon Dash Co., Buffalo, N. Y. 
Specialty Mfg. Co., St. Paul, Minn. 


Refrigeratcrs 
Herrick Refrigerator & Cold Stor- 
age Co., Waterloo, Iowa. 


Refrigerator, Hdwe 


Chicago Hdwe. Fdry. Co., N. Chi- 
eago, Ill 
Registers, Cash 
ane Cash Register Co., Day- 
Qn, . 
Remover, Carbo 
Atlas Auto —_ Co.. 3357 W. 
Lake St., Chicago, Tl. 


Revolvers’ 
Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass. 


Smith & Wesson, Springfield, 
Mass. 
Rifles 
— Fire Arms Co., New Haven, 
t 
Smith & Wesson, Springfield, 
Mass. 


Stevens. J.. Arms & Tool Co., Chic- 
opee ratis” Mass. 


SEE ALPHABETICAL INDEX—PAGE 185 





Rings, Bull 


Smith, Seymour, & Son, Oakville, 
Ct. 
Rings, Key 
Williamson, C. T., Wire Novelty 
Co., Newark, N. J. 


Rings, Packing 
McQuay-Norris Mfg. Co., St. Louis, 
10. 


Rivets 
American Screw Co., Providence, 
Garland Nut & Rivet Co., Pitts- 
burgh, Pa. 
Hassull, John, Ine., Clay « Oak- 
land Sts., Brook! yn, N. 
Ilussey, C. G., Pittsburgh, Pa. 


Jnland Steel Co.. Chicago, Ll. 


McCalla, Harold, Phila., Pa 

VUliver Iron & Steel Co., Pittsburgh, 
a. 

Strong Mchry. & Supply Co., 48 
Franklin St., N. Y. 

Townsend Co., C. C. & E. P., New 
brighton, Pa. 

Rivets, Copper 
Bridgeport, 


Bridgeport Brass Co., 
Ct 


Clark Bros. Bolt Co., Milldale, Ct. 
as Mfg. Co., ‘Torrington, 
Thomson, Judson L.. Mfg. Co.. 
Wuitham, Mass. 
Tubulur Kivet & Stud Co., Boston, 
ass. 
Roasters 
Buckeye Aluminum Co., 
Vollrath Co., She boygun. Wis 
Wheeling ata Co., 
ing, W. Va 
Rods, Bridze— 
See Bolts, Bridge and Roof 


Rods, Fishing 
Abbey & Imbrie, 18 Vesey St., N. Y. 
Horton Mfg. Co., Bristol, Ct. 
Van Doren Mfg. Co., Chicago 
Heights, Ill. 


Rods, Wire, Steel 
McCalla, Harold, Phila., Pa. 
Rollers, Sta 
McKinney Mfz. Co., Pittsburgh, Pa. 
National Mfz. Co., Sterling, Ill. 
Richards-Wilcox Mfg. Co., Aurora, 


Ii}. 
- Hardware Mfg. Co., Sharon, 
a. 


Wooster, O. 
“Wheel- 


Roofing 
Barber Asphalt Paving Co., Phila., 
a. 
Heppes Co., Chicago, Ill, 
Roofing, Asbestos 
Johns-Manville Co., H. 
William St., N. ¥. C. 
Rocfinzg and Siding 
terials 


—— Rolling Mill Co., Middle- 
tow t. 

meaneds Mfg. Co., 

Hleppes Co., Chicago, 

Portsmouth Steel Co., 
0. 


W., 100 


Ma- 


Cincinnati, O. 
Ill 


Portsmouth, 


Rope and Cordage 
Columbian Rope Co., Auburn, N. ¥ 


Plymouth Cordage Co., North 
Plymouth, Mass. 

— Cordage Mills, Louisville, 
y. 

Rugg. E. T.. & Co., Newark. O. 

aon Cordage Wks.. Boston, 

Whitlock Cordage Co., 46 South 
St.. N. Y. 


Rope, Hard and Soft Fibre 
Columbian Rope Co., Auburn, i. Y. 
——. Transmission & Hoist- 


Whitlock Cordage Co., 46 South 
Bis ‘Bes Re 


Rope, Wire 
Amer. Steel & Wire Co., 


Wright Wire Co.. Worcester, 
Ropes, Hammock 

Covert Mfg. Co., Troy, N. Y. 
Rubbish Burners 


Chicago, 


Mass. 


Cyclone Fence Co.. be, ee Ill. 
Republic Fence & Gate ks we 
Chicago, Ill. 
Rules 


Chapin-Stephens Co., Pine Meadow, 
Johnson. E. ro Rule & Mfg. Co., 


Chicago, Til 
Kenffel & Esser Co., Hoboken. N. J. 


Lufkin Rule Co.. Saginaw. Mich 


Standard Rule Co. , Flint, Mich. 

Stanley Rule Level Co., New 
Britain, 

Starrett. L. S.. Co.. Athol, Mass. 


Safety Mateh Stands 


Chicago Hdw. Fdry. Co., North 
Chicago, III. 
Sandpaper 
BRaeder. Adamson & Co.. Phila.. Pa. 
U._S. nandpaper Co.. Williamsport. 
Pa. 
Sarvs 
Bishop, Geo. H., & Co., Lawrence- 
burg, Ind. 
Ohlen,. Jas., & Sons Saw Mfg. Co. 


Columbus, O. 


Pennsylvania Law Co., Phila., Pa. 
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The Cold Goes 
Out When the 
Mars Comes In 


ERE is another 
Hemp Winner 
—the latest model 
of the Mars line, 
which has been a 
tavoritefor 20 years. 


Many thousands of these heaters have 
been sold and are now in satisfactory use. 
Why? Because they heat—heat quickly and 
well—they are fuel economists—they are 
durable and dependable. The new improved 
spark arrester is another exclusive feature 
with the Mars. 

In addition to the Mars we put our best 
efforts and experience into the manufacture 
of a complete line of such heaters— 


THE MABEL, PRIDE, 
AMAZON and PARLOR 


Better write us for catalog and get better 
acquainted with owr money making Itne. 


HEMP & CO. St. Louis 
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EAGLE MOP 
WRINGERS 


bear the reputation of 
being the BEST and 
will under all circum- 
stances give best re- 
sults and absolute pro- 
tection. Not with boast- 
ing pride, but with a 
feeling of satisfaction, 
we again point to our 
record—1I4 years, be- 
fore a criticizing public, and not a dissatisfied cus- 
tomer. It is the privilege of truth to make itself 
known. 


The Eagle Mop Wringer 


is the original 3 roller Mop Wringer. Its tested, true Merits 
of Quality brought out imitators and _ intringers. An 
imitation is never as good as the original, therefore be sure 
it is the “EAGLE” brand you handle. There will be more 
EAGLE MOP WRINGERS sold this year than ever. Get 
vour share, 


The Eagle Woodenware Mfg. Co. 


Hamilton Sole Manufacturers Ohio 























The above illustrations are to call your at- 
tention to our large line of Garbage Cans. 


We supply some of the keenest buyers in 
the United States and we have the PRICE 
and the QUALITY for YOU, too. 


Inquiry for our 1914 Garbage Can Catalogue 
with prices, also our 1914 Blue & White and 
Gray Enamelware Catalogue, now ready for 
distribution, is respectfully solicited. 


Federal Enameling & Stamping Co. 


PITTSBURGH, PA. 
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That is one Pine? 
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Saee7—s reason why 150,000 users 
"endorse it; and a good reason, 

because it /ghtens work. You can 

sell more in shorter time, because the 


MOTOR srteo WASHER 


makes good. Spiral cut gears give it speed 
and accuracy; the four-winged wooden 
dolly cleanses clothes quicker and bet- 

ter, without wear or tear.  Ball- 

/ bearings, automatic cover-lift, cov- 
er-lock, Louisiana red cypress 
tub, furniture finish; metal 
faucet — more exclusive 
useful features than any 
other. Sold through 
leading jobbers in the 
U.S., Canada, Europe. 


















Ask us about our Exclusive 
Agency Plan. Write TODAY 


Michigan Washing Machine Co. 


Muskegon, Michigan, U. S. A. 
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Saws, Hack 
os E. C., & Co., Indianapolis, 
n 


Disston, Henry, & Sons, Phila., Pa. 

Goodell-Pratt Co., Greentield, Mass. 

Millers Falls Co., 28 Warren St., 
Sh, a 

Simonds Mfg. Co., Fitchburg, Mass. 

Starrett. L. S., Co.. Athol, Mass. 

Saws. Hand, Panel, etc. 

Atkins, E. C., & Co., Indianapolis, 
nd. 

Bishop, Geo. H., & Co., Lawrence- 
burg, Ind. 


Disston, Henry. & Sons, Phila., Pa. 
Jennings, C. E., & Co., 42 Murray 


iss eee ° 
Simonds Mfg. Co., Fitchburg. Mass. 


Saws. Hob 
on & Spencer Co., Hartford, 
it. 


Saws. Metal Cutting 
Simonds Mfg. Co., Fitchburg, Mass. 
Starrett. L. S.. Co., Athol. Mass. 
Scales 
Chatillon, John, & Sons, 85-89 Cliff 
St., New York City. 
Jacobs Bros.. 78 Warren St.. N. Y. 
Jones of Binghamton, Binghamton, 
= ae 
Scrapers, Cabinet 
Fox Supply Co., Brooklyn, Wis. 
Serapers, Floor 
Fox Supply Co., Brooklyn, Wis. 
Scrapers, Floor Accessories 
Fox Supp:iy Co., Brooklyn, Wis. 
Scrapers, Hand 
Fox Supply Co., Brooklyn, Wis. 
Serapers, Street Asphalt 
Osborn Mfg. Co., Cleveland. O. 
Screens, Perforated Metal 
Clinton Wire Cloth Co., Clinton, 
fass. 
Screw Drivers 
Ohio Tool Co., Charlestown, W. Va. 
Screw Machine Products 
Barnes, Wallace, Co., Bristol, Ct. 
oy epee Mfg. Co., Torrington, 


Screws 
Be 
Shelton Co., Shelton, Ct. 
Bench 
Ohio Tool Co., Charleston, W. Va. 


Brass 
oo Screw Corp.., New Britain. 


Coils 

Thurnauer, Otto, 215 Fourth Ave., 
New York City. 
Galvanized 

—— Screw Corp.. New Britain. 
t. 


Hand 
Ohio Tool Co., Charleston, W. Va. 
Machine 
American Screw Co... Providence, 
Corbin Screw Corp.. New Britain. 
Progressive Mfg. Co., Torrington, 
t. 
Wood 
— Serew Co., Providence, 
i * 
Bridgeport Screw Co., Bridgeport, 
Continental Wood Screw Co., New 
Bedford, Mass. 
Corbin Screw Corp., New Britain. 
Eagle Lock Co., 105 Chambers St., 


Southington Iidw. Co., Southington, 
a 


Scriber 
Brais. F., & Co., Cleveland, O. 
Scythes 
North Wayne Tool Co., Hallowell, 
Maine. 


Seals 
Schwerdtle Stamp Co.. Bridgeport. 


Seals. Notary. etc. 
—- Stamp Co.. Bridgeport. 
t. 


Searchlights 
Bridgeport Brass Co., Bridgeport, 
Ct. 


Seats. Third Carriage 
McKinnon Dash Co.. Buffalo, N. Y. 
Separators, Cream 
De “= eee Co., 165 Bway., 
as Ge 


Sets, Cobbler 

Root-Heath Fdry. & Mfg. Co., 
lymouth, O. 

Sacks, Louis, Newark. N. J. 


Sets, Nail 
Buck Brothers, Millburg, Mass. 
Goodell-Pratt Co.. Greenfield. Mass. 
as es, Twist Drill Co., Syracuse, 


Sets, Saw 
AGis. E. C., & Co., Indianapolis. 
nd. 


Sets. Screen Door 
McKinney Mfg. Co., Pittsburgh, Pa. 


Settees, Steel, Iron and Wire 
Stewart Iron Wks.. Cincinnati. O. 


Shafting 
McCalla, Harold, Phila., Pa. 


Shafting. Cold Drawn Stes! 
American Steel & Wire Co., Chi 
cago, 














i 
| 
i 
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Sandpaper 


The 
Big 
Sand - 
paper 
Value 


The bigness of 
vu. B. Sandpaper 
is not solely a 
matter of size; its 
bigness consists in 
its value. 


The user finds 
that every stroke 
results in results! 
U. S. Sandpaper 
satisfies the man 
it sells to. 


He buys it the 
second time, too. 
See your jobber. 











TRAOE MARK 
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Shafting, Flexible 
— Clipper Mfg. Cyo., Worcester, 
ai4a385S. 


Sharpeners, Lawn Mower 
Osborn Mfg. Co., Cieveland, O. 


Sharpeners, Skate 

Usborn Mfg. Co., Cleveland, O. 

Sharp Spark Plug Co., Cleveland, CO. 
Shaves, Spoke 

Ohio ‘lool Co., Charleston, W. Va. 
Shears and Scissors 

soker, t.ermiaun & Co., 103 Duane 

St., New Lork City. 
Couway Shear Co., Bridgeport, Ct. 
Kastor, Adoiph, & Bro., 109 Duane 


ine see fe 
Shapleigh Hdw. Co., St. Louis, Mo. 


Shears, Pruning 
Heath Fdy. & Mfg. Co., Piymouth. 


Q. 

Rhodes Mfg. Co., Grand Rapids, 
Mich. 

~—_. Seymour, & Son, Oakville, 
jt. 


Sheets, Black 
Americun Sheet & Tin Plate Co.,. 
Pittsburgh, Pa. 
Inland Steel Co., Chicago, IIL 


Sheets, Black and Galvan- 
ze 
Inland Steel Co., Chicago, IIL. 


Sheets, Gulwanized 
American Sheet & ‘Tin Plate Co., 
Pittsburgh, Pa. 
Inland Stee! Co., Chicago, D1. 


Sheets. Iron and Steel 
{nland Steel Co., Chicago, Il. 


Shellers. Corn 
Root-Heath Foundry & Mfg. Co., 
Plymouth, O. 


Shells 
Peters Cartridge Co., Cincinnati, O. 
Shelving, Store 
Heller, W. C., & Co., Montpelier, O. 
Warren, J. D.. Mfg. Co.. Inc., Chi- 
cago, Ill. 
Shingles, Metal 
Cortright Metal Roofing Co., Phila., 


a. 
Edwards Mfg. Co., Cincinnati, O. 


Shoes, Golf 
French, J. E., & Co., Rockland, 
Mass. 


Shoe Soles 
Fleckenstein, A. G., Ine., Chi- 
cago, Il!. 


Shoes, Horse, Non-Slip 





| 
| 
' 
| 


} 
i 
} 





| 





Levi, Saml. L. 
Marquardt Mfg. Co., W. Toledo, 0. 


Shoes, Steel Solid 
Illinois Metals Co., 2436 W 22nd 
St., Chicago, Il. 


Shoes, Tennis 
French, J. E., & Co., Rockland, 
Mass. 


Shovels and Spades 
be, ~agme Shovel Wks.. Wyoming. 
a. 


Sifters, Ash 

Hill Dryer Co.. Worcester. Mass. 
Silencer, Gun 

Maxim Silencer Co., Hartford, Ct. 
Sinks 

Deming Co.. Salem, O. 


Sinks, Enameled 
Barnes Mfg. Co., Mansfield, O. 


| Skates. Ice and Roller 


Barney & Berry. Springfield. Mass. 

Brown Spring Ice Skate Co., Web- 
ster City, Iowa. 

Brownie Ice Skate Co., Webster 


Ta. 
Union Hardware Co., Torrington, 


t. 
Winslow Skate Mfg. Co., Worcester, 
fass. 
Grinding Attachments 
Luther Grinder Mfg. Co.. Milwau- 
ee. Wis. 


Skillets— 
See Pans, Frying 


Sleds 
Martin & Heagy Mfg. Co., Eliza- 
bethtown, Pa. 


Sleds, Steering and Folding 
Buffalo Sled Co., No. Tonawanda, 


me Be 
tichards-Wilcox Mfg. Co.. Aurora, 
Ill. 


Snaps, Harness 

Covert Mfg. Co., Troy. N. Y. 
Socket Wrench Sets 

Walden Mfg. Co., Worcester, Mass. 


| Sockets 


Faultless Caster Co., Nebraska 
City, Neb. 
Sole Leather Heels 
Fleckenstein, C. G., Inc., Chicago, 


Ul. 
Sole Leather Slabs 
Fleckenstein, C. G., Inc., Chicago, 
Tl. 


Sole Leather Strips 
Fleckenstein, C. G., Inc., Chicago, 


t. 
Spades 





an Sled Co., No. Tonawanda, 
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Makes Good Display 


Put up in sets of four in neat boxes they 
look well in your show cases. 


All built of steel. 
a “Steel Gem” Caster carries 1000 
Rubber : Roller Bearing, they revolve at a touch. 
H d d N "| Write for catalog and prices. 
eade allS || M. B. SCHENCK’ CO. 


, ° ° 
for chairs that really protect the Meriden Connecticut | 


floors and carpets from injury. 
Made with a rubber head that can- 
not be pulled off. Absolutely 
Noiseless. 





We make a large variety of rub- 
ber specialties. Send for catalog 
and prices. 


ELASTIC TIP CO. 


370 Atlantic Avenue, Boston, Mass. 

















Universal Wringer : 


You Can Put Them T hrough 
Their Paces 


‘6 5” that, in his 
We mean through Pe EFRIGERATOR 


normal ——T up the corners of the 


t | 
hath MOF. EFRIGERATOR you handle and 


slip a set of these 


Harper 


” Sinise et a eS - 


Ps RN RSP 


soe 


Handy Caster Trucks 


hitherto immovable 
eS vs by in it. Plenty o! 





t oO 1 1 ‘ 
ae aa —— ove it into the may 
get-a - ' 


“ 
buy-it notice of any seeker after “Cool 


° y ° » When REFRIGERATOR 

Rubber Rolls Extra High Grade Core fade away,” the STOVE comes ie 
” W ; : 

the “front super Ey 9 Jobbers for 


Warranted 3 years for family use “them samme we ee eee on 
EXPOSED COG WHEELS without them, ask ws. fas 
Malleable Iron Frame thoroughly gal- Chicago Hardware Foundry . 


vanized to prevent rusting. Can be North Chicago, Ill. 
clamped to any style washing machine. : 


Ask Your Jobber 








Plain Bearings Steel Ball Bearings Size of Rolls 
No. 330 No. 370 10 x 1 in. 
No. 331 No. 371 ll x1 in. 





| The American Wringer Co. 
New York, U.S. A. 
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Spark Plugs 
luerz & tCv., 295 Lafayette St., 
New York. 
Grossman, Emil, Co., 250 -W. 54th 
St., New York. 
Jeffe ry- Dewitt Co., Detroit, Mich. 
oe Auto-Supply Co., Bioomtield, 


Randall-Faichney Co., Boston, Mass. 
Reflex Ignition Co., Cleveland, O. 
Sharp Spark Plug Co., Cleveland, oO. 
Splitdorf Elec. Co., Newark, N. J. 
V-Ray Co., Marshalltown, Ia. 


Specialties, 5, 10 and 25c. 
lilinois Metals Co., 2436 W. 22nd 
St., Chicago, Ill. 
Reading Saddle & Mfg. Co., Read- 
ing, Pa. 
Specialties, Hardw 
Hardware Supply Co., , Rap- 
ids, Mich. 
Spikes 
Amer. Steel & Wire Co., Chicago, 
Hussey, C. G., Pittsburgh, Pa. 
Spoons and Forks 
Oneide Community, Ltd., 


Oneida, 


Spoons and Forks, Silver 
and Silver Plate 
"a Silver Co., Bridge- 


oneida’ : Oneida, N. Y. 


Spoons, Tinned 
Atlas Mfg. Co.. New Haven, Ct. 
Sporting Goods 
Abbey & Imbrie. 18 Vesey St.,. N. Y. 
Butler Bros., Chicago, IIL 
Dame, Stoddard & Co., Boston, 
Mass. 


Spouts, Pump 


Chicago Hdwe. Fdy. Co., N. Chi- 
cagy, 


Spreaders, Manu 
Litchfield Mfg. Co., ‘Wateriea, Iowa. 


wees Hand, Barrel and 
ow 
Hayes Pump & Planter Co., Galva, 


ll. 
Illinois Metals Co., 2436 W. 22d 
St., Chicago, Il. 


Sprayers, Poultry 
Illinois Metals Co., 2436 W. 22nd 
St., Chicago, Ill. 
Tomlinson Mfg. Co., Ltd., Urbana, 
oO. 


Springs 
“dame Steel & Wire Co., Chicago, 


Barnes, Wallace Co., Bristol, Ct. 

Chatillon, John, & Sons, 85-89 Cliff 
St., New York Cit 

Cleveland Wire Secian Co., Cleve- 


an 
Morgan ‘Spring Co., Worcester, 
Mass. 


Springs, Doo 
Chicago tte so Butt Co., Chicago, 
Ill. 


Reading Saddle & Mfg. Co., Read- 
ing, Pa. 


Sprinklers, Law 
Central Brass & Stpe. Co., Peoria, 


Ill. 
an Mfg. Co. of Pa., Phila- 
delphia, Pa. 
Illinois Metals Co., 2436 W. 22nd 
St., Chicago, ng 


Spring Hinge 
Superior Spring —_™ Co., Chicago. 
Squa 


alidenten Hdw. Co., Southington, 


Starrett, L. S.. Co., Athol, Mass. 
Squares, Machinists’ 
Brown & Sharpe Mrg. Co.,. Provi- 
dence, . 


Squares, Sole Leather, Half 


ocks 
eo Cc. G., Inec., Chicago, 
Ill 


Stain, Auto Top 
Atlas Auto Supply De. ., Chicago, Ill. 


Stamping. Sheet Metal 
Schatz Mfg. Co.. Poughkeepsie, N.Y. 


Stamps and Dies, Steel 
—- Stamp Co., Bridgeport, 


Stands. Bird Cage 
Lindemann, O.. 
Wooster St.. N. Y. 


Sta pies 4 and Double-Pointed 
‘ac 

Aue. Steel & Wire Co., Chicago, 
lL. 


Co., 35-37 


Staples, Wire 
Ciinton Wire Cloth Co., 
Mass 
McKinney Mfg. Co.. Pittsburgh, Pa. 
Titchener & Co., E. H.,. Bingham- 
ton, N. Y. 
Steels, Butchers, Etc. 
Boker, Hermann & Co., 103 Duane 
St., New York City. 
Steel. Cold Rolled Strip 
Griffin Mfg. Co.. Erie. Pa. 
Steel, Hot and Cold Rolled 
Strip 
McCalla. Harold, Phila., Pa. 


West Leechburg Steel Co., Pitts- 
burgh, Pa. 


Steel. Manufacturers’ 
Inland Steel Co.. Chicago, III. 


Steel (Merchants) 
MecCalla, Harold, Phila... Pa. 


Clinton, 














STANDARD 


art phoubtbn TARA 
Measuring Tapes 


Are Always in Demand 


They Are Better Than Any Others 
—They Are Made Better, 
of Better Materials 


” 
High ( | 
Finish ) 









































- Accurate 
Rig 
Inspec- <ANDAp™ QO NC Rapid 
tion r m Reading 
Nubian Knock- 
or out 
Plain or 
Finish Plain 
Handle 
Quick 
Delivery 








ABSOLUTELY—GUARANTEED— INDEFINITELY 


The Standard Rule Co. 


FLINT, MICH., U.S. A. 
**Every Hardware Dealer Is Our Salesman ’”’ 









(Patented) 


THE CHAMPION 


acing Floor Hinge 


Acting 

This handsome hinge of few parts has 
the “call”? and deserves it. 

The entire weight of the door rests on 
a ball bearing and allows the door to 
swing freely and easily without jar or 
noise. 

And all a carpenter has to do to attach 
this hinge, is simply saw out a rectangu- 
lar piece at the bottom corner of the door 
and make a slight mortise for the strap 
ends of the hinge. No wonder it sells. 

Send for our Catalog of Profitable 
Hardware Specialties. 


The Champion Hardware Co. 


GENEVA, OHIO 


SEE ALPHABETICAL INDEX—PAGE 185 





Sieel Wool 
American Steel Wool Mfg. Co., 451 
Greenwich St., N. 


Stocks, Fountain 
Novelty lroun Wks., a Ill. 


Stocks, Taps and I 
Armstrong Mfg. Co., a Ct. 
Velis bros. Co., Gree niield, Mass. 
Wiley & Russell Mfg. Co., Green- 
field, Mass. 


Stock and Dies, Blacksmith 

Butterfield Co., Derby Line, Vt. 
Stones, Bench 

— Co., Niagara Falls, 
Stoners and Seeders, Cher 

Enterprise Mfg. Co. of Pa., Phila- 

delphia, Pa 

Rollman Mfg. Co., Mt. Joy, Pa. 
Stones, il 

Carborundum Co., Niagara Falls, 


> Y. 
Pike Mfg. Co., Pike, N. H. 
Roliman Mfg. Co., Mt. Joy, Pa. 


Stones, Scythe 
a 1: Co., Niagara Falls, 


Cleveland Stone Co., Cleveland, O. 
Pike Mfg. CGo., Pike, N. H. 


Stones, Sharpening 

et samme Co., Niagara Falls, 

Pike Mfg. Co., Pike, N. H. 
Stools, Ca 

Gold Metal oo Furniture Co. 

Racine, Wis. 

McKinnon Dash Co., Buffalo, N. Y. 

Stanley Wks.. New Britain, Ct. 
Stove Casters 

Chicago Hdwe. Fdry. Co., N. Chi- 


cago, 
Stove Repairing 
Brauer, A. G., Supply Co., St. 
Louis, Mo. 
Stoves 


Baxter Stool Co., Mansfield, Ohio. 

Copper Clad Malleable Range Co., 
St. Louis, Mo. 

Ohio State Stove Co., Columbus, O. 

Quality Stove and Kange Co., 
Belleville, Ill. 

Ringen Stove Co., St. Louis, Mo. 

— Island Stove Co. -» Rock Island, 


Stoves, Firele 
Toledo Cooker _ Toledo, O. 


Stoves, Oil, Vapor and Gaso-e 
line 


Taylor & Boggis Fdry. Co., Cleve- 
land, O. 

Straps, Box 

Acme Steel Goods ste Chicago, Hl. 

Straps and Hin 

Acme Steel Goods =. -, Chicago, IL 

Stretchers, Trousers 

Covert Mfg. Co., Troy, N. Y. 

Stretchers, Wire Fence 

— Mfg. Co., Aurora, 

c > Townsend, Painted Post, 
7“ 'y. 


Strips, Leathe 
Allens, N. R., _ Co., Kenosha, 
Wis. 
Strips, Sole Leather 
nm C. G., Ine., Chicago, 
l, 


Stuffers, Sausag 

kuterprise Mfg. Co. of Pa., Phila- 
elphia, Pa. 

Sulphate of Iron 

4 Steel & Wire Co., Chicago, 


Supplies, Blasting 
New York Blasting Supply Co., 7 
Broadway, N. Y. 
Sweepers, Carpet 
Bissell Carpet Socaece Co., Grand 
Rapids, Mich. 
Swings, Porch 
Martin & Heagy Mfg. Co., Eliza- 
bethtown, wine 
Systems. Wa 
Leader Iron Wie .. Decatur, Il. 
Table Ware, Silver 
American Silver Co., Bristol, Ct. 
Tackle. Fishing 
Abbey & Imbrie, 18 Vesey St., N. ¥. 
Horton Mfg. Co., Bristol, Ct. 
Tacks 
—_- Steel & Wire Co., Chicago, 


Tacks, Brads, Ete. 
Shelton Co... Shelton, Ct. 


Tacks, Thumb 
Keuffel & Esser Co., Hoboken, N. J, 


Tanks 
Leader Iron Wks.. Decatur, Il. 


Tapes, Measuring 

Keuffel & Esser Co.. [loboken. N. J. 

Lufkin Rule Co.. Siginuw, Mich, 

Standard Rule Co., Flint, Mich. 

Taps and Dies 

Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 

Wells Bros. Co.. Greenfield, Mass, 

Wiley & Russell Mfg. Co., Green- 
field, Mass. 

Telegraph & Telephone Line 
Materialis 

Oliver Iron & Steel a Sige 

Lies, Cow and Ho 

American Chain &.. *Sherill, a me 

Covert Mfg. Co., Troy. N. 

Covert’s Saddlery Works, Inter- 


A N. Y. 
Rugg, E. T., & Co., Newark, O. 





ar a tele am ga 


Baran 
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A POPULAR LINE 


Genuine “BROWN” Pattern 
PORCH SWING 
CHAINS 





Don’t Get 
=< Caught Without 
a Stock for Spring 
ouR Delivery. 
ASSORTMENT Remember: — 
IS IDEAL The Season is Short and Fast. 


We Make Prompt Shipments 


The Bridgeport Chain Company, Bridgeport, Conn. 

















A NEW DIETZ LANTERN 


THE “WIZARD” 


(COLD BLAST) 


A Modification of the Popular 
Dietz No. 2 “‘Blizzard”’ 





SHORT CLOBE 





Improved No. 2 Burner 
with Rising Cone 


LIGHT OF 10 CANDLE POWER 





Note the exposed Wick Tube— 
See how easily the Wick can be 
Cleaned, Trimmed and Lighted. 





Why not order a sample through your 
jobber to come by Parcel Post ? 





13 INCHES HIGH ONE INCH WICK 


R. E. DIETZ COMPANY 


Largest Makers of Lanterns in the World 
NEW YORK CITY 





Founded 1840 


ORICINAL MAKERS OF SHORT CLOBE LANTERNS 
































a me 


sere. 





a: a 
oo Wins Cre _ + 
sera Ue Te ae ad 


© 


POD AETE ATER BT 


a 
Bars 


‘ 
— 


— 


o-neain 


Peg : ~ 
ae i ai wal ate 


ALC OF na BRS ar a EE a OR A ral LIES TE a Ra Oe a 





» a 





182 


HARDWARE AGE 


April 2, 1914 





Tile, Metal 
Edwards Mfg. Co., Cincinnati, O. 
' N. ¥. Metal Ceiling Uo., 537- 541 W. 
24th St.. N. ¥. 


Tin, Roofing 
Edwards Mre Co., Cadenat, oO. 


Taylor, N. & G., Co., Phila., Pa. 
Tinnin 
Clevelaua Galvanizing Works, Cleve- 
and, 
Tips. Ch 


air 
Llastic Tip Co., Boston, Mass. 


Tires, Repairs 
Atlas Auto Supply Co., Chicago, Ill. 


Toasters, Bread 
—— Stamping Co., Rochester, 


Tires, Auto, Motorcycle 
Penn. Rubber Co., Jeanette, Pa. 


Tires, Bicycle 
Kokomo Rubber Co., Kokomo, Ind. 


Tires, Rubber 
Kokomo Rubber Co., Kokomo, Ind. 
Penn Rubber Co., Jeanette, Pa. 


Toasters, Electric 
Westinghouse Dept. 
East Pittsburgh, Pa. 
Toggle Bolts 
Cutter, Geo., Co. .. South Bend, ind. 


Tongs, Ie 
Gifford- Wood Co.. Hudson, N. Y.:; 
Boston, Mass.; Chicago. II. 


Tongs. Pipe 
ad es ca J. H., & Co., Brooklyn, 


of Publicity. 


Tools 
Benjamin-Sellar Mfg. Co., 557-559 
- Quincy St., Chicago, Il. 
Brown & Sharpe Mfg. Co., Provi- 


dence, JR. 
Fray. Jobn S. .. Co., Bridgeport, Ct. 
Ohio Tool Co., Charleston, W. Va. 


Tools, Automobile 
Hill Dryer Co., Worcester, Mass. 
oa. J. H.. & Co., Brooklyn, 


Tools, Bricklayers 
-~ & Bro., Wm., Sharon Hill, 
a. 


Tools, Butchers 
Boker, Hermann & Co., 103 Duane 
St., New York City. 
Chatillon, John, & Sons, 85-89 Cliff 
St., New York City. 
Disston, Henry, & Sons, Phila.. Pa. 
Supplee Hdwe. Co., Phila., Pa. 


Tools, Carpenters 
Southington Hdw. Co., 
ton, Ct 


Tools, Cement Workers 
Rose & Bro., Wm., Sharon Hill, 
Pa. 
Tools, Drawing and Mining 
Iwan Bros., South Bend, Ind. 


Tools, Edz 
Buck Bros., ‘Miilbury, Mass 
“— —.. Edge Tool os.. Mill- 
bury, 
Witte iidwe ou St. Louis, Mo. 


Tools, Farm 
~~ Pump & Planter Co., Galva, 


Southing- 


Tools, Farriers’ 
Heller Bros. Co.. Newark, N. J. 


Tools, Garden Hand 
— C. I., & Sons,, Bushnell, 


Tools. Granite Workers’ 
Trow & Holden, Barre, Vt. 


Tools, earners 
Osborne, C. S.. & Co., Newark. N. J. 


Tools, Ha 
Louden Mchry. Co., Fairfield, Iowa. 
Myers, F. E., & Bro., Ashland, O. 
Ney Mfg. Co., Canton, O. 


Tools, Iee Harvesting and 
Handling 
Gifford-Wood Co., Hudson, N. Y.: 
Boston. Mass.; Chicago, III. 


Tools, Linemen’s 
Klein, Mathias, & Co., Chicago, III. 


—_—, ns Mechan- 
cs’, @ 
oe & een Mfg. Co., Provi- 
en 


Buck Bros.. Millbury, Mass. 
Butler Bros., Chicago, 
Goodell-Pratt Co.. Greenfield. Mass. 
Slocomb, J. T., Co., Providence, 


Southington Hdw. Co., Southington, 
Stanley Rule & Level Co., New 
Britain. Ct. 


Starrett, L. S.. Co.. Athol, Mass. 

Swan. James, Co., Seymour. & e 

Trimont Mfg. Roxbury. Bos- 
ton, Mass. 

Union Hdw. Co., Torrington. Ct. 

Vaughan & Bushnell Mfg. Co. 
2114 Carroll Ave., Chicago. lil. 

Wells Bros. Co.. Greenfield, Mass. 

Wiley & Russell Mfg. Co., Green- 
field, Mass. 

Wine. J. H.. & Co., Brooklyn 


Tools, Molders 
Dobson, Wm., Canastota, N. Y. 


Tools, Pip 
Walworth Mote. Co., Boston, Mass. 


Tools, Plasterers 


Tools, = eaabe 
Osborne, C. S + 7 Co. Newark, N. J. 
wipeys. 7, as & Co., Brooklyn, 


Teols. Sew 
Atk - - C.. & Co., Indianapolis, 


D 
Disston, Henry, & Sons, Phila., Pa. 


Tools, har ag yy. 
Osborne, C. S., & Co., Newark, N. J. 


Tools, Deheintovers 
Osborne, C. S., & Co., Newark, N. J. 
Walworth Miz. Co., Boston, mie 


Tops, Chimney 
Storck Mfg. Co., Cedar Rapids, 
Iowa. 


Torches 
Ciayton & Lambert Mfg. Co., De- 
troit, Mich. 
‘lurner Brass Wks., Sycamore, IIL. 


Torches, Gasolin 
Ashton Mfg. Co., Sewask, N. J. 
Traps, Game 
One: = Community, Ltd., Oneida, 


- 


Traps. Rat and Mouse 
Lovell Mfg. Co., Erie, Pa. 
Niagara Falls Metal Stamping 

Works, Niagara Falls. N. Y. 
Oneida Community, Oneida, N. Y. 


Tree Guards, Steel, Iron and 
Wire 


Cyclone Fence Co.. Waukegan. III. 
Republic Fence & Gate Co., . 
Chicago Ill. 


iy een a Steve 
Stov Mfg . Freeport. Tl. 
MeCalla, esata. Phiia., Pa. 


Trowels 
Disston, Henry. & Sons,  Ine., 
Phila.. Pa. 
Dobson, Wm., Canastota, N. P 
Johnson, Wm., Newark, N. J. 
Reading Saddle & Mfg. Co., Read- 
ing, Pa. 
Trucks, Barrel 
McKinney Mfg. Co., 
Trucks, Caster 
Chicago Hdwe. Fdy. Co., N. Chi- 
cago, 
Trucks, Motor 
— “Bry Truck Co., Syracuse, 


Pittsburgh, Pa. 


Y. 
paiatead Iron Works, Cincinnati, O. 


Trucks, Stove 
Arcade Mfg. Co., Freeport, Il. 
Universal Caster & Foundry Co., 29 


W. 42d St., New York City. 
Trucks, Wasehctee 
— Geo. . Co., Windsor Locks, 


Trunk soe Suit Case Trim- 


min 
Corbin Cabinet Lock Co., New Brit- 
ain, Ct. 


Twin 
Linen, Thread Co., 96 Franklin St., 


Whitlock -Cordage Co., 46 South 
as & A 
Twine, Binder 

Columbian Rope Co., Auburn, N. Y. 


Twines, Cott 
Estes Mills. Fal River. Mass. 


Twist Drills 
Whitman & Barnes Mfg. Co., 
Akron, O. 


Utensils. Cooking 

Guernsey Earthenware Co., Cam- 

bridge, O. 

Vollrath Co., Sheboygan, Wis. 
Utility Wall Board 

Heppes Co., ori Ill. 
Vacuum Cleane 

Gray Iron Fdry. Be.: Reading, Pa. 


Valves, Tubular, Well 
Deming Co.. Salem, O. 
Varnishes 
Berry Bros., Detroit, Mich. 
Boston Varnish Co., Everett Sia., 
Boston, Mass. 
Eagle Paint & Varnish Co., Pitts- 
urgh. Pa. 
Glidden Varnish Co., Cleveland. O. 
— Paint Mfg. Co., Brooklyn, 


Pratt & Lambert, Inc., Buffalo, 
ie A 


Ventilatinz Devices, Win- 
o 
Ives Co.. H. B.. New Haven, Ct. 


Vises 

Goodell-Pratt Co.. Greenfield, Mass. 
Parker, Chas... Co.. Meriden, Ct. 
Rock Island Mfg. Co., Rock Island, 


Williams, J. 11., & Co.. Brooklyn, 
N. Y. 


Vises, Pipe 
a, oe J. H., & Co., Brocklyn, 


Vises, Saw 
Buckeye Saw Vise Co., Cleveland, O. 
Vuleanizers, Tire 
Hampton Mfg. Co., 1520 Wash- 
ington St., Indianapolis, Ind. 
Shaler, C. A., Co., Waupun, Wis. 
Wagons, Children’s 
Illinois Metals . 2436 W. 22nd 
St., Chicago. Il 
Wagner Mfg. Co.. a Falls, Ia. 
Wagons, Deliv 
"De Kalb, Tl. 





-<~ & Bro., Wm., Sharon Hill, 
a. 


De Kalb Wagon gh 


Walls, Side, Steel 
Milwaukee Corrugating Co., Mil- 
waukee, Wis. 


Ware, Aluminum 
Bowmen. Geo. H., Co., 


and, O. 
Butler Bros., Chicago, IIL. 
Ware. Enameled 
Butler Bros., Chicago, Il. 
Columbian Enameling & Stpg. Co., 
Terre Haute, Ind. 
egy ae Mfg. Co., 299 


Cleve- 


Bway., N. Y. C. 
Vollrath Co., Sheboygan, Wis. 
Ware. Hollo 
Lalance & Grosjean Mfg. Co., 299 
Bway., N. 
Ware, souieede Silver and 


Silver Plated 
International Silver Co., 
port, Conn. 

Oneida Coumumunity, Oneida, N. Y. 
Ware, Table 
Butler Bros., 
lleisey & Co., 
Warmers, Fo 
Chicago Plexible Shaft Co., Chi- 

cago, Ill. 


Bridge- 


r vay ep Ill. 
A. H., Newark, O. 


Washer, Automatic 
Automatic Elec. Washer Co., New 
ton, la. 
Washer, Motor 
Turner Brass Wks., Sycamore, Ill. 
Washers 


ee & Sons, Inec., 


McKinney Mfg. Co., Pittsburgh, Pa. 
Stanley Works. New Britain, Ct. 


Washer, Vacuum 
Rapid Vacuum Washer Co., Worces- 
ter, Mass. 
Washers, Motor 
Coffield Motor Washer Co., Day- 
ton, 
Washers, Wrought 
Acme Steel Goods Go. Chicago, Ill. 
Washing Machines— 
See Machines. Washing 
Water Conductors 
Chicago Hdwe. Fdry. Co., No. Chi- 
eago, Ill. 
Waste, Machinery 
Estes Millis. Fall River, Mass. 
Weaners, Calf and Colt 
Carroll Muzzle Co., St. Louis, Mo. 
Holthaus, Aug., Saddlery Co., St. 
Louis, Mo. 
Weeders, Garden & Flower, 


Hand 
Norcross, C. S., & Sons, Bushnell, 
ll. 


Wheelbarrows 
Bryan Mfg. Co.. Bry O. 
Martin & Heagy Mig. Co., Eliza- 
bethtown, Pa. 


Wheels, Carborundum 
Carborundum Co., Niagara Falls, 


SA 
Pike a Co., Pike, N. H. 
Whip 
Woathedbone Whip Co., Westfield, 
Mass. 
Whitelead 
2 Lead Co., 111 Broadway. 


Wicking 

Estes Mills. Fall River. Mass. 
Window Screen 

Amer. Wire Fabric Co., Chicago, 


Ill. 
—— -—Saylor Wire Co., St. Louis, 


Wind Mill Regulators 
Chicago Hdwe. Fdry. Co., i: Chi- 
cago, 
Wind Shield Compound 
og Auto Supply Co., Chicago, III. 


Vir 
hnooe. Steel & Wire Co., Chicago, Il. 
MeCalla, Harold, Phila., Pa. 

Wickwire Bros., Gertiund. ms Ue 


Wire and Cables, Electric 
Amer. Steel & Wire Co., Chicago, ll. 


Wire, Barb 
Amer. Steel & Wire Co.. Chicago. I11. 
— Steel & Wire Co., Peoria, 


Wire, Broom 
Amer. Steel & Wire Co., Chicago, Il. 


Wire. Cloth 
American Wire Fabric Co., Chicago, 


Il] 
Butialo Wire Works Co., Buffalo, 
Clinton Wire Cloth Co., Clinton, 
fass. 
me nee... & Sons Co., Inc.. 
-~. Witt Wire Paso Co., 291 
Giibee "& Bennett Mfg. Co., 277 
B’way. Y. 
a “Saylor Wire Co., St. Louis, 
Michigan Wire Cloth Co., 


Detroit, 
Mich. 
New veney Wire Cloth Co., Tren- 
ton, N. J. 
New York a _—— Co., 233 
Broadway, A 
Wright Wire Co. ; icoundied: Mass, 
Wire Cord 
Amer. Steel Wire ton a 111. 
Wire, Fenc 


- Wo 
Amer. Steel ¢ & Wire Co. ‘Chienge. Tl. 


Wire Fencing 
Cyclone Fence Co., Waukegan, III. 


Dwiesins Pa ire Fence Co., Ander- 


Page Weven Wire Fence Co., 

Republic Fence & Gate Co., N- 
Chicago,  Iil. 

Wright Wire Co., Worcester. Mass. 


Wire, Flat, Cold Rolled 


Stee ; ‘ 
Amer. Steel & Wire Co., Chicago, Ill. 
Wire Goods 
Acme Steel oe Co., Chicago, Ill. 
Brooks, M. & Sons, Chester, Ct. 
Lbufialo Wire Works Co., Inc., Buf- 
falo, N. Y. 
Cyclone Fence Co., Waukegan, II). 
Darby, Edw., & Sons Co., Inc., 
Phila., Pa. 
Dwiggins Wire Fence Co., Andersom 


nd. 

Gilbert & Bennett Mfg. Co., 277 
Broadway, N. 

Hindley 


_ s 
Mfg. Co., 
I. 
Jenckes, E., Mfg. Co., Worcester, 
Mass. 
Lagew Dayiet Wire Co., St. Louis, 
Mo. 
Moe Wire Cloth Co., Detroit. 
Parker ‘Wire Goods Co. .. Worcester, 


Wire “Goods Co., Worcester, Mass. 
Wire Hdwe. Co., Chicago, Ill. 
Wright Wire Co., Worcester, Mass. 
Wire, Ignition 
Grossman, Emil, Co., 250 W. 54th 
St., New York. 
Wire, Iron and Steel 
Lutialo Wire Works Cv., Buffalo, 


Valley Falls, 


i. ae 
Lae -Saylor Wire Co., St. Louis,. 
Michigan Wire Cloth Co., Detroit, 


Mich. 
Towusend, C. C. & E. P., 
Brighton, Pa. 
Wright Wire Co., 
Wire-Lath , 
Michigan Wire Cloth Co., Detroit,. 
Mich. 
Wire Lathin 
en Wire ‘Oloth Co., 
1 E 
De Witt Wire Cloth Co., 291 
3way 
Michigan Wire ‘Cloth Co., Detroit, 
Mich. 
Wire, Mattre 
Amer. Steel & Wire Co., Chicago, Hl 


Wire Nails 
Amer. Steel & Wire Co., 


Ill. 
Keystone Steel & Wire Co., Peoria, 
Ill. 


Co., New 


Worcester, Mass. 


Clinton, 


Chicago, 


Wire, Piano and Music 
Amer. Steel & Wire Co., Chicago, 
lil. 


Wire, Picture 
Turner & Stanton Co., 
Wire Rods, Steel 
Amer. Steel & Wire Co., Chicago, 
Ill. 


Norwich, Ct. 


Wire Rope, Iron and Steel 
De By, Wire Cloth Co., 291 Bway, 


Y. 
Wright Wire —. ™ 
Wire Shap 
Titchener, * “H.. 
hs 


Worcester, Mass. 


& Co., Bingham- 


ton, 
Wire ‘oa ry 
wueeee. M. .. & Sons, Chester, 


ae Fence Co., Waukegan, Il. 


Wire Weaving 
Amer. Steel & Wire Co., Chicago, Ill. 
me -iatiaanieed Wire Co., St. Louis, 
f 


Woodenware 
Areade Mfg. Co., Freeport, III. 
Wrenches 
Alert Tool Co., Philadelphia, Pa. 
Bemis & Call Hardware & Tool Co.. 
Springfield. Mass. 
Bitungs & speucer Co., hartford, 


ut. 
Coes Wrench Co., Worcester, Mass. 
Kilborn & Bishop Co., New Haven, 


Ct. 
Mossberg, Frank, Co., Attleboro, 
Smith, H. D., & Co., Plantsville, 


Carpentersville, Ill. 


3 
Star Mfg. Co., 
Roxbury. Mass. 


Trimont Mfg. Co., 
Union Caliper Co., Orange, Mass. 

Walden Mfg. Co., Worcester, Mass. 
Walworth Mfg. Co., Boston, Mass. 
Williams, J. H., & Co., Brooklyn, 


Wright Wrench & Forging Co., 
Canton, O. 
Whitman & 
Akron, 
Wrenches. Block 
Trimont Mfg. Co.. 
ton. Mass. 
Wrenches. Monke 
Coes Wrench Co.. aresete. Mass. 
Wrenches, Pip 
Richards-Wilcox” Mfg. Co., Aurora, 


ll. 

Trimont. Mfg. Co., Roxbury, Bos- 
ton. Mass. 

wipems. J. H.. & Co., Brooklyn, 


Barnes Mfg. Co., 


Roxbury. Bos- 


Wringers, Clothes 
Amer. Wringer Co., 
ae 2 
Lovell Mfg. Co., Eri 
Nineteen Hundred 
Binghamton, ~ | # 
Wringers. Mo 
Ragle Woodenware Mfg. Co., Hame 
on 
White Mop Wringer Co., Fulton- 
ville, N. Y. 


99 Chambers 


2. Pa. 
Washer Co., 








SEE ALPHABETICAL INDEX—PAGE 185 
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Quality Sole Leather 
In Neat Salable Packages 


We are putting good wearing stock into our Sole Leather and putting it 
up attractively. Quick sales are resulting. 


Three big selling brands are: “Flexoak,” “Old Hickory” and our “Iron- 
clad” Waterproof Soles. ‘“Flexoak” is made from the pick of California 
tanned scoured oak sole leather. Each strip marked with re-sale price and 
guaranteed in every way. You make $2.00 on every “Flexoak” package. 
“Old Hickory” is cut from Louisville tanned Texas oak sole leather—leather 
as tough as its name implies. Profit $1.25 per package. 


“Tronclad” Waterproof Soles shed water like a duck’s back, because put 
through a viscolizing process that makes them absolutely waterproof. 
Packed in single pairs in neat individual cartons—12 cartons in a container. 
Always steady sellers. 


A trial will prove that our stock is finer, smoother, of better quality and 
put up in much neater packages than any other brands. 


Write for full particulars and name of our nearest Jobber. 


C. G. FLECKENSTEIN, Inc. 


211-233 W. Schiller Street 
Chicago, III. 
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Me 


An all-round Power Pump for any eleva- 
tion up to 500 feet—Goulds “Invincible” 


The “Invincible” Duplex Power Pump is suitable for every pump- 
ing service where capacities of 7 to 11 gallons per minute are re- 
quired against any pressure up to 250 pounds or 500 feet elevation. 


For spraying in large orchards it is unequaled. 


As a water supply pump for the farm, country home, mill, etc., it 
meets a wider range of 


HAUL 


_—— 
















requirements than any 
othersmall power pump 
made. 


It is one of the most 
satisfactory power 
pumps the dealer can 
stock, for with this one 





PNUENEEANNAUAEN 


pump he can meet 





nearly any pumping re- 
quirement any customer may have. Furnished for belt or gear connection to 


gasolene engines or other drivers. 


WT 





36 he = -_ Seneca Falls, N. Y. 


WRITE OUR NEAREST BRANCH 
New York: 16 Murray Street Boston: 58 Pearl Street Chicago: 3801 S. Ashland Avenue Houston: 1001 Carter Building | 
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N20 Ae od 9 oe OU 
QUALITY, DESIGN & WORKMANSHIP 


Send for Catalogue 


MILWAUKEE ARTISTIC METAL CEILING CO, Milwaukee, Wis. 
Branch: Kansas City, Mo. 


The Kind That Pays 


“I want some BIG BEN Door 
Hangers like those on my neighbor’s 
barn. They’re the Easiest Running 
Hangers I ever saw. They can’t 
get off the track and there is no 
possible way for Birds, Snow or 
Rain to get inside. N eighbor says he priced 
them all and can’t see how you can give so 
much for the money and that you've got 
the Exclusive Sale, so it’s no use going 
anywhere else in town.” 

It’s another BIG BEN advertising for 
you. If it’s not working for you write at 
once to 


Sharon Hardware Mfg. Co. Sharon, Pa. 


BIG BEN 


is not just an ordinary Barn Door 
Hanger, but the very latest invention 
built to sell and to satisfy a sane desire 
for a thoroughly practical hanger at a 
reasonable price. 
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This Micrometer Sold Itself 


—and then saved more than its cost 


While taking some photographs for advertising purposes in a large machine 
shop in Boston recently the Starrett advertising man saw a machinist using 
several ordinary Starrett micrometers on a turning job. The piece had five 
different diameters and there were to be 5,000 pieces like it. 


The advertising man called the foreman’s attention to the fact that a 


Starrett 
Quick-Acting Micrometer 


would do the measuring in less time than was taken with several micrometers of the usual 
kind. He explained that pressure on the plunger in the end of the thimble permitted the 





Fe spindle to slide to its adjustment. After listening to the description of the Starrett, the 
eS foreman sent out to a nearby hardware store and bought the micrometer, paying $10.00 
gi for it (No. 204 in Starrett catalog.) A few days later the foreman 






said that about three seconds were saved on each measurement of 
the five diameters, and readings were taken twice on each piece. 









Pe As there were 5,000 pieces this meant a total saving of more 

ze than forty hours. The micrometer is still in service—hav- 

oe. ing more than paid for itself with a large balance to its 

AG credit. We will give you the names of the shop y: 






my. 
Ray eye 


and foreman if you want them. 








J tN 







You can sell this tool too, if you will just 
look into it and talk it up. Send for 
our big, new, free catalog No. 20A 
describing the full line of 
Starrett Tools and hack 
saws. 


vs 
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Your fixed expenses go on just the same whether you 
are making a profit of twenty-five cents, fifty cents 
or even more on each Saw sale. | 
Then why not sell a line of Manufacturers Brand | 
Saws that pays the biggest legitimate profit and that | 

helps to build up your reputation for selling depend- 


able merchandise? | 
Silver 
Sted. WA WS | 








are intrinsically worth more. SILVER STEEL is actually the 
finest steel that has ever been used in Saw Blades. On account 
of this fact, together with their scientific and exclusive construc- 


tion, they are in a class by themselves. A class where you need 
fear no competition—where you can ask and receive a fair profit. 


Ask any carpenter who has used an ATKINS SILVER STEEL 


SAW. He'll tell you that they are the ‘Finest on Earth.” 
Any Atkins Dealer can advertise his Saw stock - 
without costing him one cent. Our co-operative 
methods and selling helps are a ‘cinch’ for the 
progressive merchant who wants to do some good 
effective advertising. A post card addressed to 
our Advertising Dept. at Indianapolis will bring a 
hearty response. 

If you are not now selling ATKINS SILVER STEEL 
SAWS, there is yet time to put them in stock for 
the Spring demand. Write to-day to the nearest 
address below and we'll tell you how and where 
to buy them to the best advantage and will interest 
ourselves in “Helping You to Sell.” 

The Atkins line includes not only Hand, Rip and Panel Saws 
but a “Perfect Saw for Every Purpose,” such as WOOD 
SAWS, COMPASS, KEYHOLE, BACK, PRUNING, 
BUTCHER, HACK SAW BLADES and so forth, as well as 
TROWELS, CORN KNIVES and a big line of Specialties and 
Saw Fitting Tools. Write for our catalog. 


Atkins Always Ahead! 
E. C. Atkins & Co., Inc. 


The Stlver Steel Saw People 
Home Office and Factory, Indianapolis, Ind. 
Canadian Factory—Hamilton, Ont. 
Branches carrying complete stocks in the following cities. Address 
E. C. ATKINS & CO., Inc. 

Atlanta, Minneapolis, Portland, Ore., Vancouver, B. C. 
Chicago, New Orleans, San Francisco, Sydney, N. S. W 
Memphis, New York City, Seattle, 
Messrs. John Shaw & Sons, Wolverhamptoar, Ltd., Wolverhampton, England, 
Agents for Great Britain. 
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